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The  Chicago  Tribune  disclosed 
that  an  Illinois  state  senator 
was  not  legally  entitled  to  his  office 


The  state  senate  voted  to  unseat  the  senator, 


his  office.  Public  records  showed  that  he 
did  not  actually  live  in  his  district. 

Investigation  of  the  charges  followed  and 
the  Illinois  Senate  Elections  Committee 
voted  to  unseat  the  Senator. 

The  Tribune  serves  Chicago  in  many  ways. 
Guarding  the  public  interest  is  one  of  them. 


When  an  elected  official  fails  to  meet  the 
constitutional  requirements  for  office,  the 
Chicago  Tribune  feels  the  people  should 
know  about  it. 

In  the  case  of  State  Senator  Theodore  A. 
Swinarski  of  the  14th  district,  the  Tribune 
disclosed  the  Senator  was  ineligible  for 


Chicago  Tribune 


HERE  IS  HOW 


ADVERTISES 
IN  SEATTLE 


BKSTS  APPAREL  is  one  o  1  Seattle's  most  widely  known  and  long  es- 
laldished  w<»men'>  apparel  shops  .  .  .  merchandisers  of  lop  fashion  to 
the  women  of  th**  rity  and  Western  Washington.  To  reach  the  ({uality- 
conscious,  able  to  huy  women  ot  this  Pacilic  Northwest  area,  Best’s 
Apparel  placed  68%  of  its  advertising:  in  The  Post-Intellig:encer 
tinring;  Call  the  H.A.S.  man 


Media  Records 
12  months,  1964 


POST-IIITELLICENCER 


REPRESENTED  NATIONALLY  BY  HEARST  ADVERTISING  SERVICE 


THE  HEARST  NEWSPAPERS 

iM  Aatstss  HmaUSmdsu  i 

New  Ytffc  JwmtI-AiMriCM  -  ^  S 

Sm  AitMit  LifM  i 

mini  AdvMliser  Sm  Fraatiict  ExMiwtr  i 


In  Baltimore 

more  than  7  out  of  every  10  lines 
of  metropolitan 
newspaper  advertising 
are  placed  in 
The  Sunpapers. 


\S 

(shoe  stores  place 
89®/o  oS  their  newspaper  linage 

in 

The  Sunpapers!) 


National  Representatives:  Cresmer,  Woodward,  O’Mara  &  Ormsbee  —  New  York,  San  Francisco,  Los  Angeles,  Chicago,  Detroit,  Atlanta,  Philadelphia,  Minneapolis 


EDITOR  &  PUBLISHER  CALENDAR 


Worcestershire  Sauce  . .  Agate  Adams 


Fission 

or 

Fusion? 


Worcester,  Massachusetts — 


I’ve  been  trying  to  machete  my  way  through  the  terminology 
jungle  that  has  mushroomed  out  of  marketing’s  research 
morass.  In  leahng  through  a  recent  issue  of  Advertising  Age, 
here  are  some  of  the  terms  used:  APX  (Advertising  Page  Ex¬ 
posure),  Duplication  Drag,  Ad  Retentions,  Total  Involvement 
and  Intrusive  Aspect. 

Of  course,  the  days  of  selling  national  advertising,  armed  only 
with  an  ABC  report  and  a  rate  card,  are  over.  Rightly  so. 
There’s  much  more  to  know  about  advertising  media  values. 
But,  I  wonder  if  we  aren’t  becoming  so  sophisticated  in  the 
competitive-research -supremacy  struggle,  so  sophisticated  in 
scientific  audience  measurement  that  we  are  becoming  delin¬ 
quent  in  simple,  understandable  communication. 

Only  last  year,  after  ten  months  of  ditch  digging  in  intermedia 
comparisons  of  reach,  message  frequency  and  cost  efficiency, 
“Because  that’s  what  we  need  to  know,”  several  newspaper 
advertising  axioms  beaconed  through  as  the  self-evident  truths 
they  have  always  been. 

Reach  turned  out  to  be  no  less  than  coverage;  message  fre¬ 
quency,  it  appears,  is  a  more  dramatically  saleable  way  to  say 
duplication;  and  cost  efficiency  gives  a  lot  more  mileage  to 
cost  per  thousand. 

But,  as  my  graduate  course  continues  in  the  semantics  of  ad¬ 
vertising  terminology,  I  find  that  Impact  has  a  new  meaning, 
or  at  least  some  new  dimensions.  Somehow  though,  I  prefer 
the  old  tried  and  true  yardstick  .  .  .  results.  Not  long  ago,  one 
of  the  nation’s  largest  retailers  ran  two,  full  pt^e,  full  color  roto 
ads,  a  week  apart  in  the  same  publication.  Here  was  an  example 
of  two  ads  with  identical  reach,  message  frequency  and  cost  effi¬ 
ciency.  However,  the  first  insertion  was  responsible  for  $80,000 
in  sales;  the  second  ad  didn’t  even  pay  for  itself  (about  $3200) . 
True,  the  two  ads  featured  different  merchandise  and  prices, 
but  what  did  the  imponderable  Impact  have  to  offer  in  this 
situation. 

For  my  money,  and  I  trust  for  yours,  too.  Impact  in  any  me¬ 
dium  is  the  result  of  all  of  the  preparation,  creativity,  imagina¬ 
tion  and  effective  communication  that  an  advertising-market¬ 
ing  man  can  engender. 

Newspapers  have  been  and  are  the  most  productive  medium 
fw  the  retailer.  In  Worcester  at  the  Telegram  &  Gazette  we 
work  with  retailers  and  experience  the  day  in  and  day  out 
responsiveness  of  our  newspapers.  At  the  risk  of  over-simplifi¬ 
cation  in  a  national  advertising  age  of  oversophistication,  it  is 
time  to  restate  that  nowhere  else  but  in  newspapers  can  an  ad¬ 
vertiser  obtain  such  instant  and  sustaining  reach,  uniform 
message  frequency  at  the  lowest  cost  per  thousand  messages. 
Isn’t  it  about  time  to  eliminate  the  blue  sky  in  ad  budgets 
and  get  back  to  grass  roots  selling  .  .  .  where  the  sales  are 
made? 
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This  is  an  adverdsing  column  written  in  the  interests  of  newspapers  in 
general,  and  the  Worcester  (Mass.)  Telegram  &  Gazette,  in  particular. 

Advertisement 


APRIL 


5-7 — National  Association  of  Nawspapar  Purchasing  Exacutivas,  Edan-Roc 
Hotal,  Miami  Baach,  Ra. 

9-10— Louisiana  Prass  Association,  Royal  Orlaans  Hotel.  New  Orleans. 

9-10— Hoosiar  (Indiana)  State  Press  Association,  Indianapolis. 

9-11— Nevada  State  Press  Association,  Dunes  Hotel,  Las  Vegas. 

14-17 — American  Society  of  Newspaper  Editors,  Washington  Hilton  Hotel, 
Washington,  D.  C. 

17-  Oregon  Newspaper  Publishers  Association  Admanagers,  Portland. 

18- 20— Travel  Writers  Seminar  for  Society  of  American  Travel  Writers, 
Golden  Triangle  Hotel,  Norfolk,  Vo. 

20— National  Cartoonists  Society  Reuben  awards  dinner.  The  Plaza,  New 
York  City. 

19- 22 — American  Newspaper  Publishers  Association,  Waldorf-Astoria  Hotel, 
New  York. 

22-24— American  Association  of  Advertising  Agencies,  The  Greenbrier, 
White  Sulphur  Springs,  West  Virginia. 

22- 25— Alpha  Delta  Sigma,  advertising  fraternity.  Carillon  Hotel.  Miami 
Beach,  Ra. 

23- 24— Florida  Newspaper  Advertising  Executives  Spring  Sales  Con¬ 
ference,  Langford  Hotel,  Winter  Park. 

23-24 — Sigma  Delta  Chi,  Region  3.  The  Desert  Ranch.  Tampa-St.  Petersburo, 
Ra. 

23-24 — Sigma  Delta  Chi,  Region  5,  Northwestern  University,  Evanston,  III. 

23-24 — Sigma  Delta  Chi,  Region  8,  Rice  Hotel.  Houston.  Texas. 

23-24— Sigma  Delta  Chi,  Region  10,  University  of  Washington,  Seattle. 

23-24— Sigma  Delta  Chi.  Region  II,  Hacienda  Motel,  Fresno.  Calif. 

23- 24— Old  Dominion  Advertising  Conference  of  Virginia  Press  Association, 
Hotel  Roanoke,  Roanoke.  Va. 

24- 25 — Missouri  AP  Wire  Editors,  Ramada  Motel,  Jefferson,  City. 

25- 27 — Northern  States  Circulation  Managers'  Association,  Downtown  St. 

Paul  Holiday  Inn,  St.  Paul,  Minn. 

25- 28 — National  Newspaper  Promotion  Association,  Biltmore,  Atlanta,  Ga. 

26- May  7 — Classified  Advertising  Managers  Seminar,  American  Press  In¬ 
stitute,  Columbia  University,  New  York  City. 

27-  Canadian  Press  annual  meeting.  Royal  York  Hotel,  Toronto. 

28- 30— Canadian  Daily  Newspaper  Publishers  Association,  Royal  York 
Hotel,  Toronto. 

29- 30 — Illinois  Editors  Traffic  Safety  Seminar.  University  of  Illinois,  Urbana. 

30-  Sigma  Delta  Chi,  Region  7,  Statler-Hilton,  St.  Louis,  Mo. 

30-May  I— Colorado  Newspaper  Conference,  Boulder. 


MAY 


I — Sigma  Delta  Chi,  Region  9,  The  Brown  Palace  Hotel,  Denver,  Colo. 

1—  Georgia  Associated  Press  News  Council,  Martinique  Motel,  Columbus. 

2—  Georgia  AP  annual  meeting.  Holiday  Inn,  Callaway  Gardens,  Pine 
Mountain. 

2  4--Ohio  Circulation  Managers'  Association,  The  INN,  Athens. 

7-8— Sigma  Delta  Chi,  Regions  I  and  2,  Bellevue-Stratford  Hotel,  Philadel¬ 
phia,  Pa.,  and  Distinguished  Service  Awards  Banquet,  Grand  Ballroom, 
Drake  Hotel. 

7-8— Wisconsin  Associated  Press  Association,  The  Dome,  Marinette. 

7-9 — Louisiana-Mississippi  AP  state  meeting.  Royal  Orleans,  New  Orleans. 

10- 21— Editorial  Pago  Editors  and  Writers  Seminar,  American  Press  In¬ 
stitute,  Columbia  University,  Now  York  City. 

1 1- 12- Michigan  Press  Circulation  Managers'  Workshop,  Kellogg  Center, 
East  Lansing,  Mich. 

12- 15 — Newspaper  Personnel  Relations  Association,  Golden  Triangle  Motor 
Hotel,  Norfolk,  Va. 

13- 15 — National  Convention  of  the  Association  of  American  Editorial  Car¬ 
toonists.  Washington,  D.C. 

14- 15— Pennsylvania  Press  Conference,  University  Park,  Pa. 

14- 16— Indiana  APME  spring  meeting,  Madison. 

15—  Minnesota  AP  Newspaper  spring  meeting,  St.  Paul. 

15- 16— Alabama  Associated  Press  News  Council  &  annual  meeting.  Crescent 
Motel,  Decatur. 

16- 17— Kansas  AP  newspaper  spring  meeting,  Wichita. 

16-19 — Institute  of  Newspaper  Controllers  and  Finance  Officers.  The  Castle, 
Bermuda. 

16- 19 — New  York  State  Circulation  Managers  Association,  Lido  Beach 
Hotel,  Lido  Beach,  Long  Island. 

17 —  New  England  Associated  Press  News  Editors  Association,  Sheraton- 
Boston  Hotel  in  Prudential  Center,  Boston. 


Vol.  98,  No.  14.  April  3,  1966.  Eklitor  &  Publisher  The  Fourth  Estate  is 
published  every  Saturday  by  Editor  &  Publisher  Co.  Editorial  and  business 
oflficee  at  860  Third  Ave.,  New  York,  N.Y.  10022.  Cable  address,  “Edpub,  New 
York."  (Publication  offices,  84  North  Crystal  St..  East  Stroudsbunr.  Pa.)  Sec¬ 
ond  class  postage  paid  at  East  Stroudsburg,  Pa.  Titles  patented  and  Registered 
and  contents  copyrighted  O  1966  by  Editor  &  Publisher  Co.,  Inc.  All  rights 
reserved.  Annual  subscription  $6.60  in  United  States  and  possessions,  and  in 
Canada.  All  other  countries,  $10.00.  Payment  in  sterling  may  be  made  to  Editor 
St  Publisher,  "External  Account,"  Chemical  Bank  New  York  Trust  Company, 
26-13  Moorgate,  London,  E.  C.  2.  England,  or  to  the  Australian  and  New  Zea¬ 
land  Bank  Limited,  Royal  Exchange  Branch,  85  Pitt  St.,  Sydney,  N.  S.  W. 

Postmaster:  if  undelivered,  please  send  form  3679  to  ^itor  &  Publisher  Co., 
Inc.,  860  Third  Avenue,  New  York,  N.Y.  100^. 
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Ruth  Warner,  right,  with  Princeas  Irene  Galittine*  Rome  designer* 


VERY  MUCH  IN  FASHION 
...Ruth  Wiffner 


The  fashion  at  The  Washington  Post 
is  winning  top  journalism  awards — 
three  in  one  month  alone. 

The  latest  started  off  our  year  in 
high  style.  To  Ruth  Wagner,  Fashion 
Editor  of  The  Washington  Post,  went 
top  honors  for  fashion  writing  in  the 
J.  C.  Penney /University  of  Missouri 
Journalism  competition. 

Ruth  Wagner’s  sense  of  style  has 
graced  The  Washington  Post  for  ten 
years.  Her  colorful  pages  reflect  all 
the  piquancy  of  current  and  coming 
fashions,  from  haute  couture  to  off- 


the-peg.  She  has  a  galaxy  of  clothes- 
conscious  readers — women  as  cosmo¬ 
politan  as  Washington’s  diplomatic 
hostesses  and  as  budget-mindful  as 
Government  girls  and  suburban 
housewives. 

The  variety  of  news,  features — 
and  advertising — in  The  Washington 
Post  women’s  section  makes  it  the 
largest  in  the  area,  and  is  one  of  the 
many  good  reasons  why  The  Wash¬ 
ington  Post  reaches  nearly  50%  more 
women  than  any  other  newspaper  in 
the  nation’s  capital. 


First  in  awards.  First  in  circulation.  First  in  advertising. 


Ripreseiited  ky:  Oanera/— Sawyer,  Ferguson,  Walker.  F/nsncIa/— Grant  Webb.  Hotels  A  Resorts— ^a\  Herman  Assoc.  (Florida), 
Lou  Robbins  (N.Y.  and  N.J.),  C.  M.  Savage  Assoc.  (Penna.),  Terence  MacGrath  (New  England)  Co/n/ca— Puck.  Rotogravure— 
politan  Sunday  Newspapers.  International— Nturetek  International  (Europe  and  Asia),  G.  Enriquez  Simoni  (Mexico). 
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GENERAL  ELECTRIC  INCENTIVES 

Planning  a  big  sales  incentive  program? 

A  modest  one? 

THERE  ARE  OVER  200  REASONS  why  you  should  choose 
General  Electric. 

You  can  select  from  the  largest,  most  complete  line  of 
electric  housewares  in  the  industry.  Over  200  items  priced 
right!  Alarm  clocks.  Hair  dryers.  Can  openers.  Irons.  Skillets. 
Coffee  makers  Toasters  that  bake.  Vacuum  cleaners.  Floor 
polishers.  Automatic  toothbrushes.  Electric  slicing  knives. 
The  list  is  practically  endless. 

You  select,  too,  from  the  most  preferred,  most  heavily 
advertised  and  promoted  line  in  the  industry.  Pick  a  program 
that  fits  your  needs.  Who  else 
but  General  Electric  could  of¬ 
fer  you  over  200  ways  to  do  it? 

Whataway  to  reach  customers! 


Two  clock  models 
available  at  only  $2.19. 


GENERALii  ELECTRIC 


For  prices  and  minimum  quantitios,  write: 

General  Electric  Premium  Sales  Section 

128S  Boston  Avenue,  Bridgeport,  Conn. 

riTV  7IP  rOBF 

STATF 

(Products  ordered  cannot  be  used  for  resale 

>r  self-liquidation.) 

T^EFINITIONS  PROVIDED  by  the  International  .lotor 
Press  Association:  Press:  People  who  write.  Working 
press:  People  who  write  between  drinks.  Special  press:  People 
who  write  and  buy  drinks.  Reporter:  Man  with  a  pres>  pass. 
Managing  editor:  Reporter  who’s  learning  to  spell.  Free  lance 
writer:  Editor  who  got  tired  of  regular  hours.  Publisher:  Ad¬ 
vertising  salesman  who  went  straight.  Columnist  Buck  Ht-rzog, 
Milwaukee  Sentinel,  adds:  Columnist:  Reporter  who  drinks  on 
the  house. 

— Rose  Walsh,  dislinguished  and  beloved  society  editor,  Itoston 
Record  American  and  Sunday  Advertiser,  was  honored  at  a  “Smart 
I  Set  Luncheon”  by  the  Women’s  City  Oub  of  Boston  for  havini; 

'  helped  women’s  groups  raise  millions  of  dollars  for  charity  and 
other  worthy  causes.  .  .  .  News  Editor  Veda  N.  Connor,  Milton- 
Freetcater  (Ore.)  Valley  Herald,  reports  that  when  a  new  puncher 
was  installed,  Amy  Layton,  printer,  explained:  ’’You  turn  this  tape 
over  and  ran  it  through  the  second  time  and  get  the  other  side  of 
the  story.”.  .  .  Mary  Hirschfeld,  Latin  America  columnist,  Clerclani 
Plain  Dealer,  heads  a  group  to  tour  10  South  American  nations 
(her  35th  trip  down  there)  in  June.  .  .  .  Publisher  Rob«‘rt  S. 
Weddle,  Menard  (Tex.)  News,  gave  the  University  of  Texas,  Austin, 
a  valuable  collection  of  Civil  War  correspondence.  .  .  .  Julian 
Krawcheck,  Cleveland  Press  reporter,  was  recipient  of  the  Urban 
League’s  Community  Service  Award  “’for  his  many  years  of  con¬ 
tributions,  through  his  writings,  to  better  racial  understanding  in 
our  community.”.  .  .  The  National  Cartoonists  Society  had  a 
“Naked  Writer’s  Night”  program  with  Leo  Rosten,  special  editorial 
advisor  at  Look,  as  one  speaker.  Here’s  how  NCS  described  the 
other  speaker  in  its  advance  announcement:  “Jimmy  Breslin, 
popular  columnist  for  tlie  New  York  Herald  Tribune  and  author 
of  a  book  on  Casey  Stengel  and  the  Mets.  Jimmy  is  probably  the 
most  exciting  drinker  to  come  along  in  years.  And  the  worst 
speaker.” 

— Cue  Magazine,  which  had  its  genesis  in  a  16-page  digest- 
size  index  of  movies  playing  Manhattan’s  West  Side,  celebrated 
its  .30th  anniversary  with  a  gala  benefit  concert  in  Philharmonic 
Hall  as  a  complete  guide  to  every  form  of  entertainment  in 
the  metropolitan  area  with  a  circulation  of  220.000.  .  .  .  James 
C.  McNamara,  field  deputy  for  Los  Angeles  City  Councilman 
John  Patrick  Cassidy,  a  former  newspaperman  (sports),  may 
have  started  the  first  front  line  division  newspaper  in  the  first 
days  of  the  Normandy  invasion.  He  was  public  relations  officer 
(then  a  first  lieutenant  and  now  lieutenant-colonel,  retired) 
of  the  90th  Infantry  Division.  “From  the  start  of  my  publica 
tion,  my  dedicated  staff  never  missed  a  day  getting  our  paper. 
The  Sniper,  to  the  magnificent  soldiers  in  the  front  lines,”  re 
pKjrts  Mr.  McNamara,  who  sends  along  a  copy  of  the  mimeo 
graphed  daily  tabloid  for  June  10,  1945,  with  bright  head 
lines  and  makeup  and  proud  legend  “Published  in  Germany.’ 
Col.  McNamara  later  was  press  advisor  to  Gen.  James  A.  Van 
Fleet,  8th  Army,  in  Korea.  .  .  .  Hugh  Meade,  entertainment 
editor,  San  Diego  Union,  was  voted  the  annual  critics  award 
by  the  Directors  Guild  of  America. 

^Heady  heads;  “Grissom  and  Young  Make  3  Perfect  Orbits: 
Molly  Brown,  Twins  Fine” — Miami  Herald  (by  Norman  Gibson) ; 
“Politics— It’s  Rocky,  Feller” — Seattle  Times;  “What  type  type 
of  a  type  are  you?”— Grit;  “Tliose  Swedish  Blades  Really  Are 
Better  .  .  .  5-2”^(about  ice  hockey)  Kokomo  (Ind.)  Morning 
Times.  If  the  story  supports  the  head,  this  one  in  the  St.  Louis 
Post-Dispatch  should  have  been  eight  columns  instead  of  one: 
“Man  Has  4-Year-Old  Son  During  95  M.P.H.  Auto  Race.”  ...  A 
humorous  ad  in  the  Columbia  Missourian  reports:  ’’  ’I’d  like  some 
pointers  on  how  to  run  a  newspaper,’  the  young  journalism 
student  said  to  the  publisher.  ’You  came  to  the  wrong  person,’ 
the  publisher  replied.  ’Ask  one  of  my  subscribers.’  ”.  .  .  Nick 
Shull,  Indianapolis  Times,  appeals:  ’’Please  join  with  me  in  get¬ 
ting  ’queasen^’  made  a  pari  of  Webster’s  Dictionary.  It’s  a 
necessary  tool  in  reporting  on  tv.”.  .  .  Managing  Editor  Robert 
A.  Juran,  Riverdale  (N.J.)  Suburban  Trends,  trying  to  fit  “sum¬ 
mer  homes”  and  “slums”  into  a  one-line,  short-count  head,  reached 
this  solution:  “Slummer  homes.”.  .  . 
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HOW  TO  STRETCH  A  LIMITED  BUDGET  IN  THE  NEW  YORK  METROPOLITAN  NEWSPAPER  MARKET 


DO  AWAY  WITH 


Case  in  point:  4  out  of  every  10  World-Telegram  &  Sun  and 
Post  readers  are  N.  Y.  Times  readers  ...  but  when  you  add 
U^T  to  the  N.  Y.  Times,  only  1  out  of  10  are  duplicated  . . . 
and  you  gain  over  1,500,000  new  readers.  Whatever  media 
combination  you’re  planning,  you’ll  do  better  with  U^T  . . . 


Over  800,000 
circulation. 
The  2Rd  bluest 
newspaper  buy  in  N.Y. 


the  economical,  effective  way  to  broaden  your  coverage  with 
a  limited  budget.  .  . . . 


L I.  Press 
L I.  Star-Jonrnal 
Staten  Island  Advance 
Newark  Star-Led|er 
Jersey  Jonmal 


Don’t  be  slowed  down  by  duplication  drag.  Get  the  facts  from  Moloney,  Regan  &  Schmitt.  212  HA  1-4400. 


editorial 


Negotiations  in  New  York 

The  residents  and  the  business  community  of  New  York  City,  not 
to  mention  the  thousands  of  newspaper  employes,  breathed  a 
sigh  of  relief  when  ITU-publisher  negotiations  passed  the  deadline 
for  a  strike  early  Wednesday  morning.  Although  a  settlement  was  not 
achieved  at  that  time,  talks  are  continuing  without  a  destructive  strike 
as  we  go  to  press.  This  display  of  sanity  is  in  sharp  contrast  to  the 
tactics  of  two  years  ago  which  resulted  in  a  shutdown  of  New  York’s 
newspapers  for  114  days. 

However,  as  the  participants  in  this  economic  duel  must  realize, 
talk  of  strike  can  be  almost  as  damaging  as  the  real  thing.  Advertising 
agencies  in  New  York  have  been  calling  E&P  for  information  about 
whether  or  not  there  would  be  a  strike  because  they  had  to  proceed 
with  campaign  plans.  We  have  been  told  of  at  least  one  newspaper 
campaign  contemplated  for  the  Easter  season  which  has  been  scheduled 
in  another  medium  because  of  the  uncertainty  that  newspapers  would 
be  publishing  at  that  time. 

And  as  for  the  broad  economic  effect  of  a  prolonged  newspaper 
strike,  a  study  by  two  professors  at  the  University  of  Rochester  reveals 
that  sales  of  clothing  and  household  goods  declined  36%  during  the 
last  New  York  shutdown. 

We  hope  New  York  and  its  newspaper  business  is  not  put  through 
another  torture  like  the  last  one.  Disputes  can  and  must  be  settled 
without  killing  the  businesses  involved. 


The  words  of  a  wise  man's  mouth  are 
gracious;  hut  the  Ups  of  a  fool  will 
swallow  up  himself.  Ecclesiastes  10,  12. 
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Judge  Authority 

WE  question  the  authority  of  a  judge — any  judge — to  instruct 
reporters  or  editors  on  what  terminology  they  can  use  in  referring 
to  a  defendant  when  that  defendant  has  already  been  the  subject  of 
a  report  from  a  Senate  committee  using  the  same  language. 

In  a  Chicago  case  involving  two  men  in  an  alleged  insurance  fraud, 
one  judge  declared  a  mistrial  on  the  ground  that  the  jury  had  read 
newspaper  stories  which  prejudiced  the  rights  of  the  defendants. 
Another  judge — the  fifth  to  have  the  case  on  his  call  since  the 
indictments  Dec.  31,  1963 — admonished  reporters  they  would  be  held 
in  contempt  if  they  referred  to  one  defendant  as  a  crime  syndicate 
hoodlum  or  the  other  as  a  prison  inmate  and  advised:  “You  can  tell 
your  rewrite  men  that,  too.” 

The  first  defendant  has  been  named  by  a  Senate  investigating 
committee  as  one  of  Chicago’s  most  dangerous  gangsters,  the  second  is 
currently  serving  a  prison  term.  The  report  of  a  Senate  committee  is 
privileged  material  and  a  judge  cannot  suppress  publication  of  it  or 
of  its  language. 

Open  Records  Law 

As  has  been  predicted,  representatives  of  some  government  agencies 
have  expressed  op|x>sition  to  the  proposed  open  records  legislation 
in  hearings  before  the  House  Government  Information  subcommittee. 
A  Justice  Department  spokesman  said  the  law  would  be  unconstitu¬ 
tional  unless  it  recognized  “executive  privilege,”  and  added:  “If  you 
try  to  encompass  the  whole  scope  of  government  information  in  one 
bill,  you  will  either  not  provide  enough  exceptions  to  cover  some 
vital  material  or  you  will  shield  too  much.” 

We  agree  with  Rep.  John  Moss  that  it  is  worth  a  try.  A  brief 
experience  will  show  whether  amendments  are  needed  to  provide  more 
exceptions  or  to  eliminate  some. 
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UNDERBRUSH 

WALLMEYER,  Long  Beach  (Calif.)  Inde¬ 
pendent-Press-Telegram 


i  j 

jPress  Topics  I 

Some  current  editorial  comments  on  j 
subjects  that  are  of  particular  interest  j 
lo  the  newspaper  industry.  I 


f  JUST  PLAIN  RUDOLF 

I  (From  the  Dallas  Morning  Netcs) 

I  The  News’  splendid  writer,  Helen  B. 

Callaway,  recently  reviewed  “The  ABC 
i  of  Style.”  Rudolf  Flesch  wrote  it.  It’s 
about  plain  Engflish.  Say  what  you  mean. 
Write  like  you  talk.  That  sort  of  thing. 
Helen  said  it  made  her  believe  she  was 
verbally  overweight. 

’Taint  true.  Helen  can  write  about 
spring  and  make  the  reader  see  the 
bluebonnets.  And  feel  the  sunshine  on 
his  face.  Can  Rudolf  Flesch  write  like 
that? 

Flesch,  Gunning  and  the  other  read¬ 
ability  experts  have  some  fine  ideas. 
Clear  writing  is  good.  And  good  writing 
is  clear. 

But  short  sentences  can  be  overdone. 
Then  they  sound  like  they  are  shot  from 
guns.  Machine  guns.  That’s  OK  for  con¬ 
ducting  close-order  drill.  It’s  not  good 
for  describing  a  sunset. 

Flesch  knocks  a  lot  of  words  because 
they  are  foreign,  snooty,  bookish  or  out¬ 
dated.  Most  deserve  it.  But  some  are 
useful. 

Take  “statuesque.”  Flesch  won’t.  He 
says  it  is  journalese.  It  is  also  handy, 
sometimes.  Call  a  well-endowed  blonde 
"statuesque”  and  she  will  thank  you. 
Call  her  “big,”  as  Flesch  suggests,  and 
she  will  clout  you  one.  You  will  deserve 
it,  too. 

He  doesn’t  like  “la  dolce  vita”  either. 

It  is  just  Italian  for  “the  sweet  life,” 
he  claims.  He  prefers  the  English.  They 
are  not  really  the  same  thing  at  all. 
"The  sweet  life”  can  be  found  in  Mason 
City,  Iowa,  or  Fort  Smith,  Ark.  For  “la 
dolce  vita,”  you  have  to  go  to  Rome. 

There  is  a  difference  that  is  lost  in 
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translation.  If  you  take  a  midnight  bath 
in  a  public  fountain  in  Rome,  you  will 
get  your  picture  in  the  papers.  People 
will  think  you  are  gay  and  abandoned. 
If  you  do  the  same  thing  in  Fort  Smith, 
you  will  be  run  in  on  a  drunk  charge. 

Flesch  says  the  editorial  “we”  is  for 
.snobs.  This  is  not  true.  It  is  for  editorial 
writers.  It  was  invented  back  when  news¬ 
papers  had  names  like  “The  Eagle  of  the 
American  Union  and  Yell  County  War- 
whoop.”  In  those  days,  irate  readers  used 
horsewhips  more  than  letters  to  the  edi¬ 
tor. 

When  an  editorial  said,  “We  think 
Jones  is  an  ornery  polecat,”  there  was 
a  reason  for  the  “we.”  It  was  to  grive 
Jones  pause.  He  did  not  know  whether 
he  was  going  to  have  to  fistfight  with 
one  editor  or  a  whole  platoon  of  them. 

It  wasn’t  snobbery.  It  was  psychologi¬ 
cal  warfare. 

letters 

MEMORIAL  STAMP 

W.  D.  Boyce,  the  Chicago  publisher  who 
brought  the  Boy  Scout  movement  to  the 
United  States,  is  being  considered  for  one 
of  the  commemorative  stamps  to  be  issued 
by  the  Postoflfice  Department  in  1965. 

John  A.  Cronouski,  Postmaster  General, 
has  advised  that  Mr.  Boyce’s  name  is 
among  those  under  consideration  by  his 
Advisory  Committee. 

Congressman  James  G.  Fulton,  of 
Pittsburgh,  introduced  a  bill  in  the  House 
of  Representatives  (HR11530)  calling  for 
such  a  stamp,  and  the  proposal  has  been 
endorsed  by  a  number  of  other  legislators. 

Mr.  Boyce  was  bom  on  a  farm  near 
Pittsburgh  in  1858.  After  engaging  in 
newspaper  work  in  Winnipeg,  Canada, 
and  Lisbon  (then  part  of  the  Dakota 
Territory),  he  moved  to  Chicago  where 
he  started  a  publishing  company  that  even¬ 
tually  made  him  a  millionaire.  He  also 
started  a  syndicate  service  that  was  a  fore¬ 
runner  of  Western  Newspaper  Union. 

Mr.  Boyce’s  weekly  newspaper,  the 
Saturday  Blade,  and  weekly  fiction  maga- 
2une,  Chicago  Ledger,  enjoyed  large  cir¬ 
culations  through  mral  regions  of  the 
midwest.  To  create  exclusive  news  for  the 
Blade.  Mr.  Boyce  launched  a  number  of 
expeditions  to  distant  places,  and  accom¬ 
panied  some  of  them.  After  Theodore 
Roosevelt’s  hunting  expedition  to  Africa, 
Mr.  Boyce  organized  his  own  “balloono- 
graphic  expedition”  to  Africa  in  1909, 
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Short  Takes 

Farouk  was  the  ix>rtly  goated  monarch 
who  once  reigned  over  20  million  Egyp¬ 
tians.  —  Chicago  (Ill.)  Daily  Tribune. 

• 

The  guest  speaker  for  the  meeting  will 
be  served  during  the  social  hour  which 
will  follow.  —  Petoskey  (Mich.)  News- 
Review. 

• 

We  had  a  god  club,  particularly  be¬ 
cause  Hank  and  Mel  had  cigars  I  could 
smooch.  —  Langdon  (N.  D.)  Cavalier 
County  Republican. 

• 

He  whipped  past  Mills  to  win  by  five 
years  in  four  minutes,  10  seconds.  — 
Seattle  (Wash.)  Times. 

• 

A  Titan  2  rocket  trails  vapor  as  it 
hits  the  upper  atmosphere  after  lunch 
at  Cape  Kennedy.  —  Auburn  (N.  Y.) 
Citizerv-Advertiser. 


taking  along  two  balloons  from  which  to 
spot  and  photograph  game. 

From  English  newspapers  which  he 
read  while  in  Africa,  Mr.  Boyce  obtained 
his  first  knowledge  of  the  Boy  Scout  move¬ 
ment  launched  by  Sir  Robert  Baden  Pow¬ 
ell.  Stopping  off  in  London,  he  conferred 
with  Sir  Robert,  and  on  his  return  to  the 
United  States  had  the  Boy  Scouts  of 
America  incorporated  in  1910.  He  also 
provided  funds  for  the  organization. 

Charles  A.  Wright 

Pittsburgh,  Pa. 

»  »  * 

‘NEWS  CONFERENCE’ 

Our  golden-voiced  brothers  in  the  elec¬ 
tronic  media  are  pushing  a  campaign  that 
I  find  most  amusing.  They  want  to  ex¬ 
punge  the  word  “press”  from  the  English 
language.  . 

They  feel  slighted  when  a  politician 
calls  a  “press  conference”  and  their  more 
zealous  members  can’t  bear  belonging  to 
a  “press  club.”  They  demand  “news  con¬ 
ference”  as  one  substitute,  but  what  would 
they  call  the  club?  News  Club?  Informa¬ 
tion  Qub? 

I  find  it  presumptuous  for  such  people 
to  tamper  with  the  language.  Arise,  press 
corps,  and  unplug  these  upstarts. 

Michael  Johnson 

New  York,  N.  Y. 

*  *  * 

PART-TIME  TEACHER 

Some  weeks  ago,  E&P  in  a  personal 
squib  relative  to  my  taking  over  a  part- 
time  teaching  post  in  journalism  at  Mis¬ 
sissippi  College  at  Clinton,  stated  that  I 
had  “retired”  from  the  Commercial  Ap¬ 
peal  after  more  than  32  years.  Many 
friends — your  readers — have  written  ex¬ 
pressing  surprise  that  I  was  leaving  the 
Ole  Reliable  at  this  time. 

Fact  of  the  matter,  I  am  teaching  a 
class  one  night  a  week — Monday — in 
newswriting.  I  am  still  functioning  as  chief 
of  the  Jackson,  Miss.,  bureau  of  tbe  (^m- 
mercial  Appeal.  It  is  a  new  class  and 
subject  at  the  College  and  much  publicity 
was  given  as  a  result. 

Kenneth  Toler 

Jackson,  Miss. 
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'In  every  field  of  endeavor,  one  man  or  one  group  of  men 
or  one  organization  holds  a  position  of  unquestioned 
leadership.  Most  newspaper  editors  would  give  this 
accolade  to  The  New  York  Times  for  its  thoroughness, 
its  comprehensiveness  and  its  overall  professional 
competence.  It  sets  a  standard  we  find  stimulating 
every  working  day. 


W.  D.  Reimert,  Managing  Editor^ 
Call-Chronicle  Newspapers,  Allentown,  Pa. 
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Dramatic  Moments  at  City  Hall: 
Talk  Keeps  the  Presses  Rolling 


1  Mayor  Helps  to  Win  Extension 
I  Of  Time  on  New  York  Contracts 


‘(Crisis  Past’  But  Issues  Remain 

ITU  President  Elmer  Brown  left  New  York  on  Thursday 
saying  he  believed  “the  crisis  is  passed,”  but  John  J.  Gaherin, 
the  publishers’  spokesman,  said  a  number  of  issues  vital  to 
the  health  of  the  newspaper  industry  were  still  unresolved. 
On  the  subject  of  wages  he  insisted  the  publishers  had  made 
no  offer  beyond  $10.50.  Bertrand  A.  Powers  of  the  printers’ 
union  vehemently  challenged  this,  saying  the  publishers  had 
agreed  to  negotiate  “past  $10,50”  and  Mayor  Wagner’s 
representative,  Theodore  W.  Kheel,  was  a  witness  to  this. 


By  Philip  N.  Schuyler 


I  A  strike  of  New  York  City 
y  newspapers  was  averted  at  dawn 
Wednesday  (March  31)  when 
publishers  and  unions  acceded  to 
a  request  by  Mayor  Robert  F. 
Wagner  to  continue  negotiating 
the  wage  issue  beyond  a  con¬ 
tract  and  strike  deadline. 

“We  will  continue  negotiat¬ 
ing,”  John  J.  Gaherin,  president 
of  the  Publishers’  Association 
of  New  York  City,  said.  “We 
have  made  no  offer  above  the 
$10.50.”  Some  unions  already 
have  accepted  this  two-year 
package. 

Bertram  A.  Powers,  president 
of  New  York  Typographical 
Union  No.  6,  said  he  believed 
a  settlement  could  be  reached 
since  the  publishers  were  no 
longer  holding  to  a  “fixed  posi¬ 
tion”  on  the  economic  question. 
He  added  that  he  did  not  want 
a  figure  to  be  imposed  on  his 
j  union  unilaterally. 

.-Vulomation  During  Contract 

Mr.  Powers  said  the  major 
problem  of  automation  was 
“near  solution”  although  use  of 
outside  tape  by  the  Times  and 
Herald  Tribune  was  still  on  the 
table  with  about  six  other  issues. 

It  was  reported  that  the  un¬ 
ion  and  the  publishers  had 
agreed  in  principle  to  negotiate 
the  introduction  of  automated 
typesetting  and  other  equipment 
during  the  term  of  the  contract 
on  the  basis  of  each  paper’s  own 
requirements. 

There  had  been  25  unresolved 
EDITOR  SC  PUBLISHER 


questions  on  the  bargaining 
table  with  the  printers  when 
the  negotiations  were  moved  to 
City  Hall  on  Tuesday.  Talks 
there  began  at  4:30  p.m..  Mayor 
Wagner  flying  back  from  Wash¬ 
ington  to  be  present. 

Strike  Notices  Posted 

Twelve  hours  later  a  recess 
was  taken  until  Wednesday  aft¬ 
ernoon.  The  printers  had  author¬ 
ized  their  leaders  to  call  a  strike 
against  one  or  more  of  the  news¬ 
papers  at  2  a.m.  Wednesday,  if 
agreement  had  not  been  reached 
by  then  on  a  satisfactory  con¬ 
tract. 

Before  the  meetings  got  un¬ 
der  way  at  City  Hall,  Mr.  Pow¬ 
ers  had  the  following  notice 
posted  in  the  composing  rooms 
of  the  newspapers: 

“At  12  p.m.,  Tuesday,  March 
30,  a  representative  of  the  Pres¬ 
ident  will  be  in  your  chapel.  You 
will  receive  instructions  from 
him  indicating  whether  or  not 
your  chapel  is  to  strike  at  2  a.m. 

“Do  not  act  on  radio  or  tv 
news  reports,  rumors  or  notices 
from  management. 

“In  those  chapels  that  have 
not  been  selected  for  strike  ac¬ 
tion,  all  members  are  to  remain 
at  work  unless  the  entire  com¬ 
posing  room  force  is  officially 
dismissed  by  lockout  action  of 
the  employer.  Do  not  allow  mem¬ 
bers  to  be  provoked  into  leaving 
their  jobs  by  individual  action. 

“In  the  event  that  members 
reporting  for  work  after  12  p.m. 
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on  March  30  are  confronted  with 
a  picket  line  of  another  union, 
they  are  to  respect  the  line  and 
refuse  to  enter  the  building. 

“Chapel  chairmen  of  struck  or 
locked-out  plants  should  remove 
chapel  valuables,  including  re¬ 
production  records,  to  Union 
Headquarters,  which  will  be 
open  throughout  the  night.” 

Agree  to  Keep  Talking 

Members  of  the  Newspaper 
Trades  Council,  which  is  a  con¬ 
tinuation  of  the  Union  Officers 
Unity  Committee  of  the  1962- 
1963  strike,  were  at  City  Hall 
and  all  but  one  of  the  nine  mem¬ 
bers  evidently  accepted  the  de¬ 
cision  of  the  printers  and  photo¬ 
engravers  to  continue  negotia¬ 
tions  beyond  their  deadlines. 

Joseph  Baer,  president  of  the 
Deliverers’  Union,  broke  away 
from  a  fellow  officer  who  tried 
to  restrain  him,  and  read  a 
statement  in  which  he  said  the 
publishers  had  lied  to  him,  caus¬ 
ing  him  to  recommend  the  $10.50 
package  to  his  members  last 
weekend.  They  had  overwhelm¬ 
ingly  accepted  it. 

“The  publishers  said  it  was 
the  best  they  could  offer,”  Mr. 
Baer  said.  He  said  he  was  re¬ 
signing  as  president  of  the  ex¬ 
ecutive  council  of  the  drivers’ 
union.  (The  council  voted  to 
abrogate  the  agreement  and 
threatened  to  strike  unless  it 
gets  the  same  increase  as  the 
printers  and  engravers.) 

Kheel  for  Percentage  Raise 

Theodore  W.  Kheel,  New 
York  lawyer  and  labor-manage¬ 
ment  mediator  who  worked  with 
Mayor  Wagner  to  end  the  114- 
day  stoppage  two  years  ago, 
joined  the  City  Hall  talks  Tues¬ 
day  evening.  He  said  he  had 
quoted  to  the  group  an  Editor 
&  Publisher  article  of  April  20, 
1963  in  which  he  had  advocated 
that  wage  packages  should  be 
figured  on  a  percentage  of  cur¬ 
rent  wages  because  it  would  be 
“more  equitable  than  a  uniform 
dollar  and  cents  package  for 
the  different  types  of  workers 
involved  —  unskilled,  skilled, 
and  highly  skilled.” 

The  day  scale  for  printers  in 
the  expiring  contract  was  $149. 
The  union  demanded  a  raise  of 


$15  but  said  this  was  “negotia¬ 
ble.” 

Engravers  employed  in  news¬ 
paper  shops  receive  $157.90  on 
the  day  side,  as  compared  with 
$173  for  those  in  commercial 
shops.  It  was  the  contention  of 
the  engravers  that  a  flat  wage 
rise  tends  to  widen  the  gap;  a 
percentage  increase  would  help 
to  close  it. 

The  $10.50  package  had  been 
approved  at  meetings  of  driv¬ 
ers,  pressmen,  paper  handlers 
and  stereotypers,  and  the  for¬ 
mula  was  acceptable  to  the  guild 
on  a  paper-by-paper  basis. 

It  was  reported  that  the  en¬ 
gravers  had  been  offered  an  in¬ 
crease  on  a  percentage  basis 
that  worked  out  to  the  $10.50 
and  had  turned  it  down. 

3  from  ITU  Executive  Council 

Also  at  City  Hall  were  Elmer 
Brown,  president,  Joseph  Bailey, 
vicepresident,  and  William  R. 
Cloud,  secretary-treasurer,  of 
the  International  Typographical 
Union.  They  constituted  a  ma¬ 
jority  of  the  Executive  Council 
of  the  union  and  were  ready, 
Mr.  Brown  said,  to  determine 
which  and  how  many  newspa¬ 
pers  the  printers  and  mailers 
would  strike. 

Other  papers  not  struck  were 
expected  to  honor  an  associa¬ 
tion  agreement  and  shut  down, 
especially  since  a  Supreme  Court 
decision  handed  down  Monday 
confirmed  this  management 
right  of  lockout  in  defense 
against  union  whipsaw  strategy. 

The  New  York  Post  was  be¬ 
lieved  to  be  planning  to  con¬ 
tinue  publication,  since  Dorothy 
Schiff,  editor  and  publisher,  had 
resigned  from  the  association  to 
resume  publication  ahead  of  the 
other  papers  in  1963. 

The  long  day  of  bargaining 
against  the  strike  deadline  be¬ 
gan  at  the  publishers  association 
offices  at  10  a.m.  March  30.  At 
12:30  p.m.  Mr.  Brown  said 
prospects  for  settlement  were 
not  bright.  Talks  continued  until 
it  was  time  to  go  to  City  Hall. 

‘Progress  for  the  First  Time’ 

When  he  arrived  there,  Mr. 
Powers  appeared  to  be  optimis¬ 
tic. 

(Continued  on  page  68) 
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Agencies  See 
Legal  Flaws 
in  Fol  BiU 

Washington 

Assistant  Attorney  General 
Norbert  A.  Schlei  told  a  House 
subcommittee  this  week  that  a 
bill  that  would  require  federal 
agencies  to  open  their  records 
to  the  public  was  unconstitu¬ 
tional  because  it  violated  the 
principle  of  separation  of  pow¬ 
ers  in  the  government. 

Mr.  Schlei  testified  before  the 
Government  Information  sub¬ 
committee  on  a  bill  —  similar 
to  a  measure  that  passed  the 
Senate  last  session — introduced 
by  the  subcommittee’s  chairman, 
Rep.  John  Moss  (D-Calif.).  It 
would  require  all  federal  agen¬ 
cies  to  make  public  all  records 
except  those  in  categories  spe- 
cihc^ly  outlined  by  the  bill. 

The  Justice  Department 
spokesman  said  that  any  public 
records  law  would  be  unconsti¬ 
tutional  unless  it  recognized 
“executive  privilege”  —  the 
right  of  the  Executive  Depart¬ 
ment  to  use  discretion  regarding 
the  release  of  information  from 
its  agencies.  He  also  said  he 
believed  it  was  impossible  to 
deal  with  the  whole  problem  of 
government  information  in  a 
single  piece  of  legislation. 

He  said,  “If  you  try  to  en¬ 
compass  the  whole  scope  of  gov¬ 
ernment  information  in  one  bill, 
you  will  either  not  provide 
enough  exceptions  to  cover  some 
vital  material  or  you  will  shield 
too  much.” 

Chairman  Moss  disagreed 
with  Mr.  Schlei  about  the  con¬ 
stitutionality  of  the  bill  and 
said  he  was  disappointed  that 
the  department  offered  a 
“blanket  rejection”  of  the  bill. 
He  asked  Mr.  Schlei  for  a  defini¬ 
tion  of  “executive  privilege,”  a 
term  which  has  never  been  pre¬ 
cisely  defined  in  law.  “If  you 
can’t  define  it,  how  can  we  rec- 
ogfnize  it?”  he  asked. 

Rep.  Moss  said  that  since 
most  of  the  information  col¬ 
lected  by  govemment  agencies 
was  collected  in  accordance 
with  statutes,  then  Congress 
had  a  right  to  legislate  concern¬ 
ing  the  use  of  that  information. 

Fred  Burton  Smith,  acting 
General  Counsel  of  the  Treas¬ 
ury  Department,  questioned  the 
provision  of  the  bill  that  would 
make  federal  agencies  submit 
their  records  to  “any  person” 
requesting  them.  This  could  in¬ 
clude  high  school  children,  de¬ 
ranged  persons  or  gossips,  he 
said. 


L.  T.  HERMAN  RESIGNS  FROM  DETROIT  NEWS 
Laurence  T.  Herman,  advertising  director  of  the  Detroit  News, 
has  resigned  his  position  because  of  policy  differences,  Edwin  K. 
Wheeler,  executive  vicepresident  and  general  manager,  announced 
March  31.  No  successor  has  been  named.  Mr.  Herman  has  been 
advertising  director  since  March  17,  1958.  Previously  he  had 
worked  for  the  Chicago  Daily  News  (1936-1955)  and  for  the 
Waxed  Paper  Institute  (1955-1968). 


UPI  to  Offer 


Push-Button 


Tape  Editing 


RETIREMENT  POUCY  AFFECTS  7  EXECUTIVES 
Under  a  newly  adopted  policy  for  retirement  at  age  65,  seven 
executives  of  the  Greensboro  (N.  C.)  News  and  Record  will  close 
out  long  careers  with  the  newspapers  this  summer.  They  are: 
Miles  H.  Wolff,  executive  editor  of  the  News,  president  of  the 
American  Society  of  Newspaper  Editors;  M.  W.  Kendall,  editor 
of  the  News;  Colvin  T.  Lranard,  editor  of  the  Record  editorial 
page;  James  E.  Reynolds,  Sunday  editor.  News;  E.  D.  Nichols, 
circulation  manager;  Chester  Rose,  local  advertising  manager; 
and  S.  N.  Cooper,  office  manager.  William  D.  Snider,  associate 
editor  for  14  years,  will  become  editor  of  the  News,  and  Abe  D. 
Jones  Jr.  will  edit  the  Record’s  editorial  page.  Charles  M.  Hauser, 
now  with  the  Charlotte  Observer,  will  join  the  News  as  managing 
editor  July  1. 


$500,000  HRE  LOSS  IN  NEWSPAPER  PLANT 
The  files  of  the  Natchez  (Miss.)  Democrat  covering  nearly  100 
years  were  destroyed  in  a  fire  March  26  that  caused  a  loss  esti¬ 
mated  at  $500,000.  The  fire  that  swept  through  the  three-story 
building  started  from  a  broken  gas  pipe,  according  to  the  pub¬ 
lisher,  James  W.  Lambert.  Repairs  were  made  to  machinery  and 
publication  of  the  10,000-circulation  daily  was  resumed. 


GUILD  LOSES  IN  CASE  AGAINST  CHURCH  PAPER 
The  National  Labor  Relations  Board  has  dismissed  a  complaint 
filed  by  Denver  Newspaper  Guild  against  the  Catholic  Press 
Society  Inc.,  publisher  of  36  diocesan  weekly  newspapers.  The 
Guild  failed  to  prove  its  charge  that  Monsignor  John  Cavanagh, 
editor  and  business  manager,  had  fired  H.  Raymond  Whitehead, 
a  proof  reader  and  copy  editor,  on  March  2,  1962  because  of  union 
activities.  The  Board  upheld  the  trial  examiner’s  finding  that 
Whitehead’s  discharge  was  due  to  his  poor  performance  and 
demeanor. 


DR.  SCHRAMM’S  BOOK  WINS  RESEARCH  PRIZE 
Dr.  Wilbur  Schramm’s  book,  “Mass  Media  and  National  De¬ 
velopment  :  The  Role  of  Information  in  the  Developing  Countries,” 
has  been  selected  as  the  winner  of  the  1965  Frank  Luther  Mott 
Research  Award  of  Kappa  Tau  Alpha,  journalism  scholarship 
society.  He  will  receive  a  $200  award  in  addition  to  a  scroll  for 
“the  best  book  of  original  and  independent  research”  published 
in  1964,  Placing  second  for  the  award  was  John  Hohenberg’s 
“Foreign  Correspondents:  The  Great  Reporters  and  Their  Times.” 
David  Forsyth’s  “The  Business  Press  in  America”  was  third. 


VIET  NAM  REPORTERS  ARE  “SAIGON  HAPPY” 

Back  from  a  13-month  assignment  in  the  Far  East  Jim  Lucas 
of  the  Scripps-Howard  Newspapers  told  a  National  Press  Club 
audience  in  Washington  March  31  that  most  of  the  U.  S.  report¬ 
ers  in  Viet  Nam  are  “Saigon  happy.”  They  spend  too  much  time 
covering  the  embassy  and  not  enough  out  in  the  countrj’,  he 
asserted. 


PUBUSHING  GROUP  BUYS  STATION  IN  PEORIA 
Len  H.  Small,  chairman  of  the  Kankakee  (Ill.)  Daily  Journal 
Co.,  and  Burrell  L.  Small  are  the  principals  in  Twelve  Ninety 
Radio  Corp.  which  is  buying  television  station  WTVH  at  Peoria, 
Ill.,  from  Metromedia  Inc.  for  $2  million. 


METRO  EAST  JOURNAL’S  STRIKE  IS  OVER 
Absent  for  125  days,  the  Metro  East  Journal  (Lindsay-Schaub 
daily  published  at  East  St.  Louis,  Ill.)  resumed  publishing  April 
2.  The  key  issue  in  the  strike,  which  caused  a  wage  loss  of  $250,000, 
was  equality  of  pensions  for  men  and  women.  An  old  agreement 
under  which  all  receive  $60  a  month  in  a  company  plan  resolved 
the  problem. 


NEW  CANADIAN  OFFSET  PAPER  IN  TROUBLE 
The  second  annual  meeting  of  shareholders  of  the  Vancouver 
(B.C.)  Times  on  April  12  will  be  a  crucial  one.  William  Val 
Warren,  publisher,  said  this  week  the  new  offset-printed  daily 
needs  at  least  $100,000  more  capital  if  it  is  to  survive.  Circulation 
has  dropped  from  62,000  to  45,000  in  recent  months. 


United  Press  Interr  ational 
announced  this  week  that  it  will 
offer  to  newspapers  an  elec¬ 
tronic  device  which  will  elimi¬ 
nate  manual  handling  and  sort¬ 
ing  of  Teletyi)esetter  tape. 

The  device  called  Autoedit  is 
being  built  by  Data  Communi¬ 
cations  Inc.,  Moorestown,  N,  J,, 
to  specifications  by  the  UPI 
communications  division.  UPI 
has  exclusive  sales  rights. 

James  F.  Darr,  general  man¬ 
ager  of  UPI  communications, 
said  Autoedit  “takes  tape  off 
the  editor’s  desk  and  lets  him 
get  back  to  handling  news.” 

Mr.  Darr  said  a  prototype 
model  of  Autoedit  will  be  ex¬ 
hibited  at  the  ANPA  convention 
April  19-22  at  the  Waldorf-As¬ 
toria  Hotel  and  a  production 
model  will  be  demonstrated  at 
the  ANPA  Research  Institute 
Production  Management  Confer¬ 
ence  in  Chicago,  June  20-24. 
Deliveries  will  begin  in  July. 

Autoedit  is  described  as  an 
automatic,  magnetic  tape  stor¬ 
age  unit  that  will  permit  news¬ 
papers  to  produce  punched  pa¬ 
per  tape  only  for  the  stories  to 
be  set,  thus  elim.inating  waste 
which  now  results  from  the  han¬ 
dling,  sorting,  storing  and  dis¬ 
carding  of  tape  that  will  not  be 
set. 

Autoedit  will  be  inserted  be¬ 
tween  the  service  wire  and  the 
re-perforator.  It  will  have  a 
maximum  storage  capacity  of 
up  to  24  hours  of  news  copy. 

Mr.  Darr  explained  that  edi¬ 
tors  would  select  news  dis¬ 
patches  from  the  TTS  printer. 
These  dispatches  would  be  re¬ 
trieved  from  Autoedit,  by  item 
number,  by  pushing  keys  on  a 
unit  resembling  an  adding  ma¬ 
chine.  The  device  then  activates 
a  TTS  re-perforator,  producing 
the  dispatch  in  punched  paper 
tape  which  would  then  be  used 
to  operate  a  linecasting  ma¬ 
chine. 

In  addition,  the  newspaper 
will  be  able  to  do  some  push¬ 
button  editing  in  tape. 

“If  the  editor  wants  only  the 
first  few  paragraphs  of  a  story,” 
Mr.  Darr  said,  “the  appropriate 
key  for  the  desired  number  of 
paragraphs  is  punched  on  the 
keyboard.  Then,  only  these  para¬ 
graphs  are  produced  in  paper 
tape.” 

UPI  Autoedit  is  designed  to 
match  all  popular  line  and  pa¬ 
per  tape  punch  speeds  from  53 
words  to  1,000  words  per  min¬ 
ute. 
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Anna  Rowe  of  St.  Petersburg  (Pie.) 
Independent. 


Maria  Anderson  of  Miami  (Fla.)  Herald  and 
Basil  W.  Hall  of  Charleston  (S.C.)  Post  and 
Courier. 


Edee  Greene  of  Fort  Lauderdale  (Fla.) 
News. 


New  Prize  Posted 
For  News  Photos 
On  Women’s  Pages 

Columbia,  Mo. 

Cash  awards  totaling  $10,000 
for  women’s  page,  fashion  writ¬ 
ing  and  reporting-writing  excel¬ 
lence  were  presented  at  the 
fourth  annual  Penney-Missouri 
Awards  women’s  page  workshop 
here  March  22-26. 

The  Honors  Banquet  climaxed 
the  five-day  conference  at  the 
University  of  Missouri  School 
of  Journalism. 

Highlighting  the  program  was 
the  announcement  by  Journalism 
Dean  Earl  F.  English  that  a 
new  award  will  be  established 
next  year  for  news  photography 
on  women’s  pages. 

For  the  first  time  in  the  five 
years  of  the  national  competi¬ 
tion,  citations  were  presented 
which  honored  a  leader  in  the 
advancement  of  women’s  page 
journalism,  and  her  newspaper. 

Miss  Marie  Anderson,  women’s 
editor  of  the  Miami  (Fla.)  Her¬ 
ald,  received  a  diamond  award 
and  citation  for  herself  and  the 
Herald.  Miss  Anderson  is  a 
four-time  Penney-Missouri 
Awards  winner.  The  Miami  Her¬ 
ald  citation  saluted  its  women’s 
department  and  its  women’s 
page  innovations. 

Miss  Anderson  urged  more 
newspaper  women  to  take  ad¬ 
vantage  of  the  increased  oppor¬ 
tunities  in  the  profession.  Man¬ 
aging  editors,  she  said,  “are 
finally  accepting  women.” 

Mrs.  Dorothy  Brant  Brazier, 
Seattle  Times,  received  $1,500 
for  a  series  on  the  hidden  alco¬ 
holic.  The  fashion  award  of 
$1,500  went  to  Mrs.  Ruth  Wag¬ 
ner,  Washington  Post. 

The  1964  competition  winners 
are: 

Class  I :  Florence  Burge,  Reno 


(Nev.)  Evening  Gazette;  Mrs. 
Anne  Rowe,  St.  Petersburg 
(Fla.)  Independent;  Betty  Pres¬ 
ton,  Glenclale  (Calif.)  News- 
Press. 

Class  II:  Marie  Saulsbury, 
San  Bema/rdino  (Calif.)  Daily 
Sun;  Virginia  Hill  Hunt,  Indian¬ 
apolis  (Ind.)  Times;  Helen  Car- 
ringer,  Canton  (Ohio)  Reposi¬ 
tory. 

(^lass  III:  Marie  Anderson, 
Miami  Herald;  Mrs.  Dorothy 
Jumey,  Detroit  Free  Press; 
James  P.  Estes,  San  Francisco 
Chronicle. 

Class  IV :  Thelma  Barrios, 
San  Fernando  (Calif.)  Valley 
Sun;  Lorraine  Bannon,  Evans¬ 
ton  (Ill.)  Review;  Ethel  Taylor, 
Van  Nuys  (Calif.)  News. 

This  year’s  competition 
brought  600  entries.  Honoring 
James  Cash  Penney,  89,  founder 
of  the  department  store  chain 
and  a  native  of  Hamilton,  Mo., 
the  Awards  program  was  estab¬ 
lished  at  the  University  in  1960 
through  a  Penney  company 
grant. 

• 

School  Benefactor 

Los  Angeles 

Edward  C.  Simmons,  one-time 
financial  editor  of  the  Los  An¬ 
geles  Herald  Express  who  later 
founded  a  stock  brokerage  firm, 
left  $7,300,000  in  his  will  to 
Phillips  Exeter  Academy,  a  New 
Hampshire  school.  He  founded 
the  Harwood  Co.,  which  manu¬ 
factured  electrical  cable  connec¬ 
tions  during  World  War  II  and 
he  had  extensive  oil  interests. 

• 

Wins  Writing  Award 

“Sisters  In  Slaughter,”  the 
story  of  a  Mexican  prostitution 
ring  which  appeared  in  the  July, 
1964  Argosy,  has  won  first  prize 
in  the  Southwestern  Journalism 
Congress’  magazine  writing 
competition  for  its  author,  Tom 
Harris,  Waco  News-Tribune  po¬ 
lice  reporter. 


Space  and  Civil  Rights 
In  ASNE  Discussions 


Shop  talk,  space  talk,  and  po¬ 
litical  talk  for  the  men  and  a 
“prog^'essive  tea  party”  for 
their  ladies  are  all  on  the  pro¬ 
gram  for  the  annual  meeting 
of  the  American  Society  of 
Newspaper  Editors  in  Washing¬ 
ton,  April  14-17. 

The  gathering  will  begin  with 
a  reception  Wednesday  evening 
in  the  Washington  Hilton  Hotel. 
Business  starts  the  next  morn¬ 
ing  when  President  Miles  H. 
Wolff  of  Greensboro  (N.  C.) 
raps  the  gavel  and  Holt  Mc¬ 
Pherson  of  the  High  Point 
(N.  C.)  Enterprise  recites  the 
invocation. 

Before  the  committee  reports 
are  presented,  Norton  Mock- 
ridge,  New  York  World-Tele¬ 
gram  columnist,  will  discuss 
“What’s  Happened  to  Fun  in 
Newspapers?” 

Another  feature  of  the  first 
session  will  be  a  panel  on  “The 
Newspaper  On  the  Analysts’ 
Couch,”  led  by  Norman  E. 
Isaacs  of  the  Louisville  Courier- 
Journal  and  Times.  The  par¬ 
ticipants  will  include  David 
Brinkley,  NBC  News;  Harry  S. 
Ashmore,  Center  for  Study  of 
Democratic  Institutions ;  and 
John  Tebbel,  New  York  Uni¬ 
versity  journalism  professor. 

Humphrey  to  Speak 

Vice  President  Hubert  H. 
Humphrey  is  scheduled  to  be 
the  luncheon  speaker.  The  after¬ 
noon  session  will  be  devoted  to 
a  panel  on  civil  rights  coverage, 
moderated  by  Eugene  Patterson 
of  the  Atlanta  Constitution. 
Panelists  will  be  Carl  T.  Rowan, 
director  of  the  U.  S.  Informa¬ 
tion  Agency;  C.  A.  McKnight  of 


the  Chcvrlotte  Observer;  and 
Leroy  Collins,  chief  of  the  Fed¬ 
eral  Community  Relations  Coun¬ 
cil. 

A1  Neuharth  of  the  Gannett 
Newspapers,  Rochester,  will  talk 
about  “Some  Things  I  Didn’t 
Know  As  an  Editor.” 

Friday’s  program  will  open 
with  a  statement  by  Attorney 
General  Nicholas  deB.  Katzen- 
bach.  This  will  be  followed  by 
a  discussion  of  the  Fair  Trial- 
Free  Press  problem. 

Vermont  Royster  of  the  WaU 
Street  Journal,  incoming  presi¬ 
dent  of  the  society,  will  intro¬ 
duce  Secretary  of  Commerce 
John  T.  Connor  as  the  luncheon 
speaker  Friday.  In  afternoon 
the  editors  will  consider  the 
purchase  of  syndicated  features 
in  a  talk  by  William  P.  Steven 
of  the  Houston  Chronicle,  and 
then  hear  a  report  on  the  U.  S. 
space  program. 

U.  S.-Russian  relations  and  a 
program  for  “Managing  One’s 
Self”  in  the  job  of  editor  are 
listed  for  Saturday  morning. 
Participants  in  the  latter  panel 
will  be  Dr.  Gordon  L.  Lippitt  of 
Leadership  Resources  Inc.,  Creed 
C.  Black  of  the  Chicago  Daily 
News,  and  Robert  M.  Hitt  Jr. 
of  the  Charleston  (S.  C.)  Post. 

Robert  C.  Notson  of  the  Port¬ 
land  Oregonian  will  preside  at 
the  luncheon.  The  speaker  will 
be  Secretary  of  the  Treasury 
Henry  H.  Fowler. 

Alfred  Hitchcock,  the  movie 
director,  will  address  the  an¬ 
nual  dinner  session. 

Wives  of  the  delegates  are  in¬ 
vited  to  attend  tea  parties  at 
three  embassies  —  the  Japanese, 
the  Turkish  and  the  Venezuelan. 


‘OF  TRUTH  AND  TRAVESTY 


Virginia  Daily  Lashes 
Press  on  Selma  Story 


(EDITOR’S  NOTE:  The  follow- 
lowing^  criticism  of  press  per¬ 
formance  in  coverage  of  the  civil 
rights  demonstrations  in  Selma, 
Alabama,  and  the  voters’  march 
to  Montgomery  appeared  as  an 
editorial  in  the  Lynchburg  News 
of  Sunday,  March  28.  Carter 
Glass  III,  general  manager,  de¬ 
clined  to  identify  the  writer  as 
it  is  against  the  newspaper’s 
policy.  On  the  masthead  are  the 
names  of  Philip  Lightfoot 
Scrugg,  editor;  F.  James  Mur¬ 
dock,  associate  editor;  Thomas 
R.  Glass,  executive  editor;  and 
David  W.  Wright,  managing  edi¬ 
tor.) 

«  ♦  * 

It  is  not  pleasant  to  criticize 
one’s  own  profession.  But,  since 
the  basic  purpose  and  primary 
duty  of  the  collective  communi¬ 
cations  media  loosely  called  the 
“press”  is  to  provide  the  people 
with  truthful  information  in  a 
fair,  impartial  and  objective 
manner,  the  press  is  obligated 
to  point  out  where  any  member 
of  the  media  has  err^,  and  to 
condemn  such  errors  when  they 
are  intentional. 

With  few  exceptions  —  and 
they  were  so  few  that  they  gen¬ 
erally  escaped  notice  or  were 
overpowered  by  the  sheer  weight 
of  stories  presenting  the  oppo¬ 
site  view  —  and  wire  press  serv¬ 
ices,  the  metropolitan  newspa¬ 
pers,  the  television  and  radio 
stations,  the  magazines,  all  of 
the  components  of  the  commu¬ 
nications  media,  conducted  them¬ 
selves  in  a  shameful  manner  in 
providing  information  about 
what  occurred  in  Selma,  Ala¬ 
bama. 

'Poisoned  Stories' 

The  media  —  and  we  mean 
the  vast  majority  of  its  mem¬ 
bers,  but  not  all  —  distorted  the 
news,  misrepresented  the  facts, 
poisoned  stories  labeled  as 
“straight”  news  with  insidi¬ 
ous,  editorial  comment  and 
biased  viewpoints.  It  failed  to 
present  both  sides  of  the  Selma 
story.  It  printed  falsehoods  in 
headlines  and  when  the  false¬ 
hoods  were  exposed,  corrected 
them  —  when  it  bothered  to  cor¬ 
rect  them  at  all  —  in  stories 
which  were  not  given  the  promi¬ 
nence  of  the  original  false 
stories. 

This  criticism  has  nothing  to 
do  with  the  merits  of  the  Negro- 
white  relations  in  Selma  or  in 
Alabama.  It  is  directed  only  at 


the  way  the  media  chose  to  pre¬ 
sent  the  story,  at  the  way  the 
press  permitted  itself  to  become 
involved,  at  the  way  the  press 
identified  itself  with  the  Negro 
“cause.”  In  a  very  real  sense, 
the  press  became  an  ally  of 
Martin  Luther  King,  and,  as 
such,  an  enemy  of  the  white 
people  of  Selma.  This  being  so, 
it  could  not  report  fairly,  or 
impartially.  To  a  sometimes 
lesser,  sometimes  greater  ex¬ 
tent,  this  is  true  of  the  media’s 
overall  performance  in  report¬ 
ing  the  Negro  “revolution”  in 
the  North  and  the  South. 

There  has  been  no  real  at¬ 
tempt  to  be  fair.  We  can  only 
conclude  that  the  various  mem¬ 
bers  of  the  media  deliberately 
set  out  to  use  their  influence  to 
AID  Martin  Luther  King  and 
the  Negroes,  to  enlist  their 
army.  In  so  doing,  they  showed 
utter  contempt  for  the  truth, 
and  for  the  people  they  were  at¬ 
tempting  to  persuade  to  their 
viewpoint.  The  result  was  a  con¬ 
certed  effort  to  brainwash  the 
American  public. 

It  would  require  many  entire 
editions  of  this  newspaper  to 
document  the  criticism  we  have 
just  made.  We  will  have  to  be 
content  to  point  out  the  manner 
in  which  the  media  treated  the 
beginning,  and  what  now  ap¬ 
pears  to  be  the  end,  of  the  events 
in  Selma. 

Purely  Propaganda 

Last  December,  the  Dallas 
County  board  of  registrars  asked 
the  State  of  Alabama  for  special 
permission  to  hold  registration 
days  in  January,  in  addition  to 
those  normally  permitted  by 
law,  “to  give  our  citizens  further 
opportunity  to  qualify.”  Gover¬ 
nor  Wallace  gave  the  board  10 
additional  days,  the  maximum 
period  under  the  law.  The  peo¬ 
ple  of  Dallas  were  informed. 

What  happened  on  those  addi¬ 
tional  days?  Only  26  Negroes 
showed  up  to  be  registered  on 
the  first  nine  days.  Then,  on 
the  last  day,  hundreds  of  Ne¬ 
groes  lined  up  before  the  Court¬ 
house,  demanding  to  be  regis¬ 
tered,  although  it  was  obvious 
to  everyone  that  it  would  be  im¬ 
possible  for  them  to  be  regis¬ 
tered  in  one  day.  They  blocked 
the  sidewalks  and  entrances  to 
the  Courthouse,  interfering  with 
the  rights  of  others  to  enter  or 
leave  the  building. 

Parroting  the  propaganda  of 


King,  the  communications  media 
erupted  in  a  mass  condemnation 
of  Selma  and  Alabama.  No  at¬ 
tempt  was  made  to  present  the 
facts. 

Prior  to  the  beginning  of 
those  demonstrations,  the  Ne¬ 
groes  had  sought  relief,  where 
it  should  be  sought,  in  the 
courts.  Shortly  after  the  ex¬ 
tended  registration  period  ended. 
Federal  District  Judge  Daniel 
H.  Thomas  of  Mobile  issued  an 
order  establishing  rules  for 
registration  and  requiring  the 
Dallas  board  of  registrars  to 
“expedite”  the  registration  of 
voters  by  receiving  and  process¬ 
ing  at  least  100  applicants  on 
each  subsequent  registration  day 
in  later  months.  Furthermore, 
the  judge  provided  that  if  all 
persons  could  not  be  registered 
on  the  official  registration  days, 
they  would  still  be  given  an  op¬ 
portunity  to  do  so  at  a  later 
time. 

Demuiistrated  for  Publicity 

Did  the  Negroes  attempt  to 
register  in  accordance  with  their 
own  injunction?  They  did  not. 
They  continued  to  demonstrate 
in  the  streets  —  where  the  tv 
cameras  and  the  reporters  would 
have  something  to  propagandize. 

Surely,  it  was  time  then  for 
the  communications  media  to  in¬ 
form  the  American  public  that 
the  Negrroes  were  now  able  to 
register  in  Alabama  but  were 
not  attempting  to  do  .so.  Thus, 
the  demonstrations,  the  con¬ 
frontations,  and  the  marches 
now  had  OTHER  objectives. 
The  media  did  nothing  of  the 
kind.  It  continued  to  pour  forth 
columns  of  sympathetic  stories 
depicting  the  “brutality”  —  the 
favorite  adjective  of  the  leftists 
—  and  questioned  not  the  Negro 
purpose.  It  ignored  the  provoca¬ 
tion  which  brought  on  retalia¬ 
tory  violence ;  it  lauded  the 
“non-violence”  which  agitated 
for  violence;  it  ignored  the  role 
of  Communist  agitators  and  the 
Communist  influence  in  the 
Selma  incidents. 

Now  to  the  climax  of  the 
Selma  story  —  the  “march”  to 
Montgomery. 

Why  the  March? 

Why  was  the  march  held? 

Surely,  not  for  voting  rights. 
Already,  the  President  and  in¬ 
fluential  members  of  the  Con¬ 
gress  had  promised  to  enact 
promptly  a  new  voting  bill 
which  would  enable  Negroes  to 
vote  whether  they  can  read  or 
write,  are  mentally  or  morally 
competent.  The  only  qualifica¬ 
tion  they  will  need  is  a  dark 
skin.  So  the  march  could  not 
have  been  held,  as  was  stated,  to 
win  new  voting  rights — unless 
the  Negroes  and  the  press  media 
place  no  faith  in  the  word  of 


Lyndon  Johnson  or  the  .  ’ders 
of  Congress. 

The  march  could  not  Jiave 
been  held,  either,  to  “drar,  tize” 
the  voting  right  controvecry  or 
the  Negro  revolution.  Both  al¬ 
ready  had  been  over-dran iodized. 
Even  the  President  in  a  national 
television  speech  had  identified 
himself  squarely  with  the  Negro 
“non-violent”  movement  \vhich 
produces  so  many  riots.  It  ould 
be  the  understatement  of  the 
century  to  say  that  the  story  of 
the  Negro  revolution  had  been 
told.  The  press  media  had  beaten 
the  public  over  the  head  with 
it. 

Press  Did  Not  Question 

The  media  turned  out  en 
masse  to  report  every  detail  of 
the  “march”  but  it  questioned 
not  its  objectives,  nor  why  it 
was  being  held.  Oh,  it  printed 
the  excuses,  the  explanations, 
and  the  self-serving  statements 
of  the  Negro  leaders  and  the 
white  preachers,  and  it  sneered 
at  all  criticism  of  the  march. 
But  it  did  not  seek  answers;  it 
did  not  question. 

Adolph  Hitler  and  Joseph 
Stalin  never  controlled  the 
press  media  in  their  nations 
more  completely  than  the  Amer¬ 
ican  “free”  press  allowed  itself 
to  be  controlled  in  this  story 
by  its  own  bias.  It  does  not  de¬ 
serve  either  the  description 
“free”  or  the  name  of  “press.” 
It  has  conclusively  shown  that, 
when  forced  to  choose,  it  will 
follow  its  own  prejudice  rather 
than  an  impartial  presentation 
of  the  truth. 

APME  Has  Guide 
On  ‘Fair  Trial’ 

The  Associated  Press  Man¬ 
aging  Editors  Association  has 
distributed  to  all  members  a 
“fact  guide”  on  the  free  press — 
fair  trial  controversy. 

The  20-page  booklet  is  in¬ 
tended  for  managing  editors  and 
their  staffs  “who  may  wish  to 
editorialize  or  speak  on  the  sub¬ 
ject,”  says  George  Beebe,  APME 
president  and  managing  editor 
of  the  Miami  Herald. 

The  booklet  was  prepared  by 
Richard  D.  Smyser,  Oak  Ridge 
(Tenn.)  Oak  Ridger,  chairman 
of  the  APME  Freedom  of  In¬ 
formation  Committee;  I.  William 
Hill,  Washington  Star,  and 
Dana  Bullen,  the  Washington 
Star’s  Supreme  Court  reporter. 

The  booklet  points  out  that 
press  coverage  of  legal  proceed¬ 
ings  has  been  discussed  by  jour¬ 
nalists  and  lawyers  for  years. 

Copies  of  the  booklet  may  be 
obtained  by  writing  to  Victor 
Hackler,  Associated  Press,  50 
Rockefeller  Plaza,  New  York. 
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AT  WORK  ON  HIGHWAY  80 — Jack  Hopper  of  the  6irmin9ham  News 
writes  a  story  while  mobile  newsroom  moves  along  the  route  of  the 
voters'  march  from  Selma  to  Montgomery.  Clarence  Linton  is  driving; 
and  Al  Fox  dictates  a  story  via  two-way  radio  phone  to  office. 


Mobile  Newsroom  Trailed 
Selma-Mont.  Marchers 


Birmingham  were  Jack  Hopper,  Gillis  Mor- 
When  a  task  force  of  Bir-  pan  and  Tom  Lankford,  whose 
mingham  News  staffers  set  out  skill  in  electronics  came  in  handy 
to  cover  the  50-mile  voter  march  when  hups  attacked  the  team’s 
from  Selma  to  Montpomery  they  communications  equipment, 
were  prepared  for  any  eventu-  a1  Fox  .said  the  uneasiest 

moment  of  journey  came  about 
The  News  rented  a  mobile  u  o’clock  on  the  first  nipht,  as 
“camper”  complete  with  stove,  the  camper  was  parked  at  the 
refriperator,  toilet,  water  supply  roadside  outside  the  marchers’ 
and  power  penerator,  A  circula-  camppround.  Typewriters  were 
tion  department  driver  took  the  silenced  when  a  car  came  to  a 
wheel.  Armed  with  sleepinp  stop  outside  the  rollinp  news- 
baps,  walkie-talkies,  a  week’s  room.  Expectinp  almost  any- 
provisions,  first  aid  supplies,  thinp,  Al  opened  the  camper 
typewriters  and  copy  paper,  the  rfoor  and  preeted  two  state 
newsmen  set  out  to  follow  the  troopers  lookinp  for  a  cup  of 
march.  coffee. 

Copy  datelined  EN  ROUTE  After  that,  the  rollinp  news- 
TO  MONTGOMERY  moved  room  achieved  a  reputation  as  a 
from  the  rollinp  newsroom,  and  hospitality  wapon. 
the  team  facetiously  labeled  the  ^ 

“News  Expeditionary  Force” 

kept  in  constant  communication  UPI’s  Conference 
with  the  newsroom  in  Birminp- 

ham,  100  miles  away-^espite  Schednleil  Ocl.  0-6 
torrential  rains  which  made  the  Newspaper  executives  will 
march  path  a  muddy  mess  most  meet  in  Washington  Oct.  5  and 
of  the  way.  6  at  the  sixth  annual  Confer- 

,  ,  ,,  ...  ence  of  United  Press  Interna-  tries.  The  response  continued 

(.ommandcr  of  Exped.i.on  Publishers,  after  the  deadline  for  the  first 

Al  Fox,  chief  of  the  News’  Mims  Thomason,  UPI  president,  section  to  assure  another  pood 
Montpomery  bureau,  was  com-  has  announced.  sequence  next  week.  The  replies 

mander  of  the  expedition.  He  Ladies  attendinp  the  confer-  bepan  with  four  the  first  day, 
said  the  most  serious  problem  ence  will  be  entertained  by  Mrs.  40  the  second  and  continued 

was  the  vast  amount  of  space  Hubert  H.  Humphrey,  wife  of  steadily  to  300  the  first  week 

swallowed-up  by  the  photo-  the  Vice  President  .at  her  Chew  the  second  week. 

^aphic  pear  of  James  “Spider”  Chared  The^^^  Civil  rights  was  a  favorite 

Martin,  a  five-foot,  120-pound  ..Hillwood,”  the  estate  of  Mrs.  topic,  with  inost  response  on  the 

dynamo  whose  makeshift  dark-  .  tvi  P  t  liberal  side.  Viet  Nam  and  other 

room  monopolized  the  bathroom,  ^^erriweatner  rost.  headline  news  also  came  in  for 

and  who  also  served  as  “camper  The  arrangements  committee  attention,  while  many  general 
jester”  to  ease  the  tensions  in-  includes  Helen  Thomas,  Rhea  T.  expressions  reflected  the  view 
side  the  cramped  quarters.  Eskew,  Norman  A.  Cafarell,  H.  that  today’s  youth  is  not  under- 
Other  staffers  on  the  camper  C.  Thornton,  and  Gerald  J.  Rock,  stood. 


SPIDER'S  NEST — A  Birmingham  News  photographer,  "Spider''  Martin, 
gets  himself  into  a  good  vantage  point  for  a  picture  of  the  marchers. 
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Cabinet-Press  Talks  Linage  Leaders . . .  First  2  Months 

‘A  Thumping  Success’  (^.^i^ured  by  Medu 


By  Merriman  Smith 

UPI  White  House  Reporter 

Washington 

President  Johnson  cast  a 
quick  glance  around  his  crowded, 
littered  Cabinet  Room  and  said 
quite  pointedly,  “God  have  mercy 
on  your  souls.” 

His  remark  was  addressed 
(March  25)  to  about  20  report¬ 
ers  being  inducted  into  a  new, 
sligditly  disjointed  phase  of  the 
Johnson  public  information  pol¬ 
icy  —  a  mass  cabinet  news  con¬ 
ference. 

This  newest  facet  of  the  Pres¬ 
ident’s  “tell-’em-everj'thing-pos- 
sible”  program  provided  a  mass 
of  information  for  the  public. 
But  some  of  the  star  perform¬ 
ers  were  too  busy  with  immedi¬ 
ate  problems  of  war  and  diplo¬ 
macy  to  stick  around  for  their 
turn  on  stage. 

Secretary  of  State  Dean  Rusk, 
for  example,  could  not  wait  for 
his  turn  to  talk  about  Viet  Nam 
and  Red  China  because  the  first 
cabinet  officer  called  upon  to  re¬ 
port  was  Commerce  Secretary 
John  T.  Connor  who  talked  at 
some  length  about  the  balance  of 
payments. 

Defense  Secretary  Robert  S. 
McNamara  lingered  only  long 
enough  to  express  his  indigna¬ 
tion  over  racial  job  discrimina¬ 
tion  at  Craig  Air  Force  Base 
outside  Selma,  Ala.,  then  he 
had  to  rush  back  to  the  Penta¬ 
gon. 

But  other  cabinet  officers  and 
agency  heads  remained  on  hand 
for  statements  and  questions. 
The  President,  himself,  supplied 
several  statements  which  he  had 
read  to  a  two-hour  closed  meet¬ 
ing  of  the  Cabinet. 

Dialogue  and  Texts 

With  the  dialogue  came  a 
shower  of  mimeogrraphed  texts 
and  long  reports.  Included  was 
a  statement  by  Johnson  on  pol¬ 
icy  in  Southeast  Asia,  an  order 
for  a  country-by-country  exami¬ 
nation  of  U.  S.  programs  over¬ 
seas  and  a  review  of  economy 
in  government. 

Reporters  tried  to  keep  the 
documents  in  a  semblance  of 
order,  make  notes  and  ask  ques¬ 
tions  at  the  same  time.  This  was 
why  Johnson,  as  he  viewed  their 
efforts  to  stay  afloat  in  a  flood 
of  fact  and  opinion,  commended 
the  newsmen  to  divine  mercy. 

They  needed  it,  along  with 
fat  notebooks,  pencils  and  a 
catalogic  familiarity  with  every¬ 
thing  from  space  flight  to  the 
gross  national  product,  from 


Morning 


Morning 


summer  jobs  for  restless  youth 
to  lunar  landing  surfaces. 

The  regular  cabinet  meeting 
lasted  from  1  to  3  p.m.  The  ses¬ 
sion  with  reporters  went  on  for 
another  hour. 

White  House  Press  Secretary 
George  E.  Reedy  explained  that 
within  security  limitations,  the 
mass  cabinet  news  conference 
would  be  a  relatively  regular 
feature  in  line  with  the  Presi¬ 
dent’s  desire  to  keep  the  public 
fully  informed  on  its  govern¬ 
ment. 

There  was  no  television,  no 
tape  recorders,  but  a  few  lens- 
men  with  hand  cameras  and  toil¬ 
ing  reporters  known  to  elec¬ 
tronic  journalists  as  the  “pencil 
and  pad  set.” 

StenotypiBU  Kept  Busy 

From  the  standpoint  of  vol¬ 
ume,  the  session  was  a  thumping 
success.  In  fact.  White  House 
stenotypists  labored  far  into  the 
night  attempting  to  put  together 
a  transcript  of  the  proceedings. 
Their  task  was  difficult  because 
distinguished  voices  came  from 
every  part  of  the  room.  And 
questions  flew  like  spitballs  in 
an  unruly  classroom. 

Reedy  served  as  interlocutor. 
After  Connor  told  how  he  and 
outgoing  Treasury  Secretary 
Douglas  Dillon  agreed  that  the 
balance  of  payments  deficit  was 
looking  much  better,  Reedy 
called  up  Gardner  Ackley,  chair¬ 
man  of  the  council  of  economic 
advisers.  Ackley  thought  the 
national  economy  would  con¬ 
tinue  to  strengthen. 

Leroy  Collins,  director  of 
community  relations  services,  re¬ 
ported  for  himself  and  Atty. 
Gen.  Nicholas  deB.  Katzenbach, 
who  had  to  leave.  Collins  hoped 
that  after  the  Selma-Montgom- 
ery  march,  there  would  be  a  re¬ 
spite  from  demonstrations  in 
Alabama. 

He  produced  some  sparks, 
however,  when  he  said  the  fed¬ 
eral  record  of  non-discrimina¬ 
tion  in  government  jobs  was 
less  than  exemplary,  particular¬ 
ly  in  the  South. 

Presidents  Statement 

Collins  said  the  President  had 
“extremely  forceful”  feelings  on 
this  matter.  Reedy  distributed 
a  copy  of  Johnson’s  statement 
to  the  cabinet,  warning  that 
discrimination  in  government 
would  not  be  tolerated.  McNa- 
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mara  said  this  went  for  the  air 
base  at  Selma,  too. 

Vice  President  Hubert  H. 
Humphrey  reported  on  next 
week’s  Washingfton  conference 
of  mayors.  He  also  discussed 
establishment  of  three  task 
forces  on  education,  employment 
and  summer  activities  to  help 
ease  tension  among  young  peo¬ 
ple  out  of  school  and  out  of 
work. 

Space  Agency  Director  James 
E.  Webb  reported  on  Ranger  9 
and  Gemini  3.  He  said  the 
Ranger  shot  proved  to  his  satis¬ 
faction  there  were  two  and 
probably  three  places  on  the 
moon  where  a  manned  space¬ 
craft  could  land  safely.  He  also 
thought  it  would  be  about  two 
Gemini  shots  hence  before  U.  S. 
astronauts  could  open  their 
capsule  and  lean  out  into  space. 

With  Rusk  and  McNamara 
gone,  McGeorge  Bundy,  special 
assistant  to  the  President  on 
security  matters,  explained  their 
participation  in  the  cabinet 
meeting  briefly. 

He  said  Rusk  talked  about  the 
Washingfton  visit  next  week  of 
the  President  of  Upper  Volta. 
Bundy  conceded  that  Viet  Nam 
and  the  use  of  nausea  gas  there 
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Miami  Harald  MS  .  10,1 

Naw  York  Timas  MS .  7,3 

Chicago  Tribuna  MS .  8,! 

Washington  Post  MS  .  8,4 

Milwaukaa  Journal  ES  .  7,! 

Houston  Chronicia  ES  .  7,( 

Datrolt  Naws  ES  .  8,1 

Phoanix  Rapublic  MS .  8,1 

Clavaland  Plain  Daalar  MS .  8,1 


came  into  the  discussion  by  Rusk 
and  McNamara. 

McNamara  also  talked  about 
reducing  defense  production 
costs  and  Budget  Director  Ker- 
mit  Gordon  was  assigned  by 
Johnson  to  work  with  Rusk  in 
studying  overseas  programs 
with  a  view  to  eliminating 
unneeded  personnel  and  expense. 

Postmaster  General  John  A. 
Gronouski  and  Interior  Secre¬ 
tary  Stewart  L.  Udall  still  were 
on  tap,  but  the  shadows  were 
lengfthening  and  reporters  bailed 
out  of  the  cabinet  room  after 
Bundy  finished. 


I  safely.  He  also  NEA  Gives  Merit 
Id  be  about  two  |o  Sen.  Long 

nee  before  U.  S.  ^ 

Id  open  their  Washington 

1  out  into  space.  United  States  Senator  Ed- 
and  McNamara  ward  V.  Long  (D.-Mo.)  re- 
I  Bundy,  special  ceived  the  annual  award  of  merit 
e  President  on  of  the  National  Editorial  Asso- 
I,  explained  their  ciation  at  ceremonies  March  25. 
n  the  cabinet  Gordon  B.  Seavey,  NEA  pres¬ 
ident,  noted  that  Senator  Long 
talked  about  the  was  cited  for  his  “long-standing 
it  next  week  of  and  persistent  sponsorship  of 
if  Upper  Volta,  legislation  to  provide  increased 
I  that  Viet  Nam  access  to  government  informa- 
lausea  gas  there  tion.” 
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246,000  Circ.  Daily  Continues  to  Net  19% 

By  Cooke  Coen 

NewBiMiper  Analysis  Service,  Chicago 


The  accompanying  figures  are  a  con¬ 
tinuation  of  the  figures  published  April 
11, 1964,  in  Editor  &  Publisher  and  also 
g  review  of  past  operations. 

As  presented  they  substantiate  my 
closing  remark  a  year  ago  that  “con- 
tinutd  operating  successes  can  be  main¬ 
tained  by  managtement’s  close  scrutiny 
of  the  P  &  L  Statement.”  This  was  ac¬ 
complished  by  volume  increases  rather 
than  rate  increases. 

A  year  ago  my  article  commented  upon 
the  variance  in  content  from  1956  to 
1963.  The  following  continues  the  con¬ 
tent  percentage; 


CONTENT 

1956 

1968 

196U 

Reading 
Matter  . . 

.  34.24% 

35.16% 

35.22% 

Local  . 

.  38.85 

40.86 

41.28 

National  . . . 

.  11.79 

7.26 

7.18 

Classified  . . 

.  15.12 

16.72 

16.32 

100.00%  100.00%  100.00% 
Productivity  or  man-hours  are  re¬ 
vealed  in  the  detailed  figures  at  the  con¬ 
clusion  of  this  article.  It  should  be  noted 
that  even  though  there  has  been  a  con¬ 
siderable  increase  in  the  volume  of  read¬ 
ing  matter  since  1955,  man-hours  per 
page  have  been  reduced.  Reading  matter 
since  1955  has  increased  12,850  columns 
^  with  a  reduction  of  1.71  man-hours  per 
page. 

As  previously  stated.  Expenses  in¬ 
creased  approximately  3%  per  annum 
for  the  ten  year  period  ending  1963.  To 
continue,  the  ETxpense  increase  for  1964 
is  presented : 

EXPENSE  INCREASE  1964-1963  is 
$S66, 859.99  or  2.57% 

Salaries  &  Wages  $122,884.96 — 46.1% 
of  total 

Newsprint  &  Ink  $80,404.70 — 30.1%  of 
total 

All  Other  $63,570.33—23.8%  of  total 

Continuing  the  discussion  of  cost  con¬ 
trol  as  applied  to  the  Composing  Room: 
Since  1955,  which  was  near  the  peak  in 
National  Advertising,  man-hours  per 
page  have  decreased  .03  man-hours  per 
page.  It  is  possible  in  this  connection  that 
in  1964  the  majority  of  straight  matter 
was  set  by  machines  using  tape  as 
against  hand-operated  machines  in  1955. 
In  1955  manual  operations  accounted  for 
an  average  of  nine  lines  per  minute  com¬ 
pared  with  twelve  to  fifteen  lines  per 
minute  by  tape  operation. 

To  review  portions  of  the  past,  a  July, 
1932,  issue  of  Editor  &  Publishes  car- 


To  Our  Subscribers 
in  tbe  U.S. 

So  we  may  comply  with  the  request 
i  of  the  Post  Office  Department,  please 
send  us  the  ZIP  number  for  your  ad¬ 
dress.  We  suggest  you  cut  your  name 
and  address  from  the  wrapper  just  re- 
I  ceived,  mark  down  the  ZIP  code  and 
I  mail  it  to  Editor  &  Publishes,  850  Third 
j  Avenue,  New  York,  10022.  Thank  you. 
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ried  my  article  giving  departmental  op¬ 
erating  figures  for  the  year  1931  per¬ 


centagewise  as  follows: 

Editorial  .  9.0% 

Advertising  .  7.4 

( Mechanical 

( Newsprint  &  Ink  ....  36.4 

Circulation .  16.8 

Administrative  .  3.4 

Deductions .  2.0 


75.0% 

Net  Profit  .  25.0 


100.0% 

It  is  interesting  to  note  that  during 
this  time  Editorial  in  relation  to  Total 
Income  has  not  varied  to  any  extent  and 
that  Circulation  has  decreas^  materially 
during  this  period.  It  should  be  of  in¬ 
terest  that  in  that  article  the  circulation 
excess  was  brought  about  by  a  local  cir¬ 
culation  “war”  where  this  Company  in 
the  year  1931  was  spending  money  like 
it  was  going  out  of  style — and,  it  was. 


1964 

1963 

ADVERTISING 

Local  Display. 

.$  6,382,614.05 

$  6,113,380.00 

National  . 

.  1,607,317.07 

1,588,315.11 

Classified  .... 

.  2,313,793.39 

2,295,016.47 

TOTAL  . 

.  10,303,724.51 

9,996,711.58 

%  . 

77.9 

77.7 

CIRCULATION 

City  . 

.$  1.853,017.45 

$  1,832,713.44 

Country  . 

993,089.03 

991,455.81 

TOTAL  . 

.  2,846,106.48 

2,824,169.25 

%  . 

21.6 

21.9 

Other  Income. 

.$  70,577.26 

519,504.40 

%  . 

0.5 

0.4 

Total  Income 

$13,220,408.25 

$12,872,841.23 

EXPENSES 

Editorial  . 

.$  1,139,705.41 

$  1,258,878.40 

%  . 

10.0 

9.8 

Advertising 

643,010.32 

616,826.23 

%  . 

4.9 

4.8 

Mechanical 

.  1,946,379.73 

1,860,423.13 

%  . 

14.7 

14.4 

Newsprint  &  Ink  3,829,409.75 

3,749,005.05 

%  . 

29.0 

29.2 

Total  Direct  . 

.$  7,738,505.21 

$  7,485,132.81 

%  . 

58.6 

58.2 

Building  . 

.$  183,727.87 

$  204,371.15 

%  . 

1.4 

1.6 

Circulation 

.  1,132,813.88 

1,173,310.04 

%  . 

8.6 

9.1 

Administrative 

& 

General  . . . . 

.  1,119,773.10 

1,079,636.57 

%  . 

8.4 

8.4 

Total  Indirect  $  2,436,314.85 

$  2,457,317.76 

%  .  18.4  19.1 


DEDUCTIONS 

Sunday 

Suppiamanh  .$  161,197.15  $  167,931.95 

1965 


In  the  February  25,  1956,  issue  of 
Editor  &  Publisher  my  article  covered 
a  ten-year  study  of  Newsprint  and 
Wages  referring  to  a  Typo  Wage  Scale 
in  1933  of  $37.60  per  week  at  a  time 
when  newsprint  was  $40.00  per  ton  — 
indicating  that  for  the  most  part  costs 
have  risen  in  direct  proportion  to  in¬ 
creased  revenues. 

To  return  to  the  more  immediate  past 
—  or  beginning  in  1958  —  Composing 
Room  rate  scale  has  increased  from 
$113.50  to  $128.50  day-side  only.  This 
increase  is  13.2%.  The  total  increase 
of  Salaries  &  Wages  for  the  same  period 
is  $631,464.96  —  or  19.0%.  Increased 
overtime  and  year-end  bonuses  are  re¬ 
sponsible  for  this  variance. 

It  is  my  firm  conviction  that  newspa¬ 
pers  with  cost-conscious  Management 
should  operate  at  a  minimum  Net  Profit 
of  15%  of  Revenue.  This  has  been  proven 
unquestionably  by  the  accompanying  fig¬ 
ures  which  Editor  &  Publisher  has  pre¬ 
sented  annually  over  the  past  ten  year 
period. 


Bad  Debts  . 

Depreciation 

Misc. 

Adjustments 

1964 

51,843.60 

252,152.38 

26,116.80 

1963 

51,929.16 

236,958.32 

TOTAL  . $ 

491,309.93 

456,819.43 

%  . 

3.7 

3A 

Total  Expense  $10,666,129.99 

$10,399,270.00 

%  . 

80.7 

80.9 

Net  Income  .  .$ 

2,554,278.26 

$  2,473,571.23 

%  . 

19.3 

19.1 

Ave.  Net  Paid 

Circulation 

246,376 

244,443 

EDITORIAL 

Salaries  . $ 

732,535.00 

$  711,008.26 

Features  . 

147,435.52 

139,191.23 

Wire  Service  . . 

127,640.34 

129,869.76 

Expense  . 

225,595.70 

196,255.89 

TOTAL  . .$ 

1,233,206.56 

$  1,176,325.14 

%  . 

9.3 

9.1 

ART  &  PHOTO 

Salaries  . $ 

64,318.06 

$  62.514.54 

Expense  . 

22,180.79 

20,038.72 

TOTAL  . $ 

86,498.85 

82,553.26 

%  . 

0.7 

0.7 

Total  Editorial  $ 

1,319,705.41 

$  1,258.878.40 

%  . 

9.8 

Columns— Read- 

ing  Matter  . . . 

80,108 

78,080 

Cost  per 

Column  . $ 

16.47 

$  16.12 

Editorial — 

Man  Hours  . . . 

233,720 

230,050 

Man  Hours 

per  Page  .... 

23.34 

23.57 

Premium  Hours 

1,215 

1,815 

Ave.  Monthly 

Salary — Edit  ..$ 

550.78 

$  539.87 

Art-Photo  ....  $ 

535.99 

$  520.95 

(Continued  on  page  61) 
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SPACE  BUYER 

? 

1  Media  Director  Asks 

I 

(Newspapers  to  Fight 

I 

I  By  Philip  N.  Schuyler 


Newspaper  publishers  are 
as  yet  taking  only  “small 
steps”  —  there  has  been  no 
I  “real  frontal  assault”  to  stem 
I  the  inroads  of  television  on 
I  national  advertising,  in  the 
I  opinion  of  Bern  Kanner,  vice- 
I  president  in  charge  of  media 
I  at  Benton  &  Bowles  Inc.  He 
I  called  on  publishers  to 
I  “fight.” 

I  “The  publishers  should 
I  make  up  their  minds,”  Mr. 
j  Kanner  said  bluntly.  “Either 
I  they  want  national  advertis* 

I  ing  or  they  don’t.  Certainly 
I  they  must  be  powerful  enough 
I  to  find  ways  to  move  adver- 

Itising  from  tv  and  other  me¬ 
dia,  Too  long  they  have  been 
using  as  their  main  sales 
pitch  that  ‘retail  stores  use 
our  space  successfully,  why 
I  not  national  advertisers?’  ” 

Million-Dollar  Test 

What  is  needed  is  for  news¬ 
papers  to  develop  some  new 
way  to  show  the  relative  im¬ 
pact  of  their  medium  on  sales 
I  as  against  tv,  Mr.  Kanner 
contended.  He  said  he  was 
looking  for  “specific  new 
techniques  for  national  adver¬ 
tisers  to  follow  to  get  maxi¬ 
mum  value  from  newspaper 
space.”  He  would  like,  for  in¬ 
stance,  to  see  a  detail^  study 
of  the  impact  of  what  $1,000,- 
000  invested  in  newspapers, 
magazines,  radio  or  tv  would 
have  on  customers. 

“The  time  is  ripe  today  for 
ij  a  major  step  forward  by 

I  newspapers  in  competition 
with  tv,”  Mr.  Kanner  said. 
“If  it  isn’t  taken  soon,  news¬ 
papers  will  be  in  for  another 
I  national  advertising  set-back. 
I  “SpectaColor  is  exciting  to- 
I  day,  but  within  a  year  tv 
I  color  will  be  a  major  force 
I  presenting  a  new  problem  for 
I  newspaper  publishers.  All 
I  print  media  will  have  to  be- 
'  come  more  active  than  they 
are  or  the  Television  Bureau 
of  Advertising  will  continue 
I  to  take  business  away  from 
I  them.” 

I  To  Mr.  Kanner  among  the 
I  “small  steps”  are  targret  sell- 

I’’  ing  and  other  presentations 
of  the  Bureau  of  Advertising, 
ANPA.  He  spoke  highly  of 
the  Bureau,  while  saying  the 


presentations  did  not  go  far 
or  hard  enough.  He  men¬ 
tioned  he  had  arranged  for 
his  staff  to  hear  the  Bureau’s 
presentation  on  how  people 
read  advertising  in  newspa¬ 
pers.  Jack  Kauffman,  execu¬ 
tive  vicepresident  BoA,  is 
putting  on  that  show  with 
Andy  Bondy. 

‘The  Best  I’ve  Seen’ 

Another  “small  step”  men¬ 
tioned  by  Mr.  Kanner  is  the 
latest  presentation  of  News¬ 
paper  I,  which  he  described 
as  “the  best  I  have  seen  from 
newspapers  in  a  dozen  years.” 

He  liked,  also,  studies  he  has 
seen  from  Million  Market 
Newspapers,  and  said,  “with 
limitations  the  Advertising 
Retention  study  prepared 
jointly  by  Parade  and  This 
Week  is  of  the  sort  that 
should  be  coming  more  often 
from  print  media.” 

Mr.  Kanner  pointed  out, 
too,  that  he  was  on  the  Media 
Directors’  Council  and  the 
newspaper  committee  of  the 
4  A’s  when  the  standardized 
method  of  obtaining  demo¬ 
graphic  information  by  small¬ 
er  newspapers  was  first  be¬ 
ing  discussed,  and  was  glad 
to  see  that  more  than  100 
newspapers  now  had  assem¬ 
bled  data  on  their  circula¬ 
tions  in  this  way. 

Computer  Places  Orders 

6&B  has  an  IBM  1401  com¬ 
puter  used  both  for  media 
analysis  and  for  placing  or¬ 
ders  and  billing. 

“With  the  increased  use  of 
computers  by  agencies  there 
will  be  need  for  more  and 
more  of  this  kind  of  informa¬ 
tion,”  he  said. 

Mr.  Kanner  said  that,  his¬ 
torically,  newspaper  adver¬ 
tising  produces  greater  re¬ 
sponse  to  coupons  than  other 
media.  He  mentioned  specifi-  ;> 
cally  results  obtained  when  | 
B&B  had  the  Florida  Citrus  | 
Commission  account  and  of-  | 
fered  a  fruit  spoon  through 
newspaper  space.  I 

Presently  among  the  larger  | 
newspaper  accounts  at  B&B  | 
are  Texaco,  General  Foods  | 
and  Heublein.  Texaco  is  | 
using  about  100  newspapers  | 


'tenes 


as  many  media  repic.  ^nta-  ; 
tives  as  he  can,  as  a  loans  j 
of  increasing  his  kno  ledge  i 
of  media  and  market  The  ! 
agency  subscribes  to  such  i 
sources  as  Starch  anu  Niel-  i 
sen.  Data  from  media  goes  < 
to  the  media  analysis  otction  j 
headed  by  Arthur  Hellei ,  who  j 
distributes  “significant  nate-  i 
rial  to  buyers,  account  jper-  ; 
visors  and  the  agency’s  nan-  i 
agement.”  ; 

Up  the  Ladder 

Thirty-six  years  old  last  i 
Feb.  1,  Mr.  Kanner  studied  ! 
journalism  and  advertising  i 
at  New  York  University  i 
from  which  he  was  graduated  i 
in  1952.  At  college  he  was  as-  I 
sistant  managing  editor  of  i 
the  Commerce  Bulletin,  a  i 
weekly.  Before  going  to  col-  j 
lege  he  had  served  in  the  ] 
Army  in  Japan  from  1946  to  j 
1948.  I 

Mr.  Kanner  began  in  the  ; 
B&B  mailroom  in  1952.  The  < 
next  year  he  was  made  a  i 
broadcast  buyer.  In  July 
1956,  he  was  promoted  to  the 
position  of  assistant  media 
director,  and  five  years  later 
became  a  vice-president  and  : 
associate  media  director.  Be¬ 
coming  manager  of  the  media 
department  in  1962,  he  was 
made  director  of  media  the 
next  year,  a  title  that  was 
changed  in  March  of  this 
year  to  vicepresident  in 
charge  of  media. 

B&B  has  a  regular  train¬ 
ing  course  in  its  media  de¬ 
partment,  Mr.  Kanner  said. 
Weekly  lectures  are  given  by 
senior  staff  members.  Then, 
on  their  own  time,  new  mem¬ 
bers  of  the  department  are 
divided  into  five  groups  of 
three  each,  to  carry  through 
case  history  studies.  They 
make  research,  determine 
market  strategy,  make  plans, 
and  provide  a  rationale  for 
them.  The  program  is  divided 
into  two  parts.  The  first  term 
with  meetings  once  a  week  on 
the  employees’  own  time 
after  hours  run  from  Sep¬ 
tember  through  April,  and 
there  is  a  second  term  before 
the  summer  vacation  period. 


Bern  Kanner 


for  its  localized  Sky  Chief 
gfasoline.  None  of  B&B’s 
clients  are  using  color,  either 
ROP  or  preprints.  Philip 
Morris  used  SpectaColor 
about  a  year  ago  in  Louis¬ 
ville  and  Toledo. 

“Nothing  in  this  line  is 
forecast  at  the  moment,”  Mr. 
Kanner  said. 

Media  Buyer’s  Tools 

There  are  about  120  in 
B&B’s  media  department. 
They  are  responsible  for  the 
planning  function  and  for  the 
actual  buying  of  space  and 
time.  About  25  to  30  do  the 
buying.  Mr.  Kanner  personal¬ 
ly  gets  Eomw  &  Pubusher 
each  week  and  the  E&P  Mar¬ 
ket  Guide  is  used  by  the  de¬ 
partment. 

According  to  Mr.  Kanner, 
the  marketing  decision,  which 
involves  area  to  be  covered, 
type  of  copy,  timing  and 
choice  of  media  is  worked 
out  by  the  agency  in  concert 
with  the  client.  Each  client 
has  its  own  marketing  group. 

Media  department  repre¬ 
sentatives  on  the  Texaco  ac¬ 
count,  for  instance,  are 
George  Simko,  associate  me¬ 
dia  director,  Tom  Focone,  as¬ 
sistant,  Scott  Clark  and  Rob¬ 
ert  Gorby,  buyers. 

Mr.  Kanner  follows  the 
“open  door”  policy  and  sees 


FC&B  Appointed 


glasses  and  sunlamps.  Sea  & 
Ski’s  former  Compassion  agency 


San,  Francisco  was  Doyle,  Dane  &  Bernbach, 


Foote,  Cone  &  Belding  here  Los  Angeles. 


has  been  named  to  handle  ad-  *  •  •  i 


vertising  of  Compassion,  an  BLISS/GRUNEWALD — Tony 

anesthetic  spray  which  will  be  Kohn,  former  Saks  Fifth  Ave- 
introduced  nationally  this  year,  nue  and  Macy’s  copywriter  and 
The  appointment  makes  FC&B  most  recently  in  the  copy  depart- 
the  agency  for  the  complete  line  ment  of  Monroe  Greenthal  Co., 
of  Sea  &  Ski  products,  includ-  has  joined  this  agency  as  exMU- 
ing.  suntan  oils  and  lotions,  sun-  tive  copy  director,  a  new  title.  <  e 
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Bocdcn^  labels  in  the  atk 
mean  animals  in  the  paikl 


Big  Food  Advertisers  Climb  on  ‘Noah’s  Ark’ 
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PLANTERS 


CHfl  Rict  CHEX 1  CORN  CHEX  lOtN  WCHHy 

OPEKSWi^ 

JMOAHSaR^ 


Want  to  put  a  kangaroo  Plantors  Poanut  Buttar 
inthoioo?  in  your  tan^chl 


»grcfi!i 


By  Jerry  Walker  Jr. 

In  Wichita,  if  you  ask  to  hear 
the  story  of  Noah’s  Ark,  you 
are  apt  to  pet  a  modem  ver¬ 
sion  in  which  Madison  Avenue 
plays  the  principal  role. 

While  the  Noah  of  the  bible 
was  concerned  with  saving  the 
animal  kingdom  from  the  floods, 
Wichitans  are  trying  to  save 
their  dollars  in  populating  its 
newly  planned  municipal  zoo 
with  a  challenging  assortment 
of  specimens. 

Thanks  to  an  ingenious  idea 
thought  up  by  Harold  Heneman, 
the  national  advertising  man¬ 
ager  for  the  Wichita  Eagle  and 
Wichita  Beacon,  the  citizens  of 
Wichita  are  about  to  duplicate 
old  Noah’s  feat  wdth  food  pack¬ 
age  wrappers. 

While  shaving  one  morning, 
.Mr.  Heneman  got  a  brainstorm 
for  an  advertising  promotion 
that  would  not  only  result  in 
linage  for  the  newspaper  and 
sales  for  the  adv'ertisers,  but  a 
chance  for  the  people  to  build 
an  interesting  zoo  very  economi¬ 
cally  and  with  no  additional  city 
tax. 

Working  closely  with  his  na¬ 
tional  representatives,  the  Bran¬ 
ham  Company,  Mr.  Heneman’s 
national  sales  department  sold 
12  food  brand  manufacturers 
on  the  idea  of  participating  in 
the  program  called  “Operation 
Noah’s  Ark.’’  Under  the  terms 
of  the  agreement,  the  advertis¬ 
ers  would  buy  a  list  of  20  major 
zoological  specimens  in  return 
for  wrappers  of  their  respective 
products. 

The  following  are  the  12  par¬ 
ticipating  firms: 

Dr  Pepper  products. 

Strongheart  dog  and  cat  foods. 

Planters  peanut  butter. 

Cain’s  coffees. 

Holsum  bread  and  bakery 
products. 

Boi’den’s  cheese  and  refriger¬ 
ated  dough  products. 

Ralston  Purina  Chex  break¬ 
fast  foods. 
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Carey’s  salt  products. 

Royal  Desserts. 

Cudahy  Bar-S  meats. 

Morton  House  products. 

Guy’s  potato  chips. 

Points  fur  Purchases 

The  mechanics  of  this  civic 
promotion  are  simple.  Each  pur¬ 
chase  of  one  of  the  enlisted  ad¬ 
vertiser’s  products  counts  one 
point.  There  is  only  one  excep¬ 
tion  to  this  ratio.  If  the  con¬ 
sumer  elects  to  keep  proofs  of 
purchase  until  they  have  one 
each  of  the  12  brands,  he  may 
put  them  in  a  bag  and  mark  it 
“Full  Crew  In  the  Ark’’  and  this 
redemption  counts  60  points. 

Established  at  convenient 
points  throughout  the  city  are 
30  or  more  miniature  “Noah’s 
Arks”  for  depositing  package 
wrappers. 

The  program  began  March  16 
with  a  24-page  tabloid  in  the 
Eagle,  containing  a  full  descrip¬ 
tion  of  the  operation  and  pic¬ 
torial  support  calculated  to 
stimulate  family  interest  in  the 
enterprise.  Two  other  tabloids 
will  be  published  during  the 
year-long  promotion  and  in  the 
periods  between  these  tab  pro¬ 
ductions,  the  regular  food  sec¬ 
tion  each  week  will  be  loaded 
with  the  advertising  of  these  12 
manufacturers  taking  part  in 
the  program  plus  retail  tie-in 
ads.  The  first  tabloid  contained 
15,400  lines  of  national,  plus  re¬ 
tail  tie-in  advertising. 

Special  Copy  Created 

All  of  the  national  copy  was 
especially  created  for  the  pro¬ 
motion.  Mr.  Heneman  said  he 
expects  the  complete  program 
to  result  in  “approximately  a 
quarter  of  a  million  lines  of 
plus  national  linage  —  none  of 
it  diversion.” 


“As  national  ad  manager  I 
derive  a  great  deal  of  satisfac¬ 
tion  in  view  of  the  fact  that  the 
creation  —  lock,  stock  and  bar¬ 
rel  —  is  completely  the  child  of 
my  own  staff,”  Mr.  Heneman 
says  proudly.  “The  origination 
of  the  idea,  the  advertising  sales, 
and  the  pictorial  and  editorial 
matter  of  the  tabloid,”  he  con¬ 
tinues,  “all  emanated  from  the 
national  advertising  depai  tment. 

“As  hucksters,  doubling  in 
brass  as  editorial  and  make-up 
men,  we  don’t  think  we  did  too 
badly.  We  even  had  our  hand  in 
on  the  manual  labor  —  Satur¬ 
days  found  us  in  the  basement 
painting  and  decorating  the 
‘Noah’s  Arks’  that  we  designed. 
The  juveniles  in  the  pictures 
were  children  of  my  department 
co-workers  and  I  appear  my¬ 
self  in  the  role  of  ‘Noah’  in  one 
of  the  pictures  taken  in  a  re¬ 
tail  grocery  store.  One  of  our 
most  ardent  disciples  and  strong¬ 
est  supporters  was  Charlie  Cole 
of  the  Branham  Company. 

“The  basic  mechanism  of  ‘Op¬ 
eration  Noah’s  Ark’  is  an  old 
and  fundamental  equation :  Take 
an  existing  motivation  and  use 
it  as  the  diuving  force  to  propel 
an  unrelated  sales  problem.  It  is 
predicated  on  my  estimate  that 
people  love  animals  and  hate 
taxes  —  enough  to  give  expres¬ 
sion  to  their  feelings  in  their 
purchasing  habits.  In  essence, 
the  pitch  is,  that  by  patroniz¬ 
ing  12  brands  and  saving  the 
proofs  of  purchase,  the  consum¬ 
ers  could  earn  for  the  city  a 
menagerie  of  animals  at  no  cost. 

Healthy  Symptoms 

“It  is  far  too  early  to  make 
any  dogmatic  assertions  regard¬ 
ing  the  accuracy  of  my  home¬ 
work.  My  initial  symptoms  are 
very  healthy.  The  J.  S.  Dillion 


Corporation,  one  of  America’s 
finest  footl  chains,  lan  a  full 
page  ad  in  the  March  22  Eagle 
and  eveiyone  of  the  national 
advertised  brands  featured  in 
this  ad  were  one  of  the  par¬ 
ticipating  manufacturers.  In  the 
March  20  Eagle,  a  letter  to  the 
editor  was  published  in  which 
the  writer  suggested  a  project 
like  ‘Noah’  be  thought  up  to 
eliminate  bigotry  and  injustice. 
I  receivetl  a  letter  on  March  23 
from  the  Wichita  Zoological  So¬ 
ciety  and  they  told  me  that  the 
fraternities  at  the  Wichita  State 
University  would  like  to  take 
on  a  project  to  assist  ‘Opera¬ 
tion  Noah’s  Ark’  and  a  repre¬ 
sentative  of  the  Southwest  Bell 
Telephone  Company  informed 
me  that  the  switchboard  opera¬ 
tors  have  elected  to  adopt  ‘Noah’ 
as  a  group  project. 

“An  initial  check  in  key  re¬ 
tail  outlets  by  members  of  my 
staff  showed  heavy  use  of  point- 
of-purchase  material  in  the 
stores  and  the  shelf  bins  of  par¬ 
ticipating  products  apparently 
were  selling  down  abnormally. 
Two  principals  participating 
with  velocity  products  reported 
very  heavy  withdrawals  last 
week. 

Meaningful  Use  of  Space 

“It  is  my  private  opinion  that 
national  newspaper  advertising 
salvation  —  if  there  is  a  salva¬ 
tion  —  lies  in  not  selling  white 
space  but  in  selling  meaningful 
use  of  white  space. 

“This  is  going  to  call  for  an¬ 
other  breed  of  cat :  A  cat 
stripped  of  the  traditional  para¬ 
phernalia  of  ‘cost  per  thou¬ 
sand,’  ‘consumer  spendable  in¬ 
come,’  ‘demographic  profile,’  and 
all  of  the  other  traditional  trap¬ 
pings  ad  nauseam  that  we  have 
all  draped  ourselves  with. 

“I  am  unshakably  dedicatecl 
to  the  belief  that  advertising 
people  work  for  sales  people  and 
sales  people  work  for  stockhold¬ 
ers.  Stockholders  are  interested 

(Continued  on  gage  18) 


Noah  ^8  Ark 

{Continued  f  rom  poffe  17) 


in  one  thing  —  profit.  Profit 
comes  from  increased  sales.  My 
experience  with  the  ‘Ark’  con¬ 
firms  my  convictions. 

“The  advertisers  ‘took  it  away 
from  us’  because  it  had  the 
manifestations  of  moving  mer¬ 
chandise  profitably.  Somehow  or 
other  budgets  were  altered  and 
the  usual  red  tape  was  cut  to 
find  appropriations  for  Noah’s 
Ark.  It  has  confirmed  to  me 
that  fundamentally  the  focal 
point  of  newspaper  effort  has 
got  to  be  moved  away  from  ‘how 
to  buy  white  space’  to  ‘what  to 
do  with  white  space.’ 

“It  is  all  right  to  argue  aca¬ 
demically  that  the  latter  is  not 
the  responsibility  of  the  news¬ 
paper  and  its  representatives, 
but  the  result  is  the  short  grass 
and  slim  pickings  that  we  are 
receiving.  Irrespective  of  the 
propaganda  of  those  bedizened 
by  a  franchise  of  automation 
and  statistics,  advertising  fun¬ 
damentally  must  be  sold  by  hu¬ 
man  beings  to  human  beings  to 
attract  human  beings  and  we 
damn  well  better  get  with  it  if 
we  are  going  to  prosper.  Noah’s 
Ark  is  a  reality  because  it  was 
sold  from  the  heart  to  the  heart 
and  appeals  to  the  hearts  of 
consumers. 

Nol  in  a  (^mpuler 

“These  people  who  have  writ¬ 
ten  and  phoned  us  are  flesh  and 
blood  consumers.  They  are  not 
demographic  profiles.  You  can’t 
put  them  into  an  electronic  com¬ 
puter  and  I  can  guarantee  you 
that  they  will  never  come  out 
of  one.’’ 

Mr.  Heneman  said  he  would 
be  glad  to  hear  from  other  pub¬ 
lications  that  might  want  to  en¬ 
tertain  this  promotion  and 
added  that  “if  we  get  the  cal¬ 
culated  results  here,  we  will  be 
back  in  touch  with  them  at  the 
earliest  logical  moment.’’  He 
said  a  number  of  the  advertis¬ 
ers  have  already  contacted  him 
about  following  the  promotion 
into  other  markets. 

“I  have  the  format  (at  least 
mentally),’’  he  said,  “of  another 
proposition  that  makes  the  ‘Ark’ 
look  like  peanuts,  but  it  is  pred¬ 
icated  on  getting  the  industry 
together  to  act  concertedly  and 
I  do  not  believe  I  am  being  cyni¬ 
cal  in  stating  that  I  will  not  see 
that  day  in  my  time.’’ 

• 

Chain  Store  Trends 

More  image-building  cam- 
paig^ns  in  newspapers  that 
speak  softly,  stress  prestige,  and 
sell  just  one  item  at  a  time 
were  some  of  the  trends  found 
in  a  survey  by  Chain  Store  Age. 


NOAH'S  'BAROMETER'  appears 
in  the  paper  showing  the  progress 
of  the  drive.  An  average  of  80 
points  per  family  will  put  it  over 
the  top. 

Monthly  Report  Lists 
Many  New  Products 

The  BBDO  Netv  Products  Re¬ 
port,  a  monthly  summary  pre¬ 
pared  by  the  marketing  depart¬ 
ment  of  Batten,  Barton,  Dur- 
stine  &  Osborn  Inc.,  is  being 
distributed  in  printed  and  bound 
form.  The  summary  is  a  com¬ 
pilation  of  new  consumer  and 
industrial  products  reported  in 
various  stages  of  development. 

Subscriptions  to  the  BBDO 
New  Products  Report  can  be 
ordered  by  writing  to  the  Mar¬ 
keting  Department,  BBDO,  383 
Madison  Avenue,  New  York, 
New  York  10017. 


Ad  Contract 
Gains  Mark 
New  Rates 

Tacoma,  Wash. 

A  new  retail  advertising  rate 
structure  is  credited  with  pro¬ 
viding  the  Tacoma  News  Trib¬ 
une  with  50  new  contracts  a 
month  since  its  introduction  a 
year  ago. 

The  new  rates  are  more  flex¬ 
ible  and  contain  built-in  incen¬ 
tives  for  stepped-up  schedules, 
explained  Virgil  D.  Langdon, 
retail  advertising  manager. 

The  new  structure  adds  daily 
and  monthly  rates.  Previously 
only  weekly  and  annual  bulk 
rates  were  quoted. 

Mr.  Langdon  said  the  revisions 
which  became  effective  March  1, 
1964,  replaced  a  format  which 
dated  back  to  1914. 

The  rate  per  column  inch 
ranges  from  $3.92  for  less  than 
150  inches  in  the  annual  bulk 
classification  to  $3.36  for  more 
than  7500  inches  a  year. 

The  $3.36  rate  may  be  earned 
with  more  than  400  inches 
monthly,  more  than  50  inches 
weekly  or  a  one-inch-a-day  daily 
minimum. 

The  advertiser  receives  the 
rate  he  earns.  If  he  is  on  a 
weekly  contract  and  skips  a 
week,  he  is  automatically 
charged  the  monthly  rate. 

The  advertiser  will  not  be 
“shorted.”  Advertising  pur¬ 
chased  on  the  weekly  rate  will 
not  be  re-billed  on  the  higher 
rate. 

He  can  regain  a  lower  rate  by 
stepping  up  the  monthly  volume 
of  space  used. 

There  also  are  benefits  to  the 
TNT,  Mr.  Langdon  pointed  out. 

The  new  structure  is  easy  to 
explain  and  sell.  The  element  of 
natural  contract  suspicion  has 
been  “almost  completely  over¬ 
come.” 

It  is  simple  and  automatic  for 
administration  by  the  business 
office.  It  is  automatically  renew¬ 
able  and  new  contracts  do  not 
have  to  be  signed  every  year. 

The  structure  circumvents 
those  few  retailers  who  ask  for 
double-billing. 

The  old  rate  card  had  three 
categories — open  space  of  100 
to  5000  inches  annually,  fixed 
space  used  each  week  for  a  year 
and  one-inch  three  times  a  week. 

The  percentage  of  difference 
in  terms  of  cents  per  line  grew 
smaller  throughout  the  years. 
The  tendency  was  toward  a 
single  price  for  display  space 
without  significant  incentive  for 
the  use  of  minimum  space,  Mr. 
Langdon  said. 


TNT  proposes  to  maintain  the 
same  seven  cents  a  line  between 
classifications  of  space  use  in 
any  future  rate  increase,  the 
ad  official  said. 

The  new  rate  concept  elimi¬ 
nates  several  inconsiste.ucies.  It 
was  found  50  advertisers  a 
month  who  were  billed  at  the 
open  rate  should  have  had  con¬ 
tracts.  Also,  that  69  advertisers 
with  100-inches-a-year  contracts 
failed  to  perform.  Many  were 
“short-changed,”  Mr.  I.angdon 
said. 

• 

A  Retail  ‘First’ 

Dayton’s  department  store  in 
Minneapolis  ran  an  ad  in  the 
Minneapolis  Tribune  on  March 
22  and  in  the  Star  on  March 
24,  using  the  water-bleefl  black 
ink  process  —  when  water  is 
applied  to  the  black-and-white 
illustrations,  a  water  .soluble 
pink  dye  in  the  ink  is  released 
and  spreads  (E&P  March  27). 
This  is  believed  to  be  the  first 
time  the  technique  has  been  used 
by  a  retailer. 

• 

304  Items  in  Ads 

Burunoton,  Vt. 

“National  Advertisers  Really 
‘Gave  Us  the  Business!’  ” 

This  was  the  caption  on  a 
layout  in  the  Burlington  Free 
Press,  which  reported  that  in 
1964  a  total  of  304  different  na¬ 
tionally  and  regionally  distrib¬ 
uted  products  were  advertised 
in  that  newspaper.  Combined, 
the  Free  Press  said,  the  ads 
would  fill  432  pages. 

• 

Food  Department 

A  food  department  consisting 
of  four  general  and  retail  sales¬ 
men  and  a  merchandising  man 
has  been  formed  by  the  Cleve¬ 
land  Press,  Arthur  W.  Ardi- 
zone,  ad  manager,  announced. 
This  department  will  work  un¬ 
der  the  supervision  of  Harry 
Harper,  who  has  been  on  the 
Press  food  classification  for  35 
years. 

• 

High  Ad  Readership 

A  study  by  the  Consumer  Re¬ 
search  division,  Burgoyne  Index, 
Cincinnati,  Ohio,  shows  79.2% 
of  the  3,168  persons  interviewed 
in  eight  cities  last  year  read 
newspaper  food  store  advertising 
weekly.  The  survey,  reported  by 
Supermarket  News,  also  found 
shoppers  read  an  average  of  2.6 
grocery  ads  each  week. 

• 

Joins  Basford  PR 

William  G.  Wanek  has  joined 
Basford  Inc.  as  a  public  rela¬ 
tions  account  executive.  He  was 
director  of  public  relations  and 
advertising  for  the  Pennsylvania 
Glass  Sand  Corporation. 
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Dailies  Light  Red 
Hot  Radio  Blaze 


By  Philip  N.  Schuyler 


to  r:  Warren,  Muller,  Dolobowsky 

I  I  11  From  Mr.  Hanley’s  office  silver,  the  connection  was  rather 

1st  Winner  came  this  record  of  Hooper  rat-  obvious,”  Mr.  Warren  said. 

More  than  400,000  entry  post-  ing  advances  on  hours  from  7  A  sweet)stakes  was  set  up. 
cards — at  least  a  ton  in  weight  A.M.  to  Noon,  which  includes  The  newspaper  and  on-radio  ads 

_ came  in  to  the  Sterling  show,  the  Sterling  show,  beginning  called  on  people  to  send  in  their 

and  although  the  contest  was  with  the  November- December  name  and  address  on  postcards, 
over,  the  mail  was  continuing  to  1964  report  (the  contest  started  Twenty-four  cards  were  picked 
pour  in.  15):  November- December  each  week  by  chance  for  15 

“When  newspapers  carried  1-4  rating  and  7.9  share;  De-  weeks.  Each  day  one  card  was 
the  1000-line  copy,”  Mr.  Warren  cember-Januaiy  1.5  rating  and  drawn  from  a  barrel.  Then  he  or 
added,  “these  cai^s  would  pile  8.4  share;  January-Februaiy  2.0  she  .spun  a  wheel  to  determine 
in  at  a  .‘10,000  to  40,000  a  day  rating  and  12.2  share;  and  whether  the  money  to  be  won 
clip.  Cut  off  the  press,  and  while  February-March  2.2  rating  and  would  be  in  the  winner’s  weight 
the  on-radio  plugs  continued  the  13-1  share.  in  pennies,  nickels,  quarters  or 

number  of  cards  would  drop  to  i-  i  u  silver  dollars, 

one-third  that  quantity.”  Merlmg  ami  .M<.ncv  ranged  from  under 

Mr.  Warren  and  his  partners  The  idea  of  the  Win-Your-  $50  to  as  high  as  $4,134,  and 
worked  with  Joseph  Hanley,  di-  Weight-in-Money  contest  came  probably  reached  a  total  of  over 
rector  of  public  information  of  to  the  agency  partners  during  $30,000.  The  record  high  came 
WCBS-Radio.  Before  getting  an  evening  conference.  It  sprang  March  19.  It  went  to  a  man 
into  his  present  field,  Mr.  Han-  from  the  fact  that  Aga  Khan  who  weighed  243  pounds  and  re- 
ley  was  in  the  advertising  de-  receives  every  birthday  his  ceived  that  weight  in  silver  dol- 
partment  of  Macy’s.  He  knows  weight  in  gold  as  gifts  from  his  lars.  On  the  same  day  WCBS 
the  power  of  newspaper  ads.  followers.  ran  a  special  contest  at  the 

“I  believe  in  newspapers,”  he  “Since  Jack  is  Sterling  and  Americana  Hotel  for  advertis- 
said.  Jack  is  Jack  and  Sterling  is  ing  agency  and  advertiser  execu¬ 

tives.  Some  50  advertisers  buy 
commercials  on  the  show,  and 
more  than  100  executives  at¬ 
tended  the  final  of  the  contest 
at  the  hotel.  The  winner  of  this 
special  was  Bob  Martin,  vice- 
president  of  Northwest  Orient 
Airlines,  who  \veighs  196  and 
got  $49,  his  weight  in  pennies. 

“We  set  out  to  generate 
e.xcitement  among  radio  listen¬ 
ers  and  radio  advertisers,  and 
we  did,”  Mr.  Warren  said. 

WCBS-Radio  is  one  of  12  ac¬ 
counts  handled  by  WM&D.  The 
agency  also  directs  advertising 
for  other  CBS-owned  radio  sta¬ 
tions  and  also  the  CBS  Labora¬ 
tories.  Another  client  is  the 
New  York  World-Telegram  & 
{Continued  on  page  22) 
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Engineering  Design 
by 

Chas.  T.  Main,  Inc. 

Engineering  services  for  Webb 
Publishing  Co.,  included  building 
layout  and  design,  engineering 
of  the  equipment  installation, 
and  complete  construction  man¬ 
agement.  Preliminary  study 
covered  desirability  of  relocation. 

These  services  were  coordinated 
by  engineers  with  many  years 
of  practical  experience  in  all 
areas  of  Graphic  Arts  production. 


A  PAPER  DOESN'T  HAVE  TO 
BE  BIG  TO  BE  GREAT  .  .  . 

and  cured  by  a  black  cat  blood  highball.  The  directions  call  for  two 
jiggers  of  black  cat  blood  to  four  jiggers  of  vodka.  Incidentally,  while 
the  Russians  claim  they  invented  the  vodka,  it  is  a  laugh  in  these  hills. 
Vodka  was  invented  by  the  potato  farmers  of  Runa,  Gad,  and  Pool,  the 
year  that  Idaho  flooded  the  nation  with  potatoes,  cornered  the  market 
and  nigh  ruined  our  farmers.  One  of  the  marked  and  essential  difference 
between  Nicholas  and  Webster  county  in  West  Virginia,  is  that  Nicholas 
takes  pretty  much  to  vodka  manufacturing,  while  Webster,  noted  for  its 
corn,  makes  corn  likker.  Black  cat  blood  mixed  with  corn  liquor  will  cure 
shingles,  but  like  the  modern  sulfa  drugs,  leave  a  worse  disease  in  its 
wake.  This  is  called  Nubbins,  which  is  practically  incurable  and  very 
embarrassing.”  Jim  Comstock  wonders  if  the  Reader’s  Digest  noticed  that 
black  cats  are  scarcer  than  literacy  in  these  hills.  “The  dwindling  supply 
can  be  accounted  for  by  what  the  magazine  will  no  doubt  call  a  super¬ 
stition,  to-wit,  that  no  smart  man  will  let  a  black  cat  cross  his  pather. 
Of  course,  he  won’t.  At  any  one  of  the  black  blood  banks  all  over  West 
Virginia,  he  can  not  only  get  credit  for  himself  and  family,  but  is  given 
a  liberal  supply  of  Top  Value  stamps.  The  banks  are  quite  frequently 
over-drawn  because  the  blood  and  vodka  combination  is  such  that  even 
if  you  don’t  have  shingles,  you  can  set  up  an  immunity  to  the  disease  with 
a  constant  and  liberal  use  of  the  cure.”  Comstock  wondered  what  the 
Reader’s  Digest  would  do  if  it  got  fever.  Would  they  go  to  one  of  those 
.  .  .  WEST  VIRGINIA  HILLYBILLY,  Richwood,  W.  Va. 
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Aurora,  Elgin  and  Joliet — three  prosperous  Northern  Illinois  cities  with  a  combined 
city  population  of  240,759  and  a  retail  trading  population  of  726,745 — constitute 
the  largest  market  in  Illinois  outside  Chicago.  Buying  Income  totaled  more  than 
$497,000,000  last  year.* 

Three  daily  newspapers — Aurora  Beacon-News,  Elgin  (aiurier-News  and  Joliet  Her¬ 
ald-News —  boast  family  coverage  within  their  individual  city  zones.  Reach  and 

sell  the  second  greatest  market  in  Northern  Illinois  with  these  three  great  newspapers. 
Advertisers  purchasing  the  Copley  Northern  Illinois  Newspapers  "package”  save  09c 
per  line,  a  1 3.8%  reduction,  as  compared  with  individual  rates  if  bought  separately. 

*Salcs  Management  Survey  of  Buying  Power  ISK)4 


AURORA  BEACON-NEWS  ELGIN  COURIER-NEWS  JOLIET  HERALD-NEWS 


Cttfileii  Neu*spafms  ^ 


15  hometown  daily  newspapers  covering  Northern  Illinois — Springfield,  Illinois — San  Diego,  California — and  Cireater 
Los  Angeles.  Served  by  the  Copley  News  Service  with  a  Washington  bureau  and  bureaus  in  other  major  centers  of  the 
world  REPRESENTED  NATIONALLY  BY  NELSON  ROBERTS  &  ASSOCIATES.  INC. 


This  is  a  Cleveland  landmark, 
i  So  is  The  Plain  Dealer. 


Marketing  Research 
Changes  View  of  tv 


Television  is  acquiring:  the 
characteristics  of  radio  and  is 
becoming  an  individual  medium, 
Rodney  Erickson,  American  Re¬ 
search  Bureau,  told  the  Univer¬ 
sity  of  Virginia  g:raduate  school 
of  business  this  week. 

Mr.  Erickson  noted  that  in 
the  daytime  the  audience  is 
made  up  of  one  woman  and 
children  of  pre-school  age.  In  the 
late  afternoon,  he  said,  school- 
age  children  dominate  the  set. 
More  than  50%  of  the  viewing 
on  the  second  and  third  sets  is 
done  by  teen-agers  and  small 
children. 

“This  means,”  he  pointed  out, 
“that  a  selectivity  of  program¬ 
ming  is  important  in  relation  to 
the  kind  of  product  being  sold. 
It  further  means  that  the  price 
of  a  program  must  ultimately 
take  into  consideration  the  selec¬ 
tive  nature  of  the  medium.” 

Television  was  originally 
priced  as  mass  medium,  he  noted. 

Turning  to  color  in  television, 
Mr.  Erickson  said  the  modem 
marketing  man  must  weigh  the 
extra  cost  of  color  television 
against  the  percentage  of  color 
set  owners  tuned  in,  and  further 
relate  them  by  income  groups  to 


the  potential  customer  for  his 
particular  product. 

CATV  (community  antenna 
television)  he  said,  “causes  mar¬ 
keting  men  and  broadcasters 
alike  serious  problems”  because 
it  “tends  to  equalize  the  oppor¬ 
tunity  of  an  advertiser  ...  so 
that  stations  that  currently  cost 
less  for  time  can  be  equated 
with  stations  costing  consider¬ 
ably  more.”  It  is  possible,  he 
said,  for  an  advertiser  to  get 
more  impact  at  less  cost  on  a 
.secondary  station  being  received 
in  a  CATV  home. 

CATV’S  Effects 

Further  problems  with  CATV 
are  in  the  apparent  “inability  of 
the  viewer  to  remember  on  what 
channel  he  received  any  given 
program,  since  channels  coming 
in  from  various  directions  often 
duplicate  progrrams,”  he  said. 

He  noted  that  networks  may 
suffer  the  most  because  with  the 
growth  of  CATV,  the  advertiser 
will  be  able  to  reach  more  people 
with  fewer  stations,  and  he  can 
form  an  adequate  network  of  his 
own  with  independent  stations  at 
a  le.sser  cost  than  using  network. 

Mr.  Erickson  said  the  ARB 


is  conducting  an  experiment  to 
determine  whether  a  type  of 
program  or  a  specific  program  is 
a  better  vehicle  for  certain  prod¬ 
ucts  than  a  similarly  priced 
program.  He  said  the  research 
is  attempting  to  relate  a  pro¬ 
gram  to  the  profile  of  the  ulti¬ 
mate  customer. 

“The  refinement  of  this  meas¬ 
urement,”  he  said,  “will  make 
the  cost  per  thousand  homes 
classic  measurement  obsolete 
with  the  new  breakdown  show¬ 
ing  the  number  of  potential  cus¬ 
tomers  reached  per  $100  spent.” 

Radio  Ads 

(Continued  from  page  20) 

Sun.  Others  include  the  Seneca 
Grapejuice  Corporation;  Cue 
Magazine;  the  frozen  food  divi¬ 
sion  of  H.  P.  Hood  &  Sons;  deal¬ 
erships  of  Renault  and  Peugeot 
automobiles;  Empress  Foods; 
and  Dixon-Powdermaker  furni¬ 
ture.  Billings  will  exceed  $1,- 
500,000  this  year. 

Their  First  Client 

The  agency  partners  gave  up 
good  positions  and  opened  their 
agency  in  September  1963  with¬ 
out  a  client. 

“The  three  of  us  and  a  girl 
opened  the  agency  in  two  rooms 
in  this  same  building,”  Mr. 
Warren  said.  “We  happened  to 


think  we  were  good,  and  wanted 
a  chance  to  prove  it. 

“For  quite  a  while  we  had 
very  little  to  do  but  to  look  at 
each  other.  Then  a  minor  mir¬ 
acle  happened.  Somebody  who 
knew  us  knew  an  advertiser 
looking  for  an  agency  and  got 
us  together.  We  had  our  first 
client.  It  was  as  simple  as  that.” 

This  first  client  was  the 
Seneca  Grapejuice  Corporation 
of  Dundee,  N.Y.  The  newspaper 
and  other  advertising  placed  for 
this  accoimt  has  proved  success¬ 
ful.  In  planning  the  program  the 
agency  worked  with  Jerome 
Wolcott,  Seneca’s  vicepresident. 
Starting  small,  Seneca’s  budget 
has  grown  and  soon  should  reach 
$500,000  a  year. 

There  are  now  18  on  the 
agency’s  staff. 

“Furthermore,  probably  be¬ 
cause  we  are  paying  ourselves 
so  little,  we  are  today  operating 
in  the  black,”  Mr.  Warren  said. 
“It  has  been  said  you  go  into 
business  for  yourself  for  fun 
and  profits.  We’ve  had  fun.” 

• 

Lionel  Ad  Director 

J.  Kenneth  White  has  joined 
Lionel  Toy  Corporation  as  direc¬ 
tor  of  advertising,  it  was  an¬ 
nounced  by  L.  S.  Sanders,  Vice 
President-Marketing.  Mr.  White 
formerly  was  advertising  direc¬ 
tor  for  Schick  Electric  Co. 
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On  March  2, 1965,  for  the  second  consecutive  year,  Newsday  won  the  top 
award  of  the  New  York  State  Publishers  Association  for  distinguished  news 
coverage  and  presentation.  TIfis  is  the  third  top  award  made  to  Newsday  by  the 
association  in  its  annual  contest  for  the  state’s  daily  newspapers  outside  of  New 
York  City.  Newsday  won  first  place  last  year  for  distinguished  news  coverage 
and  first  place  the  previous  year  for  distinguished  editorial  page. 

This  latest  citation  is  the  24th  major  journalism  award  won  by  Newsday 
since  its  founding  in  1940.  It  is  one  more  tribute  to  the  continuing  excellence 
which  has  made  Newsday  America’s  eighth  largest  evening  newspaper,  with 
more  than  400,000  net  paid  daily  circulation. 


cl  4*.  fij 


Harry  F.  Guggenheim,  President  and  Publisher  •  Executive  Offices,  Garden  City,  Long  Island,  N.  Y. 
Represented  Nationally  by  Kelly-Smith  Company 
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Breakfast  at  Eight 
Proved  a  Glum  Date 

By  Stan  Finsness 

C.4M,  Providenre  Journal  and  Bulletin 


Georffe  Wilt,  E&P’s  promo¬ 
tion  columnist,  and  recently  a 
poor  man’s  Ian  Fleming — tilt¬ 
ing  the  windmills  of  those  who 
measure  the  audiences  of  tele¬ 
vision — Bonded  his  way  through 
a  hilarious  and  maybe-not-so- 
funny-after-all  Agent  008  series 
on  telephone  i-oom  surveys  of 
these  suspect  audiences. 

Admen  finally  came  through. 
They  cooperated  with  promotion 
managers.  Red-left-eared  CAMs, 
newspaper  vicepresidents,  adver¬ 
tising  directors  and  telephone 
solicitors  reported  to  a  by-now- 
Wilted  George  that  this  kind  of 
stuff  had  been  going  on  for 
quite  some  time.  Apparently  our 
promotion  people  hadn’t  seen  fit 
to  let  on.  Too  busy  promoting! 

I  don’t  know  one  end  of  a 
“sample”  from  the  other  and  I 
have  a  very  skimpy  background 
in  research  methods,  size  of 
sample  and  all  the  rest,  but  I 
have  seen  telephone  salesgirls 
taking  8  a.m.  surveys  of  things 
like  local  radio  and  network 


television. 

In  1958,  the  St.  Paul  (Minn.) 
Dinpatch  and  Pioneer  Press  in¬ 
vited  the  advertising  manager 
and  sales  promotion  manager  of 
one  of  the  largest  furniture 
stores  in  town  to  witness  a  tele¬ 
phone  survey  of  the  audience  of 
their  half-hour  morning  radio 
program. 

As  the  sale.sgirls  made  their 
calls,  armed  with  telephone 
number  lists  and  survey  forms, 
the  guests  listened  in  on  as  many 
conversations  as  they  wanted  to. 
As  soon  as  the  half-hour  was  up 
and  all  of  the  returns  had  been 
tabulated,  we  jubilantly  hustled 
our  guests  to  breakfast.  (The 
store  owners  had  been  invited, 
too,  but  it  WAS  pretty  early  in 
the  morning.) 

It  was  a  glum  breakfast.  The 
conversation  was  about  as  bad 
as  the  food.  We  had  proved  our 
points  on  number  of  people 
listening,  sponsor  identification 
recall  and  all  the  rest,  but  in 
any  kind  of  a  sales  situation. 


you  ju.st  don’t  go  to  the  buyer 
and  tell  him,  “Look,  you  made  a 
bad  buy.  It  isn’t  what  you 
thought  it  was,  don’t  you 
agree?” 

You  might  get  a  half-nod  of 
agreement,  but  you’ve  questioned 
his  judgment.  Unless  his 
brother-in-law  owns  the  station 
or  something,  you  have  to  re¬ 
member  that  the  buy  was  his. 
The  contract  has  been  signed. 
The  horse  is  out  of  the  barn. 
“Too  little  and  too  late”  to  me 
seems  to  be  one  of  the  greatest 
problems  in  today’s  newspaper 
competitive  selling. 

But  surveys  like  this  are  use¬ 
ful.  I  think  the  comparatively 
larger  samples  are  accurate,  and 
I  feel  we  should  do  more  of 
them — even  possibly  on  the 
nation-wide  scale  that  Agent 
008  Wilt  suggests. 

The  Minneapolis  (Minn.) 
Star  and  Tribune  has  been  one 
of  the  pioneers  in  localized  re¬ 
search — with  their  “Minnesota 
Poll”  and  with  many  telephone 
room  sui^^eys  conducted  as  far 
back  as  1955. 

Between  1955  and  1958,  the 
Star  and  Tribune  made  30  co¬ 
incidental  telephone  surveys.  The 
results,  tabulating  television 
viewers,  radio  listeners,  sponsor 
lecall,  etc.  were  compiled  into 
effective  sales  material  for  the 
newspapers’  ad  staffs. 

Here’s  the  main  point,  and 
Mr.  Wilt  has  hit  on  this  strongly 
in  his  articles:  all  the  research 


and  all  the  flipcharts  ami  all  of 
the  sales  promotion  ni  terial 
have  to  be  presented  to  tlr  right 
people  at  the  right  tiivc — by 
well-trained  salespeoph;  who 
know  what  they’re  talking  about 
and  who  can  use  the  m  aerial 
intelligently. 

Lock  the  barn  door.  Ai  d  get 
even  more  mileage  from  your 
telephone  room  equipment  and 
the  people  who  use  it. 

♦  *  ♦ 

PERRY  TO  BALTIMOUE 

Warren  A.  Perry  has  been 
appointed  classified  advertising 
manager  of  the  Baltimore  ( Md.) 
News  American.  For  11  rears 
he  was  CAM  of  the  Minneapolis 
Star  and  Tribune.  During  that 
period,  he  served  as  chairman 
of  the  research  and  educational 
committees  of  the  Association 
of  Newspaper  Classified  Adver¬ 
tising  Managers.  He  was  also  a 
member  of  the  public  relations, 
education  and  program  commit¬ 
tees  of  the  Minneapolis  Board 
of  Realtors. 

• 

Joins  W-G  Staff 

Ward-Griffith  Company  Inc. 
announces  that  Allan  Bruce 
Chatterton  has  joined  its  New 
York  sales  staff.  He  was  grad¬ 
uated  from  Fairleigh  Dickinson 
University  and  has  been  asso¬ 
ciated  with  the  Record  of  Hack¬ 
ensack,  Kenyon  &  Eckhardt  Inc., 
and  the  Philadelphia  Inquirer, 


A  minimum 
of 


3 

PLATES 
a  minute 


by  the  M-A-N  push-button  process 


The  fully-automatic  M  A  N  Caster/Finisher  was  designed 
to  meet  the  rigid  requirements  of  the  most  sophisticated 
newspaper  operation  ...  and  has  proven  its  capabilities  in 
actual  production.  It  casts,  shaves,  cools,  dries  and  trims 
a  predetermined  number  of  plates  from  any  standard  news¬ 
paper  mat.  For  a  completely  modern  molding  and  casting 
operation  the  M-A-N  Caster/Finisher  should  be  comple¬ 
mented  by  the  fully-automatic  M-A-N  Multopress.  Both  are 
available  exclusively  through  R.  Hoe  &  ^J| 

Co.,  Inc.,  910  E.  138th  St.,  N.  Y.  54,  N.  Y.  n  W  E. 

M-A-N  CASTER/FINISHER 
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A  Perfect  36? 

Hardly.  Three  more  first  place  placques  in  the  annual  California 
Publishers  Association  this  year  makes  36  all  right,  but  we  aren’t 
quite  perfect — even  in  journalistic  excellence,  or  so  some  of  our 
readers  say. 

And  our  advertisers  don’t  think  we’re  perfect  either.  If  they 
did,  BOTH  the  Mercury*  and  News,  instead  of  just  the 
News,  would  be  first  in  ad  linage  gains  among  major 
newspapers  in  1964.  We  have  hopes,  though.  After 
all.  Metropolitan  San  Jose  is  the  growing-est  market 
in  the  West. 

Drop  a  few  lines  here  and  see  if  we  can’t  hook 
sales  increases  for  you  too. 

'‘The  Mercury  finished  second 


SAN  JOSE 

MERCURY  NEWS 


Represented  Netionsll,  By  Sewyer  -  Ferguson  •  Walker  Compsny 
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When  Newspapers  Stop  Open  Regional 
Clothing  Sales  Drop  Offices 

Chicago 

A  new  study  of  effects  of  the  subway  ads,  their  during-the-  .j-jjg  Chicago  Sun-Times  and 
1962-1963  New  York  newspa-  strike  purchases  did  not  seem  Daily  Netvs  have  opened  three 
per  strike  on  retail  stores  re-  to  be  influenced  much  by  these  reo-inml  advertisinc  sales  offices 
veals  that  sales  of  clothing  and  sources.  .  .  .  o^the  west  “  and  irthe 

household  goods  declined  36%.  “There  is  clearly  a  class  of  south. 

The  study  was  made  by  Mel-  people,  ranging  from  29%  to  ‘  Managers  and  locations  are- 
vin  R.  Marks,  professor  of  busi-  42%  of  the  sample,  who  read  ti  t  a.. 


household  goods  declined  36%. 

The  study  was  made  by  Mel¬ 
vin  R.  Marks,  professor  of  busi- 


on  the  west  coast  and  in  the 


ness  administration,  and  Leon-  newspaper  advertisements  for  V,,.  York  office- 

ard  S  Simon  assistant  profes-  each  commodity  every  day.  ^  ^ 

sor,  of  the  University  of  Roch-  Readership  at  other  times  ap-  vicenresident  of  Saw- 

ester.  It  was  published  in  part  pears  to  be  consistent  with  the  vg-Fereuson- Walker  Co  and 
in  the  March  issue  of  the  Jour-  days  on  which  the  advertise-  JL  „  ^  .  Terrv  to  Miami 

nal  of  Advertising  Research  of  ments  for  the  various  commodi-  „„ 

1.1.  A  j  1.  T-i  I-  1  1  j  »  Beach  from  the  eastern  omce. 

the  Advertising  Research  Foun-  ties  are  concentrated. 


dation.  • 

“On  the  whole,  newspaper  ad-  Mats  for  Bottlers 
vertising  appears  to  make  a 

definite  contribution  toward  in-  Three  new  adv-erti 


•  Expansion  of  advertising  fa- 

A  c  D  A.i  cilities  reflects  the  outstanding 

ats  for  Bottlers  the  Sun- 

Three  new  adv-ertising  cam-  Times  and  Daily  News,  Gabe 


creasing  the  sales  of  commodi-  pai^s  are  being  offered  bottlers  Joseph,  advertising  manager, 
ties  with  high  repeat  purchase  Bowey’s/Chocolate  Products  said.  He  added  that  total  ad 
frequencies,”  the  study  found,  to  launch  KAYO  Chocolate  linage  from  the  areas  to  which 
Questionnaires  were  mailed  Drink  in  new  markets.  The  appointments  have  been  made 
to  1050,  yielding  320  usable  re-  package  includes  newspaper  has  been  excellent, 
turns.  mats.  The  Bob  Howe  Agency,  Addition  of  the  offices  makes 

“As  expected,  the  food  cate-  Chicago,  developed  the  program,  a  total  of  five.  Besides  the  east- 
grory  showed  almost  no  change; 

Insurance  Company  Builds 

“For  clothing  and  household  Friendly  Image  with  CARE 

goods  the  strike  was  perceived 

as  reducing  purchases.  About  A  public  relations  campaign  sion  of  United  Press  Interna- 
four  percent  increased  clothing  to  foster  a  “friendlier”  image  tional  for  on-the-spot  pictures 
purchases,  and  two  percent  in-  of  the  insurance  business  has  wherever  the  insurance  agent’s 
creased  buying  household  goods,  l>een  started  by  the  Insurance  CARE  packages  are  being  re¬ 
but  36%  reported  a  decrease  in  Company  of  North  America.  ceived.  These  pictures  will  be 
both  categories.  Having  become  more  con-  sent  to  the  agent’s  hometown 

"For  food,  31%  reported  that  cerned  about  the  image  of  the  newspaper.  In  addition,  news- 
they  did  not  usually  find  bar-  independent  agent  and  broker,  papers  w-ill  be  alerted  via  press 
gains  during  the  strike;  for  the  INA  initiated  a  three-month  releases  of  possible  feature 
clothing  and  household  goods  long,  sales  incentive  program  stories  about  agents  in  their 
the  figures  are  32%  and  39%  where  the  rewards  are  CARE  communities  who  are  partici- 
respectively.  It  can  be  inferred  packages,  and,  it  hopes,  news  pating  in  the  program, 
that  newspapers  help  people  and  feature  stories  in  news-  Bradford  Smith  Jr.,  president 
find  bargains  in  clothing  and  papers  and  magazines.  of  INA,  presented  a  check  of 

household  goods.”  A  CARE  package  will  be  sent  $25,000  to  CARE,  as  an  ad- 

“We  may  observe,”  the  report  overseas  in  the  name  of  the  vance  payment  from  its  agents 
continued,  “that  although  about  agent  and  to  the  country  of  his  and  brokers  that  number  ap- 
one-quarter  to  one-third  of  the  choice  every  time  he  sells  an  proximately  20,000. 
respondents  reported  paying  INA  commercial  package  policy.  N.  W.  Ayer  &  Son,  advertising 


more  attention  to  radio,  tv  and 

AUSTRALIA'S 

Expanding  )Vealfb 
Offers  Opporf unifies 

Investigate  the  development* 
that  are  taking  place  —  In¬ 
creased  population,  Induetriai 
development,  high  standard 
of  living,  and  the  mounting 
succesees  of  over  800  U.  S. 
companies  that  are  operating 
and  have  $500,000,000  invested 
In  Australia, 
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INA  commercial  package  policy.  N.  W.  Ayer  &  Son,  advertising 
The  INA  press  information  agency,  has  prepared  one-time 
department,  managed  by  David  insertions  for  eight  newspapers 
J.  McIntyre  in  Philadelphia,  has  and  several  consumer  and  trade 
made  arrangements  with  the  magazines  to  explain  the  pro¬ 
commercial  photogrraphy  divi-  gram. 


Written  with  oharaoter  . . . 
oompetenoe  . . .  color. 
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,  I  ern  office  one  has  been  nain 

nOnal  tained  in  Detroit  for  several 

years. 

Offices  Mr.  Joseph  also  announced 
the  promotion  to  advertising 
P  .sales  supervisors  in  the  i  istem 

L.H1CAGO  ^  j  j,  ^  ^ 

Sun-Times  and  n  .  a:  j  t 

-e  nnened  three  Detroit  office,  and  James  K 
^  ~  Beatty  of  the  eastern  office, 

sing  sales  offices  ^ 

ast  and  in  the 

Managers  and  locations  are: 

William  F.  Beaty  to  Los  An-  A  T 

Jew  York  office;  IV  -LiUTCS 
to  Atlanta  from 

Customers 

“Television  may  be  a  kid’s 
.  friend,”  says  the  George  & 

advertising  fa-  Bjei-gtein  agency  of  Paterson, 
the  outstanding  j  ^  “but  seemingly  it  doesn’t 
lage  in  the  bun-  j^^g^n  a  damn  to  senior  citizens, 
ly  News,  Gabe  prepared  for  Leisure 

manager,  village,  a  retirement  commu 
that  total  ad  Lakewood,  N,  J,,  gently 

areas  to  which  capping  television  has  resulted 
ave  been  made  “greatest  influx  of  would- 

be  residents  in  18  months,”  ac 
he  offices  makes  cording  to  the  community’s 
lesides  the  east-  developers. 

Headlined  “No  Time  for  tv  at 
Leisure  Village”,  the  501-line 
ad  first  appeared  in  papers  in 
t  the  New  York  metropolitan  area 

’  in  early  March.  The  illustration 

in  the  ad  featured  a  television 
Press  Interna-  set  with  a  large  X  over  it. 
le-spot  pictures  The  ad  copy  suggests  that 
surance  agent’s  senior  citizens  can  say  goodbye 
5  are  being  re-  to  television’s  great  “wasteland 
lictures  will  be  and  begin  enjoying  retirement 
ent’s  hometown  at  Leisure  Village, 
addition,  news-  “The  very  idea  that  senior 
lerted  via  press  citizens  are  not  expected  to 
ossible  feature  waste  away  their  lives  around 
igents  in  their  the  television  set,”  Mr.  Schmertz 
ho  are  partici-  said,  “seems  to  be  one  of  the 
■ogram.  most  appealing  copy  approaches 

th  Jr.,  president  we’ve  ever  developed.” 
ited  a  check  of  Mr.  Schmertz  said  the  ad  will 
RE,  as  an  ad-  be  placed  frequently  as  the  year 
from  its  agents  rolls  on. 
at  number  ap-  • 

'I?®'  ,  .  This  Week  Tells  About 

Son,  advertising  _  ,  _  ,  ,  . 

epared  one-time  Its  High  Readership 

ight  newspapers  This  Week  magazine  ranks 
sumer  and  trade  second  only  to  the  main  news 
xplain  the  pro-  section  in  readership,  according 
to  a  new  study  by  Elmo  Roper 
'  &  Associates. 

The  Roper  staff  found  that  of 
the  1030  adult  men  and  women 
readers  interviewed  during  four 
successive  weeks  in  November- 

•  ,  «  ,  :  December  1964  in  4  cities  said 

they  “usually  read  or  looked 

I  into”  the  main  news  section  of 
the  Sunday  paper  as  compared 
'  with  84%  for  "This  Week. 

W.  Parkman  Rankin,  execu- 
tive  vicepresident  for  newspaper 
relations  of  This  Week,  and 
J  Samuel  J.  Nield,  vicepresident 

*  for  newspaper  relations,  are 

i  presenting  the  findings  of  the 

study  to  publishers  of  This 
I  Week’s  40  distributing  news- 
!  papers. 
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l  ape  irroDiemsT  DPI  Autoedit  eliminates  them  for  you. 
It  automatically  receives,  stores  and  selectively  retrieves  Teletypesetter 
tape.  It  ends  tape  pile-up  .  . .  tape  sorting  .  .  .  overset.  It  delivers  only  the 
stories  you  want  set . . .  in  the  length  you  ask  ...  in  the  sequence  you  want 
...  at  any  speed  you  want.  It  takes  tape  off  the  editor’s  desk  and  lets  him 
get  back  to  handling  news.  It  cuts  production  time  and  expense.  It’s  another 
major  development  for  newspapers  from  UPl. 


"U"  nited 
"Press 


See  UPl  Autoedit  at  the  AN  PA  Convention,  The  Waldorf-Astoria,  New  York,  April  19-22. 


Color  Advertisers  Win  Awards 


DETROIT — Edwin  Charney,  left.  Detroit  manager  of  the  Branham 
Company,  presents  William  R.  Stacy,  advertising  manager  of  the 
Chevrolet  Motor  Division,  with  a  special  award  for  the  "best  designed 
color  advertisement"  in  the  Texas  Daily  Newspaper  Association  color 
contest.  Hie  ad,  prepared  by  Campbell-Ewald,  appeared  in  the  San 
Antonio  Express  &  News. 


ST.  LOUIS — Neil  Ford  (second  from  right),  St.  Louis  Post-Dispatch 
auto  ad  representative,  presents  to  A.  L.  Whiteman,  Ford  district  sales 
manager  in  St.  Louis,  an  award  honoring  Ford  Division  for  its  Mustang 
announcement  ads.  The  selection  was  based  on  results  of  a  starch 
readership  survey.  The  Ford  color  page  got  a  noting  of  8 1  *70  by  men. 
Also  present  were  William  P.  Connors  (left).  Ford  assistant  district 
nianager,  and  Frank  Davis,  account  executive  for  J.  Walter  Thompson 
Co.,  Ford's  agency. 


Hobbs  At!  Manajier 

Walter  Hobbs  Jr.,  has  been 
named  advertising  nianagei',  con¬ 


sumer  products  and  hypochlorite 
products,  Chemicals  Division  of 
Olin  Mathieson  Chemical  Cor¬ 
poration.  He  formerly  was  as¬ 
sistant  marketing  director  and 
advertising  manager  at  Ameri¬ 
can  Machine  and  Foundry  in 
New  York. 


53  Papers  Buy 
Strobe  Device 
For  SpectaColor 

Trott  Electronics  Inc.  of 
Rochester,  N.Y.  reports  that  53 
newspaper  companies  have 
bought  its  SpectaColor  Register 
Indicator. 

The  indicator,  which  costs 
$150,  enables  newspapers  to  run 
in-register  preprints.  Manual 
control  of  the  roll  tension  is 
governed  by  the  checking  regis¬ 
tration  eye  marks  with  a  strobo¬ 
scopic  light  synchronized  to 
press  speed. 

A  cam  is  mounted  at  the  end 
of  the  plate  cylinder  on  the 
jires.s  shaft,  and  the  micro¬ 
switch  unit  is  at  one  end  of  a 
cord  leading  from  the  strobe 
light  which  is  held  in  a  sta¬ 
tionary  position  lieneath  the 
cam.  As  the  cam  revolves  on 
the  ])ress  shaft  the  extended 
edge  trips  the  switch  which  in 
turn  makes  the  strobe  light 
blink.  The  strobo.scope  is  at¬ 
tached  in  back  of  the  web  and 
as  close  to  the  tension  controls 
as  possible. 

With  the  light  from  the 
.stroboscope  flashing  on  the  run¬ 
ning  web,  the  relative  position 
of  the  eye  mark  on  the  web  is 
indicated.  If  registration  mark 
and  the  shadow  mark  do  not 
stay  in  the  same  relative  posi¬ 
tion,  the  pressman  manning  the 
point  signals  for  more  or  less 
tension. 

At  the  Elmira  (N.  Y.)  (la- 
zette  every  250th  paper  was 
pulled  out  and  it  was  found 
that  over  95%  of  the  Specta¬ 
Color  ads  were  within  a  14"  of 
exact  register.  A  total  of  16 
press  stops  was  needed  during 
the  entire  run  to  adjust  tension. 

The  newspapers  which  have 
ordered  the  equipment  from 
Trott  are: 

Westchester-Rockland  News- 
liapers.  White  Plains,  N,  Y. 


CUTS  •  PHOTOS  •  CLIPPINGS  •  BOOKS  •  MICROFILM 

Confusion  In  your  library?  Overcrowded?  Disorganized?  Highly 
qualified  library  expert  will  completely  reorganize  your  news¬ 
paper  morgue,  efficiently  solve  space  problem,  and  .  .  . 

•  Weed  out  useless  material  (85yo  on 
last  job). 

•  Refile  using  standardized  subject  list, 
with  adequate  cross-references. 

•  Train  existing  or  new  personnel. 

.  .  .  and  we'll  do  the  job  fast  (254  file  drawers  library  reorganized 
In  ten  weeks  on  last  job),  at  a  fixed  fee! 

For  further  iuformation  and  estimates  contact: 

MORGUE  CONSULTANTS  •  467  Wheeler  Rd.,  North  Brunswick,  N.J. 
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llVtcrz  (Tex.)  Mews  Trii  ine 
Gainesville  (Fla.)  Sun 
Wansaii  (Wis.)  Keeoi  Her¬ 
ald 

Kenosha  (Wis.)  Xeivs 
Haqerstowyi  (Md.)  I  u  raid 
Mail 

Hammond  (Ind.)  Time. 

Gary  (Ind.)  Post-Trihinc 
Lakeland  (Fla.)  Ledge: 
Gannett  Newspapers,  Rrehes- 
ter,  N.  Y. 

.Madison  Newspapers,  ladi- 
son,  Wis. 

Davenport  Newspaiiers,  Dav¬ 
enport,  Iowa 

Southern  Color  Print  Corpo¬ 
ration.  Newport  News,  Va. 
Chillieothe  (Ohio)  Gazette 
Athens  (Ohio)  Messenger 
Lerner  Newspapers  Inc.,  Chi¬ 
cago 

Anniston  (Ala.)  Star 
Hattie  Creek  (Mich.)  Enquir¬ 
er  &  Men's 

Hntehinson  (Kan.)  Mews 
Portsmouth  (Ohio)  Timts 
M(wark  (Ohio)  Advocate 
Steuhe7iville  (Ohio)  Herald 
Star 

Marion  (Ohio)  Star 
Zanesville  (Ohio)  Times  Re¬ 
corder 

Mount  Vertuni  (Ohio)  Mews 
Lancaster  (Ohio)  Eagle  Ga¬ 
zette 

Sarasota  (Fla.)  Herald  Trib¬ 
une  Journal 

Midland  (Mich.)  Daily  News 
Hurlington  (Vt.)  Free  Press 
Chamhershurg  (Pa.)  Public 
Opinion 

Fort  Myers  ( Fla )  Mews  Press 
Mansfield  (Ohio)  Journal 
Paducah  (Ky.)  Newspapers 
Martins  Ferry  (Ohio)  Times 
Leader 

Lawrence  (Kan.)  Daily  Jour¬ 
nal-World 

Port  Huron  (Mich.)  Times 
Herald 

Christum  Science  Monitor 
Mew  Brunswick  (N.J.)  Home 
Mews 

Marshfield  (Wis.)  Mews- 
Herald 

Wisconsin  R  a  p  i  d  s  (Wis.) 
Tribune 

Stevens  Point  (Wis.)  Journal 
Omaha  (Nebr.)  World-Her¬ 
ald 

Macon  (Ga.)  Telegraph 
Olean  (N.  Y.)  Times  Herald 
Southeastern  New.spapers, 
Augusta,  Ga. 

Huntington  (W.  Va.)  Pub¬ 
lishing  Company 

Savannah  (Ga.)  Morning 
Mews 

Mewburgh  -  Beacon  (N.  Y.) 
Mews 

Comiing  (N.  Y.)  Leader 
Lufkin  Publishing  Company, 
Lufkin,  Texas. 

• 

BLISS/GRUENWALD— John 
B.  Carles  has  joined  the  agency 
as  director  of  media  operations. 
He  was  formerly  with  Grey 
Advertising  media  department. 
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ONE  CONTROL  DOES  IT  WITH  HS® 
...SWITCH  INSTANTLY  FROM 
TAPE  TO  MANUAL  OPERATION 


Teletypesetter'*  Operating  Units  give  you 
complete  flexibility  in  handling  all  line¬ 
casting  operations.  Switch  from  tape  to 
manual  operation  instantly  by  means  of  a 
single,  accessible  control.  Leave  the  unit 
in  place  —  it  can’t  interfere  with  manual 
keyboarding.  Takes  so  little  space  under 
the  keyboard  that  even  a  six-footer  finds 
leg  room  to  spare! 


TTS  Operating  Units  are  self-contained 
.  .  .  become  an  integral  part  of  the  line¬ 
casting  machine  . .  .  require  no  separate 
consoles,  cabinets  or  tape  readers. 
They’re  mechanical  —  no  complex  elec¬ 
tronic  circuitry  to  go  wrong  or  require 
specialized  attention.  Operation  and 
maintenance  are  easily  understood  by 
your  regular  composing  room  machinists. 


TTS  is  the  original  tape  system,  time- 
tested  and  time-proved.  A  full  line  of 
matched  components,  including  perfo¬ 
rators,  operating  units,  computer,  selec¬ 
tive  allotter  and  accessories,  can  be 
integrated  to  serve  any  newspaper  or 
commercial  print  shop  . . .  small  or  large. 
Specific  information  is  available  on  re¬ 
quest.  Use  this  coupKDn! 


GRAPHIC  EQUIPMENT 

A  DIVISION  OF  FAIRCHILD  CAMERA  AND  INSTRUMENT  CORPORATION 
DISTRICT  OFFICES:  EASTCHESTER,  N.  Y.  •  LOS  ANGUES  •  ATLANTA  •  CHICAGO 
OVERSEAS:  AMSTERDAM.  THE  NETHERLANDS  •  LONDON,  ENGUNO 


Fairchild  Graphic  Equipment,  Dept.  TTSS4 

221  Fairchild  Drive,  Plainview,  N.  Y.  11803 

Name 

-  1 

□  Please  send  details  about  TTS  — 

Company _ 

world’s  only  integrated  and  complete 
system  for  automatic  operation  of  line¬ 
casting  machines. 

Street 

P  Please  have  a  TTS  Production  En¬ 
gineer  call  me. 

Citv 

State 

_ Zip _ 

•  •  • 

1 


United  Sells 
Air  Travel 
With  Color 

Chicago 

When  movies  came  to  trans¬ 
continental  airliners,  United 
Air  Lines  did  what  comes 
naturally  —  used  movies’  best 
advertising  medium,  newspa¬ 
pers,  to  talk  about  Jetarama 
Theater  in  ROP  color  and  Spec- 
taColor  advertising. 

Executives  at  N.  W.  Ayer  & 
Son,  the  UAL  agency,  told  E&P 
they  had  seen  enough  evidence 
of  newspaper  color  impact  to 
know  that  it  is  an  effective 
attention-getter  and  that  in  the 
highly  competitive  travel  field 
they  decided  to  capitalize  on  its 
value  and  flexibility. 

Before  Jetarama  Theater  was 
launched,  UAL  had  started  its 
Red,  White  and  Blue  service, 
which  lent  itself  vividly  to  spot 
color  in  transcontinental  mar¬ 
kets.  Thus  Red  service  (deluxe 
choice);  White  (value  choice), 
and  Blue  (thrifty  choice)  was 
introduced  in  New  York,  Los 
Angeles,  San  Francisco,  Seattle 
and  Washington  in  full  page 
ads.  Later,  color  use  was  ex¬ 
panded  to  Philadelphia,  Detroit, 


Omaha,  Denver  and  numerous 
other  cities.  Last  July  came 
double  truck  spot  color  and  three 
color  ads  in  the  five  cities  where 
UAL  started  its  campaign  plus 
Chicago. 

Next  SpectaColor  appeared  in 
the  New  York  News,  New  York 
HeraUl -Tribune  and  New  York 
World-  Teley  ram. 

During  1965  four-color  ROP 
will  continue  countrywide  with 
SpectaColor  appearing  in  New 
York,  UAL’s  No.  1  market. 

The  Ayer  executives  said  they 
were  satisfied  with  the  reproduc¬ 
tion  values  of  ROP  color.  The 
agency  believes  that  newspapers 
played  an  important  part  in  the 
noticeable  increase  in  UAL’s 
share  of  the  market  with  Red, 
White  and  Blue,  which  culti¬ 
vated  a  complete  understanding 
of  what  was  meant  by  the  three 
classes  of  service. 

Another  UAL  newspaper  color 
success  was  the  offer  of  A1  Hirt 
trumpet  record  albums  at  a  re¬ 
duced  price,  the  album  including 
a  number  Hirt  played  entitled 
Red,  White  and  Blue.  This  fea¬ 
ture  contributed  to  the  sale  of 
100,000  albums. 

UAL  is  high,  too,  on  its  Best 
Buy  In  the  Sky  ad  displays, 
which  show  a  U  AL  jet  following 
the  sun  to  Miami.  These  were 
ads  of  a  matched  single  color  to 
depict  the  sun  and  were  used 
extensiv’ely  in  Pittsburgh,  Cleve¬ 


land,  Buffalo,  Rochester  and  Miami  to  attract  northbound 
numerous  other  New  York,  passengers.  They  were  sched- 
Pennsylvania  and  Ohio  areas.  uled  for  the  peak  vacation 
Similar  ads  were  run  in  travel  times  of  the  year. 

Important  General  and  Automotive 


Advertisers  Using  ROP 
Year  —  1964 

CLASS! FiCATION  & 

Cohor 

ACCOUNT 

CHEVROLET 

1964 

1963 

1962 

1961 

(New  Cars)  . 

CHEVROLET  &  CORVAIR 

6,440,083 

4,784,722 

470,411 

347,725 

1  New  Cars)  .  . 

TEMPO 

2,692,603 

123,964 

580,117 

449,029 

(CigareHes) 

FIRESTONE  TIRES 

2,584,780 

— 

— 

— 

(Tires  &  Tubes) 
CARLTON 

2,391,233 

1,126,080 

1,378,786 

1,201,095 

(CigaretTes)  . 

SUN  OIL  CO. 

2,322,687 

— 

— 

— 

(Gasolines  &  Oils) 
AMERICAN  OIL  CO. 

1,867,682 

2,249,240 

— 

6,015 

(Gasolines  &  Oils) 
GOODYEAR  TIRES 

1,857,723 

1,386,671 

1,443,558 

1,905,710 

(Tires  &  Tubes) 
CHEVROLET  DIVISION 
CARS 

1,808,230 

1,076,507 

660,384 

745,551 

(New  Cars) 

SEALTEST  ICE  CREAM 

1,740,849 

4,008,735 

1,108,661 

62,593 

(Dairy  Products) 
CORVAIR 

1,531,345 

1,736,312 

838,391 

230,359 

(New  Cars) 

RCA  VICTOR  PRODUCTS 

1,415,824 

1,091,036 

1 1,500 

360,717 

(Radio  &  TV  Sets) 
KODAK  PRODUCTS 

1,395,075 

746,572 

346,892 

177,517 

(Sporting  Goods) 

LARK 

1,347,175 

1,332,364 

1,391,650 

1,622,884 

(Cigarettes) 

RAMBLER 

1,197,101 

1,977,026 

— 

— 

(New  Cars)  . 

834,497 

670,454 

1,588,065 

815,799 

Agencies  can  get  any  type  of 

NEWSPAPER  CHECKING  from  ACB! 


ACB  maintains  a  complete  file  of  every  news¬ 
paper  it  serves  for  90  days  just  in  case  an  ^ 
agency  or  advertiser  might  need  it. 


A^'DJq  basic  function  is 
the  distribution  of 
proofs-of-insertion  to  agencies  for 
1624  dailies  and  567  major  week¬ 
lies.  This  service  started  in  1917. 
Many  of  ACB’s  400  employees 
have  their  25-year  service  pins. 

In  addition  to  the  original 
assignment,  special  checkups  of 
tie-in  advertising  as  well  as  check¬ 
ing  national  competitive  are  con¬ 
ducted  by  ACB  when  reqested  by 
agencies  or  the  manufacturers 
themselves. 

These  and  other  special  check¬ 
ing  services  are  not  available  from 
any  other  source.  ACB  check¬ 
ing  is  always  current.  Research 


reports  are  complete  and  issued 
promptly. 

Previous  to  the  organization  of 
ACB  in  1917,  agencies  and  manu¬ 
facturers  were  unable  to  secure 
this  type  of  re¬ 
search  checking 
and  other  services 
because  no  one  had 
such  services  to  of¬ 
fer.  Agencies  found 
it  a  time-consuming 


and  expensive  task  to  try  to  get 
any  dependable  report  direct  from 
newspaper  publishers. 

Every  agency  is  kept  well  aware 
that  it  can  call  on  ACB’s  nearest 
office  and  arrange  for  any  type  of 
special  checking  or  research  for 
anyone  or  all  of  the  newspapers 
who  use  ACB’s  Proof-of-Insertion 
Distribution  Service.  These  added 
advantages  are  ‘extra’  for  ACB 
Checking  Proof  Service  sub¬ 
scribers.  And  they  build  both, 
national  and  local  linage  for  the 

newspapers. 


ADVERTISING 
CHECKING  BUREAU,  luc. 


Nn>  Twii,  N.T.  IHM,  m  M  Am.  S. 
0M»  4)101,  NILNik  Si 


•  CWim  4HWi  II 1  IIHOHn  Am. 

•  iUM»y>)0Ni),ns.SMM4Si 
f4MV  S)  M  SI. 

ACS  MASS  rasT  AsnmsMan  w  iwst  sasy  NnovAns 
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Every  year  Anaconda  markets  over  a  billion  pounds  of . . . 


Copper  strip  for  auto  radiators  roiis  out  of  a  siitter  at  one  of  Anaconda  American  Brass  Company’s  miiis.  This  is  but  one  of  literaliy  thousands  of  products  ia 
cop^r  and  copper  aiioys  produced  by  this  company-in  forms  ranging  from  sheet,  strip,  piate,  rod,  wire,  tube,  to  extruded  shapes. . 


copper  metal  mill  products  and . . . 


Heavy-duty  electric  power  cables  being  tested  in  the  Research  Laboratory  of  Anaconda  Wire  &  Cable  Company.  This  Anaconda  company  produces  wire  and 
.cable  in  aluminum  and  copper  for  use  in  the  generation,  transmission,  distribution  and  utilization  of  electricity. 


copper  and  aluminum  wire  and  cable  and . . . 


Aluminum  foil  containers  like  these  by  Anaconda  Aluminum  Company  have  helped  to  speed  the  rapid  growth  of  pre-packaged  foods.  This  company’s  flex¬ 
ible  production  facilities  and  imaginative  product  development  have  made  it  an  important  factor  in  many  specialized  consumer  and  industrial  fields. 


aluminum  mill  and  foil  products 

Anaconda  means  many  things  beyond  mining  and  refining  of  pany  has  five  fabricating  plants  and  Anaconda  Wire  &  Cable 

basic  nonferrous  metals.  Anaconda,  through  its  three  fabricating  Company,  eight  plants— all  in  this  country, 

subsidiaries,  produces  and  markets  a  vast  variety  of  mill  products  Each  of  these  Anaconda  companies  is  heavily  engaged  in 

essential  to  industry.  Anaconda  is  customer-oriented  product  research.  Each  has  its  aggressive 

...  the  largest  fabricator  of  copper  and  copper  alloy  mill  prod-  marketing  and  promotion  program.  All  are  making  important 
ucts  in  the  world.  contributions  to  better  products  for  industry,  for  business,  and 

...  a  leading  manufacturer  in  the  wire  and  cable  industry.  forthehome.The 

...  a  growing  factor  in  the  aluminum  industry.  Anaconda  Company,  25  JB  M 

Anaconda  American  Brass  Company  has  six  mills  in  the  Broadway,  New  York,  I 

United  States  and  one  in  Canada.  Anaconda  Aluminum  Com-  New  York  10004.  uusb  v 


ON  THE  AIR 


NBC  Plans  Saturday 
Half-Hour  News  Show 


By  Jean  Tarziaii 

“The  Scherer-MacNeil  Re¬ 
port”,  network  television’s  first 
regular  half-hour  news  program 
on  Saturday,  will  start  on  the 
National  Broadcasting  Company 
network  early  in  the  fall,  it  was 
announced  by  William  R.  Mc- 
Andrew,  executive  vicepresident 
in  charge  of  NBC  News. 

A  new  team,  NBC  correspond¬ 
ents  Ray  Scherer  and  Robert 
MacNeil  has  been  formed  for 
the  weekly  series,  which  will  be 
modeled  on  “The  Huntley-Brink- 
ley  Report”.  The  program  will 
be  fed  to  the  network  at  6:30 
p.m.,  but  may  be  carried  in  some 
cities  at  7  p.m. 

Mr.  Me  Andrew  said  the  new 


program  represents  a  major 
exjjansion  in  NBC  News  pro¬ 
gramming.  “It  is  designed  to  fill 
the  need  for  a  full  broadcast 
news  series  on  Saturday,  and 
will  have  a  complete  news  staff.” 

The  program  will  make  use 
of  NBC  News’  foreign  and  do¬ 
mestic  corresimndents,  and  will 
include  special  features  by 
Nancy  Dicker.son,  weekly  sports 
coverage,  and  a  .section  of  busi¬ 
ness  news. 

Replaces  13-Miiiule  .SIium 

The  new  series  will  replace  a 
15-minutes  early  Saturday  eve¬ 
ning  new.scast  formerly  an¬ 
chored  by  Sander  Vanocur  and 
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currently  rotated  among  several 
newsmen. 

Ray  Scherer  began  his  jour¬ 
nalism  career  with  his  hometown 
paper,  the  Fort  Wayne  (Ind.) 
Joiimal-Gazette,  liefore  joining 
NBC  in  1947.  For  ten  years  he 
was  White  House  correspondent 
and  also  served  as  congressional 
reporter.  He  will  remain  in 
Washington. 

Robert  MacNeil  worked  for 
two  years  as  an  announcer  and 
news  writer  for  CFRA  radio  in 
Ottawa  before  joining  CBC-tv, 
Ottawa.  In  195.5  he  went  to  Eng¬ 
land  and  worked  for  Independ¬ 
ent  Television  News  as  a  re- 
l)orter-writer.  He  switched  to 
Reuters  in  the  .same  year  and 
by  1960  worked  himself  up  to 
night  editor.  He  became  a  mem¬ 
ber  of  the  NBC  News  staff  in 
1963.  He  will  be  based  in  New 
York. 

Ollier  IXelHurk  C.omnienlf< 

Beginning  Feb.  1,  American 
Broadcasting  Company  launched 
a  15-minute  network  news  show 
at  11:00  on  Saturday  and  Sun¬ 
day  evenings.  There  are  no  plans 
to  expand  either  of  these  pro- 
giams  to  30  minutes  this  year, 
an  ABC  official  stated. 

Columbia  Broadcasting  Sys¬ 
tem  has  a  half-hour  news  pro¬ 
gram  on  Saturday  evenings  that 
is  fed  only  to  its  New  York  out¬ 
let,  WCBS,  Channel  2;  from 
1:30  to  2:00  p.m.  on  Saturday, 
CBS  has  a  network  news  pro¬ 
gram.  According  to  one  CBS 
source,  this  afternoon  network 
news  show  fills  that  service  and 
there  are  no  plans  underway  to 
bring  it  to  the  evening  hours. 
• 

9  lAPA  Scholar8liipK 
For  JouriialiHin  Study 

The  Board  of  Directors  of 
the  Inter  American  Press  As¬ 
sociation  Scholarship  Fund  has 
awarded  nine  scholarships  to 
newspapermen  and  students 
from  Latin  America  and  the 
West  Indies  for  a  year  of  jour¬ 
nalism  studies  in  United  States 
universities. 

The  winners  are:  Nestor  E.  Al¬ 
varado,  Honduras;  Maria  Rosa 
Atella,  Uruguay;  Juan  Capello 
Lorca,  Chile;  Vivien  G.  Carring¬ 
ton,  Jamaica;  Alejandro  Galvis 
Ramirez,  Colombia;  Gerardo 
Luzuriaga  Arias,  Ecuador; 
Ubaldo  L.  Mazzalonio,  Argen¬ 
tina;  Hector  Olave  Vallejos, 
Chile;  and  Gerard  M.  Samuel, 
Trinidad. 

They  were  selected  by  the 
Scholarship  Awards  Committee 
under  the  chairmanship  of  the 
president  of  the  Fund,  Harold 
A.  Fitzgerald,  Pontiac  (Mich.) 
Pres.'t,  and  approved  by  the 
Board  of  Directors  at  its  meet¬ 
ing  last  week  at  Montego  Bay, 
Jamaica. 


NBC  News  Unit 
Plans  Satellite 
Use  from  Eure  pe 

The  creation  of  a  specu.!  news 
unit  to  develop  prograi  iming 
utilizing  a  communication,  .satel¬ 
lite  in  continuous  transatlantic 
television  transmission  was  an¬ 
nounced  recently  by  William 
R.  McAndrew’,  executive  vice- 
president  in  charge  of  NBC 
News. 

Donald  Mcaney,  director  of 
news  programs,  will  head  the 
satellite  unit.  NBC  New’s  pro¬ 
ducers  Daniel  O’Connor  and 
Daniel  Karasik  will  be  members 
of  the  unit  in  New  York  and 
Washington.  A  third  member 
will  be  stationed  in  Eurojie. 

Among  their  duties  will  be  ex¬ 
ploring  the  opjiortunities  offered 
by  the  .satellite  in  providing 
news  coverage  from  Europe,  in¬ 
cluding  live  reports  on  a  regular 
basis. 

The  new  .satellite.  Earlybird, 
is  exjiected  to  be  launched  March 
23.  It  will  be  owned  by  the  Com¬ 
munications  Satellite  Corjiora- 
tion.  Earlybird  will  hov'er  over 
the  Atlantic  Ocean  in  a  “fixed” 
position  instead  of  orbiting 
around  the  earth,  as  do  the  Re¬ 
lay  and  Telstar  satellites  which 
are  usable  during  limited  ])eri- 
ods. 

Mr.  McAndrew  said  NBC 
plans  to  exjiand  its  news  staff  in 
Europe  to  meet  the  additional 
demands  that  will  be  made  upon 
its  bureaus  by  full  utilization  of 
the  satellite. 

• 

Medals  for  Bravery 

Manchester,  N.  H. 

The  Manchester  Union  Leader 
has  announced  it  will  present 
gold  medals  on  the  first  of 
March  each  year  “to  those  citi¬ 
zens  of  New  Hampshire  who 
during  the  last  year  have  been 
conspicious  for  outstanding 
deeds  of  bravery.”  The  an¬ 
nouncement  was  made  in  a 
front  page  editorial  in  w'hich 
Publisher  William  Loeb  com¬ 
mended  Barbara  Michaud,  a  14- 
year-old  Gilford  girl,  who 
plunged  into  the  icy  waters  of 
the  Winnipesaukee  River  to  res¬ 
cue  a  lO-year-old  boy. 

• 

‘Cobhie’  Honored 

San  Francisco 

Establishment  of  an  Edmund 
D.  Coblentz  Journalism  Scholar¬ 
ship  at  Sonoma  State  College  is 
announced  by  the  widow  of  the 
veteran  editor  and  publisher  of 
Hearst  newspapers.  It  provides 
a  $500  annual  grant  to  a  student 
who  shows  promise  of  outstand¬ 
ing  achievement  in  good  writing. 


EDITOR  &  PUBLISHER  for  April  3,  1965 


32 


an  outstanding  BLUE  RIBBON 
^  addition  to  a  World  Famous 
line  of  Stereotype  Equipment 


As  the  leading  manufacturer  of  plate  casting  and  finishing  machinery, 
these  additions  now  make  it  possible  for  Wood  to  service  the  needs  and 
requirements  for  the  complete  stereotype  department.  They  feature 
rugged  construction,  operator  safety  and  production  economy  and  are 
backed  by  years  of  intensive  research  and  the  traditional  Wood  standard 
of  high  quality. 


WOOD  MAT  PRE-DRYER 


WOOD  VACUUM  MAT  FORMER 

WOOD  CURVED  PLATE  ROUTER  ] 

Shrinks  and  pre-dries  either  standard 
or  packless  mats  .  .  .  automatically.  A 
wet  mat  is  dropped  into  the  machine 
and,  presto!  out  comes  the  finished  mat 
ready  for  the  former.  Time  controlled 
drying  cycle  does  it!  The  result  ...  a 
better  mat  that  prevents  molding  dis¬ 
tortion,  warps  and  buckles.  You'll  get 
clearer  half  tones  and  ROP  color  will 
have  a  new  sparkle. 


SHARPENER 


Alto  availabl«,  but  not  illustrated 
here.  Is  the  new  Wood  ROUTER  BIT 
SHARPENER  for  faat  simple  sharpen¬ 
ing  of  router  bits.  Built-in  cutter  angles 
guarantee  a  perfect  cutting  edge  every 
time  and  .  .  .  remember,  sharp  bits 
means  easier,  faster  routing. 


A  unique  heating  system  that  provides 
a  steady,  constant  heat,  and  guaran¬ 
tees  uniform  drying  and  shrinkage  with¬ 
out  distortion,  is  the  key  to  this  new 
Wood  former.  The  forming  chamber  is 
easily  accessible  for  accurate  mat 
placement.  All  controls  and  precision 
timers  are  clearly  visible  on  the  tilted 
panel.  The  mat  is  positioned  and  cover 
closed  ...  the  rest  is  automatic  and  in 
seconds  your  perfect  mat  is  ready  to 
produce  a  better  looking  newspaper. 


For  faster,  more  accurate  routing  of 
curved  stereotypes.  Wood  introduces 
this  revolutionary  double  headed 
router.*  The  spindles  operate  at  20,000 
R.P.M.  and  offer  faster,  cleaner  cutting 
action.  Complete  balanced  illumination 
eliminates  shadows  making  all  routing 
operations  clearly  visible.  The  Wood 
router,  in  addition  to  its  simplified  op¬ 
eration,  incorporates  many  operator 
safety  features. 

*Shown  here  is  the  double  plate  router,  also 
available  is  a  single  plate  router.  Both  ma¬ 
chines  have  the  same  operation  and  safety 
features. 


Write  for  new  literature  containing  complete  information. 

WOOD  NEWSPAPER 
MACHINERY  CORPORATION 

PLAINFIELD,  NEW  JERSEY 


BOOKS  IN  REVIEW 

‘Madhouse’  Spawned 
Fine  Newspapermen 

By  Gerald  B.  Healey 


‘MADHOUSE'  MEN — This  quartef  of  former  Chicago  American  men 
gathered  at  a  party  celebrating  publication  of  "The  Madhouse  On 
Madison  Street."  From  the  left  are  Harry  Romanoff,  former  city  editor; 
John  Dienhart,  former  managing  editor  and  now  editor  of  the  Economist 
in  Chicago;  Gerald  B.  Healey,  now  Midwest  editor  of  EDITOR  & 
PUBLISHER;  George  Murray,  author  of  the  new  book. 


THE  MADHOUSE  ON  MADISON 
STREET:  Of  the  men  who  built  the 
ChicBKO  American  under  William 
Randolph  Hearst.  and  others  who 
made  newspaper  history  in  Chicatro- 
By  George  Murray.  Follett  Publish¬ 
ing  Company.  Illustrated.  432 
pages.  $6.95. 

Chicago  and  Hearst’s  Chicago 
American  are  called  the  birth¬ 
place  of  the  rewrite  man  as  he 
is  known  today  although  two 
New  Yorkers  were  the  origina¬ 
tors  of  the  modern  breed,  ac¬ 
cording  to  this  highly  entertain¬ 
ing  composition  by  one  of  the 
fastest  rewriters  extant. 

Imported  to  the  paper  which 
began  on  July  4,  1900,  Arthur 
Brisbane  and  Foster  Coates, 
who  had  been  city  editor  of  the 
New  York  Mail  and  Express 
while  in  his  teens  and  managing 
editor  at  21,  sought  to  speed  up 
the  processing  of  raw  news. 

Until  the  American,  men  had 
rewritten  the  penciled  scrawl  of 
country  correspondents  and 
made  English  out  if  it. 

Recalled  Brisbane's  IX'ords 

Brisbane  and  Coates,  the 
author  discovered,  made  legmen 
of  most  of  the  reporters.  They 
phoned  their  stories  to  rewrite, 
where  the  men  on  that  battery 
frequently  recalled  Brisbane’s 
words : 

“If  you  do  not  hit  the  reader 
in  the  eye  with  the  first  sen¬ 
tence  there  is  no  need  of  your 
writing  a  second.” 

The  book  is  replete  with 
amusing,  sometimes  fascinating, 
anecdotes  surrounding  newsmen, 
the  like  of  which  all  newspaper¬ 
men  have  known.  One  concerned 
Solomon  Solis  Carvalho,  a  one- 


legged  “genius”  whom  Hearst 
had  hired  away  from  the  New 
York  Sun  to  open  the  American. 

One  afternoon  a  bulletin  deal¬ 
ing  with  an  extremely  important 
story  called  for  a  page  one  re¬ 
plate.  Carvalho  went  to  the 
composing  room  looking  for  the 
makeup  editor.  As  he  reached 
the  foreman’s  desk  the  makeup 
man  entered  through  a  door 
leading  from  an  alley. 

•Avenue  To  Drink 

“With  some  heat  Carvalho 
said  ‘I’ve  been  trying  to  find 
you.  Where  have  you  been,  Mr. 
McLaughlin?’ 

“  ‘Across  the  alley,  getting  a 
drink,  sir.’ 

“  ‘Do  you  do  that  often  during 
working  hours,  Mr.  McLaugh¬ 
lin?’ 

“  ‘After  every  edition,  sir.’ 

“Without  an  instant’s  hesita¬ 
tion  Carvalho  (the  general  man¬ 
ager)  said,  ‘Then  I’m  afraid 
we’ll  have  to  cut  out  some  of  the 
editions.’  ” 

Chronicling  the  death  of 
Hearst,  Murray  wrote: 

“His  body  was  not  yet  cold 
when  the  fight  for  his  empire 
was  joined.  Each  of  those  near 
the  top  of  the  hierarchy  hoped 
to  take  it  over  intact.  None  did, 
for  none  had  the  stature  of  an 
emperor.  The  few  really  good 
editors  around,  such  as  Walter 
Howey  and  Lee  Ettelson  and 
John  Dienhart,  were  at  the 
working  level  rather  than  in  the 
privy  council.  At  the  top  were 
only  the  shoe  merchants,  as  the 
publishers  were  called.  None  had 
anything  of  public  interest  to 
say.  Each  simply  wanted  to  gain 
or  maintain  riches  by  running 
what  amounted  to  a  shopping 
news. 

“What  was  true  in  the  rest  of 
the  chain  was  true  in  Chicago. 
The  Chief’s  name  continued  to 
be  attached  to  the  HeraM-Amer- 
ican  (a  name  reached  through  a 
number  of  changes)  for  five 
years  after  his  death,  but  that 
paper  had  ceased  to  be  his  kind 
of  newspaper.  Its  managers 
called  it  ‘the  friendly  paper.’ 
They  instructed  the  staff,  in 
bulletin  board  messages,  to  of¬ 
fend  no  advertiser.  The  Chief 
must  have  turned  over  in  his 
grave. 

“It  was  always  the  Old  Man’s 
contention  that  a  newspaper 
which  set  out  to  offend  no  one 


is  like  a  man  who  wants  to  be 
friends  with  everybody.  Both 
end  up  being  trusted  by  no  one.” 

Mr.  Hearsl’s  PhiloNuphy 

The  American,  re-called  Chi¬ 
cago’s  American,  is  now  the 
property  of  the  Chicago  Trib¬ 
un'’. 

The  acquisition  is  reported  by 
Murray: 

.  .  Circulation  of  the 
Herald- American  (American) 
plunged  from  the  541,000  daily 
it  had  held  at  the  time  of  the 
Chief’s  death  to  421,000  and 
was  still  slipping.  Since  nothing 
can  halt  such  a  circulation  skid, 
the  paper  was  headed  straight 
for  the  auction  block  when  John 
S.  Knight,  who  by  this  time  was 
running  the  Chicago  Daily 
News,  told  the  executors  of 
Hearst’s  estate  he  would  take 
the  paper  off  their  hands  and 
pay  for  it  with  stock  in  the 
Knight  enterprises.  Then  the 
Scripps-Howard  chain  entered  a 
bid. 

“The  administrators  of  the 
estate  of  Colonel  McCormick  got 
wind  of  this  and  decided  they 
could  not  afford  to  have  Knight 
junk  the  one  remaining  Hearst 
paper  and  thus  acquire  a  monop¬ 
oly  in  the  afternoon  publishing 
field  in  Chicago.  Nor  did  they 
want  Scripps-Howard  competi¬ 
tion.  So  they  bought  the  paper’s 
name  and  goodwill — it  had 
nothing  else — for  upwards  of 
$11,000,000.  Thus,  on  Oct.  21, 
1956,  the  Hearst  paper  in  Chi¬ 
cago  became  the  property  of  the 
Tribune.” 

Pathos  In  Parting 

Murray  tells  how  men  and 
women  who  had  spent  most  of 
their  working  lives  “in  that  ugly 
old  (city)  room  (at  326  West 
Madison  Street)  took  a  last 
whiff  of  ‘the  charter  air’  in 
news  room  corners  unventilated 
since  the  1901  death  of  Queen 


Victoria.  And  one  by  one  (in¬ 
cluding  this  reviewer  who  had 
spent  more  than  10  years  in  the 
“madhouse”  with  International 
News  Service  and  the  Ameri¬ 
can),  they  walked  out  of  the  old 
building  and  left  it  to  the  com¬ 
paratively  sane  jurists  of  the 
Cook  County  courts.” 

In  between  the  American’s 
start  upon  order  of  Hearst  to 
publish  a  paper  in  Chicago  with¬ 
in  six  weeks  and  its  move  to  an 
addition  to  the  Tribune  Tower 
which  had  been  occupied  by 
radio  station  WGN,  is  a  color¬ 
ful  compendium  of  the  antics 
of  Hearst  editors,  writing  and 
reporting  stars  and  of  numerous 
capable  and  gifted  men  on  other 
Chicago  papers.  Many  tales  are 
new,  a  lot  have  survived  the 
ravages  of  re-telling  and  still 
carry  a  potent  kick. 

Murray  wasn’t  around  when 
a  lot  of  this  was  going  on.  He 
started  on  the  American  in  1933 
as  a  cub.  During  the  war  and 
the  postwar  period,  he  spent  five 
years  in  occupied  Austria  rep¬ 
resenting  the  United  States 
government. 

•Adventurous  Type 

The  adventurous  type,  Mur¬ 
ray  has  been  a  public  relations 
man  for  the  author  of  the 
Townsend  pension  plan;  has  ex¬ 
plored  uncharted  Mayan  jungles 
for  a  “lost”  tribe;  walked  2,000 
miles  from  St.  Louis  to  the 
booming  gold  fields  of  Nevada. 

Watching  him  work  at  news- 
papering  is  a  pleasure.  He’ll 
take  notes  furiously  on  the  type¬ 
writer  from  someone  with  a 
story  to  tell,  check  with  his  edi¬ 
tors  on  what  they  deem  it’s 
worth,  and  bang  it  out  in  a 
modicum  of  time  and  words. 

“Madhouse”  packs  a  lot  of 
newspaper  living  and  dying  into 
its  419  pages  of  text  and  Mur¬ 
ray’s  compact  style  makes  the 
35  chapters  race. 


EDITOR  Be  PUBLISHER  for  April  3,  18i65 


34 


Who  helps  the  Trenton  Times 
make  the  really  big  news 
in  modern  newspaper  production? 


A  computerized  typesetting  and  justifying  system: 


It's  always  "columns  right"  for  the  Trenton  Evening  Times 
since  they  installed  a  CONTROL  DATA®  8080  computer- 
controlled  typesetting  system.  Because  this  versatile  sys¬ 
tem  performs  automatic  line-hyphenation-justification,  it 
has  doubled  this  newspaper's  production  speed.  No  longer 
do  perforator-operators — after  extensive  and  expensive 
training — have  to  use  the  time-consuming  trial-and-error 
method  to  justify  each  line  for  a  uniform  right-hand 
margin.  Now  special  CONTROL  DATA  programming 
allows  the  computer  to  accept  unjustified  tape  and  pro¬ 
duce,  at  unprecedented  speed,  a  tape  that  is  correctly 
hyphenated  and  justified.  Result?  Automatic,  continuous 
typesetting  without  the  possibility  of  linecaster  jamming. 


Other  8080  system  benefits?  It  accommodates  a  wide 
range  of  type  faces  and  styles  .  .  .  can  be  used  for  display 
and  classified  advertising  as  well  as  editorial.  And  it 
can  be  adapted  to  auxiliary  uses  such  as  scheduling 
and  accounting. 

User-oriented  CONTROL  DATA  computerized  systems 
serve  industry  in  almost  every  imaginable  way,  and  user- 
orientation  delivers  maximum  returns  for  each  dollar 
invested.  CONTROL  DATA  also  provides  you  vital  pro¬ 
gramming  and  support.  Explore  possibilities  of  computer¬ 
ized  systems  for  your  operations  by  contacting  our  nearest 
office  or  writing:  CONTROL  DATA  Corporation,  8100 
34th  Ave.  South,  Minneapolis,  Minn.,  554^,  Dept.  V-45. 


The  CONTROL  DATA  8080  system  requires  no  operator  intervention 
from  the  time  an  unjustified  paper  tape  is  read  into  a  reader 
until  type  has  been  produced  by  a  linecasting  machine. 


CONTROL  DATA 

CORPORATION 


J-Teachers  Harbor 
Doubts  About  Press 


Bv  Elwoo<i  C.  karwaiid 


(This  report  is  based  on  a 
thesis  prepared  at  the  Univer¬ 
sity  of  Minnesota  on  the  News¬ 
paper  Fund  program  during  its 
first  four  years  in  operation. 
Mr.  Karwand  is  chairman  of  the 
Journalism  Department  at  Wis¬ 
consin  State  University.) 

Many  of  .America’s  high 
school  journalism  teachers  have 
serious  doubts  about  the  op¬ 
portunities  and  integrity  of  the 
professional  press,  but  a  sum¬ 
mer  study  session  at  a  school  of 
journalism  helps  restore  confi¬ 
dence. 

These  facts  were  underlined 
recently  in  the  release  of  a  1964 
study  of  1,024  high  school  jour¬ 
nalism  teacher-advisers  who  at¬ 
tended  summer  school  in  the 
years  1959-1962  under  grants 
from  the  Wall  Street  JoumaVs 
Newspaper  Fund. 

A  section  of  the  University  of 
Minnesota  study  sought  to  ex¬ 
amine  the  attitudes  of  the  Fund 
Fellows  toward  the  professional 
press.  The  teachers  were  asked 
to  react  to  fifteen  statements 
concerning  press  performance 
and  career  opportunities  by  in¬ 
dicating  agreement,  disagree¬ 
ment,  or  lack  of  knowledge  on 
each  item.  They  were  also  asked 
to  note  their  reaction  prior  to 
and  following  the  summer 
study. 

Some  Change  Views 

The  Fund  Fellows  believed 
that  the  press  is  doing  a  re¬ 
sponsible  reporting  job  and  the 
summer  study  helped  reinforce 
that  belief.  Prior  to  the  study 
68  percent  of  the  Fellows  be¬ 
lieved  the  press  was  doing  its 
responsible  job  while  14.6  per¬ 
cent  disagreed  with  the  balance 
undecided.  After  the  summer 

72.4  percent  agreed  with  the 
statement,  an  increase  of  4.4 
percent.  Of  some  concern,  how¬ 
ever,  is  the  finding  that  the 
negative  group  also  gained  in 
numbers  by  3.2  percent.  About 
9  percent  remained  undecided. 

Journalism  summer  study 
failed  to  convince  doubtful  Fel¬ 
lows  that  the  press  is  telling 
the  truth.  Although  58.1  percent 
agreed  with  this  statement  prior 
to  the  fellowship  and  58.6  per¬ 
cent  agreed  after  the  fellow¬ 
ship,  the  negative  gained  with 

20.3  percent  disagreeing  before 
the  study  and  22.9  percent  after 
the  grant  for  a  net  increase  of 
2.6  percent  and  a  2.1  percent 


gain  over  the  affirmative  group. 
Some  18.5  percent  of  the  teach¬ 
ers  remained  undecided  on  this 
issue. 

Fund  Fellows  disagreed  with 
the  statements  that  the  press  is 
controlled  by  monopoly  inter¬ 
ests  and  increa.sed  that  belief 
after  the  summer  .study.  Before 
the  summer  43.5  percent  chal¬ 
lenged  the  monopoly  idea  and 
this  grew  to  49.1  percent  after 
the  .study  for  a  5.6  percent 
growth  in  press  confidence. 
Supporters  of  the  criticism  also 
gained  in  numbers  for  23.5  per¬ 
cent  to  24.9  percent  and  a  1.4 
percent  increase  after  the  grant. 
Some  26  percent  remained  un¬ 
decided. 

Critical  of  Foreign  Newh 

Fund  Fellows  became  more 
critical  of  press  coverage  of 
foreign  news  after  the  summer 
study.  Prior  to  the  grant  54.5 
percent  had  confidence  in  for¬ 
eign  news  coverage  and  this  in¬ 
creased  to  55.4  percent  after  the 
study,  but  criticism  of  the  cov¬ 
erage  increased  5.7  percent  over 
the  same  period  of  time  to  a 
29.1  high.  Only  15.5  percent  re¬ 
main  undecided  on  this  question. 

The  summer  study  effected  a 
change  in  the  teacher  attitude 
toward  the  common  criticism 
that  the  press  is  controlled  hy 
business  interests.  The  teachers 
supported  the  criticism  by  a 

35.4  percent  to  34.5  percent 
margin,  but  this  was  reversed 
during  the  summer  months  af¬ 
ter  which  37.3  percent  sup¬ 
ported  the  charge,  but  39.4  per¬ 
cent  denied  it  for  a  three  per¬ 
cent  increase  in  press  confi¬ 
dence.  The  balance  of  attitude 
here  still  remains  in  the  23.3 
percent  that  are  uncommitted. 

A  change  of  attitude  can  be 
seen  toward  the  statement  that 
the  press  is  better  today  than 
ever  before.  Prior  to  the  study 

58.9  percent  of  the  Fellows  sup¬ 
ported  this  statement  and  this 
grew  to  69.7  percent  after  the 
fellowship.  In  contrast,  the  17 
percent  that  disagreed  prior  to 
the  fellowship  were  shrunk  to 
16  percent  after  the  summer.  A 
small  group  of  14.3  percent  re¬ 
mains  undecided. 

Attitude  Toward  Clareer 

X  significant  change  of  atti¬ 
tude  w'as  reflected  toward  the 
contention  that,  superior  college 
students  should  elect  journalism 
as  a  field  of  study.  While  53.5 


percent  of  the  teachers  favored 
journalism  before  the  grant, 
their  number  swelled  21.3  per¬ 
cent  to  74.8  percent  after  the 
.summer.  At  the  same  time  the 

22.4  percent  that  disagreed  was 
reduce<l  10.1  percent  to  a  low 

12.3  percent.  Some  12.9  remain 
neutral. 

The  summer  study  increased 
the  teacher’s  confidence  in  the 
theoiy  that  .superior  high  school 
students  should  take  journalism 
courses  as  a  gain  of  19.4  percent 
brought  the  supporting  group  to 

79.9  percent,  while  the  negative 
group  was  reduced  9.5  percent 
to  a  low  of  9.4  percent.  Only 
10.7  percent  remain  unsold. 

Some  37.8  percent  of  the 
teachers  changed  their  minds 
about  women  electing  journal¬ 
ism  in  college  to  enlarge  the 
percentage  favoring  women  in 
joui-nalism  to  87.1.  The  number 
oppo.sed  to  women  electing  jour¬ 
nalism  was  reduced  16.8  percent 
to  5.4  percent. 

On  Finunciul  Kewards 

A  change  in  attitude  toward 
the  philosophy  that  journalism 
is  financially  rewarding  was  ef¬ 
fected  during  the  summer.  Prior 
to  the  grant  the  teachers  strong¬ 
ly  supported  the  charge  that 
joumalism  was  a  poor  paying 
profession  by  a  49.4  to  28.5  per¬ 
cent  margin.  This  was  reversed 
after  the  study  with  the  Fellows 
now  believing  in  the  financial 
rewards  of  journalism  by  a  49.3 
to  41.5  percentage  for  a  re¬ 
markable  gain  of  20.2  per  cent. 
Some  9.2  per  cent  still  remained 
undecided. 

Government  censorship  of 
publications  remain  wrong  in 
the  eyes  of  the  Fellows  and  the 
percentage  with  this  belief  in¬ 
creased  4.9  per  cent  to  80.3  per¬ 
cent,  while  the  advocates  of 
censorship  remained  static  at 

8.9  percent. 

Journalism  is  thought  to  be 
an  important  occupation  by  so¬ 
ciety  said  55.7  percent  of  the 
Fellows  after  the  summer  study, 
while  33.8  percent  disagreed  and 

10.5  percent  remained  unde¬ 
cided.  The  summer  brought  a 
9.6  percent  increase  in  the  ranks 
of  the  supporting  group. 

Fund  scholars  agree  that 
journalists  desen’e  higher  pres¬ 
tige  than  they  receive  today 
with  78.1  percent  supporting, 

11.4  percent  disagreeing,  and 

10.5  percent  unaligned.  An  18.9 
percent  increase  in  the  support¬ 
ing  group  was  reported  after 
the  summer. 

In  Regard  to  .Strikes 

The  summer  study  helped 
convince  11.2  percent  of  the 
Fellows  that  labor  strikes  con¬ 
stitute  a  threat  to  freedom  of 
the  press  and  at  the  conclusion 
of  the  classes,  45  percent  agreed 


strikes  are  a  constitutional 
threat,  28.6  percent  disa  Treed, 
and  26.4  percent  remaint  vi  neu¬ 
tral. 

The  press  does  report  tech¬ 
nical  news  adequately  said  46.6 
percent  of  the  Fund  Fellows  af¬ 
ter  the  summer  of  study.  But 
27.7  percent  disagree  and  25.7 
percent  remain  undecided  Both 
the  affirmative  and  the  negative 
recorded  gains  over  the  summer 
with  6.3  percent  joining  the 
group  satisfied  with  the  tech¬ 
nical  reporting  and  2.8  percent 
favoring  the  criticism. 

Of  special  significance  is  the 
number  of  teachers  of  secondary 
school  journalism  who  have  not 
leached  personal  decisions  re¬ 
garding  some  of  the  most  im¬ 
portant  social  issues  surround¬ 
ing  professional  journalism  to¬ 
day.  An  average  group  of  16 
percent  of  the  teachers  were 
undecided  on  the  15  categories 
identified  even  after  a  full  sum¬ 
mer  of  study  at  an  accredited 
school  of  journalism.  This  16 
percent  does,  however,  repre¬ 
sent  a  50  percent  improvement 
over  the  number  willing  to  make 
a  choice  prior  to  the  study. 

• 

Toronto  Suburban 
Weekly  Now  a  Daily 

Brampton,  Ont. 

The  weekly  Timea  and  Con- 
aerrator  became  a  daily  March 
1,  the  104th  member  of  the  Ca¬ 
nadian  Press,  national  news¬ 
gathering  co-operative.  The  pa¬ 
per  was  founded  91  years  ago 
as  the  Conservator.  It  was 
bought  by  the  Thomson  group 
in  1953  from  the  Charters  Co. 

Circulation  as  a  weekly  ex¬ 
ceeded  10,000.  Brampton  is  an 
industrial  town  outside  Toronto. 
The  population  has  grown  from 
12,000  to  30,000  in  less  than  a 
decade,  and  the  number  of  in¬ 
dustries  from  six  to  85. 

The  paper’s  premises  have 
been  expanded  and  a  new  press¬ 
room,  stereo  department  and  24- 
page  Goss  press  added. 

• 

New  Employe8  Take 
Full  Tour  of  Plaut 

Savannah,  Ga. 

The  first  of  a  series  of  tours 
for  employes  of  the  Savannah 
News-Press  was  held  recently 
with  10  employes  participating. 
The  tour  includes  a  slide  pre¬ 
sentation  that  gives  an  idea  of 
the  sequence  of  printing  the  two 
new'spapers,  and  a  walking  tour 
of  the  plant  where  representa¬ 
tives  of  each  department  explain 
their  operation. 

Calvin  Cross,  recently  ap¬ 
pointed  personnel  manager,  in¬ 
augurated  the  tours  which  new 
employes  take  during  their  first 
three  months  of  employment.  He 
has  also  reactivated  a  house 
magazine,  SNAP. 
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Great  Newspaper  Growth  Seen; 
Favorable  Trends  Converging 

Significant  changes  arc  cKcurring  in  newspaper  growth  trends, 
says  Professor  Jon  G.  Udell  of  the  University  of  Wisconsin,  eco¬ 
nomic  consultant  for  the  American  Newspaper  Publishers  Associa¬ 
tion.  "Guidelines  of  the  past  may  be  growing  obsolete,”  he  told 
Newsprint  Facts. 

New  relationships  arc  develop¬ 
ing  which  indicate  that  newspapers 
will  grow  perhaps  twice  as  fast 
between  now  and  1970  as  they  did 
in  the  past  ten  years.  However,  he 
emphasized  the  need  for  further 
research  to  evaluate  the  impact  of 
the  changing  conditions  affecting 
demand. 


Big-C.ity  Changes 

The  circulation  of  metropolitan 
dailies  may  gain  substantially  in 
the  years  ahead.  Professor  Udell 
points  out  that  auto  commuting  is 
near  saturation  and  may  decline  as 
public  transportation  improves 
with  federal  and  slate  aid. 

More  people  will  buy  and  read 
newspapers  between  work  and 
home  as  they  increase  their  re¬ 
liance  on  public  transportation. 

In  addition.  U.S.  Census  Bureau 
estimates  show  that  large  cities 
and  metropolitan  areas  face  a  peri¬ 
od  of  great  growth. 

"The  growth  rale  of  television 
relative  to  the  growth  of  news¬ 
papers  will  decline.  Although  tele- 
(Conliniieil  on  page  4) 

Newsprint  Capacity  Now 
Double  the  1946  Total 

The  North  American  newsprint 
industry  this  year  is  twice  as  big 
as  it  was  in  1946. 

Newsprint  capacity  of  1 1  mil¬ 
lion  tons  in  1965  contrasts  with 
5.48  million  in  the  first  jjostwar 
year.  U.S.  newsprint  consumption 
in  1946  was  4.3  million  tons  as 
against  8.3  million  tons  estimated 
for  this  year. 

During  the  19  years,  Canada 
added  4  million  tons  of  newsprint 
capacity  and  the  United  States 
about  1.6  million  tons. 


Dailies  'Well-Adjusted' 
at  This  Point,  says  Udell 

“Newspapers  have  successfully 
passed  through  a  stern  period  of 
adjustment  over  the  past  15  years." 
says  Dr.  Jon  G.  Udell.  "They've 
adjusted  to  the  population  move¬ 
ment  to  the  suburbs,  the  introduc¬ 
tion  of  a  new  communications 
medium,  and  a  change  in  reading 
habits. 

"They’ve  been  forced  to  adjust 
to  rising  costs  and  to  the  necessity 
of  altering  circulation  and  ad¬ 
vertising  rates  to  meet  those  costs. 

"If  most  of  these  adjustments 
are  at  an  end.  newspap)ers  can  look 
forward  to  a  period  of  substantial 
growth  and  increased  prosperity.” 


The  jumbo  newspaper  is  be¬ 
coming  almost  a  commonplace. 

A  spot  check  indicates  that 
papers  around  the  country  are  set¬ 
ting  new  records  of  ad  linage  and 
page  count  with  regularity. 

The  New  York  News,  having 
published  a  record  808  pages  in 
its  pre-Columbus  Day  issue  Oct. 
1 1,  came  out  with  a  new  high — 
840  pages — in  its  pre-Washing¬ 
ton's  Birthday  Sunday  issue  Feb. 
21.  Newsprint  consumption  was 
about  4,000  tons  each  time.  Page- 
count  includes  all  locality  editions. 

Also  in  New  York,  the  Times 
printed  a  record  754-page  Sunday 
issue  last  Sept.  13.  The  high  mark 
so  far  this  year  is  656  pages  on 
March  7.  The  issue  of  Monday, 
Jan.  11,  carried  156  pages,  12 


Wood  Reserves  Low, 
Nations  Compete 
for  Canado's 

World  competition  for  Canadian 
puipwood  is  olT  and  running  as 
demand  for  paper  products  ap¬ 
proaches  or  exceeds  the  forest  re¬ 
sources  in  country  after  country. 
The  race  intensified  markedly  in 
1964.  Further  acceleration  is  seen 
this  year. 

In  the  recent  past,  foreign  inter¬ 
ests  building  Canadian  mills  or  in¬ 
vesting  in  partnerships  there  have 
included  Swedish,  German,  Belgi¬ 
an  and  Italian  companies,  while 
the  British  have  vastly  increased 
their  holdings. 

The  Japanese  have  been  dicker¬ 
ing  and  are  regarded  as  certain  to 
buy  in  if  they  can.  Japan's  demand 
has  already  outstripped  its  forests. 

Says  Morris  Dobrow,  veteran 
paper  expert  and  official  adviser 
to  the  U.S.  delegation  to  GATT : 

“Scandinavia  will,  during  the 
next  five  years,  be  approaching  the 
peak  of  its  practical  potential  of 
(Continued  on  page  2) 


belter  than  1964’s  best  daily 
edition. 

(Continued  on  page  2) 


RECORD-BREAKING  N.Y.  Times  and 
News  and  three  issues  (338  pages)  al 
mammoth  Von  Nuys  Valley  News. 


Record-Busting  Jumbo  Editions  Become 
Almost  Routine  with  Mounting  Linage 


Research  Sways 
Skeptical  Adman 

By  his  own  account  “a  strong 
critic"  of  newspaper  studies,  the 
media  director  of  a  major  adver¬ 
tising  agency  has  confessed  pub¬ 
licly  that  he  now  has  a  far  belter 
understanding  of  the  scope  of  news¬ 
paper  ad  readership. 

He  said  his  viewpoint  was 
changed  by  a  Bureau  of  Advertis¬ 
ing  presentation  based  on  new  re¬ 
search  financed  by  the  Newsprint 
Information  Committee.  Bureau 
of  Advertising  officials  said  his 
reaction  was  typical  of  the  type  of 
re-thinking  stimulated  in  ad  circles 
by  the  research. 

The  executive.  Herbert  D.  Man- 
eloveg.  vice  president  of  Batten, 
Barton.  Durstine  &  Osborn,  dis- 


Three-a-Day  Pace 
for  Showings 

At  least  three  sales  presenta¬ 
tions  a  day — that's  the  pace  of 
the  Bureau  of  Advertising  cam¬ 
paign  to  important  advertisers 
for  most  of  1965,  says  Charles 
T.  Lipscomb,  Jr.,  president. 

Data  develoF>ed  through  NIC- 
sponsored  research  in  behalf  of 
newspapers  is  featured  in  vir¬ 
tually  every  presentation. 


cussed  the  research  conclusions  in 
a  recent  article  in  Advertising  Age. 

The  NIC-sponsored  study  ap¬ 
pears  to  go  to  the  heart  of  the 
problem,  said  Maneloveg,  fixing 
the  true  audience  measurement  of 
an  ad  as  the  number  opening  the 
newspaper  page. 

"It  becomes  obvious,”  he  added, 
“that  far  more  people  see  national 
advertising  than  the  current  noting 
measures  seem  to  indicate. . . .  The 
newspaper  industry  must  be  con¬ 
gratulated  on  performing  a  fasci¬ 
nating  bit  of  research  .  . .  that  gets 
closer  to  the  heart  of  truly  com¬ 
parable  inter-media  audience 
measurements.” 
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CIRCULATION 


No  Threat  in  Samples, 
Say  Muncie  Lawyers 


Chicago 

Sampling  of  merchandise  in 
newspapers  does  not  in  any  way 
change  the  status  of  a  news- 
paperboy  as  an  independent  con¬ 
tractor,  in  the  opinion  of  a  law 
firm  representing  Muncie  (Ind.) 
Newspapers,  Inc. 

Frederick  D.  Anderson,  at¬ 
torney  of  the  Indianapolis  law 
firm  of  Barnes,  Hickam,  Pantzer 
&  Boyd,  cites  Opinion  Letter  No. 
224  of  the  Wage-Hour  Adminis¬ 
trator,  issued  April  16,  1964, 
in  arriving  at  his  findings. 

An  advertising-sample  com¬ 
bination  in  newspapers  was  run 
initially  by  the  Muncie  Sunday 
Star  and  introduced  what  it 
regarded  as  a  “new  concept  in 
newspaper  merchandising  with 
sample  of  3M  Scotch-brite 
scouring  pads  inserted  in  .  .  . 
35,000  home  delivered  papers.” 

The  sample  scouring  pads 
were  approximately  4  x  3  x 
inches  in  size  and  were  enclosed 
in  a  plastic  bag  attached  to  a 
printed  carrier  folder,  which 
was  folded  over  the  magazine 
section  contained  in  the  news¬ 
paper. 

On  Jan.  16  E&P  published  an 
announcement  by  Media/Samp¬ 
ling  Inc.,  a  newly-organized  Chi¬ 
cago  company,  of  new  techniques 
for  the  inclusion  of  specially- 
packaged  food  and  other  mer¬ 
chandise  in  similar  newspaper 
inserts. 

In  February,  Louis  Trupin, 
chairman  of  the  State  &  Nation¬ 
al  Regulation  Committee  of  the 
International  Circulation  Man¬ 
agers  Association,  warned  of 
the  dangers  inherent  in  these 
sampling  operations  (E&P, 
March  6,  page  34). 

Mr.  Anderson,  in  his  opinion 
reported  by  Norman  Tischer, 
circulation  director  of  the  Mun¬ 
cie  Newspapers,  also  cited  a 
court  decision  in  the  case  of 
Friedman’s  Express  Inc.  vs. 
Mirror  Transportation  Co.  Inc., 
which  held:  “We  think  that 
Congress  did  not  intend  to  make 
a  fine-spun  distinction  between 
the  distribution  of  newspapers 
and  parts  or  sections  of  news¬ 
papers  .  .  .” 

“From  the  discussion  of  the 
meaning  of  ‘newspapers’  in  the 
case,”  Mr.  Anderson  wrote,  “it 
is  evident  that  ‘newspapers’  is  a 
dynamic  and  not  a  static  term; 
the  newspaper  of  yesterday  is 
not  the  newspaper  of  today  and 
tomorrow’s  newspaper  will  not 
be  like  today’s.  The  court 
limited  the  area  into  which  the 

3S 


meaning  of  ‘newspapers’  could 
extend:  whatever  is  inserted  in 
a  newspaper  is  an  integral  part 
of  it,  ‘not  because  it  is  physically 
folded  in  a  news  section,  but 
because  it  has  assumed  the 
character  of  the  journal  of 
which  it  is  a  part.’  This  poses 
the  question  whether  an  adver¬ 
tiser’s  sample,  inserted  in  a 
newspaper  in  conjunction  with 
purchased  advertising  space,  as¬ 
sumes  the  character  of  the 
newspaper. 

New  (k>mponenl  Part 

“On  the  basis  of  the  inter¬ 
pretive  statement  and  the  Fried¬ 
man’s  Express  case,  the  inser¬ 
tion  in  a  newspaper  of  an  adver¬ 
tiser’s  sample  in  conjunction 
with  its  advertisement  should 
not  make  the  newspaper  any  less 
a  newspaper.  Rather,  the 
sample,  which  is  demonstrative 
proof  of  the  claim  of  the  total 
advertisement,  is  a  new  com¬ 
ponent  part  of  ‘the  modem 
newspaper,  each  equally  impor¬ 
tant  to  various  public  groups.’ 

“The  insertion  in  a  newspaper 
of  an  advertiser’s  sample  does 
not  materially  change  the  physi¬ 
cal  nature  of  the  newspaper; 
the  sample  is  folded  over  the 
magazine  section  of  the  news¬ 
paper  in  the  same  way  as  any 
other  section  of  the  newspaper 
is  folded  over  another  section 
and  it  does  not  affect  the  han¬ 
dling  and  delivery  of  the  news¬ 
paper  by  the  carrier.  The  fact 
that  the  sample  is  made  of  a 
material  different  from  the  ma¬ 
terial  of  other  sections  of  the 
newspaper  should  not  be  rele¬ 
vant  to  the  question  at  hand,  for 
the  term  ‘newspaper’  refers  to 
the  content  of  the  newspaper 
and  not  to  its  physical  composi¬ 
tion.” 

Discussing  the  combination 
and  the  carrier,  Mr.  Anderson 
wrote  that  the  Wage-Hour  Ad¬ 
ministrator  had  held  (in 
Opinion  Letter  No.  224)  that 
door-to-door  solicitation  of  news¬ 
paper  subscriptions  by  news¬ 
paper  carriers  may  be  regarded 
as  the  street  sale  of  newspapers 
to  the  consumer,  which  is  in¬ 
cluded  by  government  regula¬ 
tion  within  the  exemption  of  the 
work  of  delivery  of  newspapers 
to  the  consumer  from  statutory 
wage  and  child  labor  provisions. 

“From  this  Opinion  Letter,” 
Mr.  Anderson  continued,  “it 
appears  that  any  activity  nor¬ 
mally  connected  with  the  de¬ 
livery  of  newspapers  to  the  con¬ 


sumer  is  within  the  exemption 
of  Section  13(d).  The  insertion 
in  a  newspaper  of  an  adver¬ 
tiser’s  sample  section  does  not 
in  any  way  change  the  activity 
of  a  newspaper  carrier. 

“The  Scotch-brite  scouring 
pad  sample  did  not  significantly 
alter  the  normal  form,  size  or 
weight  of  the  Aug.  16,  1964, 
issue  of  the  Muncie  Sunday  Star. 
Nor  was  it  visible  from  the 
newspaper’s  external  appear¬ 
ance,  and  its  presence  was  prob¬ 
ably  not  immediately  noticed  by 
the  carriers.  Certainly  the  inser¬ 
tion  of  the  sample  did  not  affect 
their  actual  methods  of  distri¬ 
bution.” 

Citing  a  section  of  the  Fair 
Labor  Standards  Act  governing 
work  of  newspaper  carriers  and 
an  interpretation  by  the  Secre¬ 
tary  of  Labor,  Mr.  Anderson 
added: 

“This  rule  of  interpretation 
does  not,  however,  govern  the 
present  controversy,  because  a 
newspaper  carrier  who  delivers 
newspapers  containing  an  ad¬ 
vertiser’s  sample  section  does 
not  spend  any  separate  time 
delivering  and  does  not  sepa¬ 
rately  deliver  the  samples  to  his 
subscribers.  The  rule  of  inter¬ 
pretation  is  undoubtedly  aimed 
at  practices  where  nonexempt 
activities  are  interspersed,  both 
in  time  and  in  performance,  with 
the  exempt  activity. 

Carriers  Unaffected 

“The  advertising-sample  com¬ 
bination,  first  introduced  by 
Muncie  Newspapers,  Inc.  .  .  . 
constitutes  an  integral  part  of 
the  modern  newspaper  and  does 
not  affect  the  functions  of  its 
carriers. 

For  these  reasons,  it  should 
not  affect  the  exemption  from 
the  minimum-wage,  equal  pay, 
overtime-pay,  and  child-labor 
provisions  of  the  FLSA  found 
in  Section  13(d)  thereof  for 
“any  employe  engaged  in  the 
delivery  of  newspapers  to  the 
consumer.’  Again,  for  these  same 
reasons,  the  combination  should 
not  affect  the  independent  con¬ 
tractor  status  of  the  carriers 
of  the  Muncie  Sunday  Star. 

*  «  * 

‘CONSULT  YOUR  LAWYER’ 

The  suggestion  that  carrier 
boys  could  jeopardize  their  in¬ 
dependent  contractor  status  by 
delivering  samples  contained  in 
newspapers  led  to  comment  also 
from  the  American  Newspaper 
Publishers’  Association  General 
Counsel. 

“In  considering  such  types  of 
promotion,”  Arthur  B.  Hanson 
said,  “it  must  be  remembered 
that  the  factor  of  control  and 
the  element  of  compulsion  are 
the  primary  concerns  in  dealing 
with  the  newspaperboy  and 


maintaining  his  status  as  an 
independent  businessman.  ’ 

It  was  emphasized  that  news¬ 
paper  publishers  rely  primarily 
on  the  fact  that  newspajjt  rlx)ys 
are  independent  contractu:  s  and 
not  employees.  Section  13iil)  of 
the  Fair  Labor  Standards  Act 
of  1938  covered  this  point. 

But  Mr.  Hanson  addeil  that 
while  it  was  true  that  tliu  De¬ 
partment  of  Labor  takes  a 
“highly  restrictive  view  of  the 
scope  of  the  Section  13(d)  ex¬ 
emption  of  newspaperboys,  this 
does  not  mean  that  they  neces- 
.sarily  are  correct  in  their  vi€*ws, 
as  distinguished  from  court  de¬ 
cisions,  even  if  it  is  assumed 
they  could  meet  the  preliminary 
problem  of  establishing  that  the 
newspaperboy  is  an  employee.” 

Dealing  with  the  type  of  pro¬ 
motion  used  by  Media/Sampling, 
ANPA  counsel  said:  “A  piece 
of  Saran  Wrap  or  a  stick  of  gum 
inserted  or  affixed  to  a  page 
might  well  be  considered  by  a 
court  to  be  an  integral  part  of 
the  newspaper  and  free  of  objec¬ 
tion  relative  to  the  exemption 
question,  while  delivery  of  a 
completely  separate  piece  of 
merchandise  like,  for  example, 
a  one  pound  box  of  merchandise 
to  each  newspaper  customer  by 
the  newspaperboy,  very  likely 
would  be  regarded  by  a  court  as 
non-exempt  activity  if  it  is  as¬ 
sumed  they  could  first  establish 
that  the  newspaperboy  was  an 
employee  of  the  newspaper.” 

“In  other  words,”  said  Mr. 
Hanson,  “it  would  seem  wisest 
for  newspapers  to  consider  this 
particular  sampling  plan  as  it 
develops  and,  in  consultation 
with  their  counsel,  to  enjoy  the 
economic  advantages  of  the  plan, 
consistent  with  maintaining  the 
independent  contractor  status  of 
newspaperboys.  ” 

• 

Abitibi  in  Newsprint 
Mill  Venture  in  India 

Montreal 

Paul  E.  Roberts,  president  of 
Abitibi  Power  &  Paper  Co.,  Ltd., 
has  announced  plans  to  form  a 
newsprint  manufacturing  com¬ 
pany  in  India.  It  will  be  a  joint 
venture  by  Abitibi  and  K.  C. 
Thapar  &  Brothers  (Private) 
Limited,  a  company  now  pro¬ 
ducing  coal,  textile,  fabricated 
steel,  electronic  equipment,  sugar 
and  fine  papers.  Thapars  will 
operate  the  new  company  as 
managing  agents  and  Abitibi 
will  supply  design  engineering 
and  technical  guidance. 

The  initial  plant  will  produce 
120  tons  of  newsprint  daily.  The 
new  company  will  be  financed 
by  arranging  foreign  loans  for 
machinery  and  equipment,  loans 
from  the  Punjab  State  Govern¬ 
ment  and  with  working  capital 
being  loaned  by  Indian  banks. 
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ARE  ALL 

TRADING  STAMPS 
THE  SAME? 


Of  course  not.  Just  as  there  are  obvious  quality 
differences  among  \'arious  brands  of  similar  prod¬ 
ucts,  so  there  are  measurable  value  differences 
among  trading  stamp  plans.  Actually,  a  particular 
plan’s  value  can  be  measured,  as  can  the  compara¬ 
tive  value  of  many  products,  through  four  impor¬ 
tant  factors: 


at  low  wholesale  prices.  Its  nine  distribution  ware¬ 
houses,  more  than  850  redemption  centers  and 
nearly  8,000  employees,  allow  S&H  to  offer  the 
best  in  customer  serv'ice.  Annually,  S&H  distrib¬ 
utes  more  than  30  million  catalogs,  illustrating 
more  than  1,600  products  from  over  700  leading 
American  manufacturers. 


AVAILABILITY 

The  stamp  which  is  available  from  the  most  retail¬ 
ers  is  normally  the  most  valuable  stamp.  When  a 
housewife  can  receive  the  same  stamp  from  her 
grocer,  service  station,  drug  store,  dry  cleaner, 
hardware  dealer,  car  rental  agency,  and  so  on,  she 
will  accumulate  stamps— and  redemption  merchan¬ 
dise— faster.  The  undisputed  leaders  of  the  indus¬ 
try,  S&H  Green  Stamps,  are  given  at  more  retailers, 
and  at  more  different  types  of  retailers,  than  any 
competing  stamp.  Available  to  72%  of  all  U.S. 
families,  S&H  is  the  only  nationwide  stamp 
plan.  This  means  that  a  typical  family  on  vacation 
can  still  continue  to  receive  S&H  Green  Stamps 
almost  anywhere  it  travels— as  can  the  20%  of  U.S. 
families  who  move  their  residence  yearly. 

SIZE 

Biggest  isn’t  always  best,  but  S&H’s  leadership 
position  in  the  trading  stamp  industry  gives  it  the 
ability  to  provide  the  best  in  value  to  its  savers. 
Since  it  buys  the  most  merchandise,  S&H  can  buy 


EXPERIENCE 

Experience  is  a  major  asset  in  any  business.  And 
S&H  Green  Stamps  have  been  an  American  tradi¬ 
tion  since  1896.  S&H  developed  the  idea  of  offering 
trading  stamps  through  a  family  of  non-competing 
merchants  as  something  e.xtra— a  reward  for  shop¬ 
per  loyalty.  These  69  years  of  experience  have 
helped  S&H  learn  how  to  provide  the  best  in  mer¬ 
chandise,  courtesy,  and  service. 

EFFICIENCY 

Efficiency  in  distributing  merchandise  has  marked 
effects  on  the  success  or  failure  of  most  businesses 
today.  In  the  trading  stamp  industry',  distribution 
efficiency  sharply  influences  the  ultimate  value  of 
a  filled  stamp  book.  At  S&H,  the  cost  of  handling 
merchandise  is  among  the  lowest  of  any  retailing 
organization  in  the  nation.  An  early  user  of  auto¬ 
mated  data  processing,  S&H  has  continually  up¬ 
dated  its  inventory  control  efficiency  through  the 
addition  of  the  latest  commercial  computer  instal¬ 
lations. 


An  American  way  of  thrift  since  1896 


WooDBRIDGE  A.  D’Oench,  Mid¬ 
dletown  PresH  —  pi’csident,  Con¬ 
necticut  Daily  Newspapers  As¬ 
sociation. 


James  L.  Gbisso — from  coun¬ 
ty  government  reporter,  Muncie 
,  ,  „  r  (Itul.)  Star,  to  city  editor,  Sini- 

Johu  Gassn.-r.  >ter hng  Professor  of  Register. 

Playwriting  and  tfrainalii-  Litera¬ 
ture  at  Yale  Lniversity,  lias  lieeii 
named  winner  of  the  1%5  Keleey 
Allen  Award.  This  annual  eitation 
for  long  and  devoted  service  to  the 
theatre  is  given  in  memory  of  the 
late  Kclcev  Allen,  the  first  drama 
critic  of  WOMEN'.S  WEAK  DAIIA. 

Presentation  will  he  made  at  Sardi's 
Restaurant  on  Apr.  26. 


Olaf  J.  Ndrdi.anu,  managing: 
editor,  Indio  (Calif.)  Dnily 
Sewn  —  resigned  after  18  years 
with  the  paper. 


Elliot  Norton,  drama  critic, 
Bo.s-fow  Rerord-Ameriran  —  the 
$4,000  George  Jean  Nathan 
Award  in  Dramatic  Criticism. 


"Component  Trends  ’6.S”  will  appear 
as  a  supplement  to  the  Mav  10  issue 
of  ELECTRONIC  NEWS.  This  edi¬ 
torial  project  will  he  a  comprehen¬ 
sive  examination  of  the  $4.6  hillion 
components  market  —  its  future, 
shifting  relations  and  a  study  of  the 
people  who  engineer,  manufacture 
or  market  these  products.  Key  au¬ 
thorities  from  the  industry  will  con- 
trihute  to  the  section. 


Joseph  H.  Cromarty  —  from 
advertising  art  staff  to  adver¬ 
tising  art  director,  Portland 
(Me.)  Press  Herald  -  Eiwniny 
Express  and  Sunday  Teleyram. 


O’BRIEN 


Robert  Hancock,  Chelsea 
Record  —  president  of  the 
Massachusetts  Press  Associa¬ 
tion. 


John  M.  Gordon,  amusements 
editor  of  the  Spring  field  (Ma.ss.) 
Union  and  Snytday  Repuhlican 
—  retiring  after  31  years  with 
the  jiaper. 


During  the  week  of  Apr.  4,  Richard 
Cohen  will  lie  touring  the  .New  Eng¬ 
land  area  visiting  meniliers  of  the 
shoe  industry.  Mr.  Cohen,  who  is 
editor  of  FOOTWEAR  NEWS,  will 
then  spend  the  following  week  call¬ 
ing  on  shoe  manufacturers  and  re¬ 
tailers  in  the  St.  Louis  area. 


Gerald  Lee,  former  news  edi¬ 
tor,  Montgomery  (Ala.)  Adver¬ 
tiser  —  to  copy  desk,  (Cleve¬ 
land)  Plain  Healer. 


ADAMS 


KENNEDY 


MEN'S  WEAR  Magazine  set  another 
new  advertising  record  in  the  first 
quarter  of  l%f>.  It  was  the  biggest 
ijuarter  in  dollar  revenue  in  the 
magazine's  history.  There  was  also 
a  gain  of  80  pages  of  advertising 
over  the  1%4  January-lhroiigh- 
March  period. 


LrcY  B.  Crosbie,  Willimantie 
Chronicle  —  president,  UPI 
News  Association  of  Connecti¬ 
cut. 


GORDON  A.  O'BRIEN,  graduate  of  Waite  Forest  College  in  his  home  state 
of  North  Carolina,  has  been  appointed  general  manager  of  the  Worcester 
(Mass.)  Telegram  and  Gazette.  He  began  working  for  these  newspapers  as 
controller  In  1941,  coming  from  the  Washington  (D.C.)  Post. 


Darwinne  Hakanson — from 
reporter  -  photographer  P  ratt 
(Kan.)  Daily  Tribune,  to  editor, 
Tiiron  (Kan.)  Press  and  Sylvia 
(Kan.)  Press,  weeklies. 


CARL  R.  GROSS.  35-year-old  graduate  of  the  University  of  Cincinnati  and 
a  certified  public  accountant  with  Haskins  &  Sells,  Is  now  assistant  vicepresident 
and  assistant  controller  of  the  seven  Cox  newspapers  In  Dayton,  Springfield, 
Atlanta  and  Miami. 


Merchandising  for  the  Spring- 
Summer  Gift-Giving  .Season  will  he 
the  theme  of  a  special  section  in 
HOME  FURNISHINGS  DAILY  on 
Apr.  2.  Mother’s  Day,  Father's  Day, 
June  Brides  and  June  Graduates  all 
add  up  to  a  hig  potential  for  the 
merchandising  of  home  furnishings 
and  the  HFD  section  will  highlight 
all  the  home  goods  that  can  be  pro¬ 
moted  as  gifts  during  this  season. 


ROBERT  E.  KENNEDY,  chief  editorial  writer  since  1950,  has  been  appointed 
an  associate  editor  of  the  Chicago  Sun-Times.  He  joined  the  Chicago  Times 
In  1935  as  night  city  editor:  became  political  editor,  columnist  and  chief 
of  the  Washington  bureau. 


F.  Harvey  Nelson  —  from 
advertising  salesman  to  adver¬ 
tising  manager,  McPherson 
(Kan.)  Sentinel,  succeeding 
Robert  W.  Olson  —  now  a  rep¬ 
resentative  of  Metro  Associated 
Serv'ices  Inc. 


THOMAS  L.  ADAMS,  circulation  director  of  the  Lexington  (Ky.)  Herald  and 
Leader,  Is  the  new  president  of  the  Lexington-Fayette  County  Chamber  of 
Comn  erce.  He  is  a  past  president  of  Kentucky  Press  Association. 


Edith  Evans  Asbury,  New 
York  Times  staff  —  the  News- 
))aper  Award  of  Merit  of  the 
Woman’s  Press  Club  of  New 
York  City. 

*  *  • 

James  L.  Cooper  —  named 
publisher  and  editor-in-chief  of 
the  Toronto  (Ilobe  and  Mail. 
Earle  B.  Richards  —  now  vice- 
president  and  general  manager. 

if 

Herbert  M.  White,  assistant 
director  of  information  at  Mon¬ 
tana  State  College  —  retired. 

*  *  * 

Daniel  Baumann  —  from 
news  editor,  Roselle  (Ill.)  Regis¬ 
ter,  to  news  editor,  Arlington 
Heights  (Ill.)  Herald. 
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SUPERMARKET  NEWS  is  the  first 
Fairchild  paper  to  tup  60,000  in 
paid  circulation.  WOMEN’S  WE.AR 
D.AILY,  too,  is  showing  consistent 
circulation  gains  and  its  paid  sub¬ 
scriptions  are  now  at  an  all-time 
high. 


OST  buyers  or  sellers  of  newspaper  properties 
at  some  point  usually  turn  to  us  for  advice. 


W  e’ve  been  around  since  1928.  With  that  long 
experience  in  the  publishing  business,  perhaps  we 
can  be  helpful  to  you. 


ALLEN  KANDER  ASSOCIATES,  Inc. 

.4m<frit‘a*s  Market  Place  for 
Daily  Newspapers 

NEW  YORK .  270  Park  Avenue  MUrray  Hill  7-3727 

WASHINGTON  ....  1730  K  Street  N.  W.  FEderal  3-8390 


FaWldMn  ct 

Daily  Nawt  Racord.  Woman'i  Waar  Daily, 
Homa  Rimithingt  Daily,  Footwaar  Nawi, 
Svparmarkat  Nawi,  Drug  Nawt  Waakly, 
Man't  Waar  Elactronic  Nawi,  Rooki, 
Matalworking  Nawi,  Diractoriat, 


Elvira  J.  Valenzuela  of  the  Ron  Abell,  former  police  re- 
Wichita  (Kan.)  Eagle  and  Bea-  porter,  Portland  Oregonian  — 
con  staff  —  a  scholarship  from  to  court  reporter,  EMr/rne  (Ore.) 
the  Newspaper  Women’s  Club  Reghtcr-dwird. 
of  New  York  to  work  in  Peru  *  *  ♦ 

for  three  months.  Floyd  Johnson,  publisher, 

*  ♦  ♦  Bherxt'ood  (Ore.)  Tri-City  Neu'K 

Ron  C4>ffman  —  from  assist-  —  named  Jaycee  First  Citizen 

ant  sports  editor,  Bloomingtoxi  for  l‘.)64. 

(Ill.)  Paniagragh,  to  Illinois  *  *  * 

jirep  sports  editor,  Evatisville  Fred  Westerli'ND — from  re- 
(Ind.)  Sunday  Courier  &  Prenn,  portei',  Albany  (Ore.)  Demo- 
replacing  Bill  Schrader  —  now  nnt-Herald,  to  news  editor, 
on  the  Sunday  news  staff.  John.  Day  (Ore.)  Blue  Mountain 

*  *  *  Eagle. 

Joseph  Eble,  Cincinnati  Kn-  ♦  ♦  * 

Quirer  —  an  award  from  Family  Bill  Thomas,  formerly  witi* 
Service  for  his  production  of  an  the  Omaha  (Neb.)  World-Her- 
article,  “The  Troubled  Child.”  aid  and  Lincoln  (Neb.)  Star  — 

*  •  *  to  city  desk  staff,  Eugene  (Ore.) 

L.  Carroll  Hartle,  former  lieginter-Cuard. 

circulation  manager.  Latrohe  »  ♦  ♦ 

■  (Pa.)  Bxdletin  and  Waynesboro  Donovan  McClure,  former 
(Pa.)  RecimUHerald,  to  cir-  San  Francisco  Chronicle  staffer 
dilation-promotion  manager,  who  has  been  heading  Peace 
Chanibersburg  (Pa.)  Public  ('orps  opei'ations  in  Sierra  Leone 
Oginion.  —  to  associate  director  for  the 

*  *  ♦  Corps’  public  affairs. 

Tom  Altenburg  —  from  re-  *  ♦  ♦ 

liorter,  Stevens  Point  (Wis.)  Mrs.  Pat  Tessier,  former  so- 
Daily  Journal,  to  public  rela-  ciety  editor  of  the  Baton  Rouge 
tions  representative,  Milwaukee  (La.)  Morning  Advocate  — 
Gas  Light  Company.  name<l  society  editor  of  the  aft- 


MC  KENZIE 


VREELAND 


Todd  Piiipers,  formerly  of  the 
Orange  (Calif.)  Daily  \etvs  and 
Costa  Mesa  (Calif.)  Pilot  —  to 
Santa  Ana  (Calif.)  Register; 
Paul  Shaner,  Marine  Corps 
news  correspondent  —  to  Regis¬ 
ter;  Jerry  Hirscii,  formerly 
with  Bethlehem  (Pa.)  Globe 

WILLIAM  G.  E.  VREELAND,  a  professional  engineer  who  has  had  some  20  Times _ to  Register 

years  of  experience  with  International  General  Electric  Co.  and  Radio  Cor¬ 
poration  of  America  overseas,  is  the  newly  appointed  vicepresident-interna¬ 
tional  for  Mergenthaler  Linotype  Co.,  a  division  of  ELTRA  Corp. 

RONALD  P.  MC  KENZIE  has  been  named  promotion  manager  of  the  Green 
Bay  (Wis.)  Press-Gazette  and  its  radio  station,  replacing  John  W.  Yuenger 
who  is  now  advertising  director  of  the  newspaper.  Mr.  McKenzie  has  been 

on  the  promotion  staff  of  the  Minneapolis  Star  and  Tribune.  ROBERT  ZiEBELL — from  court¬ 

house  chief  to  city  desk,  Fuller¬ 
ton  (Calif.)  News-Tribune;  Don 
Sheets  —  from  city  staff,  to 
courthouse  bureau,  Santa  Ana. 


MORGAN 


GRIFFITH 


^  AND  COMPANY 


Jfjiry  Collins  —  from  New¬ 
port  Beach,  Calif.,  staff  to  as¬ 
sistant  news  editor.  Orange 
Coast  (Calif.)  Daily  Pilot. 


DAILY  NEWSPAPER 
SALES.  PURCHASES 


DURING  ANPA 
April  19-22  available 
at  Waldorf-Astoria  for 
PRIVATE  CONFERENCES 


BRODIE  S.  GRIFFITH,  in  the  46th  year  of  his  newspaper  career,  becomes 
associate  publisher  of  the  Charlotte  (N.C.)  News.  He  has  been  editor  and 
general  manager  of  the  paper,  with  which  he  has  been  associated  for  42 
years.  He  is  a  native  of  Saluda  County,  S.  C. 
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Nick  J.  PodgurSKI,  Massena 
(N.  Y.)  Observer  —  president, 
St.  Lawrence  Valley  chapter  of 
Sigma  Delta  Chi. 


PERRY  E.  MORGAN  rises  to  the  position  of  editor  of  the  Charlotte  (N.C.) 
News,  a  step  up  from  managing  editor.  Originally  an  AP  staffer  in  Atlanta 
he  worked  also  in  Macon,  Ga.  and  Saginaw,  Mich,  before  joining  the  News 
in  1955  as  an  editorial  writer.  In  1958  he  was  a  Nieman  Fellow  at  Harvard. 
He  halls  from  Senoia,  Georgia. 


NATION-WIDE  PERSONAL  SERVICE 


Dr.  Forrest  G.  Read  Jr.,  a  Louise  Fooshee  —  promoted 
former  Buffalo  (N.  Y.)  Courier-  to  classified  advertising  super- 
Express  reporter  —  now  asso-  visor,  Hutchinsore  (Kan.)  News. 
ciate  professor  of  English  at  the  *  *  * 

University  of  North  Carolina.  John.  Moran,  formerly  with 

♦  '*  *  Beverly  (Mass.)  Times  —  to 

Arnold  R.  Kirk  —  from  Wil-  Lynn  (Mass.)  Daily  Evening 

ndngton  (N.  C.)  Star-News  to  Item. 

John  Harden  Associates,  adver-  *  *  # 

tising  agency.  Roger  H.  Allen  —  from  Bed- 

*  *  *  ford  (Mass.)  Standard  Times, 

Job  Sands  —  to  reporter,  to  public  relations  consultant, 

Roseburg  (Ore.)  News-Review.  Travelers’  Insurance  Companies. 


By  Henry  Rothblatt 

Is  a  short,  authentic  and  sparkling  legal  quiz  that  captivates 
and  counsels  newspaper  readers.  All  cases  are  taken  from 
actual  courtroom  decisions  that  supply  stimulating  reading 
and  sound  legal  advice. 

Henry  Rothblatt  is  the  author  of  several  important  letcal  books 
and  editor  of  the  “Journal  of  the  National  Association  of  De¬ 
fense  l-awyers  in  Criminal  Cases.”  He  is  Chairman  of  the 
Criminal  Courts  Committee  of  his  local  Bar  Association  and 
a  member  of  both  the  New  York  and  CaUfomia  Bar  Associa¬ 
tions.  READER’S  COURTROOM  is  an  unusual  daily  feature 
that  fills  a  vital  need  for  readers. 

Released  for  6-times-a-week.  Write,  wire  or  telephone 
collect  for  rates  and  territories. 

TAe  World's  Leading  Independent  Syndicate 

GENERAL  FEATURES  CORPORATION 

2S0  Park  Ave.,  New  York  10017  212-9M-762S 


Jack  Young,  Eugene  (Ore.)  Linnea  Staples,  reporter- 
Register-Guard  —  president  of  photographer,  Manchester  New 
Pacific  Northwest  Association  of  Hampshire  Sunday  News  —  the 
Classified  Advertising  Manag-  Governor’s  Award  as  the  “out¬ 
ers.  standing  outdoor  writer.” 
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Personals 

(Continued  from  page  41) 


Newsmen  Keep  Vigil 


Thomas  J.  Kennedy,  former 
reporter  for  the  Syracuse 
(N.  Y.)  Herald-Joumal  —  re¬ 
turned  to  the  paper  as  an  edito¬ 
rial  writer  after  three  years 
abroad. 

*  «  * 

Habry  L.  Eluott,  editor, 
Grants  Pass  (Ore.)  Daily  Cour¬ 
ier  —  Grants  Pass  Jaycees  dis¬ 
tinguished  service  award. 

*  *  * 

Jane  Fetterly  —  from  wom¬ 
en’s  editor.  West  Paim  Beach 
(Fla.)  Post-Times,  to  her  hus¬ 
band’s  public  relations  firm. 

*  «  * 

PETJ31  Farrell,  former  editor 
of  the  Cannoneer,  weekly  post 
newspaper  at  Fort  Sill  —  to  re¬ 
turn  to  Jersey  City  (N.  J.)  Jour¬ 
nal. 

*  •  * 

Milan  Zban  —  from  sports 
editor  of  the  Niles  (Ohio)  Daily 
Times  to  sports  staff  of  the 
Wa/rren  (Ohio)  Tribune  Chroni¬ 
cle. 

*  *  « 

James  Hoying  —  promoted 
to  retail  advertising  manager 
of  the  Sidney  (Ohio)  News  to 
succeed  the  late  Wiluam  Wood. 

*  *  * 

James  Hubbabt,  Los  Angeles 
newspaperman  —  named  man¬ 
aging  ^itor  of  the  Paso  Robles 
(Calif.)  Press. 

•  *  * 

Benny  Perez,  managing  edi¬ 
tor  of  the  San  Pedro  (Calif.) 
News-Pilot  —  transferred  to  the 
staff  of  the  (^pley  News  Serv¬ 
ice  in  San  Diego. 

•  «  * 

Denny  Hough,  business  man¬ 
ager  of  the  Culver  City  (Calif.) 
Star-N  ews-Vangua/rd  —  trans¬ 
ferred  by  Copley  Newspapers  to 
the  same  position  on  the  Tor¬ 
rance  (Calif.)  South  Bay  Daily 
Breeze.  Denis  Daines,  circula¬ 
tion  manager  of  the  Monrovia 
(Calif.)  Daily  News  Post  —  ap¬ 
pointed  as  Mr.  Hough’s  replace¬ 
ment  at  Culver  City. 


On  Search 

By  Lloyd  Mathews 

Jarrell,  Texas. 

Texas  newsmen,  for  the  first 
time  in  three  decades,  are  get¬ 
ting  a  chance  to  cover  a  full- 
scale  search  for  legendary  Span¬ 
ish  gold. 

Just  three  miles  west  of  this 
small  Central  Texas  town  — 
where  gold  fever  was  king  back 
in  1928  —  a  loosely-organized 
group  called  International  Ex¬ 
plorers  Inc.,  hopes  to  find  $36 
million  in  gold  and  silver  bars 
as  they  burrow  into  a  honey¬ 
comb  of  limestone  subterranean 
caverns. 

Launched  in  the  fall  of  1964, 
the  search  was  a  closely-kept 
secret  for  six  months  —  when 
the  story  broke  from  Dallas  on 
Feb.  21. 

Since  then,  reporters  and  pho¬ 
tographers  from  around  the 
state  have  kept  an  erratic  watch 
at  the  sometimes  boisterous, 
sometimes  lonely,  always  inter¬ 
esting  scene. 

Radio-television  crews  from 
Dallas  were  the  first  to  hit  the 
scene,  along  with  Mike  Cochran 
of  the  Fort  Worth  Bureau  of 
the  Associated  Press.  Their  day- 
by-day  coverage  of  operations 
prompted  newspapers  and  other 
media  to  follow  up. 

Within  two  days,  newspapers 
and  radio  stations  from  Austin, 
Waco,  Houston,  San  Antonio, 
Dallas,  Fort  Worth,  Temple, 
Taylor,  Georgetown,  Belton  and 
Killeen  had  representatives  at 
the  site.  And  it  wasn’t  long  be¬ 
fore  freelancers  began  to  scent 
a  story  in  the  making. 

Press  Center  in  Cafe 

To  accommodate  the  visiting 
journalists,  an  informal  “press 
center”  formed  at  a  Jarrell  cafe, 
and  the  clicking  of  portable 


for  Gold 


typewriters,  the  haggling  over 
use  of  the  one  telephone,  became 
as  common  as  the  clinking  of 
the  cafe’s  pots  and  pans. 

Down  a  curving  dirt  road, 
leading  past  three  miles  of  farm 
country,  lay  the  gate  which 
closed  off  another  road  which 
led  to  the  digging  operations 
almost  two  miles  further  on. 

At  the  gate  stood  an  armed 
guard,  a  fellow  sporting  a  grey¬ 
ing  red  beard  and  the  even  more 
colorful  name  of  Pig  Red.  No¬ 
body,  Pig  insisted,  went  past 
the  gate. 

Leaders  of  the  treasure  hunt 
were  hard  to  find.  When  they 
were  cornered  —  either  at  the 
gate  or  at  the  cafe  press  cen¬ 
ter  —  their  stories  were  often 
conflicting  and  always  more 
legend  than  fact. 

It  wasn’t  surprising,  then, 
that  Pig  Red  grabbed  all  the 
headlines. 

Trips  Arranged 

Glen  Castlebury  of  the  Aus¬ 
tin  American,  one  of  the  first 
reporters  to  reach  the  site,  ex¬ 
plained  it  this  vray: 

“Sifting  fact  from  legend  was 
often  so  hard  that  we  were  lim¬ 
ited  to  writing  color  stories  — 
and  Pig  Red  was  the  most  color¬ 
ful  thing  around.” 

Newsmen  had  been  given 
their  first  tour  of  the  actual  dig¬ 
ging  operations  on  Feb.  22,  but 
most  returned  from  the  sight¬ 
seeing  jaunt  unimpressed.  As 
more  press  tours  were  arranged, 
the  trip  to  the  tunnels  became 
a  big  item  only  for  those  who 
were  new  on  the  scene. 

"I  don’t  think  that  looking 
the  site  over  again  would  do  me 
any  good,”  said  Tom  Harris  of 
the  Waco  News-Tribune.  “If 
you’ve  seen  it  once,  you’ve  seen 
about  all  there  is  to  see  —  just 
a  tunnel  and  some  drilling 
equipment.” 

As  the  week  wore  on,  the 
mechanics  of  covering  the  treas¬ 
ure  hunt  were  established,: 
Check  in  first  at  the  cafe,  pick 
up  the  early  gossip,  go  to  the 
gate  and  chat  with  Pig  Red, 
try  to  hammer  some  facts  from 
the  crew  of  bosses,  then  back 
to  the  cafe  to  file  your  story. 

The  stories  never  basically 
changed  —  treasure  hunters 
were  always  “just  hours  away” 
from  drilling  through  to  the 
horde  of  Spanish  gold  and 
silver.  The  great  discovery  re¬ 
mained  at  hand. 

On  Feb.  28,  the  beginning  of 


COMPLETE  RETURNS  1964  ELECTIONS 

by  Congressional  District 

A  (tot*  asd  district  breakdown  of  the  efficioi  1964  vote  for 
President,  Governor,  Senator,  Representative  was  published 
March  26  as  part  of 

CONGRESSIONAL  QUARTERLY  SERVICE 

1735  K  StTMt.  N.W.,  Woshinotos,  D.  C.  20006  202  296-6800 


the  second  week  after  nev.  s  of 
the  hunt  leaked  out,  things  took 
a  new  twist.  Tourists  and  curi¬ 
osity-seekers,  many  of  them 
lured  by  a  detailed  map  pub¬ 
lished  in  the  Fort  Worth  Star- 
Telegram,  arrived  by  the  car¬ 
load  and  were  given  a  look  at 
the  tunnelling  operations  for  $1 
a  head. 

Newsmen,  however,  were 
barred  completely  from  the 
mine;  they  weren’t  coveroil  in 
Pig  Red’s  orders. 

“This  is  ridiculous,”  fumed 
Tommy  Turner,  Central  Texas 
bureau  chief  of  the  Dallas  Morn¬ 
ing  News.  “I’ve  been  to  a  lot 
of  things  that  were  closed  to  the 
press  and  the  public,  and  a  lot 
that  were  open  to  the  press  but 
not  the  public.  But  never  have 
I  seen  something  that  was  o])en 
to  the  public  and  closed  to  the 
press.” 

As  the  second  week  dragged 
on,  editors  began  to  lose  their 
enthusiasm  for  the  gold  hunt; 
newsmen  were  called  home,  and 
the  mine  site  quieted  down. 

It’s  still  quiet.  Operations  are 
being  covered  on  a  spot  basis, 
and  the  only  newsmen  on  the 
.scene  are  a  scattered  few  who 
dropped  by  for  an  isolated  after¬ 
noon  or  weekend. 

Ti'easure  hunters  still  say 
they’re  only  inches  away  from 
the  loot,  and  reporters  look  with 
a  more  cynical  eye. 

Homer  Olsen,  veteran  Austin 
newsman  who  covered  the  1928 
treasure  search  here  for  the 
Chicago  Tribune,  looks  at  the 
whole  show  as  if  justified  by  the 
years. 

“I  spent  a  lot  of  time  up 
there,”  he  says,  “and  the  only 
gold  I  ever  found  was  the  check 
the  Tribune  sent  me.” 

• 

Daily  and  Weekly 
To  Share  Building 

Goodland,  Kan. 

The  publishers  of  the  Good- 
land  Daily  News  and  the  Sher¬ 
man  County  Herald  have  an¬ 
nounced  plans  to  move  the  two 
papers  to  a  new  location. 

Tom  McCants,  general  man¬ 
ager,  said  the  papers  will  be 
combined  into  one  building  al¬ 
though  both  new'spapers  will 
continue  publication  as  separate 
businesses.  Presently,  each  pa¬ 
per  occupies  a  building  across 
the  street  from  each  other. 

Remodeling  of  the  building, 
formerly  occupied  by  a  hard¬ 
ware  company,  is  under  way. 
IVhile  the  press  is  being  moved, 
the  daily  paper  will  be  printed 
in  St.  Francis. 

The  Daily  News  is  an  after¬ 
noon  daily,  except  Saturday,  and 
Sunday  morning  with  a  circula¬ 
tion  of  2,400.  The  Herald,  which 
is  published  Thursday,  has  a 
circulation  of  2,300. 
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big  O,  small  t,  y,  r,  o,  f ,  o,  a,  m. 

(Please) 


That’s  the  way  we  spell  Styrofoam®.  Always 
with  a  cap  S.  Styrofoam  is  a  registered  trade¬ 
mark  for  the  specific  brand  of  polystyrene 
plastic  foam  made  only  by  The  Dow  Chemical 
Company.  So  it  deserves  the  initial  cap. 


used  correctly.  This  avoids  confusing  people 
about  the  true  source  of  a  product. 

Please,  hit  that  capital  S  when  typing 
Styrofoam  or  mark  it  UC  on  proofs.  We'd  be 
most  grateful.  The  Dow  Chemical  Company, 


Like  all  trademarks.  Styrofoam  should  be  Midland,  Michigan. 


NEWSPAPER  TECIIINOLOGY 

Diebold  Predicts  Trend 
In  Use  of  Computers 


A  glimpse  into  the  electronic¬ 
laden  computerized  future  of 
the  newspaper  industry  was 
given  recently  by  John  Die¬ 
bold,  president  of  the  Diebold 
Group,  Inc.,  an  international 
management  consulting  firm. 

Publishers  from  all  over  the 
U.  S.  and  from  Europe  and 
equipment  markers  were  in  New 
York  for  a  three-day  meeting 
of  the  Diebold  Newspaper  Re¬ 
search  Program  which  is  con¬ 
sidering  the  impact  of  techno¬ 
logical  developments  over  the 
next  10  years. 

The  meeting  was  closed  to  the 
press,  but  a  member  of  the  Die¬ 
bold  staff  told  E&P  that  Mr. 
Diebold,  in  presenting  his  or¬ 
ganization’s  latest  finding  to 
representatives  of  newspapers 
sponsoring  the  program,  had 
stated:  “the  equipment  and 
techniques  which  exist  today 
herald  the  revolution  of  tomor¬ 
row.  The  advent  of  computer 
orientated,  integrated  informa¬ 
tion  and  operating  systems  will 
challenge  the  understanding  and 
imagination  of  publishers.” 

Mr.  Diebold  presented,  among 
many  examples  of  technological 
progress,  details  of  develop¬ 
ments  in  the  following  areas: 

News  Story  Editing:  Data  dis¬ 
play  equipment,  similar  to  tv 
screens,  will  enable  editors  to 
use  “light  pens”  to  alter  the 
contents  of  articles  and  page 
make  up. 

Management  Reports  and  Edi¬ 
torial  Copy:  Optical  character 
recognition  devices  will  read 
business  documents  and  copy  di¬ 
rectly  into  a  central  computer 
for  incorporation  into  business 
record  and  for  storage  in  the 
central  library  for  later  re¬ 
trieval. 

Advertising  Lay  Outs,  Maps, 
Charts:  Graphic  display  equip¬ 
ment  will  make  possible  the 
transfer  of  editorial  changes  di¬ 
rection  to  high-speed  photo  com¬ 
position  machines. 

Advertising  Copy:  Optical 
character  recognition  devices 
will  transform  copy  into  signals 
which  operate  photo  composition 
machines. 

The  concept  of  a  newspaper 
management  information  sys¬ 
tem,  enabling  newspapers  to  tie 
together  all  major  functions  of 
their  p  u  b  1  i  -  h  i  n  g  enterprise 
through  the  se  of  a  communi- 
cations-oriem.ated  central  com¬ 
puter,  was  explained  as  giving 
newspaper  management  the  in¬ 
formation  required  for  planning. 


operations,  and  for  implement¬ 
ing  results  promptly  and  mean¬ 
ingfully. 

Also  stressed  by  Mr.  Diebold 
was  that  technological  “impact 
will  be  significantly  greater 
during  the  1905  —  1973  time 
period  than  that  caused  by  data 
processing  in  the  jjrexious  15 
years.” 

Equipment  to  be  used  in  a 
newspaper  management  infor¬ 
mation  system  during  the  next 
decade  will  feature: 

•  Multi  -  purpose  incremental 
magnetic  tape  typewriters 
—  to  serve  as  input  devices 
for  news  text  mutter  and 
management  letters,  etc. 

•  Large  screen  (8'  X  10') 
displays  will  find  extensive 
uses  for  group  conference 
presentations. 

•  Document  facsimile  will  be 
used  to  transmit  classified 
advertising  copy  from  re¬ 
mote  sales  offices,  bills  and 
reports  to  and  from  sales 
offices,  bills  and  reports  to 
and  from  satellite  printing 
plants. 

Among  those  at  the  confer¬ 
ence  were: 

jVch’  York  Tiines  —  Thomas 
B.  Campion,  production  direc¬ 
tor,  Andrew  Fisher,  vicepresi¬ 
dent,  and  Chester  M.  Lewis,  gen¬ 
eral  services  manager; 

Time/t,  London  —  John  Pol¬ 
lock,  assistant  general  man¬ 
ager; 

Financial  Thnen,  London — 
Walter  J.  Pat  ridge,  technical 
director; 

Daily  Telegraph,  London  — 
H.  M.  Stephens,  managing  di¬ 
rector; 

Courier-Journal  and  Louis¬ 
ville  Times  —  Lisle  Baker  Jr., 
executive  vicepresident  and  gen¬ 
eral  manager,  Norman  Isaacs, 
executive  editor; 

Thomas  Organization  Ltd., 
London  —  A.  T.  P.  Murphy, 
deputy  editorial  director.  Dr. 
Thomas  A.  Margerison,  tech¬ 
nical  and  scientific  adviser; 

Copley  Press  (Son  Diego  Un¬ 
ion  and  15  other  California  and 
Illinois  newspapers)  —  John 
McBride,  systems  coordinator; 

International  Publishing  Cor¬ 
poration  Ltd.  {Daily  Mirror  and 
Sunday  Mirror,  London)  — 
Jack  E.  Holroyd,  development 
director; 

Radio  Corporation  of  Amer¬ 
ica  —  J.  B.  Buckelew,  S.  W. 
Cochran,  Dr.  N.  L  Korman, 
Robert  V.  Luongo; 

Honeywell  Inc.  —  Dr.  Wil¬ 


liam  L.  Gordon,  Dr.  R.  P.  Sell; 

John  Fairfax  Ltd.  (Sydney 
Morning  Herald,  Australia),  N. 
A.  Doherty,  chief  accountant, 
A.  D.  Burgess,  chief  engineer; 

Goss  Company,  Chicago  —  R. 
L.  Peterson,  executive  assistant. 
• 

Adventuresome  Auto 
Trip  Good  for  Copy 

Tulsa,  Okla. 

Jim  Downing,  Tulsa  Tribune 
staff  writer,  recently  completed 
a  round-trip  by  automobile  to 
Panama  City  via  the  Pan  Amer¬ 
ican  and  Inter-American  high¬ 
ways,  to  prove  that  an  average 
Tribune  reader  can  do  the  same 
thing. 

But  he  doesn’t  recommend  it, 
as  there  are  several  bad 
stretches  of  highway  through 
Central  America. 

Accompanying  him  on  the  33- 
day  trip  was  Robert  West,  a 
Tulsa  architect. 

Out-of-pocket  car  and  travel¬ 
ing  expense  was  $1,700. 

Mr.  Downing  filed  27  stories, 
some  of  them  written  while  his 
companion  drove.  Now  he  ex¬ 
pects  to  make  talks  to  civic  and 
school  groui)s. 

• 

Toronto  Club  Sets 
National  Press  Week 

Toronto 

Prime  Minister  Pearson  will 
be  one  of  five  patrons  for  a 
newly-inaugurated  National 
Press  Week,  April  19-25. 

The  other  patrons  are  Leiu- 
tenant-Govemor  Earl  Rowe  and 
Premier  John  Robarts  of  On¬ 
tario,  William  Allen,  Metropoli¬ 
tan  Toronto  chairman,  and 
Mayor  Philip  Givens  of  Toronto. 

The  project  was  initiated  by 
the  Toronto  Men’s  Press  Club. 
During  the  week  there  will  be 
the  Byline  Ball,  the  presenta¬ 
tion  dinner  of  the  National 
Newspaper  Awards,  and  the 
presentation  of  the  Toronto 
Firefighters  Awards. 

The  following  week  publishers 
and  other  executives  of  Canada’s 
daily  newspapers  gather  here 
for  annual  meetings. 

• 

Court  Stories  Cited 

PHIL-ADELPHIA 

The  Greater  Philadelphia 

chapter.  Sigma  Delta  Chi,  gave 
an  award  for  outstanding  public 
service  during  1964  to  the 
Philadelphia  Inquirer  for  its 
six-part  series  and  subse¬ 

quent  articles  about  magisterial 
wrongdoing  in  both  civil  and 
criminal  cases.  Within  three 
weeks  after  the  first  article,  a 
full-scale  state  investigation 

was  under  way.  The  articles 

were  a  cooperative  effort  of 
Joseph  C.  Goulden  and  Harry 
J.  Karafin,  of  the  Inquirer  staff. 


California 
Voters  Lean 
On  Papers 

Chico,  Calif. 

Endorsement  by  newspapers 
is  valuable  to  candidates  and 
ballot  measures  in  California,  a 
journalism  professor  discovered 
while  making  a  survey  for  his 
doctoral  dissertation. 

Dr.  James  Gregg,  on  the 
faculty  of  Chico  State  College 
since  1959,  conducted  a  com- 
lirehensive  political  study  of  11 
California  dailies  which  account 
for  40  percent  of  the  state’s 
daily  circulation  and  blanketed 
the  lengthy  state. 

He  learned  that  candidates  at 
the  community  level,  when  en¬ 
dorsed  by  newspapers,  win  more 
than  85  percent  of  the  time. 

State  and  community  meas¬ 
ures  on  the  ballot  do  even  better. 

And  newspapers  wield  great 
influence  in  all  political  cam¬ 
paigns  in  California,  but  more 
so  at  the  community  level  than 
in  state  and  national  elections. 

While  93  of  the  125  daily 
neAvspapers  in  the  state  claim 
to  be  politically  independent, 
they  are  overwhelmingly  Repub¬ 
lican  in  their  orientation. 

The  papers  Dr.  Gregg  sur¬ 
veyed  were  the  Redding  Record- 
Searchlight,  Sacrameyito  Bee, 
Santa  Rosa  Press-Democrat, 
San  Francisco  Chronicle,  San 
Francisco  Examiner,  Oakland 
Tribune,  Fresyio  Bee,  Bakers¬ 
field  Californian,  Santa  Barbara 
News-Press,  Los  Angeles  Times 
and  San  Diego  Union. 

Need  Help 

Dr.  Giegg  reasoned  that  the 
sweeping  success  of  candidate 
endorsement  at  the  community 
level  is  because  voters  have  no 
partisan  guide  lines  where  com¬ 
munity  elections  are  nonpartis¬ 
an.  Since  there  is  no  mass  media 
coverage,  voters  rely  heavily  on 
what  their  own  newspaper  says. 

Further,  in  California,  one- 
fourth  of  the  voters  every  four 
years  are  new  to  their  com¬ 
munity,  so  they  lean  on  their 
newspaper  for  guidance.  Often 
the  ballot  is  long,  as  many  as 
40  or  50  candidates,  so  the  voter 
welcomes  newspaper  aid. 

The  survey  indicated  that  en¬ 
dorsed  candidates  of  both  parties 
for  Congress  and  the  State 
Legislature  get  a  higher  per¬ 
centage  of  the  vote  in  propor¬ 
tion  to  party  registration  than 
unendorsed  candidates.  And  a 
candidate  who  wins  endorsement 
from  a  newspaper  which  nor¬ 
mally  backs  his  opposition  party 
usually  does  very  well. 
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UNION  PACIFIC  RAILROAD 
Dc^r.  or  Public  Rclations 
lUl6  OoosE  SmccT 
Omaha,  Nebraska  68i02 
Phone:  27I-5U76 


FOR  IMMEDIATE  RELEASE 

Union  PACiric  Railroad  has  added  783  miles  or 

MICROWAVE  COMMUNICATION  TO  ITS  RRIVATE  COMMUNICATION  SVSTEM 
AND  WORK  IS  IN  RROBRESS  ON  ANOTHER  712  MILES  ACCOROINB  TO 

E,  H.  Bailet,  president. 

Recentlt,  a  Union  PAOiric  Railroad  employe  in  Omaha 
Neb.,  picked  up  his  phone  to  call  the  road's  Los  Anbeles 
orriOE.  Instead  or  travelinc  over  the  usual  wire  lines 


This  material  was  furnished ...  for  this  news  coverage 


OMAHA  —  Union  Pacific  Rail¬ 
road  has  added  785  miles  of  mi¬ 
crowave  communication  to  its  pri¬ 
vate  communication  system  and 
work  is  in  progress  on  another 
712  miles  according  to  E.  H.  Bai¬ 
ley,  president. 

Recently,  a  Union  Pacific  Rail¬ 
road  employe  in  Omaha.  Neb., 
picked  up  his  phone  to  call  the 
road’s  Eos  .Angeles  olEice.  In¬ 
stead  of  traveling  over  the  usual 
wire  lines,  his  voice  was  broad¬ 
cast  from  relay  station  to  relay 
station  by  means  of  the  most 
nuxJern  long  distance  coinmunic-a- 
tions  technique,  microwave  trans¬ 
mission. 


(/.  P.  Adding  to 
its  Mkrowave 
Communications 


For  all  the  facts  about  Union  Pacific, 
just  call  the  Director  of  Public  Relations 
serving  your  territory  as  named  below. 


OMAHA— Ed  Schafer 
(Area  Code  402)  271-3476 


NEW  YORK  CITY— W.  G.  BURDEN 
(Area  Code  212)  REctor  2-7440 
or  Ridgewood,  N.J. 

(Area  Code  201)  Gilbert  5-0340 


PORTLAND— Walt  Graydon  _ 

(Area  Code  503)  CApitol  7-7771 

SALT  LAKE  CITY— Joel  Priest,  Jr.  LOS  ANGELES— Paul  Harrison 


(Area  Code  801)  363-1544 


(Area  Code  213)  683-4350 


General  Director 
Public  Relations 


Union  Pacific  Railroad 


OMAHA,  NEBRASKA  68102 


PROMOTION 


Pigeon  With  Mailing 
Gives  ’Em  The  Bird 


By  George  Wilt 


Pigeons  are  much  more  effec¬ 
tive  than  the  prosaic  “self- 
addressed,  postage-prepaid  busi¬ 
ness  reply  envelope.”  Ask  Tom 
Shutt,  promotion  manager,  or 
Ralph  G.  Hemming,  general 
manager,  of  the  Columbus 
(Ohio)  Dispatch  and  Citizen- 
Journal. 

A  direct  mail  promotion  for 
the  Columbus  newspapers  in¬ 
cluded  a  letter  that  stated,  “ex¬ 
tensive  motivation  research 
studies  have  revealed  that  the 
important  media  buyers  have  a 
high  interest  level  reg^arding 
material  proving  that  Columbus 
is  the  ideal  market  buy  .  .  .  but 
a  very  low  patience  threshhold 
when  it  comes  to  the  tediousness 
of  stamps,  gummed  envelopes 
and  mailboxes  that  are  involved 
in  sending  for  such  material.” 

To  carry  the  mailing  to  its 
logrical  conclusion,  the  mailing 
enclosed,  in  place  of  envelopes 
and  such,  a  homing  pigeon.  Ac¬ 
companying  instructions  sent  to 
the  list  of  450  major  national 
advertisers  and  media  buyers 
advised  the  recipients  to  “jot 
name  and  address  on  a  sheet  of 
paper,  slip  it  into  the  pigeon’s 
message  capsule  (attached)  and 
open  your  office  window.” 

The  objective  of  the  unique 
mailing  was  to  dramatize  a 
recently-prepared  fact  book  on 
the  Columbus  market  and  the 
Columbus  Dispatch/Citizen- 
Journal. 

The  pigreon  was  shipped  in  a 
specially-designed  crate  with  a 
wire  window,  and  included  bird 
feed  as  well  as  the  bird. 

On  top  of  the  box  was  a  per¬ 
sonalized,  individually  typed 
letter  explaining  “how  to  get 
the  latest  facts  on  Columbus.” 


LET  ATLAS  HELP  YOU 
MAKE  YOUR  COMMUNITY 


“FLAG  CITY,  l).S.A.” 

Do  at  hunditdt  of  piiBlic- 
tpirifod  Nfwtptperi  oit  doing — 

Offer  the  Quality  Made, 
Specially  Priced,  Complete 

W  ATLAS  FLAG  KIT! 

'i  S'  Pljq  0l  Thor  tjLitiltny, 
stri|,.es 

r>c.  lointed  hjrdwooJ  pole 
Wrife.  wire  or  ohon? 

Atlas  Fl3|  Corporation  of  America 

ocnton,  lliincii  •  T»l;  439-2*00 


All  the  adman  had  to  do  was  fill 
out  the  little  piece  of  paper  and 
open  his  window. 

Two  days  later,  each  person 
on  the  mailing  list  received  a 
copy  of  the  lx)ok,  “Columbus, 
Ohio  .  .  .  midwestern  market 
target,”  and  a  second  letter,  that 
really  must  have  had  them  in 
stitches.  It  said: 

“Where  the  hell’s  our  pigeon? 
This  was  one  damn  expensive 
bird.  And  it  had  a  purpose:  to 
help  you  send  for  information 
on  Columbus — the  ideal  test 
market  and  one  of  the  ‘must’ 
cities  in  a  national  major  mar¬ 
ket  buy. 

“All  we  can  assume  is  that 
your  pigeon  is  taking  the  long 
way  home,  so  here’s  the  infor¬ 
mation  we’re  sure  you’ve  re- 
(juested. 

“If  you  still  have  the  bird, 
why  not  use  the  message  capsule 
now  to  order  space  in  the 
Columbus  Dispatch  and  Citizen- 
Journal?” 


Prize  (iimlesl 


After  reading  a  covering  letter 
containing  actual  figures  on 
Columbus  buying  power,  the 
advertisers  and  agency  men 
tried  their  luck  at  matching  the 
parts  with  the  manufacturers 
in  a  “Choose  Your  Own  $600 
Prize”  Contest.  The  admen  re¬ 
ceived  a  cardboard  box  contain¬ 
ing  specimens  of  items  manu¬ 
factured  in  Columbus,  each  with 
an  attached  lettered  identifica¬ 
tion  tag.  An  accompanying  list 
presented  an  equivalent  run¬ 
down  of  descriptions  of  items. 
The  advertising  executives  were 
challenged  to  match  the  items 
with  the  descriptions.  The  win- 


A  single  keystroke 
fills  a  line  with  justi¬ 
fied  leaders,  auto 
ntatically  You  save 
time'  Operator  cal¬ 
culations  eliminated 


ner  chose  his  own  $600  prize  .  .  . 
from  advertisements  in  the 
Columbus  Dispatch  and  Colum¬ 
bus  Citizen-Journal,  which  each 
person  on  the  list  received  every 
day,  for  one  week.  The  contest 
winner  was  notified  by  Ralph 
Hemming,  general  advertising 
manager,  with  a  special  copy  of 
the  (Tolumbus  Dispatch  carry¬ 
ing  the  announcement  story  of 
the  contest  winner. 

More  than  100  advertisers  and 
agency  executives  wrote  replies 
to  the  pigeon  mailing,  and  43 
jiercent  of  the  list  of  450  par¬ 
ticipated  in  the  prize  contest. 

The  program  was  coordinated 
with  Knight  Advertising,  Inc., 
Columbus,  Ohio,  the  Dispatch 
and  Citizen-Journal’s  adver¬ 
tising  agency. 

Mr.  Hemming  and  Mr.  Shutt 
were  both  extremely  pleased 
with  the  return  from  the  mail¬ 
ing,  the  favorable  comment,  and 
the  interest  elicited  from  their 
advertising  prospects. 

We  haven’t  heard  any  com¬ 
plaints  from  the  pigeons,  either. 
*  *  « 

HOMES — The  Montreal  Star 
has  prepared  and  distributed  a 
mail  promotion  for  its  spe¬ 

cial  tabloid  section,  “Today’s 
Homes,”  to  be  distributed  with 
the  Star  on  Friday,  April  23. 

*  *  * 

HORSE  TALK— “Tony  Atchi¬ 
son  even  talks  to  horses,”  says 
an  in-paper  promotion  ad  from 
the  Washington  (D.  C.)  Eve¬ 

ning  Star.  Promoting  Atchison’s 
column,  “Behind  the  scenes  at 
the  race  track,”  the  ad  uses  a 
series  of  photos  of  the  sports- 
writer  and  a  horse  in  confer¬ 
ence.  “Of  course  Tony  Atchison 
talked  to  humans  too,”  the  ad 
added. 

*  *  * 

SKINNY — “Are  Daily  News 
Readers  Really  Skinny  As  Media 
Records  Would  Have  You  Be¬ 
lieve?”  That’s  the  title  of  a 
Philadelphia  Daily  News  pre¬ 
sentation  produced  by  Len  Bach 
while  wearing  his  Daily  News 
hat.  The  12-page  presentation, 
printed  in  red  and  black  on 
goldenrod  cover  stock  continues, 
“Of  course  not!”  This  skinny 
business  is  an  illusion.”  Facts 
about  Daily  News  readers  are 
illustrated  by  cartoons,  and 
backed  up  with  footnotes  from 
Media  Records  data. 

*  *  * 

NAUTICAL— A  New  York 
Times  brochure  promoting  boat 
advertising  uses  nautical 
themes-in-the-round  —  a  com¬ 
pass,  clock,  and  ship’s  wheel, 
along  with  a  pie  chart  showing 
distribution  of  boat  advertising 
in  New  York  newspapers.  Pur¬ 
pose  of  the  accordian-folder  is 
to  promote  the  Times’  Spring 
Boating  Preview,  April  4,  and 
Boat  Feature,  May  2. 


POWERED — A  pop-out,  die- 
cut  power  boat  is  featured  on  a 
two-color  brochure  mailed  to 
manufacturers  and  dealers  of 
boats  and  marine  supplies,  and 
to  advertising  agencies,  by  the 
Detroit  News,  to  announce  the 
launching  of  the  News’  iioat 
pages  on  March  4.  George  E. 
Van,  News  boating  writer,  is  in 
charge  will  provide  reporting 
on  local  and  national  powerlioat 
and  .sailboat  events,  with  special 
coverage  of  the  Belle  Isle  Out¬ 
board  Marathon  and  Civic  (Ren¬ 
ter  Sailing  Regatta,  two  marine 
events  sponsored  annually  by 
the  News. 

• 

Story  of  Klan  Meetin);; 
Wins  $500  Scholarship 

A  report  on  a  Ku  Klux  Klan 
meeting  in  Durham  (N.  C.) 
Central  Civic  Center  brings  a 
University  of  North  Carolina 
senior.  Perry  Young,  first  award 
for  general  news  writing  in  the 
February  competition  of  the 
William  Randolph  Hearst  Foun¬ 
dation’s  Journalism  Awards 
Program. 

Mr.  Young,  whose  report  ap- 
peare<l  in  the  Chapel  Hill 
Weekly,  receives  a  $500  scholar¬ 
ship. 

Other  students  placing  high 
in  the  February  competition 
are:  Thora  Mae  Williams,  Ore¬ 
gon,  a  $300  scholarship;  Sue 
Miles,  Georgia,  $200;  Katherine 
Walster,  Stanford  University, 
$150;  Carl  Rieckmann,  Montana 
State,  $150;  Chuck  Powers, 
Kansas  State;  Hal  David  Hall, 
Tennessee,  Mike  Morrison, 
Michigan  State,  and  Patricia 
Wilkinson,  Florida,  $100  each. 

For  tenth  place  there  was  a 
three-way  tie  by  Harley  Becker, 
Fresno  State,  Jan  Millenbruch, 
Kansas  State,  and  Roger  Gruetz- 
macher.  South  Carolina.  A  $100 
scholarship  will  be  divided 
among  them. 

• 

Press  Is  Disabled 
But  Paper  Comes  Out 

Wooster,  Ohio 

Cooperation  among  newspaper 
plants  enabled  the  Daily  Record 
to  publish  March  18  when  its 
press  was  out  of  commission. 

The  trouble  began  March  17 
with  14,000  of  the  Record’s 
23,000  press  run  completed. 
Lack  of  oil  caused  a  bearing  to 
freeze.  Four  gears  were  stripped 
and  trouble  developed  in  the 
drive  control  panel. 

The  Massillon  Independent 
agreed  to  print  the  Orrville 
Courier-Crescent,  a  weekly 
newspaper  which  normally  uses 
Daily  Record  presses  each 
Wednesday. 

The  Ashland  Times-Gazette 
crews  helped  Daily  Record  per¬ 
sonnel  print  the  paper. 
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1964  UNAGE  HGURES  FOR  1,248  NEWSPAPERS  IN  718  CITIES 

Showing  Media  Records  (416  newspapers)  and  Figures  Gathered  from 
832  Newspapers  by  Editor  &  Publisher 


In  thii  annual  linaga  raport  EDITOR  &  PUBLISHER  prasantj  linaga  racordi  of 
almost  all  U.S.  and  Canadian  daily  and  Sunday  nawspapars  for  _tha  yaar  1964.  Linaga 
a$  maasurad  by  Madia  Racords  is  shown  on  this  and  succaading  pagas.  Linaga  of 
othar  nawspapars  as  raportad  by  thair  publishars  to  E  ft  P  bagins  on  paga  52. 


MEDIA  RECORDS  SUMMARY  FOR  1964 

In  144  citias,  414  nawspapars  publishad  5,845,421,404  agata  linas  of  nawspapar 
(dvartisinq  as  maasurad  by  Madia  Racords,  Inc.,  for  tha  yaar  1964  in  tha  following 
classifications; 

Ratail  .  3,343,094,845 

Ganaral  .  572,938,425 

Automotiva  .  323,328,198 

Financial  .  130,974,443 


Total  Display  . 

Classifiad  . 

Lagal  . 


4,370,338,111 

1,440,081,713 

35,201,580 


Total  Advartising  .  5,845,621,404 


Auto- 


Newspaper 

Ratail 

Gtneral 

motiva 

AKRON.  OHIO 

laacon  Journal  . . . 

..(a) 

15.370,132 

2,140,197 

1,571,419 

p  8aacon  Journal 

(S) 

7,029,014 

454,400 

283,730 

ALBANY 

N.Y. 

1  Knickarbockar 

Naws  . 

(a) 

8,294,174 

1,844,728 

724,402 

Times-Union  . 

|m) 

5,897,841 

1,737,430 

784,998 

p  Timas-Union  _ 

..(S) 

5,409,282 

420,004 

223,377 

ALBUQUERQUE,  N.  M. 

Journal  . 

.  (m) 

12,724,898 

1,453,102 

1,257,453 

p  Journal  . 

..(S) 

3,580.683 

505,544 

133,085 

tribunt  . 

..(a) 

12,720,572 

1,401,403 

1,253,520 

ATLANTA, 

GA. 

Constitution 

(m) 

10,397,487 

2,544,424 

1,441,213 

Pr  Journal 

(a) 

14.324.904 

2,471,489 

1,550,141 

Journal  ft 

Constitution  . . . . 

..(S) 

7,400,409 

1,082,808 

247,444 

..(a) 

2,027,024 

444,874 

214,174 

Timas  . 

..(sj 

874.059 

144,943 

41,337 

ATLANTIC  CITY,  N.  J. 

Press  . 

■  (m) 

4.492.033 

815,154 

428,423 

x  Press  . 

...(S) 

1,401,540 

408.197 

84,144 

BALTIMORE,  MD. 

Naws-Amarican  . . , 

...(S) 

4,744,128 

844,257 

395,130 

P  Naws-Amarican  . 

..(a) 

11.434,399 

1,359,835 

1,459,881 

Sun  . 

..(m) 

5,843,254 

2,335,585 

1,145,414 

Sun  . 

(a) 

13,910,575 

2,382,048 

2,522,384 

5  Sun  . 

..IS) 

11,438,074 

1,493,840 

1,070,018 

BANGOR. 

ME. 

Naws  . 

.  (m) 

4,010,070 

1,228,083 

583,421 

BINGHAMTON,  N.  Y. 

..  (a) 

11,235,357 

1,374,185 

1,158,845 

(S) 

2,799,129 

411,059 

225,759 

Sun-Bulletin  . 

..(m) 

3,141,294 

417,441 

373,324 

BIRMINGHAM,  ALA. 

Post-Harald  . 

.  (m) 

5,003,958 

1,355,419 

1,073,010 

pr  Naws  . 

...la) 

13,021,480 

1,418,741 

1,474,430 

§  News  . 

...IS) 

4,517,144 

744,494 

230.930 

Financial 

Classifiad 

Adver¬ 

tising 

Total 

538.220 

95,952 

8,450,332 

3,341,477 

28,332,448 

11,405,282 

382.159 

388,409 

144,979 

2,049,104 

3,798,970 

1,240,404 

13.442.849 

12.749,073 

7,440,741 

554,444 

334,552 

552,540 

4,455,922 

1.823.928 

4,499,940 

20  800,529 
4,383,142 
20.754.209 

948,878 

982,485 

8.441,505 

8,294,274 

23.979,270 

29,852.242 

304,429 

208,779 

95,952 

3,848,409 

1,497,722 

581,443 

13,130,375 

4,429.649 

1,784,344 

384,344 

58,421 

2,039,514 

547,490 

10,731,135 

2,701,079 

79,779 

488.524 

437,541 

429,812 

144,704 

1,119,445 

2,444,905 

4,748,484 

4,424,491 

4,230,309 

7,210,258 

17,482,378 

14,833,704 

24,129,944 

18,404.159 

284,794 

2,128.848 

10.385.211 

232,390 

124.989 

184,449 

3,838,550 

997,353 

1,782,454 

17,989,375 

4,540,574 

4,082,290 

359,431 

418,478 

127,223 

4.020.079 

4,484,173 

1,935,133 

11,971,287 

20.847,110 

9,578,040 

Auto- 

Nawspapar  Ratail  Ganaral  motiva  Financial  Classifiad  tising 

Total 


Racord  Amarican  (d) 

Advartisar  . (S) 

*  Globa  . (a) 

*  G'oba  . (m) 

p  Globa  . (S) 

*  Harald  . (m) 

I  •  Harald  . (S) 

Travalar  . (a) 


80ST0N.  MASS. 
5,231,359  1,044,877  509,930 

2,415,424  335,083  58,142 

9,842,792  2,700,024  1,007,881 
4,388,732  2,859,595  1,040,348 
7,907,213  1,758,954  253,200 

4,730,223  2,849,907  1,058,447 
8,359,878  1,584,530  149,927 

10,855,224  2,703,313  999,384 


141,254  1,580,134  8,771,380 

9,048  843,184  3,441,059 

324,574  4,249,529  18,223,041 

335,444  4,554,908  17,254,817 

39,859  4,349,494  14,329,111 

488,240  3,092,574  14,340,425 

44,144  2,403,344  12,744,873 

447,351  1,873,744  14,957,215 


BUFFALO,  N.  Y. 

Couriar  Exprass  (m)  7,190,402  1,225,437  2,127,478  279,443 

pr  p  Couriar  Exprass  iS)  8,532,780  1,048,491  959,572  72,705 

pr  §  Naws  . (a)  17,724,720  3,058,513  2,278,291  294,444 

CAMDEN.  N.  J. 

Couriar-Post  (a)  12,478,719  1,142,893  1,074,932  277,784 

CHARLESTON,  W.  VA. 

Mail  . (a)  4.844.441  1,333,735  1,119,320  298,412 

Gazatta  . (m)  4,554,382  1,333,791  1,040,705  245.742 

p  Gazatta  Mail  (S)  2,957,337  508,284  142.475  191,871 

CHARLOnE,  N.  C. 

Naws  . (a)  7,387,724  1,441,292  872,030  442,235 

Obsarvar  . (m)  13,045,323  1,422,445  985,080  538,847 

§  Obsarvar  (S)  4,212,474  784,491  244,773  110,434 

CHICAGO,  ILL. 

pr  Tribuna  (m)  25,409,384  4,949,833  1,305,440  1,019,047 

pr  Tribune  (S)  10,441,154  3,105,432  374,423  350,143 

§  Daily  Naws  (a)  13,939,952  4,788,845  992,920  584,034 

Amarican  (a)  5.474,975  1.494.536  719,172  239,283 

Amar.can  IS)  5,917,502  394,867  109,439  34,259 

Sun-TImas  (m)  11,441,152  2,390,152  1,145,743  417,419 

p  pr  Sun-Timas  (S)  4,949,432  1,129,432  312,134  253,584 

CINCINNATI.  O. 

Enquirer  .  (m)  11,540,870  2,081,434  1,272,009  408,489 

§  Enquirer  (S)  10,135,912  1,271,377  344,314  115,782 

Post  ft  Timas-Star  (e)  13,751,447  2,827,927  1,448,372  474,817 

CLEVELAND.  O. 

pr  Plaii  Dealer  (m)  I3.77I.853  2,424,494  1,424,894  1,004,540 

§  pr  Plain  Dealer  (S)  11,232,412  1,844,719  488,410  140,735 

pr  Press  (a)  20,525,287  2,949,751  1,749,738  751,482 

COLUMBUS.  O. 

Dispatch  (a)  14,348,919  2,543,880  2,032,308  840.378 

Dispatch  (S)  8,842,115  983,778  332,438  207,110 

Citizan-Journal  (m)  4,431,457  1,793,330  882,724  781,840 

Star  . (w)  384,215  97.758  28.335  27,353 

DALLAS,  TEX. 

News  .  (m)  14,257,783  2,771,426  1,521,584  428,154 

6  Naws  . (S)  4,479.729  1,074,547  205,534  90,091 

pr  Times-Harald  ..  (a)  18,125,424  2.819.952  1,748,014  390,108 

p  Timas-Herald  . (S)  5,425,400  1,051,891  271.741  83,133 

DAYTON,  O. 

Journal  Harald  .  (m)  13,597,444  1,904,801  1,417,481  405,700 

News  . (a)  15,006,573  1,901,714  1,418,324  404,925 

p  Naws  . (S)  5,040,980  641,278  112,017  47,147 

DENVER.  COLO. 

Rocky  Mountain 

Naws  . (m)  14,258,190  1,131,971  1,459,130  474,538 

p  Rocxy  Mountain 

News  . (S)  3,198,312  434,333  184,672  55.942 

pr  Post  . (a)  14,928,848  2,537,847  1,843,041  1,018,931 

§  Post  . (S)  5,413,544  1,044,834  235,154  113,071 


2.412.444  13,301,444 
749,050  11,383,202 
5,712,470  29,151,034 


5,217,541  20.528.389 


2.578.509  12.429.941 
2.579.074  12,085,817 
519,329  4.345,303 


4,740,009  14,997,544 
5,799,052  22,009,583 
2,096,545  7.474,484 


8,252,522  41,142,788 
5,974,849  20.447,243 
3,794,414  24,123,385 
1,311,240  9,559,199 

813,248  7,274,457 

5,444,721  20,873,797 
1,440,449  10,285,841 


9.003,970  24,418,898 
3,587,102  15,477,484 
4,571,444  25.374.420 


12,441,459  31.443,791 
5.049,491  18,778,550 

8,225,478  34.335.800 


7,954,443  29,879,341 
5,014.104  15,382,559 
2,334,204  12,351,019 
10  537,471 


8,744,170  27,839,834 
3,259,714  9,329,029 

7,357,447  30,438,381 
2,404,748  9,457,708 


4,825,534  24,528,343 
4,833,490  25,837,805 
1,742,589  7,407,189 


8,147,701  25.721.941 

1,543,750  5,439,831 

8,780,677  31,147,899 
4,491,711  11,500,319 


Represented  Nationally  by 

STORY,  BROOKS  & 
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1 


Newspaper 


Register  . (m) 

pr  Tribune  . (e) 

§  pr  Register . (S) 


p  pr  Free  Press  .  .  (m) 

pr  Free  Press  .  (S) 

pr  News  . (e) 

§  pr  News  . (Sj 


•  Telegram  . (S) 

Star  Gaiette  S 
Advertiser  . (d) 


Times  . (m) 

P  Times  . (S) 

Herald  Post  . . (e) 


*  Times  (e)  t  News  (m) 

p  Times-News  . (S) 

Register-Guard  . (e) 

•  Register-Guard  ...(S) 

Herald  . (e) 

Herald  News  . (e) 


Total 

Auto* 

Adver- 

Auto- 

Retail 

General 

motive 

Financial 

Classified 

tising 

Newspaper 

Retail 

General 

motive 

Financial 

Classified 

sing 

DES  MOINES 

,  IOWA 

HAVERHILL. 

MASS. 

2.i3 1,760 

1,056,934 

627,051 

159,848 

2,657,715 

7,225,391 

Journal  . 

...(e) 

1,286,145 

124,941 

35,448 

10,582 

790,151 

2  i7l.ll6 

7,124,978 

1,127,020 

840,495 

305,224 

2,647,720 

12,099,639 

2,459,646 

1,299,506 

252,116 

69,882 

1,861,899 

5,943,553 

HONOLULU. 

HAWAII 

Advertiser  . 

-|m) 

8,036,826 

1,821,750 

1,205,958 

584,287 

5,563,131 

17  6S6,355 

DETROIT,  MICH. 

Star-Bulletin  . 

...(e) 

12,105,274 

1,982,820 

1,227,813 

578,210 

5,551,244 

21  93,368 

7,415,550 

1,586,845 

951,404 

350,685 

2,022,894 

12,343.591 

§  X  Star-Bulletin 

2,361,018 

579,242 

180,391 

126,108 

582,177 

3,836,082 

&  Advertiser  . . . 

...(S) 

3,491,871 

812,009 

146,000 

81,276 

1,561,809 

6.III.9I6 

12,825,925 

2,389,544 

1,073,721 

292,966 

4,918,818 

21,513,002 

5,513,419 

1,078,119 

216,213 

131,469 

2,799,759 

9,742,049 

HOUSTON. 

TEX. 

pr  Chrcnicle  . 

...(e) 

19,693,664 

3.067,880 

1,398,591 

400,753 

13,060,077 

37,733,052 

ELMIRA,  N.  Y. 

p  pr  Chronicle  . . . 

..  (S) 

9,659,8n 

1,210,112 

283,674 

97,530 

3,149,787 

14414.340 

1,817,019 

347,876 

158,594 

116,200 

571,290 

3,011,823 

§  pr  Post  . 

..(m) 

17,744,706 

2,617,690 

1,273,002 

430,616 

7,457,886 

29.642.166 

or  Post  . 

...(S) 

6,513,414 

884,675 

225,870 

53,305 

1,712,338 

9,415,520 

7,289,929 

744,221 

678,860 

158.485 

1,944,125 

10,961,827 

Press  . . 

...(e) 

920.892 

132,618 

90,835 

51,112 

252,741 

1,465,695 

EL  PASO. 

TEX. 

INDIANAPOLIS.  IND. 

9,049,786 

1,609.709 

974,654 

293,995 

4,597,746 

16,586,843 

News  . 

...(e) 

9,809,247 

2,072,549 

1,311,237 

364,520 

7. 28 i, 052 

20  943,342 

3,061,804 

502,756 

90,838 

64,957 

847,589 

4,573,668 

Star  . 

.  (m) 

10,550,114 

2,201,048 

1,408,359 

382,841 

7,302,872 

21,940,011 

8,637,723 

1,664,932 

994,129 

330,132 

4,571 ,539 

16,223,242 

I  star  . 

...(S) 

9,055,711 

1,147,286 

193,846 

145,322 

2,526,408 

13,069,470 

Times  . 

..(e) 

5,275,165 

955, 144 

682,417 

292,299 

2,066,286 

9,385,822 

ERIE.  N. 

Y. 

p  Times  .  . 

...(S) 

1,751,895 

476,856 

101,313 

55,799 

453,173 

2,842,237 

9,059,603 

1,287,817 

1,024,149 

246,394 

2,978,698 

14,732,160 

2,958,336 

501,126 

138,430 

129,819 

1,556,043 

5,286,853 

JACKSON. 

MISS. 

Clarion-Ledger 

.  .(m) 

6,863,171 

1,026,228 

1,287,233 

425,370 

2,977,535 

12,986,163 

EUGENE. 

ORE 

p  Clarion-Ledger 

8,433,975 

1,023,146 

949,083 

196,328 

5,615,108 

16.543,262 

&  News  . 

.  .  .(S) 

2,806,079 

585,359 

118,953 

206,233 

763,898 

4,484.112 

2,446,194 

388,692 

177,808 

41,789 

1,462,685 

4,557,069 

News  . 

...(e) 

6,861,062 

1,062,808 

1,287,647 

427,666 

2,975,268 

12,855,519 

EVEREHE,  WASH. 

JACKSONVILLE.  FLA. 

7,628,665 

859,962 

612,248 

355,416 

3,249,780 

13,012,262 

Times-Union  . 

..(m) 

17,140,533 

2,011,849 

3,114,754 

573,782 

4,539,721 

27,520,439 

§  Times-Union  _ 

...(S) 

5,088,917 

848,954 

381,321 

96,965 

1,673,240 

8,092,452 

FALL  RIVER, 

MASS. 

Journal  . 

-  .  (e) 

4,456,949 

1,790,426 

1,946,487 

426,486 

4,459,549 

13,119,976 

8,234,620 

1 .075,430 

718,977 

471,947 

1,781,760 

12,402,013 

td  News  . 

FORT 

LAUDERDALE.  FLA. 

..(e) 

15,860,931 

1,149,090 

1,321,909 

529,797 

6,053,042 

25.468.271 

News  . 

..(S) 

7,395,041 

420,358 

266,464 

172,977 

1 ,747,323 

10.002,278 

News  . 

(ba.) 

2,880,273 

41,063 

52,228 

61,215 

1 ,282,528 

4,431,960 

FORT  WAYNE,  IND. 

Journal  Gazette  .. 

..(m) 

7,279,439 

1,516,781 

1,024,176 

329,027 

5,864,598 

16,146,122 

p  Journal  Gazette 

..(S) 

4,130,790 

491,771 

120,611 

25,863 

1,550,122 

6,319,807 

News-Sentinel  . 

..(e) 

12,395,729 

1,656,521 

1,191,222 

403,520 

6,193,557 

22,061,461 

Star-Telegram  _ 

FORT  WORTH.  TEX. 

(m) 

4,591,609 

2,236,019 

842,747 

229,079 

4,318,038 

12,251,888 

Star-Telegram  .... 

.(e) 

14,057,467 

2,256,501 

1,581,678 

222,728 

4,241,447 

22,405,582 

p  Star-Telegram  . . 

(S) 

6,088,289 

634,615 

307,876 

68,671 

1,834,263 

8,941,917 

Id  Press  . 

..(e) 

4,031,538 

514,087 

342,706 

96,387 

1,055,482 

6,170,239 

Press  . 

...(S) 

1,560,836 

118,592 

153,072 

33,550 

447,555 

2,329,471 

Bee  . 

FRE5NO,  CALIF. 

..(e) 

10,725,905 

1,808,077 

1,196,836 

390,798 

4,100,931 

18,493,553 

p  Bee  . 

(S) 

4,275,483 

962,565 

483,229 

169,599 

1,716,186 

7,612,003 

GARY,  1 

IND. 

Post-Tribuna  . . 

X  Post-Tribune  . 

Northwest  Indiana 

...(e) 

...(S) 

13,386,237 

4,503,956 

1,005.830 

444.021 

800,239 

127,717 

277,004 

115,087 

3,899,419 

1,074,472 

19,636,306 

6,265,595 

Sentinel  . 

..(m) 

1,427,004 

99,146 

54,620 

68,766 

1.092,196 

2,742,526 

GLENS  FALLS.  N.  Y. 

•  Post  Star  (m) 

&  Times  . 

...(e) 

5,499,257 

537,750 

372,600 

237,131 

1,861,756 

8,613,291 

GRAND  RAPIDS.  MICH. 

Press  . 

...(e) 

15,690,117 

1,994,671 

1,612,595 

507,025 

6,898,650 

26,929,494 

§  Press  . 

..(S) 

4,307,852 

674,827 

313,387 

147,846 

1,334,240 

6,779,127 

HACKENSACK.  N.  J. 

pr  Record  . 

...(c) 

16,004,424 

1 ,626,749 

1,175,732 

544.844 

4,711,828 

24,348,809 

HAMMOND.  IND. 

fd  Times  . . 

..(e) 

11,797,916 

734,703 

801,693 

262,247 

3,161,486 

16,930,494 

Times  . 

.  .  .(b) 

4,274,541 

215,458 

225,585 

203,866 

1,109,217 

6,030,738 

HARRISBURG.  PA. 

Patriot  . 

..(m) 

9,465,368 

1,692,206 

916,867 

290,257 

3,862,081 

16,344,849 

p  Patriot-News  .... 

...(S) 

3,501,099 

737,853 

204,938 

76,931 

987,686 

5,509,113 

HARTFORD 

CONN. 

Courant  . 

..(m) 

6,653,121 

1,660,985 

1,026,039 

319,210 

4,001,090 

13,844,875 

p  Courant  . 

...(b) 

5,999,714 

1,252,685 

516,376 

191,834 

1,629,422 

9,592,717 

§  Times  . 

...(e) 

13,827,181 

2,967,638 

1,743,505 

437,521 

5,642,165 

24,857,484 

JERSEY  CITY,  N.  J. 


pr  Jersey  Journal  .. 

(e) 

7,514,051 

1,167,688 

955,718 

374,200 

3,742,219 

14,080,418 

KANSAS  CITY.  MO. 

Times  . 

(m) 

14,575,234 

1,787,937 

890,888 

213,565 

5,268,200 

22,737,548 

Star  . 

(e) 

10,410.448 

1,891,033 

1,306,754 

235,832 

5,207,210 

19,081,887 

§  Star  . 

(S) 

5,824,372 

1,339,137 

350,279 

408,010 

2,764,991 

10,692,072 

KNOXVILLE. 

TENN. 

Journal  . 

(m) 

4,392,572 

1,142,125 

612,299 

258,366 

2,298,435 

8,763,859 

News-Sentinel  . 

(e) 

9,301,594 

1,248,838 

914,851 

319,170 

2,254,437 

14,086,980 

p  News-Sentinel  ... 

(S) 

2,875,336 

455,988 

80,859 

23,326 

1,062,042 

4,500,222 

LAWRENCE, 

MA5S. 

Eagle-Tribune  . 

(d) 

8,727,654 

745,000 

590,390, 

463,022 

2,257,204 

12,904,839 

LITTLE  ROCK.  ARK. 

Gazette  . 

(m) 

8,365,584 

1,144,302 

1,076,699 

258,773 

2,806,050 

13,781,547 

p  Gazette  . 

(S) 

3,384,753 

638,330 

190,450 

195,648 

953,318 

5,368,161 

LONG  BEACH.  CALIF. 

pr  Independent  .... 

,(m) 

13,414,276 

2,152,648 

1,725,749 

554,426 

7,271.436 

25,543,465 

p  Independent  Press- 

Telegram  . 

(S) 

5,084,626 

678,273 

182,412 

93,119 

2,845,490 

8,884,436 

pr  Press-Telegram  . . 

(e) 

14,462,974 

2.149,203 

1,722,467 

556,442 

7,341,034 

26.234,304 

LONG  ISLAND.  N.  Y. 

Newsday  (Suffollt)  . 

(e) 

16,631,600 

1,852,191 

1,546,406 

423,129 

6,652,786 

27,162,007 

Newsday  (Nassau)  . 

(e) 

18,933,377 

1,857,645 

1,546,438 

500,833 

6,653,381 

29,813,220 

LOS  ANGELES.  CALIF. 

Dr  Times  . 

(m) 

29,749,896 

4,672,520 

1,956,567 

1,872,133 

17,699,225 

55,989,413 

§  pr  Times  . 

(S) 

21,397,322 

2,542,227 

482,501 

1,103,669 

1 1 ,498,438 

37,028,286 

Herald-Examiner  . . . 

(e) 

14,397,901 

3.184,077 

1,358,847 

604,390 

4,542,013 

24,111,239 

Herald-Examiner  ... 

.(S) 

5,772,087 

1,061,194 

210,177 

76,719 

1,575,017 

8,697,065 

Courier  Journal 
Courier  Journal 
Times  .  . . 


Sun 

xSun 


Item 


*  Union  Leader 
X  ‘News  . 


LOUISVILLE,  KY 


...(m) 

8,258,127 

1,699,328 

1,961,243 

881,833 

4,818,392 

17,692,239 

.  (S) 

7,490,680 

680,948 

281.823 

239,580 

1,334,800 

10,034,579 

(e) 

11,353,911 

1,784,008 

2,282,111 

904,995 

4,749,049 

21,243,141 

LOWELL, 

MASS. 

..(e) 

6,741,451 

589,854 

496,965 

177,924 

1,877,501 

10,059,753 

..(S) 

1 .562,076 

325,718 

70,686 

110,743 

1,017,109 

3,101,534 

LYNN.  MASS. 

...(e) 

6,255,552 

546,263 

382,271 

341,040 

1,971,735 

9,625,050 

MANCHESTER.  N.  H. 

....(d) 

5,998,767 

1,328,667 

732,710 

304,645 

2,048,272 

10.534.988 

...(S) 

1,535,464 

484,385 

183,714 

148,905 

484,877 

2,838,007 

Represented  Nationally  by 

STORY,  BROOKS  & 
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Total 

Auto-  Advtr- 

Ratail  Ganaral  motiva  Financial  Classifiad  tising 


Auto-  Advar 

Ratail  Ganaral  motiva  Financial  Classifiad  tising 


N  twspapar 


Nawspapar 


Comnarcial  Appaal  (m) 
t  CoP^marciai 

Ap.-eal  . (S) 

pr  Pn'si-Scimitar  _ (a) 


Racord  (m)  & 
Journal  . 


10,507,358  Pf  Timas  . 

2,852,829 

World-Harald 
32,459,344  §  World-Harald 

18,177,532 
14,308,889 

2,054,524  pr»Star  . 

pr  *  Santinal 
pr  Santinal  . . . . 

II.0IM29 

10,918,887 

3,334,938  star  Naws  . 

p  Indapandent- 
Star  Naws  .. 
18,848,274  Indapandant  . 


pr  Bulletin 
§  p  Builatin 
pr  Inquirer 
pr  Inquirer 
Naws  _ 


MEDIA  RECORDS  SCORECARD  FOR  1964 


th  IN  CLASSIFIED  ADVERTISING 
^  FOR  MORNING  NEWSPAPERS 


Represented  Nationally  by 

STORY,  BROOKS  & 
FINLEY,  INC. 

Member  of  Florida’s 
Golden  Markets  Group 


The  South’s  Largest  and 
Most  Influential  Newspaper 


Newspaper 


Bulletin  . (e) 

$  Journal  . (m) 

Journal  . (S) 


*  Eagle  (e)  t  Times  (m) 
P  Eagle  . (S) 


News-Leader  .  (e) 

Times-Dispatch  _  (m) 

§  Times-Oispatch  _ (S) 


pr  *  Enterprise  (m)  t 

Press  . (e) 

p  Press-Enterprise  . . .  (S) 


Times  . (ml 

P  Times  . (S) 

World-News  . (e) 


Auto- 

Retail  General  motive 

PROVIDENCE,  R.  I. 
I2.2IS.7N)  2,071, sal  1,275,335 
9,842,127  2,457,258  2,421,115 
4,592,685  1,348,230  1,167,912 

READING,  PA. 
8,801,443  1,100,542  1,007,082 
3,639,001  462,594  167,245 

RICHMOND,  VA. 
10,955,534  2,301,708  1,652,367 
9,859,964  2,015,434  1,783,997 
7,722,606  968,776  333,541 

RIVERSIDE,  CALIF. 

10,596,916  1,409,442  862,911 

3,123,552  563,873  122,554 

ROANOKE,  VA. 
7,701,915  1,112,112  770,214 

2,586,910  546,694  114,582 

7,770,623  1,125,990  794,396 


Financial 

Classified 

Total 

Adver¬ 

tising 

570,265 

740,883 

405,479 

4.319.500 

4,462,666 

1,139,199 

20,511,222 

20,351,760 

10,656,684 

303,445 

119,793 

2,466,495 

400,154 

13.848.756 

4,790.866 

880,694 

772,335 

434.257 

5,779,337 

5,978,364 

1,634,291 

21,630,308 

20,656,924 

11,125,773 

340,953 

31,981 

5,122,367 

1,187,649 

18,534,209 

5,029,919 

363,177 

214,720 

362,684 

2,842,699 

727,846 

2,847,536 

12,838,320 

4,201,698 

12,955,425 

Total 


Auto- 

^dver- 

Newspaper 

Retail 

General 

motive 

Financial 

Classified 

tising 

SAN  DIEGO. 

CALIF. 

Union  . 

(m)  11,030,701 

2,216,382 

1,501,296 

365,651 

6,242,150 

21,747,467 

p  Union  . 

(S)  7,839,582 

816,175 

541,875 

125,972 

1,760,392 

11.106,020 

Tribune  . 

(e)  18,202,756 

2,368,211 

1,955,559 

467,157 

6,227,801 

29  .24,825 

SAN 

FRANCISCO.  CALIF. 

pr  Chronicle  . 

(m! 

11,757,292 

3,490,486 

1.028.406 

664,693 

8,755,763 

26  074,479 

§  pr  Chronicle  . 

.(sl 

6,809,592 

1,579,159 

118,399 

57,228 

2,568,714 

II  134,968 

pr  Examiner  . 

(ml 

10,948,835 

2,796,733 

918,637 

532,457 

12,934,132 

28  149.163 

pr  Examiner  . 

(S' 

7,082,265 

1,519,364 

196,094 

39,779 

3,766,077 

12  606,2tt 

pr  News-Call-Bulletin 

(<: 

8,824,567 

2,011,785 

1,036,684 

401,219 

1,840,492 

14.155,144 

SAN  JOSE. 

CALIF. 

pr  Mercury  . 

(m! 

1  19,021,837 

2,399,806 

2,524,587 

626,527 

10,663,799 

35.418.044 

pr  News  . 

(e)  19,221,631 

2,398,378 

2,501,802 

624,989 

10,659,900 

35.618,063 

p  §  Mercury-News 

(S)  6,925,317 

926,747 

295,150 

76,496 

2,659,118 

10,884,450 

SAN  RAFAEL. 

CALIF. 

lnd«p«ndent>JourPdl 

(ei 

1  9,181,270 

771,930 

1,102,094 

326,841 

6,025,783 

18  034,897 

SCHENECTADY.  N.  Y. 

Gazette  . 

(m)  8,487,298 

1,496,124 

905,440 

367,891 

3,459,626 

14.853,588 

Union-Star  . 

(e)  6,286,532 

738,814 

498,000 

405,471 

1,927,433 

9,948,811 

ROCHESTER,  N.  Y. 

Democrat  t 


Chronicle 

(m) 

11,577,165 

1,616,850 

1,855,418 

497,493 

4,644,028 

20.560.069 

$  Democrat  8i 

Chronicle 

(S) 

7,559,174 

884,177 

664,652 

291,240 

1,914,633 

11,316,455 

Times  Union  . 

(e) 

17,142.026 

1,882,109 

2,379,425 

677,721 

3,128,921 

25,283,733 

ROCKFORD.  ILL. 

fd  *  Star  (m)  &  Register- 

Republic  . 

(e) 

8,654,914 

1,193,362 

851,115 

287,679 

3,743,562 

14,794,405 

Star  . 

(S) 

4,454,939 

233,730 

267.316 

151,535 

1,229,962 

6,337,605 

SACRAMENTO.  CALIF, 

Bee 

(e) 

17,517.418 

2,410,320 

1,525,988 

463,011 

8,173,984 

30.130,184 

p  Bee 

(S) 

5,293,674 

813,076 

286,308 

82,531 

2,789,899 

9,272,249 

Union 

(m) 

4,969,056 

741,774 

686,536 

366,488 

3,894,449 

10,931,768 

X  Union 

(S) 

1,530,134 

330,459 

59,632 

43,811 

721,939 

2,701,469 

ST.  LOUIS. 

MO. 

fd  or  Globe- 

Democrat 

(m) 

9,936,851 

2,113,719 

1,310,485 

860,348 

2,452,201 

16,731,228 

§  pr  Globe- 

Democrat  ..(weekend) 

3,945,332 

1.186,676 

373,886 

184,301 

1,599,395 

7,300,716 

pr  Post-Dlsoatch 

(e) 

14,517,733 

2,954,101 

1,548,723 

671,912 

7,441.142 

27,200,773 

p  pr  Post-Dispatch 

(S) 

8,751,657 

1,536,761 

405,612 

181,916 

4.993,613 

15,879,437 

ST.  PAUL.  MINN. 

Pio  leer  Press 

(m) 

4,961,725 

2,127,608 

944,839 

604.820 

5,161,948 

13,889,461 

p  Pioneer  Press 

IS) 

6,379,167 

1,039,589 

133,651 

157,792 

2,648,236 

10,358,631 

pr  Dispatch  . 

(e) 

15,053,415 

2,252,986 

1,144,050 

722,729 

5,159,011 

24,344,139 

ST. 

PETERSBURG.  FLA. 

Independent  . 

(6) 

4,645,504 

1,149,645 

807,461 

375,060 

6,168,221 

13,567,524 

pr  Times . 

(m) 

16,567,468 

1,850,902 

1,826,055 

973,499 

6,357,905 

27,614,237 

p-pr  Times  . 

(S) 

5,753,205 

875,205 

212,368 

214,901 

1,427,589 

8,484,012 

SALEM.  ORE. 

Oregon  Statesman  . 

(m) 

6,991,642 

662,748 

629,345 

188.607 

3,487,119 

12,105,537 

X  Oregon  Statesman 

(S) 

1,702,734 

282,373 

84,199 

13,754 

760, 145 

2,844,444 

Capital  Journal  .... 

.(e) 

8,074.973 

722,531 

687,793 

202,721 

3,781,770 

13,555,122 

SALT  LAKE  CITY,  UTAH 

Tribune  . 

.(m) 

14,186,552 

1,636,497 

1,543,673 

410,719 

6,307,453 

24,167,855 

§  Tribune  . 

(S) 

5,519,298 

853,454 

204,957 

48,323 

1,666,341 

8,310,449 

Deseret  News 

Telegram  . 

.(e) 

14,100,519 

1,543,401 

1,539,557 

405,714 

6,264,105 

24,065,057 

SAN  ANTONIO.  TEX. 

fd  Express  . 

(m) 

9,889,340 

1,522,337 

990,401 

425,364 

6,387,325 

19,244,388 

§Express.News  . 

(SI 

5,588,132 

657,194 

122,541 

48,492 

2,102,337 

8,522,731 

Express-News  . 

(Sai 

1,302,192 

160,399 

64,794 

24,451 

1,862,266 

3.417.569 

fd  News  . 

.(e) 

10.975,027 

1,590,669 

1,018,882 

373,559 

6,339,124 

20,315,908 

fd  Light  . 

.(e) 

13,995,152 

1,449,786 

1,042,705 

411,349 

5,401,727 

22,324,033 

p  Light  . 

(S) 

6,868,162 

515,590 

198,110 

46,057 

1,542,734 

9,175,805 

pr  Light  . 

(Sa) 

659,504 

135,461 

55,263 

18,422 

1,034,007 

1,905,351 

SAN  BERNARDINO.  CALIF. 

pr  *  Sun  (m)  & 

Telegram  . 

(e) 

11,740,368 

1,590,546 

1,130,046 

426,947 

6,756,676 

21,769,137 

p  Sun-Telegram  _ 

.(S) 

3,464,815 

578.848 

225,857 

78,052 

1,977,988 

6,328,616 

SCRANTON,  PA. 


Times  . 

(e) 

8,471,922 

1,490,831 

'  721,635 

210,677 

1,140,085 

12,156,615 

SEAHLE,  WASH. 

Post-Intelligencer  .. 

(m) 

7,048,846 

1,687,264 

976,883 

328,108 

5,664,521 

15,739.556 

p  Post-Intelligencer 

(S) 

2,959,868 

792,046 

175,415 

43,268 

1,424,944 

5.396.686 

Times  . 

(e) 

11,919,491 

2,718,071 

1,340,761 

340,163 

7,873,596 

24.241,073 

Times  . 

(S) 

4,844,424 

902,041 

168,892 

50,291 

2,914,745 

8,882,539 

SHREVEPORT.  LA. 

Journal  . 

(e) 

6,387,602 

1,273,450 

1,023,275 

330,034 

2,848,809 

12,041,107 

Times  . 

.(mj 

9,666,381 

1,364,457 

1,037,104 

328,089 

2,856,477 

15,433,297 

Times  . 

(S) 

3,961,292 

281,676 

177,681 

43,723 

1,062,432 

5,529,874 

SOUTH  BEND.  IND. 

Tribune  . 

(e) 

11,442,630 

1,194,725 

1,675,697 

349,842 

3,443,585 

18,260,920 

Tribune 

(S) 

5,315,282 

460.672 

314,349 

173,527 

731,521 

6.995.630 

SPOKANE,  ' 

WASH. 

Spokesman-Review  . 

.  (m) 

4,628,625 

1,101,888 

683,767 

82,888 

2,470,935 

8,998,930 

§  Spokesman-Review 

(S) 

2,866,356 

728,078 

150,819 

105,085 

1,289,354 

5,141,861 

Chronicle  . 

(e) 

6,279,910 

1,147,185 

760,375 

160,928 

2,386,613 

10,795,977 

STOCKTON. 

CALIF. 

Record  . 

(e) 

12,226,192 

1,463,493 

1,311,574 

496,966 

4,142,739 

19,772,771 

SYRACUSE, 

N.  Y. 

Herald  Journal  _ 

(e) 

12,125,106 

2.240.900 

1,841,864 

258,313 

3.397.308 

20,474,398 

p  Herald  American 

(S) 

4,201,293 

623,848 

308,046 

77,845 

1,610,280 

6,978,030 

Post-Standard  . 

.(m) 

5.019,066 

2,026,811 

1,365,056 

242,157 

1.586.951 

11.047,131 

§  Pcst-Standard  _ 

..(S) 

1,397,642 

720,799 

156,947 

72,477 

443,273 

2.950,952 

TACOMA,  WASH. 

News  Tribune  . 

(e) 

9,887,451 

1 ,969,365 

944,899 

296,684 

4,901,397 

18,051,187 

News  Tribune  . 

(S) 

3,463,716 

338,377 

125,337 

60,775 

787.401 

5,781,918 

TAMPA  1 

FLA. 

pr  Tribune  . 

.(m) 

13,909,496 

2.254,96i 

1,723,520 

524,396 

6,101,706 

24,592,197 

§  Tribune  . 

(S) 

5,532,974 

862.439 

268,506 

54.441 

2,353,627 

9,075,065 

Times  . 

(•) 

6,426,765 

1,862,597 

1,312,109 

390,428 

6,021,617 

16,128,099 

TOLEDO, 

,  o. 

fd  Times  . 

2,439,467 

1,666,414 

1,361,185 

317,064 

1,805,854 

7,632.389 

Blade  . 

(«) 

14,050,109 

1,936,661 

1,388,043 

357,072 

5,643,190 

23,458,446 

Blade  . 

(S) 

7,525,041 

650,593 

175,810 

1 15,342 

2,121,944 

10,595,106 

TORONTO,  CANADA 

Globe  &  Mail  . 

.(m) 

6,432,475 

4,362,334 

1,222,236 

561,840 

5.676.141 

18.553,966 

m  pr  Telegram  . 

(e) 

13,851,923 

4,191,989 

1,591,377 

268,373 

7,855.415 

27,873,992 

Star  . 

.(e) 

15,277,559 

3,053,309 

1,691,181 

267,290 

10,544,635 

30,954,197 

TRENTON. 

N.  J. 

fd  Times  . 

(e) 

7.949,471 

1,304,127 

853,196 

370,421 

3,063,416 

13,754,298 

X  Times  Advertisers 

(S) 

5,165,229 

401,560 

197,814 

140,391 

1,026,287 

6,934,970 

Trentonian  . 

.  (m) 

6,020,001 

458,043 

702,422 

239,326 

2,632,912 

10,192,761 

TROY.  N.  Y. 

*  Record  (m)  & 

Times  Record  .... 

(e) 

8,097,814 

1,251,325 

940,420 

268,230 

1,864,022 

12,565.585 
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Newspaper 


TULSA,  OKLA. 

Tribuna  . (a)  I2.27&.775  I.SfMSO  I,I34,6I&  351.844  4.272,524  19.938.447 

World  . (m)  12,300,841  1,899,883  1,130,483  352,081  4,272,225  19,949,934 

Wold  . (5)  4,591,071  444,710  43,003  110,043  1,748,400  4,978,154 

UNION  CITY.  N.  J. 

Huoson  Dispatch  ...(m)  5,570,758  514,475  524,873  349,544  2,985,053  10,241,247 

UTICA.  N.  Y. 

Observar  Dispatch  .(a)  4,454,077  1,159,142  793,992  248,744  2,501,987  11,234,491 

lObsarvar  Dispatch  (S)  2,340,404  344,741  105,374  134,374  527,935  3,493,798 

Press  . (m)  8,744,280  1,174,833  844,508  402,170  2,558,459  13,917,724 

WASHINGTON,  D.  C. 

News  . (a)  9,595,345  1,019,731  1,049,412  342,105  2,740,815  14,843.914 

Post  . (mj  22,857,932  3,743,171  2,194,084  744,014  14,589,080  44,253,930 

pPost  . (5)  9,484,025  2,048,349  325,989  242,244  4,581,035  14,911.985 

Star  . (a)  18,788,272  2,537,045  1,444,447  444,949  7,847,574  31,447,792 

§Star  . (S)  1,328,350  994,984  159,829  217,894  3,302,444  12,013,438 

WATERBURY  CONN 

’Amarican  . (a)  10,432,943  1,254,184  *  409,418  522,274  2,842,420  15,732,284 

Rapublican  . (S)  3,722,174  211,023  52,787  250,495  894,104  5,155,009 

WEST  PALM  BEACH.  FLA. 

pr  *  Post  (m)  S 

Timas  . (a)  10,581,437  1,217,432  1,102,255  341,327  3,485,074  14,924,852 

pr  Post-Timas  . (S)  3,445,919  417,579  94,509  253,519  795,727  5,242,491 

MACY  WESTCHESTER-ROCKLAND  GROUP,  N.  Y. 

Mamaronack  Timas  ..(a)  4,422,138  1,554,918  504,024  480,705  1,421,453  10,818,408 

Mt.  Varnon  Argus  ...(a)  7,522,490  1,585,444  441,148  485,198  1,957,104  12,249,377 

Naw  Rochalla 

Standard  Star  . (a)  7,998,594  1,577,944  471,271  494,948  1,845,242  12,449,800 

Ossining  Citizan 

Ragistar  . (a)  4,544,431  1,557,022  589,183  423,887  1,798,424  10,950,314 

Paakskill  Star  . (a)  4,344,103  1,412,447  412,094  344,044  492,457  9,495,583 

Port  Chastar  Item  ...(a)  8,419,074  1,439,344  572,445  437,950  1,803,585  12,923,251 

Tarrytown  News  . (a)  4,492,073  1,554,542  541,447  377,007  1,804,343  10,803,589 

Yonkars  Harald 

Statasman  . (a)  8,877,758  1,452,439  738,039  448,280  2,522,079  14,421,377 

Whita  Plains 

Raportar  Dispatch  (a)  9,402,885  1,432,824  937,159  539,987  2,572,339  15,221,814 

Rockland  Journal 

Naws  . (e)  5,728,414  1,385,100  817,445  533,012  2,423,183  11,228,232 

WICHITA,  KANS. 

(m)  10,174,108  1,400,042  913,111  154,210  5,485,913  18.177,441 

'  '  4,549,934  1,327,443  1,070,544  183,374  5,472,428  13,008,788 

3,288,442  791,018  122,040  82.592  1,404,914  5.902,331 

WINSTON-SALEM,  N.  C. 

Journal  . (m)  9,872,957  1,184,980  951,591  429,182  3.440.443  14,043,791 

Santinal  . (a)  9,340,030  1,219,444  928,229  390,813  3,439,373  15,344,127 

Journal  &  Sentinel  ..(S)  3,393,354  301,248  148,744  257,284  1,044,052  5,174,784 

WORCESTER.  MASS. 

4,323,132  391,417  322,970 

5,477,511  1,154.094  924,223 

8,088,041  1,310,433  974,827 


DIRECTORY  OF  FOOTNOTES 
ATLANTA  . Timas  first  publication  June  12. 

80STON  . Evening  Globa  sold  in  combination  with  either  Morning  Globa 

or  Sunday  Globa. 

Evening  Travalar  sold  only  in  combination  with  aithar  Morning 
Harald  or  Sunday  Harald. 

COLUMBUS  . Newspapers  on  strika  as  follows;  Dispatch  June  8  through  June 

28,  Citizen  Journal  June  9  through  June  29.  Star  Waakly  June 
13,  20,  27  and  July  4. 

DETROIT . All  newspapers  on  strika  July  14  through  Novambar  24. 

ERIE  . The  Naws  Morning  and  the  Times  Evening,  are  sold  in  optional 

combination.  Linage  of  one  edition  Timas  Evening  is  shown. 
FORT  LAUDERDALE. . .  Naws  Waning  on  strika  August  27. 

GARY  . Northwest  Indiana  Santinal  Morning  discontinued  April  II. 

GLENS  FALLS  . Post  Star  Morning  and  Timas  Evening^  sold  only  In  combination. 

Linage  of  one  edition  Post  Star  Morning  is  shown. 

HOUSTON  . Press  Evening  last  publication  March  20. 

MANCHESTER  . Sunday  Naws  is  sold  in  optional  combination  with  the  following 

Monday  Union  Leader. 

MERIDEN  . Record  Morning  and  Journal  Evening,  sold  only  in  combination. 

Linaga  of  one  edition  Record  Morning  is  shown. 

MONTREAL . La  Pressa  on  strika  June  4  through  December  31. 

OMAHA  . World-Herald,  Morning  and  Evening,  sold  only  in  combination. 

Linage  of  one  edition  Evening  Is  shown. 

ORLANDO  . Sentinel  Morning  and  Star  Evaning,  sold  only  in  combination. 

PEORIA  . Journal  Star,  Evaning  and  Morning,  sold  only  in  combination. 

Linage  of  one  edition  Evening  is  shown. 

READING  . Eagle  Evening  and  Times  Morning,  sold  only  in  combination. 

Linage  of  one  edition  Eagle  Evening  is  shown. 

RIVERSIDE  . Enterprise  Morning  and  Press  Evening,  sold  in  combination. 

Linaga  of  one  edition  Enterprise  Morning  is  shown. 

ROCKFORD  . Star  Morning  and  Register-Republic  Evenin^g,  sold  only  in  com¬ 

bination.  Linaga  of  one  edition  Star  Morning  is  shown. 

SAN  BERNARDINO  ...Sun  Morning  and  Telegram  Evening  sold  in  optional  combination. 
Linage  of  one  edition  Sun  Morning  is  shown. 

TROY  . Record  Morning  and  Timas-Racord  Evaning,  sold  only  in  com¬ 

bination  .  Linaga  of  one  edition  Record  Morning  is  shown. 

WASHINGTON  . Star  did  not  publish  May  9  and  II  because  of  strika. 

WATERBURY . American  Evening  and  Republican  Morning  sold  only  In  com¬ 

bination.  Linaga  of  American  Evening  is  shown. 

WEST  PALM  BEACH  .  Post  Morning  &  Timas  Evaning  sold  only  in  combination.  Linaga 
of  one  edition.  Post  Morning  is  shown. 

YOUNGSTOWN  . Vindicator  on  strike  August  19  through  Dacembar  31. 

§  Includes  This  Week  Linaga. 
m  Includes  Week-End  Magazine  Linaga. 

X  Includes  Family  Weekly  Linage, 
p  Includes  Parade  Linage, 
pr  Includes  Part-Run  Linage, 
fd  Published  5  days  a  weak  only. 

*  Combination  Newspapers. 


Eagle 

Beacon  . . 

$  Eagle  &  Beacon  .  ..(S, 


4,491,385 
11,135,449 
14,121,442 

YOUNGSTOWN,  O. 

Vindicator  . (e)  4,922,449  1,044,904  951,805  210,101  1,898,222  11,084,504 

p  Vindicator  . (S)  3,943,107  392,349  191,275  48,074  1,248,174  5,843,041 

PART  RUN  LINAGE  Detroit  (Mich.)  News  (e)  .  1,485,405 

Detroit  (Mich.)  News  (S)  .  453,841 

Atlanta  (Ga.)  Journal  (e)  .  240,842  Hackensack  (N.J.)  Record  (e)  ...  1,199,757 

Birmingham  (Ala.)  Naws  (e)  _  521,488  Houston  (Tex.)  Chronicle  (e)  ....  3,384,924 

Buffalo  (N.Y.)  Courier-Express  (S)  24,440  Houston  (Tex.)  Chronicle  (S)  _  200,149 

Buffalo  (N.Y.)  News  (e)  .  142,912  Houston  (Tax.)  Post  (m)  .  2,133,148 

Chicago  (III.)  Tribune  (m)  .  5,357,447  Houston  (Tex.)  Post  (S)  .  42,292 

Chicago  (III.  Tribune  (S)  .  4,271,478  Jersey  City  (N.J.) 

Chicago  (III.)  Sun  Timas  (S)  _  1,419,374  Jersey  Journal  (a)  .  909,331 

Cleveland  (O.)  Plain  Dealer  (m)  44,700  Long  Beach  (Calif.) 

Cleveland  (O.)  Plain  Dealer  (S)  112,890  Independent  (m)  .  2,258,405 

Cleveland  (Oj  Press  (e)  .  3,214,422  Long  Beach  (Calif.) 

Dallas  (Tex.)  TImas-Harald  (e)...  1,005,345  Press-Telegram  (e)  .  2,258,405 

Denver  (Colo.)  Post  (e)  .  3,254,389  Los  Angeles  (Calif)  Timas  (m)  ..  7,908,341 

Des  Moines  (Iowa)  Post  (e) .  244,904  Los  Angeles  (Calif.)  Timas  (S)  ...12,434,175 

Das  Moines  (Iowa)  Register  (S)..  125,371  Memphis  (Tann.) 

Detroit  (Mich.)  Free  Press  (m)  ..  957,959  Press-Scimitar  (a)  .  774,583 

Detroit  (Mich.)  Free  Press  (S)  ..  251,847  Miami  (Fla.)  Herald  (m)  .  2,005,353 


Telegram 
pr  Telegram 
pr  Gazette 


(Linage  supplied  by  publishers  begins  on  page  52) 


MEDIA  RECORDS  SCORECARD  FOR  1964 


Represented  Nationally  by 

STORY,  BROOKS  & 
FINLEY,  INC. 

Member  of  Florida’s 
Golden  Markets  Group 


The  South’s  Largest  and 
Most  Influential  Newspaper 


e.l|(4litmiilznili 


1964  ADVERTISING  UNAGE  REPORTED  DY  832  U.S.  AND  CANADIAN  NEWSPAPERS 

Total,  National,  Local,  Classified  and  Legal  Volume  in 
572  Cities  as  Reported  to  Editor  &  Publisher 


PappT  lithpd  Linate  National  Local  fled  Legal 

Pub-  Total  Ditplay  Clasci- 

ALABAMA 

Daily  . (eSI  <1.687.048  S08.424  7.242.048  1.806.210  130.368 

Engle  . (cSextat)  8.660.724  567.221  6.490.025  1.546.422  57.056 

Timcc  . (oSI  6.477.686  577.472  4.592.096  1.182.426  125.692 

Timoi  . (eS)  I7.3E4.360*  1.023.904  11.970.434  4.254.488  135.534 

Adveiticer-Journal  (meS)  27.693.610  2.611.588  18.727.604  6.1 13.632  240.786 

Newt  . (eS)  9.898.036  539.196  7.562.786  1.734.936  61.118 

Ooec  not  include  Family  Weekly 


Diiplay  Classi- 

National  Local  fled  .  egal 
715.400  12.779.592  7.934.220  744.428 

365.512  2.528.272  933.114  |2I.|28 

348.936  3.103.016  944.622  107,520 

464.219  5.463.174  1.462.153  i  18.772 

435.778  6.347.586  2.976.624  72,164 
165.837  1.296.022  680.631  <4 1, 295 

319.522  2.962.736  1.824.382  177.884 

267.414  1.063.916  299.670  <42.888 


City 

Torrance 

Tulare 


Paper  lished  Linage 

South  Bay  Breeie  (cS)  21.673.638 
,  Advance- Register 

&  Times  . (e)  3.946.026 

Journal  . (e)  4.504,094 

Tiracc-Delta  . (e)  7.588.318 

News  . (e)  10,032.792 

Journal  . (eexsat)  2,283.785 

Democrat  . (el  5.284,524 

Siskiyou  News  .(eeksat)  i,773.688 


Oocatur 
Dothan 
Gadsden  . 
Huntsville 
Montgomery 
T  uscaloosa 


Turlock  . 
Visalia  .. 
Whittier 
Willows 
Woodland 
Yreka  ... 


COLORADO 

Camera  . ..(e)  15.894.578 

.  Record  . (e)  3.302.222 

.Times  . (e)  2.409,542 

.  Tribune 

A  Republican  ....(e)  10,870.615 

Chieftain  . (m)  9,599.519 

Star-Journal  . (e)  9.466.917 

Star-Journal 

A  Chieftain  . (8)  2.979.505 

Total  .  22.045.941 

‘Includes  Readers  A  Briefs — (ml  I 

Gazette  . (eexsat)  2,013.088 

Journal. Advocate  ...(e)  4,I84,7M 


Tribune  . (a)  4.938.374  380.366  3.463.796  952.574  i4l.638 

Arizona  Sentinel 

A  Sun  . (eSexsat)  6.744,318  342,496  4.918.480  1.281.420  201.922 


Boulder 
Canon  City 
Fort  Morgai 
Greeley  . . . 

200.602  1.476.533  273.614  40.905  Pueblo 

374.220  4.898.761  1.064.944  89.859 

343.301  3.643.374  741.230  168 

717,521  8.542.135  1,826.174  90.027 

392.343  5.667.389  1.056.825  69.671 

245.070  2.415.392  34.828  12.561 

1.404.242  6,923.616  2.081,142  160.482 

205.884  2.745.624  694.372  1.512 

1,610.126  9.660.240  2.775.514  161.994 

219.369  3.538.699  454.811  29.498  Rrideenort 

296.408  1.693.888  323.498  29.806  “nogepon 


ARKANSAS 

.  Ruai'd  . (eexsat)  1.991,654 

.News  . (mSI  6.447.784 

•■M'-s  (e)  4,728.073 

Total  .  11.175,857 

,  <<|erthwest  Arkansas 

Times  . (e)  7.186.228 

.Times  . (exsat)  2.707.851 

.Democrat  . (el  10.569.482 

Democrat  . (S)  3,647.392 

Total  .  14.216.874 

News  (eexsat)  4.242.378 

Leader  .  (el  2.343.600 


Fayottoville 


Rocky  Ford 
Sterling 


CONNECTICUT 

.Telegram  . (ml  22.529.431  1.801.808  15.623.155  5,104.468  . 

Post  . (e)  22.302.734  I.809.I5I  15.465.157  5.028.426  . 

Post  . (SI  6.450.679  139.520  4.688.910  1.622.249  . 

Total  .  51.282.844  3.750.479  35.777.222  11.755.143  . 

Press  . (e)  7.507.906  527,366  5.582.724  1.305.724  92.092 

Tima  . (eexsat)  6.506.952  684.922  4.511,234  1.370.796  . 

C<assifled  includes  Legal. 

Record  . (ml  10.162.320  714.938  8,201.004  1,246.378  . 

Journal  . (e)  8.871.730  713.860  7.104.342  1.053.528  . 

Total  .  19.034.050  1.428.798  15.305.346  2.299.906  . 

Local  includes  Legal. 

Advocate  . (e)  14.436.492  I.2I8.5I8  10.382.260  2.692.830  142.884 

Register  . (e)  7.670.726  394.9%  5.989.550  1.204.686  81.494 


Sbringdale 

Stuttgart 


CALIFORNIA 

Antioch  . Ledgar  .  (eexsat)  4.050.340  271.054  2.758.924  951.664  68.698 

Bakarsfleld  . Californian  . (o)  17.260.586  1.583.750  12.374,698  2.958.732  343.406 

Brawley  . News  A  Imperial  Valley 

News-Press  . . .  (eSexsat)  2.766.386  275.198  1.991.500  348.544  151,144 

News  . (mexsat)  3,517.920  53.018  2.41 1.941  915.579  137.382 

.Enterprise  Record  (e)  9.168.782  675.038  6.129.354  2,159.514  204.876 

.'iranscript  (eexsat)  9.028.796  407.008  6.082,678  2.298.562  240.548 

Star-News  Vanguard  (e)  5.802.678  347.410  4,013.940  1.291.248  150.080 

C.assiflid  inc  udes  Legal. 

Escondido  . Times-Advocate  . (O)  6.688.416  297.654  4.576.206  1.590.190  224.364 

Eureka  . Timos-Standard  (meS)  12.423.418  729.848  8,837.710  2.549.442  306.418 

Fullerton  .  News  Tribune  (el  9.952.222  1. 157.156  6.085.660  2.502.094  207.312 

Glendale  . News-Press  (e)  I0.7(H.302  595.910  6.580.728  3.319.274  208.390 

Grass  Valiev- 

Nevada  City . Union  . (e)  3.612.947  248.164  2.522.445  633.080  209.258 

Leral  inc.udes  14.947  Classified. 

Hanford  . Sentinel  . (e)  4.564.168  399.854  3.086.720  898.716  178.878 

Hayward  .  _ Review  .  (eS)  17.918.250  786.618  12.768.280  4,069,394  293.958 

Hollister . Free  Lance  _ (eexsat)  2,803.234  211.288  1,959.720  531.846  100.380 

Huntington  Park  ..  .Signal  . (e)  9,912.616  513.380  5.468.750  3.796.688  133.798 

Inglewood  . News  .  (e)  8.513.162  346.458  3.341.534  4,584.118  241.052 

Lodi  . News-Sentinel  .  .  .  .(m)  6.144.1 13  315.028  3.899,899  1.722,595  206.591 

Los  Gatos  .  Timrs-Saratoga 

Observer  . (eexsat)  2,075.190  309.694  1,461.7%  44,101  259.599 

Madera  .  Tribune . (eexsat)  3.269,812  273,784  2,148.216  638.932  208.880 

Merced  . Sun-Star  . (el  6.739.894  484.666  4.427.808  1,556,982  270.438 

Newport  Beach-  Orange  Coast 

Costa  Mesa  .  Pi.ot  . (eexsat)  13.821.748  598,958  8.867,558  4.%l, 260  293.972 

Ontario  . Ontario-Upland 

Report  .  .  (eSexsat)  17,113.532  555.646  11.888.373  4.006.618  664,895 

Palm  Springs  . Desert  Sun  . (e)  6.166.482  445.606  3.129,644  2.438.968  152.264 

Pomona  . Progress-Bulletin  .  .  (eSI  22.251.348  916.720  15.247.386  5.672.709  414,533 

Redding  . Rceord-Searclilight  .  .(e)  8,830,724  658.546  5.604,410  2,283,176  284,592 

Redwood  City  . Tribune  . (el  12.288,626  620.298  8.130.136  3,102.344  435.848 

Richmond  . Independent . (e)  14,359.826  837.2%  9.607.948  3.724,252  |%.330 

Riverside  . Press  .  (e)  22.468,2%  1.666.6%  14.329.980  6.054.930  416.612 

Enterprise  . (m)  23.242,324  1.666.6%  15.314.572  6.054,930  2%.|36 

Total  .  45.710.532  3.333.372  29.644.552  12.109.860  622.748 

Roseville  . Pross-Trlbune  .  (eexsat)  3.267.365  261.226  2.169.722  717.192  118.225 

Salinas  . Californian  . (e)  12.743.584  8II.%6  8.764.574  2.865.842  301.182 

San  Fornando  Valley  Valley  Times  . (e)  14,450.746  1,213.408  6.5%.242  6.31 1.048  328.(M8 

San  Gabriel  Valley  Tribune  . (eS)  28.245.546  1,148.392  15.730.204  11.000.850  3%.I00 

San  Luis  Obispo  ...Telegram-Tribune  ...(e)  6,303.7%  5%.678  4.302.2%  1.213.058  207.746 

San  Mateo  . Times  A  Daily 

News  Leader  . (o)  14.740.0%  1.015.028  9.464.%2  3.850.518  409.668 

Santa  Barbara  _ News-Press  . (e)  16,136,260  1,138.410  8,341,074  6, l%,%2  457.814 

News. Press  . (8  )  6.172.642  110.334  4.399.178  1.575,126  %.004 

Total  .  22.3%,902  1.248,744  12.740.252  7,774.0%  545.818 

Does  not  include  Family  Weekly  261,9%  lines. 

Santa  Cruz  . Sentinel  . (eSexsat)  12,251,246  516.264  8.011.864  3.273,634  449.484 

Santa  Maria  . Times  . (e)  8,920,0%  536,522  5,323.472  2.6%,2%  363.%4 

Santa  Monica  . Evening  Outlook  . .  (el  13,727,938  l,2%.272  8.238.734  3.960.264  262.668 

Santa  Rosa  . Press- Democrat  (eexsat)  11,548.740  844.326  7.177.142  3,382.204  145.0% 

Press- Democrat  _ (S)  3.717.392  l%.568  2.648.814  921,3%  40.642 

.  Total  .  I5.2%.I32  950.894  9.825.956  4.303,572  185.710 

Thousand  Oaks  .  .ConejoNews  . (e)  2,776,102  104.0%  l.%7,420  853.020  131.656 


Bristol 

Greenwich 


Camarillo  . 

Chico  . 

Concord 
Culver  City 


Stamford 

Torrington 


DELAWARE 

(mAe)  21,736.956  2.153.298  14.919.097 


FLORIDA 

Herald  . (eS)  8.404,186 

■  Journal  . (m)  11,097.7% 

News  . (e)  10.502.898 

News-Journal  .  (S)  2.%7,832 

Total  .  24.568.516 

News-Press  . (mS)  12,161,544 

News  Tribune  .  (cSexsPtI  6.371,694 

■  Sun. Tattler  . (e)  11.124.4% 

Ledger  . (eSexsat)  12.703.084 

■  Commercial  (eSexsat)  3.III.780 
■Jackson  County 

Floridian  ..(mexmon)  1,414,392 

■  Star-Banner  ..(eSexsat)  7,950,670 

■  News  . (mS)  1,148,126 

Herald  . (exsat)  4.891.348 


Bradenton  . . . . 
Daytona  Beach 


Fort  Myers 
Fort  Pierce 
Hollywood 
Lakeland 
Leesburg  . . 
Marianna  . 


Ocala  . . 

Palm  Beach 
Sanford 


GEORGIA 

,  Enguirer 

A  Ledger . (meS)  14.372.092  1.324.512  10.009.272  2.743.650  294.658 

Times  . (eSexsat)  5.560.296  234,724  4.377.9%  848.904  98,672 

News  . (e)  4.%l.4%  329,534  3.843.362  488.6%  . 

Classified  includes  Le:al. 

Telegraph  . (m)  I0.a%.382  1.117,970  6.818.252  2.162.160  . 

News  . (e)  10,249.260  1,117,970  6.754.202  2.162.160  214,928 

Telegraph  A  News  ..(8)  2.6%.252  118,398  2.020.214  549.640  . 

Total  .  23.035.894  2.354.338  I5.592.%8  4.873.960  214.928 

Journal  . (oSexsat)  11.851.948  416.202  9.422.714  1.614,2%  3%,748 

Observer  . (e)  4.660.194  278,%0  3.%7.0I6  494.298  . 

Weekly  Edition  037.%0  33,054  771.764  67.228  . 

News  A  Press  . .  (meS)  25.853,%7  2.576,819  17.249,823  6,026.425  . 

C  assifled  includes  Legal. 

Gazette  . (e)  3.508.428  282.058  2.748.%l  426.580  51.709 

Times  . (e)  6.542.592  456.848  4.803.498  1.074.878  207.388 

Journal  Herald  . (e)  l.%8,200  89.8%  978,320  . . 


Columbus 


Gainesville 
Griffin  . 


Marietta 

Moultrie 


Savannah 


T  if  ton  . 
Vaidosta 
Waycross 


IDAHO 

.  .  (meS)  14.827.918 
...(meS)  9,589.594 

...(mS)  7.785.638 

. (e)  3.6%.  136 

(eSexsat)  7,%l,832 


Boise  . 

Idaho  Falls 
Lewiston  . . , 
Moscow  . . . 
Pocateilo  . . 


Statesman 
Post  Register 

Tribune  . 

Idahonian 
State  Journal 


MEDIA  RECORDS  SCORECARD  FOR  1964 


th  IN  FINANCIAL  ADVERTISING 
FOR  MORNING  NEWSPAPERS 


Represented  Nationally  by 


STORY,  BROOKS  & 
FINLEY,  INC. 


The  South’s  Largest  and 
Most  Influential  Newspaper 


Member  of  Florida’s 
Golden  Markets  Group 


^lirAiamijlrntU 


EDITOR  8c  PUBLISHER  for  April  3,  1965 


4 


Pub. 

Total 

Display 

ClusI- 

Ci  V 

Paper 

lished 

Linage 

National 

Local 

fled 

Legal 

ILLINOIS 

aiMin..i,ton  . 

.  Bloomineton«Normal  Panta- 

graph  ..(allday&8> 

13.534.316 

731.738 

9.190.972 

3.502.128 

109.480 

Ctator  . 

.Ledger  . 

. (e) 

4.780.770 

251.496 

3.836.812 

577.234 

115,234 

Cv*«>  'i*l«  . 

Illinoisan  . .  ■ . 

(eexsatl 

5.626.740 

487.410 

3.671.962 

1.224.328 

243.040 

Southern  Illinoisan  (S) 

1.566.096 

30.072 

1.268.358 

266.602 

3.066 

Total  . 

7.194.636 

517.482 

4.940.320 

1.490.930 

246.106 

Cmmi'  Kon-Urbana 

.  Courier  . 

_ (0) 

10.036.754 

730.842 

7.107.940 

2.107.168 

90.8(H 

....(8) 

3.661.034 

39.172 

2.799.538 

840.756 

1.566 

Total  . 

13.717.788 

770.014 

9.907.478 

2,947,924 

92.372 

Cbteac'  . 

.Calumet  . 

. (e) 

3.046.015 

45.374 

1.673.014 

1.175.445 

154.182 

Meal  I  r  . 

.  Herald  &  Review 

..(ma) 

12.973.170 

850,542 

9.171.372 

2.740.662 

202.594 

Herald'heview 

....(S) 

3.576.062 

75.852 

2.878.176 

621.852 

182 

Total  . 

16.549.232 

926.394 

12.049.548 

3.370.514 

202.776 

Olion  . 

.Telepraph  . 

. (6) 

5.692.316 

257,670 

4,209.646 

1,151,696 

73.304 

journal 

(eexsat) 

6.611.094 

462,126 

4.673.816 

1.385.034 

90.118 

2.009.364 

15.146 

1.060.556 

921.214 

12.446 

Total  . 

8.620.458 

477.274 

5.734.372 

2.3%.24S 

102.564 

Ftaeaort  . 

.  Journal'Standard 

1  ...(e) 

7.978.033 

391.895 

5.941.7% 

1.538.033 

106.309 

(eexsat) 

2.250.000 

90.034 

1.888.334 

244.622 

27.090 

LaSalle  . 

.  News  Tribune  . 

. (e) 

7.982.540 

349.020 

6.368.0% 

1.215.284 

50.148 

Lineoln  . 

.  Courier  . 

. (e) 

3.907.662 

230.664 

3.413,662 

265.888 

77,448 

Utchbeld  . 

.Newt' Herald  .. 

. (0) 

2.226.756 

166.390 

1.627.332 

380.114 

52,020 

Marion  . 

.  Republican  .... 

3.325.532 

217.406 

2,420.782 

604,870 

82,474 

Mattoon  . 

.iournal-Gazette 

....(e) 

5.615.926 

324.254 

4,105.800 

1.015.224 

90.650 

Malinc  . 

14,991.1% 

1.503.866 

M. 036.060 

2.222.514 

231,756 

Monmouth  . 

3.477.292 

226.219 

2.686.173 

438.319 

126.581 

flainev  . 

.Herald. Whig  ... 

...(eS) 

10.674.944 

639.044 

7.%7.552 

2.038.512 

129.836 

Rockford  . 

....(m) 

14.479.626 

I.4I9.M0 

9.244.354 

3.645.760 

170.394 

Register*  Republic 

1  ..(e) 

20.337.576 

1.598.786 

I3.572.%2 

4.079.682 

291.046 

Star  . 

...  (S) 

6,100,592 

233.730 

4.634.820 

1.220.688 

19.348 

Total  . 

40.925.794 

3.251.626 

27.451.242 

9.742.138 

480.788 

RMk  liland  . 

. (e) 

13.959.526 

1,475,320 

10.697.708 

1.606.738 

179,760 

Wiukfqan  ....... 

14.313.474 

638.134 

10.141.208 

3.157.154 

376.978 

Woit  Frankfort  ... 

.American  . 

. (e) 

3.013.497 

231.211 

2.505.440 

233.663 

43.183 

INDIANA 

Anderson  . 

.  Bulletin- Herald 

.  (nieS) 

2a.343.5l4 

1.378.972 

10.423.510 

5,216.876 

324.156 

Columbus  . 

■  Republican  . 

. (e) 

6.422.456 

380.114 

6.%7.8I2 

1.075.214 

99.316 

Connrrsville  . 

4.200.696 

226.807 

3.406.613 

488,327 

79.149 

Crawfordtville  . . . . 

■  Journal-Review 

5.643.022 

262.388 

4.346.566 

930.314 

103.754 

Frankfort  . 

.Times  . (mSexmon) 

4.430.664 

238.000 

3.556.000 

546.000 

90.664 

Franklin  . 

Hartford  Citv  . 

.  Newv-Times  . . 

. . . (e) 

2,761.166 

141,678 

2.162.636 

418.810 

58.044 

Indianapolis  . 

•  Indinapolis  Star 

&  News  . 

.  (meS) 

55.285.655 

6.449.366 

30.531.144 

18.305.145 

Legal. 

...(e) 

3.1/8.076 

232.395 

2.744.944 

139.109 

61.628 

17,429.164 

828.846 

13.031.519 

3.465.269 

103.530 

Lebanon  . 

. (e) 

3.292.730 

140.700 

2.585.100 

517,972 

48.958 

Logan  sport  . 

•  Press  . (mexmon) 

5.428.612 

326,970 

4.102.042 

930.230 

69.370 

Pharos-Tribunc 

(eexsat) 

5.367.130 

326.970 

4.081.546 

924.392 

54.222 

Pharos-Tribune 

...  (S) 

1.275.946 

13.132 

1. 108.310 

154.364 

■1  1 

Total  . 

I2.09I.6B8 

667.072 

9.291.898 

2.008.986 

123,732 

*  Courier  . 

....(e) 

4.022.925 

249.827 

3.222.730 

550.368 

. 

’Chronicle  . 

(eexsat) 

9.674.693 

467,922 

7.543.077 

1,717.618 

146,076 

Tribune  (mexmon) 

9.642.100 

504.854 

7.520.446 

I.7I5.I08 

101.692 

2.576.542 

26.516 

2,191.612 

358.183 

Total 

22.234.335 

999.292 

17.255.135 

3.790.909 

247.999 

Portland  . 

Sbelbyville  . 

. Commercial. Review  (e) 

2,887.080 

164.682 

2.342.480 

305,942 

New^  . 

. (e) 

5.31 1-6^4 

276.780 

4.204.168 

654.738 

Does  not  include  302.064  lines  Preprints 

Spencer  . 

.World  . 

1  1. 562.400 

84.000 

1,120.000 

218.400 

Vincensos  . 

So-' 

Commercial  (eSoxsat) 

6.625.820 

466,016 

5.079,242 

983.094 

tf7.468 

IOWA 

Ames  . 

.Tribune  . . 

4.664.338 

290.346 

3.398.976 

853.356 

121.660 

Atlantic  . 

.  News-Telcpram 

. (e) 

2.860.276 

215.640 

2.345.436 

194.479 

104.721 

Burlington  . 

Hawk-Eye  ...(eSexsat) 

8.485.725 

521.164 

6.442.926 

1.386.031 

135.604 

Carroll  .  . 

.Times  Herald  . 

. (6) 

2.821.256 

230.454 

2.211. 174 

312.508 

67.120 

Cedar  Rapids  . 

.  Gaiette  . 

...(eS) 

18.063.304 

1.247,246 

12.786.032 

3.851.806 

178,220 

Centerville  . 

.  lowejian  .... 

(eexsat) 

2.663,915 

159.125 

2.049.568 

367.374 

87.848 

Cherokee  . 

Times  (k  Chief  . 

. . .  (e) 

2.743.458 

99,558 

2.312.617 

250.182 

81,101 

Clinton  . 

.  Hera  d  . 

. (e) 

6.637.039 

438.878 

6.704.847 

1.342.948 

150.366 

Davenport  . 

.Times. Democrat 

...(m) 

14.729,414 

1.476.398 

10.019.264 

3.000.578 

237,174 

Times. Democrat 

...(e) 

11.576.638 

1.425.802 

7.430.038 

2.605.190 

115.598 

TImes-Domocrat 

...(S) 

4.615.674 

288.498 

3.396.540 

929.152 

1.484 

Total  . 

30.921.716 

3,190.698 

20.841.842 

6.534.920 

354.256 

Dubuque  . 

.  Telegraph* 

Herald  ..(eSexsat) 

12.405.414 

784.462 

9.639.420 

1.848.294 

133.238 

Eitherville  . 

.  News  . 

. (e) 

2.404.186 

168.434 

1.783.040 

372.764 

80.948 

Iowa  Cit>  . 

.  Press- Citiion 

7.814.716 

297.584 

6.089.664 

1.307.880 

119.588 

Keokuk  . 

.  Gate  City . 

4.973.206 

248,780 

4.166.274 

487.886 

70.266 

Marshalltown  . 

.  Times-Republicar 

8.011.052 

323.624 

6.043.912 

1.428.560 

214.956 

Mason  City  . 

.  Globe-Gazette 

9.561.806 

700.756 

7,518.126 

1.249.738 

93.186 

Muscatene  . 

•  Journal  . 

5.631.171 

646.751 

3.912.699 

965.041 

106,680 

Newton  . . 

■  Nows  . 

3.685.836 

206,990 

2.809.632 

574.014 

95.200 

Oelwein  . 

Register 

3.250.014 

210,070 

2.476.894 

466.452 

97.398 

Oikalooia  . 

•  Hera!d  . 

3.693.342 

286.986 

3.125,999 

185.941 

94.416 

Ottumwa  . 

Courier  . 

.  ..(e) 

7.637.742 

452.018 

6.065.472 

1.000.916 

119.336 

Shenandoah  . 

•  Sentinel  . 

. . . . (e) 

2.128.392 

179.760 

1.569.890 

287.728 

91.014 

Sioux  City  . 

■  Journal  . .  (all  day  &  S) 

12.709.102 

1.355.774 

8.868.643 

2.369.073 

115.612 

Spencer  . 

•  Reporter 

&  Times  ..(eSexsat) 

3,209,234 

282,324 

2,431,190 

390.096 

105,616 

City 

Paper 

Pub* 

Total 

Display 

Class!- 

lished 

Linage 

National 

Local 

fled 

Legal 

KANSAS 

Atchison  . 

. .  Globe  . 

.  (eSexsat) 

4.438.297 

272,485 

3.023.104 

992.628 

150.080 

Clay  Center . 

.  Dispatch  . 

. (e) 

2.398,344 

212.976 

1,908,212 

190.730 

86.428 

Columbus  . 

..Advocate  .... 

. . (eexsat) 

1.585.458 

92.400 

1,263,962 

128.870 

100.228 

El  Dorado  . 

..Timet  . 

. (e) 

3.842.379 

358.008 

3,105,368 

389.487 

89.518 

Emporia 

.  Gazette  . 

. (e) 

4.884,229 

350,749 

4.058.544 

376.936 

98.000 

Fort  Scott  . 

..Tribune  . 

. (e) 

3,089.688 

139,188 

2,391.074 

469.154 

90.272 

Garden  City 

..Telegram  .... 

. (e) 

3.562.223 

203,609 

2,815.393 

473.676 

69.545 

Hutchison  . 

...News  . (all  day  A  8) 

10.611.770 

643,774 

7,161.546 

2,602.036  204.414 

Independence  ... 

. .  Reporter  . . . . , 

.  (eSexsat) 

3.473.288 

301,420 

2.989.910 

122,010 

59.948 

lola  . 

. .  Ragister  . 

. U) 

2.836.540 

155.400 

2.100.140 

376.600 

204,400 

Junction  City  ... 

..Union  . 

. (e) 

5.041,637 

366.504 

4.079.521 

514.918 

80.694 

Kansas  City  .... 

. .  Kansan  ... 

.  (eSexsat) 

5.663,231 

446.985 

3.236.961 

1.875.678 

103.607 

Lawrence  . 

..JournahWorld 

. (e) 

7.451,234 

290.458 

5.714,884 

1.305.710 

140.182 

Leavenworth  .... 

..Times  . 

.  (eSexsat) 

6.379.975 

349.626 

5.336.457 

555.011 

138.881 

Newton  . 

. .  Kansan  . 

4.061,050 

205.682 

3.415.145 

311. 101 

129.122 

KENTUCKY 

Covington 

. . .  Kentucky  Post 

A 

Times  Star 

. (e) 

8,605.954 

155.232 

5,942.286 

2.280.054 

228.382 

Henderson  . 

. . .  Gleaner  A 

Journal  ..(mSexmon) 

4.244.999 

355.065 

3.158.099 

667.849 

63.968 

Lexington  . 

. . .  Herald  . 

13.323.472 

1,191.219 

9.544.605 

2.572.836 

14.812 

Leader  . 

. (e) 

13.304.441 

1,193.381 

9,537.711 

2.558.760 

14,568 

Herald-Leader 

. (8) 

5.364.8% 

174.286 

4,393.081 

797.258 

285 

Total  . 

31,992.803 

2.558.886  23.475.397 

5.920.874 

29.648 

Madisonville  .... 

...Messenger  .... 

. . (a) 

4.082,274 

292.096 

3.312.092 

428.372 

49.714 

Mayflold  . 

...Messenger  .... 

. (e) 

3.940.552 

261.954 

3.178.532 

431.984 

60.062 

3.339.128 

M.032.3IS 

188.778 

646.786 

2.081,8% 

9.930.767 

198.464 

340.039 

70.008 

Owensboro  . 

. . .  Messenger  (all  day  A  S) 

114.723 

Paducah  . 

. . . Sun* 

Democrat 

(eSexsat) 

12.226.732 

716.898 

9,543.492 

1.966.342 

C  assifled  includes  Legal. 

LOUISIANA 

Baton  Rouge  .... 

. . .  Advocate  . 

. (8) 

4,785.787 

85,340 

3.883.984 

816.277 

168 

Advocate  _ 

20.453.907 

1.258.577 

15.591,269 

3.218.704  384.357 

State  Times  .. 

. (e) 

20.545.973 

1.246.328 

15.546.267 

3.218,704  534.674 

Total  . 

45,785.667 

2.591.245 

35.021.520 

7.253.685  919.217 

Jennings  . 

. . . New,  . 

. .  (eexsat) 

2.755.946 

260.652 

2.051.654 

325.252 

118.388 

Monroe  . 

...World  A 

News-Star  (meSexsat) 

20.637.415 

1.838.983 

13.779.237 

4.847.411 

171.784 

New  Iberia  . 

. . .  Iberian 

.  (eSexsat) 

13.648,369 

371.021 

3,4%,2I4 

616.770  9,170.- 
364 

Biddeford-Saco 

MAINE 

.  .  Journal  . 

. (e) 

3.488.772 

208.950 

2.555.826 

670,516 

53.480 

Lewiston  . 

...Sun-Journal 

...(mAe) 

8.560.253 

685.988 

6.823.152 

1,051,120 

Watcrville  . 

...Sentinel  . 

. (m) 

7,468,941 

430.878 

6.489.056 

549.007 

Local  includes 

Legal. 

Cambridge  . 

MARYLAND 

. . .  Banner  . 

. (e) 

3,198.216 

247.422 

2,505,314 

389.424 

56,088 

Frederick  . 

. . .  Post  . 

8,565,998 

507.598 

7.233.940 

710,682 

113.778 

News  . 

8.543.488 

507.458 

7.218.596 

718,018 

99,386 

Total  . 

17.109,456 

1.015,056 

14,452.536 

1.428,700 

213,184 

Hagerstown  . 

.  .  Herald  . . 

. (m) 

10.707.718 

734.286 

8.067.983 

1.803.417 

42,031 

Mail  . 

. (e) 

10.707.718 

734,286 

8,067.983 

1,863.417 

42.031 

Total  . 

21.415,436 

1.468.572 

16.135,966 

3.726.834 

84,062 

Fitchburg  . 

MASSACHUSETTS 

...Sentinel  . 

- (e) 

8.718.276 

422,982 

6.742.918 

1.455.636 

%,740 

Gloucester  . 

...Titties  . 

. (e) 

5.250.252 

256,816 

4.288.982 

601.482 

104,972 

Greenfield  . 

. . .  Recorder*  Gazette  . . .  (e) 
Classified  includes  Legal. 

6.563.978 

372.092 

5.632.026 

559.860 

7,215.866 

Holyoke  . 

...Transcript* 

Leominster  . 

Te.egram 

. (e) 

9.792.312 

526.980 

8.075.095 

1,115.792 

74,445 

...Enterprise  ... 

. (e) 

3.675.622 

107,506 

2.718.226 

752.500 

97.390 

North  Adams  ... 

...Transcript  ... 

. (e) 

6.537.776 

372.540 

5.366.606 

702.534 

96.098 

North  Attleboro  . 

. . .  Chronicle  . . . . 

. (e) 

5.942.610 

229.500 

4.799.610 

889,200 

24,360 

Pittsfield  . 

. . .  Berkshire 

Eag.e  . 

. .  (eexsat) 

11.848.788 

938.434 

8.775.648 

1,999.788 

134,918 

9.185.246 

A  Lenal. 

457.030 

8.728.216 

Taunton  . 

Local  includes  Classified 

...Gazette  . 

5.939.534 

731,717 

4.325.666 

882,151 

Local  includes 

Legal. 

Waltham  . 

. . .  News-Tribune 

. (e) 

6.412,147 

246,190 

5.102.559 

914,872 

148.526 

MICHIGAN 

Adrian  . 

...Telegram  _ _ 

8.848.5% 

338.778 

6.894,132 

1,615.686 

Local  includes 

Legal. 

Albion  . 

. . .  Recorder  . 

2,987.988 

191,786 

2.509.122 

253.028 

34,082 

346.458 

3.861.806 

879.115 

III. 114 

Ann  Arbor  . 

...News  . 

14.287,112 

916.328 

10.013.836 

3.356.948 

Classified  includes  Legal. 

Battle  Creek  . . . . . 

. .  Enquirer  and  News  (eS) 

14.979.258 

953.862 

11.091.206 

2.054.558 

79.632 

Bay  City  . 

...Times  . 

. (0) 

11.607.568 

980.448 

8.714.104 

1.892,618 

20.3M 

Times  . 

. (S) 

2.972.858 

57,610 

2.S34.238 

378.384 

2.848 

Total  . 

14.580.426 

1,038,058 

11.248.342 

2.270.982 

23.044 

Benton  Harbor  .. 

...News-Palladium  ...(e) 

11.334.694 

722,932 

8.810.410 

1.781.048 

40.300 

Escanaba  ....... 

. . .  Press  . 

. (e) 

4.461.086 

279,916 

3.574.116 

542.486 

64.588 

Flint  . . 

...Journal  . 

. (o8) 

34.837,180 

2.012.024 

25.049.990 

7.775,166 

Classified  includes  Legal. 

Jackson  ...  . 

, . .  Citizen  Patriot 

. (0) 

12.254.074 

1,134,644 

8.702.274 

2.210.726 

2%,430 

Citizen  Patriot 

...(8) 

3.884.440 

156.436 

3.075.310 

644.812 

7.882 

Total  . 

16.138.514 

1.291.080 

11.777,584 

2.855.538 

214.312 

Lansing  . . 

. . .  state  Journal 

. (eS) 

28,393.232 

1.689.296  21.671.118 

5,032.818 

Local  includes 

Legal. 

Manistee  . 

...News  . 

. (e) 

2.947.644 

231.462 

2.101.376 

439.432 

115.374 

Muskegon  . . 

...Chronicle  .... 

15.287,776 

950.124 

11,115.300 

3.222.352 
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Classi¬ 
fied  Letal 


Total  Olsolay 

Linafo  National  Local 


D  .T®**'  Olsplay  Classl- 

lished  Linaie  National  Local  fled  ugal 

NEW  HAMPSHIRE 

Telegraph  .  ..(c)  9.160.232  632.139  7.335.964  1. 192.129 

Classified  includes  Legal 

Herald  . (e)  8.266.775  686.110  5.852.717  I.690.76U  37,|7i 

NEW  JERSEY 

Advance  . (eeisat)  4.258.707  211.263  3.165.842  819.773  61  821 

R»«oid  . (e)  9.800.352  518.504  6.934.438  2.180.500  I75’91B 

Herald-New . (a)  14.010.550  1.768.301  9.083.979  3.030.195  l2s'o71 

News  .  (e)  16.123.977  1,328.300  10.098.766  4.462.369 

Times  Journal  (e)  7.336.913  564,731  5,499.767  1,185.926  86,481 

NEW  MEXICO 

News  . (eSexsat)  3.331.174  321.328  2.539.460  339.598  I30  7II 

Press  .  (eSexsat)  2.966.894  186.606  2,188.844  519.218  72'2n 

Current. Argus  (eSexsat)  6.381,606  333,550  4.838.736  1.166.450  142  870 

News-Journal  (oSexsat)  7.095.634  373.520  5.391,204  1,235.556  95354 

Times  . (eSexsat)  4.773.797  390,187  3.566.700  734.692  92'2I8 

Independent  (eSexsat)  2.538,008  23,006  2.009.818  239.624  175  560 

News-Sun  _ (eSexsat)  6.772.402  265.048  5.478,648  810,222  218  484 

Range  . (e)  2,325,353  I65.III  1,912,162  121,730  l26!uo 

Record  . (eSexsat)  9.874,214  477,708  7.101,570  2,035,236  259  m 

News  . (eexsat)  1.981,532  154.070  1,343,776  317,926  165.718 

NEW  YORK 

Citiien-Advertiser  ..(e)  6.140.652  545.650  5.170.900  328.678  95.424 

Leader  . (e)  6.555,563  496.272  4,828.880  1.147.972  82.439 

Newsday  * 

Nassau  Edition  .  29.723.373  2.621,999  19.377,799  7.401.744  323.831 

Suffolk  Edition  .  27,097,848  2,621.999  17.017,156  7,401,744  56.948 

Total  .  46.799.478  ‘2.621.999  38.394.955  *  7.401,744  380,788 

‘National  and  classltled  (both  editions)  counted  only  In  total. 

Times  . (e)  4.962,146  335.300  3.837.416  744,072  50,358 

Leader  Herald  (e)  5.809.692  492.016  4.205.348  926.016  186.312 

Post-Jouinal  . (e)  12.195.365  920.381  8.306.039  2.840.922  128.023 

Freeman  . (c)  11,441.626  831.068  9.112,614  1.340.654  I57,2M 

Unlon-Sun  Journal  (e)  7,572,530  496.804  5.529,076  1.183,994  362,656 

Women's  Wear 

Daily  . (dexsat)  7,403.574  6.598,711  804.863  . 

Daily  News 

Record  . (dexsat)  4,688.820  4,441,934  .  246,886  . 

Home  Furnishings 

Daiiy  . (dexsat)  5,897.411  5.734.606  .  (62.805  . 

Oaiette  . (e)  12.060.552  1,189.356  8.701.448  1.936.564  233.184 

Gazette  . (8  )  2.527.056  71.764  1.899.688  555.604  . 

Total  .  14.587.606  1,261,120  10,601,136  2.492,168  233.184 

,  Journal  &.  Advance- 

Nows  . (oSexsat)  3.431.502  338.156  2.195.818  520,240  378,888 

Dispatch  . (e)  3.766.747  344.376  2.896.590  482.090  43.891 

Star  . (m)  5.907.874  485.212  4,108,188  1.236,060  78,414 

Journal  . (e)  I3,2M.879  1.166.070  9.911.312  1,957,000  165,487 

Journal  . (8  )  5.200.940  90.716  4.355.974  750.239  4.011 

Total  .  18.405.819  1.256.786  14.272,286  2.707,239  169.508 

Does  not  Include  251.465  lines  Family  Weekly 

Advance  . (e)  13.003.391  1.129,464  7.788,561  4.029.651  55.695 

NDRTH  CAROLINA 

Citizen-Times  (meS)  26.359.933  1,614,938  20.372.436  4.212.110  160,454 

Timos-News  .  (e)  11,183.788  500,864  9.286.256  1.389.262  7,406 

Tribune  . (eSexsat)  7.174.216  452.074  5.405.988  1.259.496  56.658 

News-Argus  . (e)  8.184.302  428.799  6.240.745  1.455.181  59.577 

News  . (m)  11,947,103  1.367,114  7.078.414  3.501.575  . 

Record  . (e)  16.165.107  1,535.476  11.098,662  3.530.947  . 

News  . (8  )  4.857.825  234.640  3.835.139  788.046  . 

Total  .  32.970.035  3,137.232  22.012,235  7.820.568  . 

Classified  includes  Legal 

Record  . (c)  8.529,556  568.176  7,387,898  497,350  76.132 

Independent  ..(eSexsat)  8.590.078  429,492  7.001,470  1,159.116  . 

Classified  includes  Legal. 

.  News  A  Observer, 

Times  . (meS)  21.671.652  2.589,778  13.140.134  5.683.944.237.796 

Herald  . (e)  5.436.438  481.964  4,658.598  295.876  . 

Local  includes  Legal 

News  . (e)  2.6I8.II0  390,894  1.921,864  226,728  78.624 

Star  . (m)  7.341.362  877.968  4,979.996  1,483,398  . 

News  . (eexsat)  6.558.846  874.930  4.538,688  1.143.228  . 

Star-News  . (8  )  2.063.992  65.786  1.596.714  401.492  . 

Total  .  15.964,200  1.818.664  11,115.398  3.030.118  . 

Classified  includes  Legal 

Times  . (e)  15.536.698  600.737  14,237.803  618,191  79,947 

NORTH  DAKOTA 

Tribune  . (e)  6.846.770  590.604  5.249.622  823.298  183.246 

Forum  . (meS)  11.932.225  1.123,880  8.570,694  2,103.925  133.726 

Herald  . (e)  7,558.320  629.706  5.727,456  1,101.212  99.946 

Herald  . (S)  3.142.244  50.456  2,314.200  776.846  742 

Total  .  10.700,564  680.162  8.041.656  1,878.038  100,688 

News  . (e)  9,983.134  567.686  7.964,230  1.194.200  169,386 

Includes  87.612  lines  Political  „ 

Times-Record  ..(eexsat)  2,503,314  220.402  1.910,370  322.280  52,262 

OHIO 

TImes-Gazette  (e)  6,710.641  418.595  4,736.946  1.444.506  90.594 

.Messenger  ....(eSexsat)  7,114.719  425.800  5,207,769  1.357.389  123,761 

Sentinel-Tribune  ...(e)  4.629,772  216.454  3,568.810  703,850  140.658 

Jeffersonian  . (e)  6.151.544  384.588  4.415.950  1.240.148  130.658 

.Repository  . (eS)  29.004,584  2.333.898  19.683,590  6,716.682  235.964 

Inciudes  24,430  Readers  lines 

Gazette  .  (e)  9.811. 183  445.844  7.686.410  1.552.624  128.305 

Tribune  . (eS)  6,708.836  307.560  3.198.368  1. 141.812  61,096 

Crescent-News  (e)  5.232.220  362.124  3,506.286  1.271.984  91,828 

Review  . (e)  10.999.968  601.018  8.018.864  2.373.924  106.162 

Chronicle-Telegram  (e)  14.087.605  610.267  10.460.205  2.768.038  249,093 

.Herald  . (eexsat)  2.619.708  69.818  2.330.642  148,218  51.030 

.Republican-Courier  (m)  8.944.648  529.221  8.136.408  150.387  128.632 


CIt: 

Futerli 

Frssien' 

(risevii 

HSMlItl 

KMton 

Lsscast 

Ligan 

Lsrain 


Paper  III 

Local  includes  Legal. 

Star  . 

Argus-Press  . 

Press  . . .  _ _ 

Times-Hcrald  _ (eS)  11,818.072 

Tribune  . (el  12,818.680 

News  . (oS)  21,292.110 

Classified  includes  Legal. 

Herald  Press  .  .(e)  5.909.778 

Journal  . (e)  4,210.198 

Press  .  (el  5.805.604 

Classified  inciudes  Leiial. 

MINNESOTA 

Tribune  . (eSexsat)  5.682,974 

News  Tribune  A 

Herald  . (meS)  23.084,061  : 

Sentinel  . (e)  4.444.216 

News  . (el  4.739.142 

Tribune  .  (el  3.933.546 

Free  Press  . (e)  9,928.096 

Journal  A  Review 
Journal  .  .  (eSexsat)  3.887.338 

People's 

Press  . . .  (mSexmon)  3,575,268 
Republican.  Eagle  (e)  3.372.362 

Post-Bulletin  . (e)  14.618.400 

West  Central  Tribune  tel  4,781.616 
News  . (eSexsat)  6.279.833 

MISSISSIPPI 

Herald  . (e)  13.847.677 

Delta  Democrat 

Times  .  (eSexsat)  7,171.030 

Commonwealth  . (e)  3.893,939 

Leader-Call  .  (e)  6.848.464 

Classified  includes  162.568  lines  Legal. 

Chronicle  . (e)  6,684.802 

C  assifled  includes  Legal. 

Journal  . (m)  7.637.329 


840.126  98.728  Nashua 

1.056.272  150.654 
4.062.002  101.589  Portsmouth 

2.341.640  310.226 
4.068.232  139.160 
3.325.812  . 

785.582  143.976 
645.942  54.390 
1.236.578  . 

Alamogordo 
Artesia  _ 

700.000  136.507  Carlsbad 

Ciovis  . 

4,796,563  291.298  Farmington 

815,668  (  58.186  Gailup  _ 

700.422  138.068  Hobbs  . 

583.296  143.528  Raton  . 

1.654.688  123.802  Roswell  .. 

Tucumeari 

674.324  89.694 
597.406  153.678 

592.494  79.702  "J"*  ri,.. 

2.568.628  177.632  Garden  City 

555.324  113.148 
845.733  116,090 


Niles  . 

Owosso  . . 

Pontiac 
Port  Huron 
Royal  Oak 
Saginaw 


Dover  . . . . 
Morristown 
Passaic  . . . 
Paterson  . . 
Vineland 


St.  Joseph 

Sturgis 

Vpsiianti 


Owatonna 

Red  Wing 
Rochester 
Willmar 
Winona 


Geneva 

Giovarsvilic 

Jameetown 

Kingston 

Lockport 

New  York 


Biloxi-Gulfport 
Greenville  . 


Greenwood 

Laurel 


Pascagoula 
Tupelo  ... 


Boanville 

Carthage 

Chillicothe 


News  . 

Press  . 

Constitution- 

Tribune  . 

Tribune  . 

St.  Francois  County 

Journal  . (eexsat)  2.662.968  167,370  2.158.842  318.444  18.312 

Globe  A 

News  Herald  .  .(meSI  16.227.330  1.374.814  11.194.134  3.604.034  54.348 

Democrat  .  ...  (eexsat)  4.609.353  314.622  4,068.415  239.568  76.748 

Express  A 

News  . (eSexsat)  4.879.518  280.014  4.165.336  367.416  66.752 

Chronicle- Herald  .  (e)  3.094.742  303.884  2.464.168  228.718  97.972 

Democrat  News  .  .  .(e)  2.347.986  195.336  1.828.560  226.651  97,439 

Ledger  . (e)  4.003.244  300.510  3,257,128  350,014  95.592 

Monitor- Index 

A  Democrat . (c)  3.784,886  274.456  2.913.890  540.260  56.280 

Mail  . (eSexsat)  2.101.488  206.416  1.338.882  440.038  116.152 

News  . (eexsat)  3.503.530  307.680  2.806.650  308.000  81.200 

Gazette  . (mexsat)  4.367.678  716.842  2.059,547  1.553.146  38.143 

News-Press  ....(eexsat)  I0.333.2M  736.491  7.509.495  2.053.142  34.076 

News-Press  . (8  )  3.145.604  88.865  2.627.128  427.679  1.932 

Total  .  17,846.486  1.542.198  12.196,170  4,033.967  74,151 

Readers  lines  included  in  Local — 3.465  lines  (m>;  9,464  lines  (ej :  1,904 

CapHa'l^’’ . (mexmon)  5.289.704  373.793  4.321.282  513.883  80.766 

Democrat  (eexsat)...  5.289.704  373.793  4.321.282  513.863  80.766 

Dcmecrat-Capital  ..(S)  2.073.400  60.025  1.769.348  212.800  31.227 

Total  .  12,652.808  807.611  10.411.912  1.240.526  192.759 

Standard  . (el  4.280.472  284.214  3.571.568  358.064  66.626 

News  . (m)  12.481.014  939.778  9.389.415  2.146.501  5.320 

Leader  A  Press  _ (e)  12,663.446  942.088  9,511.915  2.146.501  67.942 

News  A  Leader  .  (S)  4.851.630  162.344  3.780.861  903.462  4.963 

Total  .  30.001.090  2.IM4,2I0  22.682,191  5.196.464  78.225 

MONTANA 

Gazette  (me)  17.701,754  1.975.610  12.219.788  3.421.516  84.840 

Gazette  . (S)  3.254.458  176,232  2.641,566  432.642  4.018 

Total  .  20.956.212  2.151,642  14.861.354  3.854.158  88.858 

Standard-Post  ....(mS)  7,616.546  954.800  5,504.576  1.033.690  123,480 

Independent- 

Record  (eSexsat)  6.750.352  839.510  4.750.144  I.OI  1.724  148.974 

N  EBR ASK A 

Review  (e)  8.962.222  412.874  7.329.380  1.219.968  60.450 

Teieuram  . (e)  5.343.758  339.752  4.225.102  595.980  182.924 

Independent  .  (e)  8.995.728  507.822  7.243.460  1.114.148  130,298 

Tribune  . (c)  7.437.234  383.810  5,655.622  1.209.278  188.524 

Hub  . (e)  4.823.308  331,002  4,122.902  229,796  139,608 

Star  .  (m)  13.793.812  1,217.948  9.097.788  3.394,251  83.825 

Journal  .  (e)  13.454.464  904.022  9,094.530  3.373.655  82.257 

Journal-Star  . (S)  4.614.120  153.858  3.403.428  1,065.558  1.276 

Total  .  31.862.396  2,275.828  21,595.746  7.823.464  167.356 

Classilted  includes  Obituaries. 

News-Press  ...(eSexsat)  3.018.106  241.458  2.209,508  428.386  138.754 

News  . (el  5.799.178  435.778  4.140.192  1,098,188  125.020 

Telegraph-Bulletin  .  .(e)  6.913.536  403.284  5.508,664  869.624  I3(.964 

NEVADA 

Free  Press  . (e)  1.595.468  294,397  1,129.044  123.081  48.946 

Nevada  State  Journal 

A  Gazette  . (meS)  26.756.562  1.797.726  17,719,786  6.607.776  631.274 


203.926  2.031.988  397.446  79.786  Niagara  Falls 

175.140  3.092.488  529.074  68.404 

255.878  2.912.840  503.776  . 

392.686  6.162.660  I.5I4.7I6  188.874 


Ogdensburg  . 

Oneida  . .  . . 
Oneonta  . . 
Poughkeepsie 


Japlin 

Kennett 

Kirfcsville 


Staten  Isiand 


Asheville 

Burlington 

Concord 

Goldsboro 

Greensboro 


Nevada  . . 
Holla 

St.  Joseph 


Hickory 

Kannapolis 

Raleigh  . . . 
Sanford 

Washington 

Wilmington 


Bismarck 
Fargo  .  . 

Grand  Forks 


Valley  City 


Ashland  . . 

Athens  . 

Bowling  Green 
Cambridge  ... 
Canton  . 


Nebraska  City 

Norfolk  . 

North  Platte 


Chillicothe  ... 

Coshocton  _ 

Defiance  . 

East  Liverpool 

Elyria  . 

Fairborn  . 

Findlay  . 


Represented  Nationally  by 


STORY,  BROOKS  & 
FINLEY,  INC. 


The  South’s  Largest  and 
Most  Influential  Newspaper 


Member  of  Florida’s 
Golden  Markets  Group 


r 


city  Paier 

Fiitaria  . Raviaw  Timet 


Pub-  Total 
liihad  Linate 

^  „ -  - (e)  5,7I«.264 

Fnaaot  . Newt-Mettenger  ....(e)  8.761.742 

(maylll*  . Advocate  . (e)  4.935,168 

Hiallton  . Journal-Newt  . (e)  13.331.850 

nmtoii  . Timet  . (a)  3.616.070 

lutatter  . Eaolc-Gaaettc  . (e)  9.619.574 

. Newt  . (e)  3.651.048 

Urain  . Journal  . (c)  14.819,126 

.  .  , ,  Total!  do  not  include  Family  Weakly 

. Newt  Journal  . (oS)  16.846.914 

■H'i®"  „ . Star  . (t)  13,836,900 

Otdina  County . Gazette  A 

Leader  Pott  . (e)  2.832.368 

IMdIetown  . Journal  . (eS)  17,209,920 

meeleon  . Northwett- 

_  ^Signal  . (eextat)  3.625.414 

liw  Pliiladelphia  ..Timet  . (a)  7.716,604 

mirn  „ . Timet  . (e)  5.423.264 

mrwelk  . Reflector. Herald  _ (e)  3.792.565 

Ptrt  Clinton  . Newt  . (eextat)  3.207.554 

firtomoutli  . Timet  . (e)  13,107.752 

. Reeltter  . (el  10.252.938 

. Herald-Star  . (e)  14.803.910 

u  . Citizen  . (e)  4. 171.314 

Via  Wert  . Timat-Bulletin  . (e)  4.649.820 

IViihinoton 

'  Court  Haute  . Record. Herald  _  (e)  5.557.048 

Wilnington  . Newt-Journal  . (el  5.323.920 

Weetter  . r.ecord  . (el  8.503,036 

Jtnetville . Timet  Recorder  ...(mS)  10,705,884 

OKLAHOMA 

*4i  . Newt  ..  . (eSextat)  5,434,874 

Dtnean  . Banner  . (eSextatl  6.486.424 

NeAlettcr . Newt-Capital  . (e)  4.947,026 

ker"*!'  . Trantcript  ...(eSextat)  9.175,782 

Plait  Valley  . Democrat  .  (eSexmontat)  3.017.391 

Stawnee  . Newt-Star  ..(mSexmon)  6.992.790 

*•••*•  . Timet  . (exmontatl  1,775.788 


.(e) 


4lkany  . Democrat- Herald 

‘•bland  . TIdinpt  . 

‘••aria  . Attorian  . 

l*ber  . Democrat- Herald 

. Bulletin  .  (e) 

Cw*  Bey  . World  . (e) 

* D . Gazetto-TImet  . (el 

S™"tt  t*att  . Courier  . (e) 

Klamath  Falla  . H  iraiil 

„  A  Newt  . . .  (eSextat) 

dtdford  . Mail  Tribune  (eextat) 

Mail  Tribune  . (SI 

^  otal  . 


OREGON 
(e)  5.65.'.458 
(el  2.803.434 
2.973.930 
1.969.332 
4,427.374 
6.374.430 
7.600.283 
5.321.917 


8.264.256 

9.508.002 

2.716.854 

12,224.856 


PENNSYLVANIA 

titeena  . Mirror  . (e)  12.948.103 

Btaver  County  . Timet  . (r)  10,035,172 

larwick  . Enterprise  . (e)  4.384,376 

Bleemtburt  . Preti  . (ml  5.216.916 

Bradford  . Era  . (ml  6.536,161 

Brewntville  . Telegraph  . (e)  3.036.194 

Ctiumbia  . Newt  .  (e)  2.153,536 

Clattifled  include!  Lo<ial 

OaBoit  . C.iurier  Exnrrtt  .  (e)  4.607.498 

Clattifled  includet  Legal 

Ellwood  City  . Ledger  . (e)  4.737.866 

Franklin  . Newt- Herald  . (e)  5.264,011 

Brtentburg  . Tribune  Review  (allday)  11,192,496 

Haileton  . Standard- 

Speaker  . .  (allday)  8,765.260 

Hantingdon- 

Meunt  Union  _ News  .  (e)  5,037,280 

Itannette  . Newt-Dispatch  .(eextat)  5.724,839 

Itknstown  . Tribune- 

Democrat  ...(allday)  12,821,634 

Lantdale  . North  Penn 

Reporter . (eextat)  5,786.957 

tibanon  . Newt  . (e)  10,954.312 

Ltvittown..Bristol  ...Times  A  Courier  ...(e)  12,104,232 

Ltwittown  . Sentinel  . (e)  9,360.890 

Leek  Haven . Express  . (e)  4.993.690 

tlpedville  . Tribune  . (m)  8.502.529 

■enetten  Valley  ..Independent  . (e)  7.842.690 

btrristown  . TImea-Herald  . (e)  10.934.148 

Oil  City  . Derrick  . (m)  6.546,651 

Pbeenixville  . Republican  . (e)  2.609.412 

PalWown  . Mercury  . (m)  11.882.584 

»t.  Marys . Press  . (e)  2.476,642 

•“■enton  . Times  . (el  I2,ni5.57e 

Tribune  . (m)  5.286,982 

Scrantonian  . (S)  4.528.540 

Total  .  9,815.522 

Mamokin  . Newt-Dispatch  . (e)  4,501,686 

•baron  . Herald  . (e)  11.751.390 

tbenandoah  . Herald  . (a)  4,016,682 

•anbury  . Item  .  (e)  8,256,822 

Tewanda  . Review  . (m)  2.471.000 

Uniontown  . Herald-Standard  ..(me)  8,406,076 

Wuhington  . Observer  A 

Reporter  . (mo)  17.504,536 

Williamsport  . Grit  (WilliamegM 

Edition  only)  _ (S)  2.233.248 

Sun-Gazette  . (e)  10,704,526 

„  Local  includes  Legal 

Terk  . Gazette  A  Daily  .(m)  6.867,336 

Clattifled  Includet  Legal 

..  RHODE  ISLAND 

Newport  . Newt  . (c)  7.046,694 

Westerly  . Sun  . (eSextat)  5.575,285 

WMntocket  . Call  . (e)  10,478,976 

Clattifled  includet  Legal 

Charleston  . Pott  . 

Newt  A  Courier  ...(m)  11,190,391 

Newt  A  Courier  ....(8)  4.114.644 

,  Total  .  29.597.699 

Celumbia  . state  . (mS)  I9.,335.077 

Record  . (e)  10.758.280 

Total  .  30,093.307 

,,  Clattifled  includes  Le:;nl 

Plwence  . Newt  . (mS)  8.037,302 

Neck  Hill . Herald  . (e)  7.254.184 

•emter  . Item  . (e)  5.883.192 

SOUTH  DAKOTA 

Kberdeen  . American-Newt  (eS)  6,812.862 

heron  . Plainsman  ..  (eSextat)  5.499,158 

,,  Total  includet  55,090  Readers  lines 

•leux  Falla  . Argut-Leader  . (eS)  12.350.716 

'bnkton  . Press  A  Dakotan  . . .  (e)  2.987.908 

..  „  TENNESSEE 

Chattanooga  . Times  .  (8)  4.214.127 

Timet  . (m)  8,503.208 

Newt-Freo  Pratt _ (e)  13,390,143 

Total  .  26.107,478 

Clattifled  includes  Legal 

editor  ac  PUBLISHER  for  April  3,  1965 


National 

Lecal 

fled 

Legal 

2S9e993 

4,653,649 

761,979 

42.643 

404.054 

6.902.840 

1.396.080 

58.768 

265,762 

4.063.318 

490.728 

115.360 

921,662 

10.474.324 

I.7I9.8I6 

216.048 

221  298 

2.752.022 

573,958 

69.692 

471.534 

7,434,014 

1.578.374 

135.652 

12.304 

3,078,726 

555.464 

4,554 

717,794 

11,104,226 

2.734.172 

262.934 

923.048 

12,041,666 

3.732.120 

150.080 

674.618 

10,213,140 

2,842.056 

107.086 

764,050 

12,732,622 

3.598.196 

115,052 

195,558 

2.446.360 

421.298 

562,198 

342.958 

5.627.874 

1.647.338 

98.434 

158.935 

4.115.818 

1.078.707 

69.804 

186.711 

2.903.684 

637,714 

64.456 

182,056 

2.486.932 

489.930 

48.636 

613.956 

9.458.064 

2.889.796 

145.936 

509.743 

7.534.611 

2.073.593 

134,991 

692.398 

11.386.004 

2.539.866 

187,642 

213,080 

3.195.514 

707.924 

54.796 

250.810 

3.944.276 

386.106 

68.628 

268.618 

4.617,396 

617.512 

53,522 

275.002 

4.346.440 

625.394 

77,084 

455.266 

6.397.986 

1.538.160 

111.624 

615.454 

7.882.462 

2.070.418 

137.550 

264.706 

4.625.316 

522.410 

22.442 

339.248 

5.Z97.894 

736.824 

52.458 

337.708 

3.972.234 

585.830 

51.254 

322.602 

7.056.154 

1.617,168 

179.858 

isvia 

2.583.126 

183.284 

98.266 

283.164 

5.675.432 

994.232 

39.942 

249.646 

1.275.274 

1 10.880 

139,988 

441.616 

3.813.229 

1.258.439 

139,174 

289.772 

1.916.460 

523.768 

70.434 

381.766 

I.978.9i4 

457.352 

155.918 

275.836 

l.242.3(M 

395.738 

55.454 

452.151 

3.025.442 

863.758 

86.023 

423.418 

4.336.268 

1.443.806 

148.946 

460.523 

5.072.039 

1.904.420 

163.303 

387.156 

3.564.162 

1.235.058 

115.541 

620.634 

6.144.208 

1.307.530 

191.884 

824.082 

6.821,523 

1.627.6''*6 

234.696 

41.706 

2.100.182 

567.868 

7.098 

865.788 

8.921.710 

2.195.564 

241,794 

1.327.595 

9.321.984 

2.175.334 

123.200 

514.136 

7.695.128 

1.546.454 

279.454 

253.346 

3.869.663 

211.025 

50.342 

292.189 

4.697.044 

180.538 

48.525 

425.623 

5.342.234 

684.540 

83.764 

129.080 

2.450.364 

408.366 

48.384 

99.783 

1,747.993 

305.760 

320.446 

3,875.578 

411.474 

194.376 

3.987.074 

516.236 

40.180 

460.278 

3.682.871 

1.074.334 

40.984 

501.396 

9,094.610 

1.515.640 

80.850 

557,396 

7,131.992 

972.608 

103.264 

305,326 

4.362.722 

253.688 

115,544 

230,008 

4.425.905 

1.028.887 

40.039 

1.279.558 

9.636.270 

1.767.829 

137.977 

206,244 

4.429.628 

1.047.412 

103.673 

538.636 

5.553.720 

1.735.250 

106.706 

501,578 

8,970.948 

2.492.924 

138.782 

411,488 

8.274.672 

569.044 

105.686 

364.803 

3.920.785 

610,074 

98.028 

375.151 

6.439.286 

1.527.386 

160.706 

228,336 

6.662.700 

893.497 

58.157 

470.431 

238.742 

430.094 

197.202 

1.202.376 

885,407 

760.416 

1.645.823 

293.9B6 

553.630 

219.016 

499.132 

222.642 

499.170 


4.877.880 

1.845.816 

9.324,490 

2.051.153 

9,568.580 

3.520.046 

3.488.093 

7,008,139 

3.738,280 

9.131.402 

3.366.242 

7.016.422 

1.700.396 

6,695,976 


1,148.710  49.630 
490,462  36.392 
2,043.300  84,700 
176.436  51.851 
1. 1 16.990  127.624 
769,648  111,881 
251.836  28,195 
I.02I.4B4  140.076 
415.002  54.418 
1,987.762 
407,722 
691.194 
484.078 


78.596 

23.702 

60.074 

63,882 


.077,566  133,364 


.028,692  13.825.602  2,491,482  158,760 


354.368  4.785.256  1.177.386 


359.442  5.956.018 
ia6.420  4.849.329 
532,099  9,171,308 


1,242,769  7,052,492 
131.402  3.071.540 
2.750.777  19.977,167 
1.738.287  13.015.156 
1.514.094  5.800.606 
3,252.381  18.815.762 

700.938  5,743.360 
519.918  5.192.880 
299,418  4,377,282 


175.580  3.436,417 
1,233,399  5.248,900 
1,138,238  10,279,325 
2,547,217  18,964,642 


731.234  . 

394.692  134.844 
775.569  . 


2.939.300  68.643 
2.777.973  117.137 
911.306  5.396 

6.678.579  191,176 

4,581.584  . 

3.443,560  . 

8.025.164  . 

I.45I.7I6  141.288 
1.489.586  51.800 
1,111.628  94.864 


602.130  . 
2.020.909 
1.972.580  . 
4,595.619  . 


City 

Cleveland  . . , 
Columbia  .. 
Elizabethton 
Jackton  . 


Pub- 

Total 

Display 

Clatti- 

Paper 

lished 

Linage 

National 

Local 

fled 

Legal 

.Banner  . 

. (e) 

5.812.772 

220.920 

4.667.852 

873.404 

50.596 

.  Herald  . 

4.729.872 

265.972 

3.831.240 

543.550 

89.110 

.  Star  . 

(eSextat) 

2.871.414 

151.802 

2,210.572 

429.478 

79.562 

.Sun  . 

(eSextat) 

9.258.048 

492.268 

7.335.787 

1,349.833 

80.158 

•  Preis*Chronicle 

. .  (meS) 

9.297.638 

742.784 

7.169,008 

1.357.944 

27.902 

•  TlmeteNewt  .. 

. . .  (meS) 

10.297.056 

504.630 

7.876.330 

1.863.820 

52.276 

•  Timet  . 

. (eextat) 

6.582.226 

237.468 

5.296.704 

999.026 

49.028 

.  Dak  Ridger  . . 

. (e) 

4,866.540 

164,304 

3.857.336 

829.122 

15.778 

-  Pott- Intelligencer  ...(e) 

2.471.168 

211.120 

1.795.766 

399.322 

64.960 

TEXAS 

.  Reporter  Newt 

11.687.396 

672.098 

8.404.256 

2.600.990 

10,052 

Reporter  Newt 

.  (e) 

11.229.456 

671.790 

8.235.892 

2.299.346 

22.428 

Reporter  Newt 

....(8) 

3.443.384 

37.814 

2.755.830 

645.442 

4.298 

Total  . 

26.360.236 

1,381.702 

19.395.978 

5,545.778 

36,778 

Alice  . Echo  . (eSextat)  2.025.463 

Clattifled  includet  Legal 

Austin  . American  . (m)  21.328,160 

Statesman  . (e)  19,698,462 

Ameriean-Statetman  (S)  6.175.610 

Total  .  47.202.232 

Clattifled  includes  Legal 

Bay  City  . Tribune  . (eextat)  2,651,514 

Beaumont  . Enterprise  . (m)  13.247.858 

Journal  . (e)  12.966.206 

Enterprise  . (S)  3.270.867 

Total  .  29.464.931 

Big  Springs  . Herald  . (eSextat)  7.832.566 

Dalhart  . Texan  .  (e)  2.211.342 

Denton  . Remrd- 

Chronlclo  ...(oSextat)  7,905.870 

Freeport  . Brazotport 

Faett  . (eSextat)  3,963.932 

Galveston  . Newt  A  Tribune. .  (meS)  10.318,994 

Clattifled  ineludet  Legal 

Greenville  . Herald  Banner  ...(mS)  5,468,498 

Ctattifled  includet  Legal 

Henderson  . Newt  . (eSextat)  3.011.932 

Hillsboro  . btirror  . (e)  1,857.898 

Clattifled  includet  Legal 

Jacksonville  . Progress  . (eSextat)  3.172.476 

Kilgore  . Newt  Herald  ..(eSextat)  4,155.606 

Killeen  .  Herald  . (eextat)  3.644.732 

Clattifled  includet  Legal. 

Lubbock  . Avalanche-Journal  .(m)  17,516,114 

Avalanche-Journal  ..(r)  16,604,936 

Avalanche-Journal  ..(S)  6,071.576 

Total  . 

Lufkin  . Newt  . 

Marshall  . Newt 

Messenger 

Midland  . Reporter- 

telegram 

Orange  . Leader  _ 

Clattifled  Ineludet  Legal. 

Port  Arthur  . Newt  . (e)  10.186,912 

Newt  . (S)  3.739.848 

Total  .  13.906,780 

.  Clattifled  includet  Legal. 

Richardson  . Newt  . (eexmon)  2,427,670 

San  Angelo  . Standard 

_  Timet  _ (meSextat)  11.522.700 

Temple  . Telegram  . (mS)  8.201.098 

_  .  Clattifled  includet  Legal. 

Tyler  . Coiirier-Tlmet  A 

Telegraph  (meSextat)  13,268.052 

,,,  .  ,  Clattifled  ineludet  Legel. 

»''*eFl«  . Advocate  . (mS)  8.227.128 

Clattifled  includet  Legal. 

UTAH 

. . .  (eSextat)  5,07 1 .066 


.  (eSextat)  6.280.204 


(eSextat)  11.439.456 
(eSextat)  7,111.047 


VERMONT 

Burlington  . Free  Prett  . (m)  9.862,596 

Clattifled  includes  Legal. 

St.  Johnsbury  .  Calendonian-Record  .(e)  2,619.792 

Clattifled  ineludet  Legal. 

VIRGINIA 

Bristol  . Herald-Courier 

A  Virginian 

Tennessean  ....(meS)  9.109,842 

Charlottesville  . Progress  . (el  11,422.134 

Covington  . Virginian  . (e)  3.343.047 

Clattifled  Includes  Legal. 

Culpeper  . Star. 

Exponent  .  (mexmon) 

Fredericksburg  . Free  Lance-Star  ....(e) 

Harrisonburg  . Newt- Record  . (m) 

Lynchburg  . Newt  . (mS)  11.661.720 

Advance  . (e)  1 1.320.204 

Total  .  22.981.924 

Petersburg  .  Progrett-lndex  - (eS)  12.009.362 

General  A  Local  includet  Legal. 
Pulaski  . Southwest 

_  TImee  . (eSextat)  2.948,400 

Radford  . Newt  Journal  ..(eextat)  2.053,744 

Staunton  . Lrader  A  Newt- 

Leader  . (eSextat) 

Waynesboro  . Newt-Virginian  ....(e) 

Winchester  . Star  . (e) 


1.862.538 

7.105.469 

6.108.592 


6.355.236 

6.474.958 

6.223.878 


.  Advertiser  . 

!.(e) 

Herald  Dispatch  . 

.  (m) 

Herald  Advertiser 

(8) 

Total  . 

.  Journal  . 

..(e) 

,  Dominion-Newt 

A  Pott  . 

(me) 

2.243.038 

34.741.000 

10.218.194 

268.000 

2.074.854 

281.720 

26.940 

1. 410.781 

9.185.579 

2.629.421 

22.077 

I.4I4.6I6 

8.993.211 

2.541.444 

16,935 

140.094 

2.508.038 

620.424 

2.311 

2.965.491 

20.686.828 

5.791.289 

41.323 

412.314 

5.488.154 

1.906.142 

25.956 

141.708 

1,568.154 

480.298 

21.182 

296,954 

6.447.168 

1,127.784 

33.964 

169.533 

3.089.982 

67-’.526 

30.891 

681.730 

7.328,902 

2.308.362 

240,618 

4,193,924 

1.033.956 

195,132 

2.322.334 

489,272 

5.194 

109,214 

1,684.494 

64,190 

194.452 

2.261.672 

716.352 

12,195 

273.788 

3.491. IIS 

378.510 

223.664 

2.711.282 

709.786 

1.301.832 

11.305.084 

4.871.300 

37.898 

1.307.796 

11.215.596 

4.046,826 

34.720 

148.776 

4.780.848 

1.100.792 

43,162 

2.756.404 

27.301.526 

10.018.918 

115.780 

449.624 

4.422.278 

809.802 

25.256 

337,638 

5.164.054 

763.364 

15.148 

768.278 

8.205.232 

2.438.800 

27.146 

377.544 

5.492.130 

1.241.373 

742.098 

7.465.920 

1.958.894 

77.448 

3.100.012 

556.388 

819.546 

10.571.932 

2,515,282 

745.416 

8.417.430 

2.331.378 

28.476 

428.6S0 

6.476.638 

1.298.780 

608.104 

10.693.326 

1.966.622 

395.584 

6.143.354 

1.688,190 

651.980 

3.853.682 

499,744 

65.660 

1.989.227 

6.242,028 

I.63I.34I 

238.602 

2.1 16.212 

264.978 

754.964 

6.906.354 

1.477.622 

20.902 

671.996 

9.153.389 

1.555.813 

40.936 

212.275 

2.963.114 

168,658 

188.384  1.499.512 

488.539  6.059.164 
375.428  5.146.407 
569.660  9.498.342 
554..'<68  9.428.944 
1,124.228  18.927.286 
1.194.727  7.838.783 


193.200  2.394.000 
148.344  1.496.028 

425.306  5.279.540 
290,444  5.535.740 
372.400  5.400,670 


WASHINGTON 

Aberdeen  . World . (e)  6.997.388 

Bellingham  . Herald  . (eSextat)  7.780.066 

Bremerton  . Sun  . (e)  8.877.862 

Centralia-Chehalis  ..Chronielo  . (e)  5.024.069 

Longview  . Newt  . (e)  11,156.474 

Motet  Lake  . Columbia  Batin 

Herald  . (eextat)  3,732.624 

Mount  Vernon  . Skagit  Valley 

Herald  . (e)  3.258.046 

Patco  .  Trl-City 

Herald  . (eSextat)  10,474.086 

Vancouver  . Columbian  . (eextat)  11.374.328 

Walla  Walla .  Union-Bulletin  .  .(meS)  7.711.646 

Wenatchee  . World  . (eSexiat)  7,054,824 

Yakima  . Republic  . (e)  9,630.306 

Herald  . (m)  8.567.890 

Herald  .  (8)  2,715.202 

Total  .  20.908.398 

WEST  VIRGINIA 

Beckley  . Post-Herald  A  Raleigh 

Register . (meS)  7,714,159 

Bluefleld  . Telegraph  A  Sunset  Newt- 

Obterver  . (meS)  7.254.173 

Hinton  . Newt  . (e)  2.127,230 

11.6^3.122 
11.704.777 
3.558.154 
76.936.053 
5.249,447 


533.400  5.259.618 
554.736  5.626.292 
686.078  6.072.738 
483.997  3.768.615 
598.346  8.462.818 

348.026  2.694.609 
323.232  2.331.994 

854,287  6.805.554 

662.018  7.472.108 
716.368  5,699.698 
417.046  5.074.698 
935.466  6.049,092 
9 1 6. 1 88  5..589.976 
93.240  1.795.836 

1.944.894  13.434.904 


511.787  74.9)0 

1.593.718  . 

1.336.692  . 

2.930.410  . 

2,975.850  . 


302.400  58.800 
401.492  7.882 


409.052  35.756 

1.135.820  68.530 
1.472.324  126.714 
2.043.006  76.090 
I,I54.8>5  116.732 
1.955.604  139.706 

645.582  44.317 
547,080  55,740 


2.662,233 
3.053,974 
1.243.788 
1. 470.868 
2.510,118 
1.993.992 
823.214 
5.327,322 


152.012 

186.228 

59.794 

92.302 

135.632 

62.734 

2.912 

201.278 


924.242  3.839.234  2,817,109  133,574 


778.756 

170.996 

.077.226 

.077.422 

106.330 

,260.978 

271.936 


5.076.582 

1.762.642 

8.227.301 

8.241.408 

2.913.414 

19.382.123 

4.625.397 


1,312.683 

164.738 

2.232.506 

2.232.506 

538.332 

5.001.344 

303.737 


88.172 

28.854 

136.089 

153.441 

2,078 

291.608 

48.377 


Does  not  include  194.026  lines  Political. 


864.920  8.681.904  2.121.403  248.218 


55 


Pub- 

Total 

Oi.Dlay 

City 

Paper 

iished 

Linage 

National 

Local 

Wheeling  ....... 

.  Intelligencer  A 

News- 

Register  . . .  . 

■  ■  (mAe) 

19.297.492 

1.764.998 

15,470,175 

News- Register 

. (8) 

4,057,559 

42.835 

3.747.968 

Total  . 

23.355.051 

1,807.833 

19.218.143 

WISCONSIN 

Appleton  ....... 

. .  Post -Crescent 

....(eS) 

16.075.598 

958,216 

11,871,328 

Ashland  . 

•  Press  . 

. (e) 

2.659.699 

211.820 

2.146.536 

News 

.  ..(e) 

8.795.864 

459.739 

5.996.914 

Eau  Claire  .... 

•  Leader  A 

Telegram 

.  .  (meS) 

8.806.672 

614.628 

6,329.344 

Fond  du  Lac 

Commonwealth 

Report  . 

. (c) 

8.410.948 

280.882 

7.015.932 

Press-Gazette 

.  (eS) 

15.898.940 

1.192.254 

11.991.722 

•  Gazette 

...(e) 

10.726.408 

576.499 

7.652.498 

•  News  . 

.  (e) 

14.664.076 

686.644 

10.104.192 

* — Classified  Lineaie  ineludei  local 

Automotive.  Building 

R.  0.  P.  Display  ads  and 

Readers. 

’Wisconsin  State 

Journal 

. . . .  (m) 

16.720.893 

1.692.026 

10.593.863 

Capital  Times 

. (e) 

16.486.862 

1.692.964 

10.593.464 

Wisconsin  State 

Journal  ... 

(S) 

4.977.042 

212.030 

3,740,870 

Total  . 

30.185.042 

3.597.020  24.928.197 

Does  not  include  284.809  lines  PARaOE  Preprints:  374. S 

National. 

Manitowoc  . 

.  Herald-Times 

A  Reporter 

. <e) 

8.583.288 

466.396 

6.580.770 

Marinette  . 

.  Eagle-Star 

. (e) 

5.UI3.49I 

325.402 

4.019.617 

Marshfleld  . 

.News- Herald 

(e) 

5.123.972 

275.352 

3.680.922 

Oshkosh  . 

.  Northwestern  . 

. (e) 

10.736.922 

557,270 

8.036.518 

Racine  . 

.  Journal-Times 

. (e) 

12.483.065 

686,427 

9,029,720 

Bulletin  . 

. (S) 

3.166.926 

37.338 

2.515.940 

Total  . .  . 

15.649.991 

723.765 

11.545.600 

Sheboygan  . 

.  Press . 

. (e) 

12.380.480 

619.934 

9.320.234 

Stevens  Point  ■ . 

. Journal  . 

.  . . (e) 

4.345.541 

295.724 

2.865.450 

Superior  . 

.  Telegram 

. (e) 

5.907.048 

553.000 

4.298.336 

Watertown 

Times  . 

.  .(e) 

3.627.820 

228.984 

2.618.840 

Waukesha  . 

•  Freeman 

. (e) 

6.886.740 

278.768 

4.880.9(M 

Wausau  . 

•  Record- Herald 

.  te) 

10.156.849 

555.275 

7.796.526 

Wisconsin  Rapids 

•Tribune  . 

.  .  IC) 

5.426.620 

303.254 

4,194,204 

WYOMING 

star . (mexmon) 

5,310,683 

715,421 

3.554,642 

Tribune  A 

Star  . 

(rexxat) 

5,731,082 

717.885 

3.705.989 

Star-Tribune  .• 

. (S) 

1. 655.465 

111.076 

I.08I.24I 

Total  . 

12,697,230 

1,544,382 

8.341.872 

Rawlins  . 

.Times  . (mexmun) 

2,510,452 

234.036 

1.883.378 

Sheridan  . 

.  Press 

. (e) 

3.261.104 

266.728 

2.552.130 

3.024.042 

184.387 

2.218.923 


894.670 

2.714.964 

2.399.880 

3.665.942 


1.373.554 

550.550 

1.089.508 

1.903.594 

2.408.784 

613.648 

3.022.432 

2.263.156 

1.102.095 

916.482 

662.536 

1.551.970 

1.664.810 

801.048 


1.033.599  7.021 


Readers  &  Notices  included  in  Classified. 


Calgary 


6.410.434 


. Herald 

C.assifled  includes  Legal. 

Edmonton  . Journal  . (el  21.162.502  3.282.271  10.818.080  7.034.015 

Medicine  Hat  . News  . (e)  4.450.019 

C.assifled  includes  Legal. 

Red  Oeor  . Advocate  . (e)  4.284.900 

C.assifled  includes  Legal. 


746.150  2.838.357 
711.560  2.820.152 


865.512 

753.188 


.102.500 
800.188  3,211.624 
464.739  1,420.853 

790.282  2.806.132 


190.000 

1.304,701 

584.115 

1.528.280 


National  includes  1,004.926  Weekend  Magazine. 


Brandon 


MANITOBA 

....Sun  . (e)  4.890.224  875.444  3.363.542  651.238 

C.assifled  includes  Legal. 

Winnipeg  . Free  Press  . (e)  24.621.305  4,283.188  10.855.816  9.482.301 

Local  includes  Legal. 


NEWFOUNDLAND 

Corner  Brook  . The  Western  Star  .  .(e)  4,108.706 

C.assifled  includes  Le*.ial. 

St.  John’s  . Telegram  . (e)  9.292.262 

C.assifled  includes  Legal. 


938.546  2.463.188 
1.631.056  5.695.396 


706.972 

1.965.810 


NOVA  SCOTIA 

News  . (e)  4.638.879 

Cape  Breton  Post  ..(e)  11.765,270 
C.assifled  includes  Legal. 


ONTARIO 

Belleville  . Intelligencer  . (e)  7.698.398 

C  assifled  includes  Legal. 

Brantford  . Expositor  . (e)  10.342.164 

Guelph  . Mercury  . (e)  10.139.739 

Local  includes  Legal. 

Hamilton  . Spectator  . (e)  25,631.563 

Local  includes  Legal. 

Kingston  . Whig-Standard  _ (e)  11.045.873 

.  C.assifled  includes  Legal. 

Kirkland  Lake  . .  Northern 

Daily  News  . (e)  3.520.914 

Local  includes  Legal. 

Kitchener- Waterloo. .  Record  . (e)  17,587,135 

Local  includes  Legal. 

Niagara  Falls . Review  . (e)  9,023.573 

Local  includes  Legal. 

North  Bay  . Nugget  . (e)  7.228.349 

C.assifled  Includes  Legal. 

Orillia  . Packet  A  Times  .  .  .(e)  3,873.055 

C.assifled  includes  Legal. 

Ottawa  . Le  Droit  . (e)  11,367.409 

Classified  includes  Legal. 


1.090.524  5.195.512  1,412.362 


3.855.297  15.563.054 
1.699.491  7.536.221 


6.213.212 

I.8I0.I6I 


Owen  Sound  . Sun-Times  . (e)  4.636.802 

Local  includes  Legal. 

8t.  Catharines  . Standard  . (e)  17.136. 120 

$t.  Thomas  . Times-Journal  . (e)  6,140.933 

_  Classified  includes  Legal. 

Sarnia  . Observer  . (e)  9.899.305 

-  C.assifled  includes  Legal. 

Sault  Ste.  Marie  ...Star  . (e)  11.604.474 

Stratford  . Beacon  Herald  . (e)  4.674.838 

.  ^  Classified  includes  Legal. 

Sudbury  . Star  . (e)  11.148.526 

Local  includes  Legal. 

Woodstock  . Sentinel-Review  ...(e)  5,977,104 

Display  includes  Legal. 


599.427 

2.296,090 

1.234,781 

1.308,789 

693,383 

2,194.375 

540.498 


2.290.303 

11,628,519 

6,720.994 

4,450.216 

2,384.906 

6.445.069 

3.624.686 


631.184 

3.662.526 

1.067.798 

1,469.344 

794.766 

2.727.965 

471.618 


12.897.300 

4.281.368 


1.510.016  6.919.882  1.469.407 


1.546.888 

840.959 


8.735.888 

3,064,526 


2.050,359 

875.448 


7.082.166 

4.104.576 


2.016.001 

997.060 


PRINCE  EDWARD  ISLAND 

Charlottetown  . Guardian-Patriot  (me)  6.425.166  882.250  4.269.507  1.273.41 1 

Classified  includes  Legal. 


City 


222.012 

116.956 

120.268 


.648.472  214.228 
219.464 


Montreal  .  . 
Montreal  .  .  . 

Quebec 

Quebec 

Prince  Albert 


Pub-  Total  Display 

Paper  lished  Linage  National  Local 

QUEBEC 

Le  Devoir  . (m)  2.790.368  2,404.668  385.700 

Oimanche  Matin  .  .  .(8  )  3.555.146  1.066.540  2.478.206 

Including  ‘‘Perspectives”  (weekend  magazine). 
Chronicle-Telegraph  (e)  4.148.419  982.426  2.756.847 

Local  includes  Legal. 

L’Evenement  . (m)  10.222.346  3.522.198  6.017.961 

Le  Soleil  . (e)  21.646.168  3.723.813  14.993.307 

Total  .  31.868.514  7,246.011  21.011.268 

Local  includes  Legal. 

SASKATCHEWAN 

Herald  .  (c)  4.232.981  715.839  2.705.621 

Local  includes  Legal. 


Local 


682.  87 
2.929. U8 
3.611. .35 


97.531 

207.298 

Estate 


452.242 
:  20.396 


162.566 

117.922 

78.190 

239.540 

358.134 


Total  Linage 
Ahead  by  4% 
On  2  Months 


358.134 

177.156 

83.272 

139.230 

117.460 

175.098 

140.238 

128.114 


New.spapers  measured  by 
Media  Records  in  52  cities  rode 
into  March  with  a  4%  bulpe  in 
total  advertising  linage,  as  com¬ 
pared  with  the  January-Febru- 
ary  total  a  year  ago. 

Classified  provided  a  9%  in¬ 
crease  in  January  this  year  over 
the  measurement  in  January, 
1964,  and  followed  with  a  2.6% 
boost  in  February. 

General  fell  off  5%  in  Febru¬ 
ary  after  showing  a  6%  gain 
for  January.  Both  Retail  and 
Department  Store  classifications 
ran  ahead  of  last  year’s  figures. 

City-hy-city  reports  follow: 


1955 


1954 


BRITISH  COLUMBIA 

Kimberly  . Bulletin  . (eexuit)  I.4I8.73I  126.231 

C. assifled  includes  Leyal. 

Nanaimo  .  Free  Press  . (e)  5.316.513 

Local  includes  Legal. 

Nelson  . News  . (ni)  2.469.707 

C  assified  includes  Leaal. 

New  Westminster  Columbian  . (e)  5.124.694 

C  assifled  includes  Laoal. 

Vancou/er  . Sun  . (e)  28.959.091  5.364.113  12.351.927  11.131.008  112.043 


AKRON,  OHIO 

Beacon  Journal-e  .  1.895.373  1.855.580 

§Beacon  Journal-S  ....  903,055  772,384 

Grand  Total 


ALBANY.  N.  Y. 

*Knickerbocker-News-e.  882,722 

Times  Union-m  .  874,925 

§Times  Union-S  .  554,595 


Grand  Total  .  2,322,343  2.255,575 


ALBUQUERQUE.  N.  M. 

Journal-m  .  1,431,542 

§Journal-S  .  507,114 

Tribune-e  .  1,422,059 


Grand  Total  .  3.350,725  3,405.421 


ATLANTA,  GA. 

Constitution-m  .  1,720,200 

Journal-e  .  2,109,290 

Journal  &  Constitution-S  945,553 

Times-e  .  524,785 

Times-S  .  190,014 


Grand  Total  .  5,489,953 

NOTE:  Part  run  adv.  includes: 
(82,998).  (*)  Times  first  publicati 
12. 


2,109,290 
on  June 


ATLANTIC  CITY,  N.  J. 

Press-m  703,731 

•Press-S  .  182,525 


Grand  Total 


885,355  858,971 


1,223.544  98,154 
769.353  . 


IMPORTANT  NOTICE 

The  linage  tabulations  shown  here  have 
been  compiled  by  Media  Records,  Inc.  for 
exclusive  publication  by  Editor  &  Publisher. 
They  may  not  be  printed  or  published  in 
any  form  without  explicit  permission  from 
Media  Records,  Inc. 

Except  where  other  figures  are  specifi¬ 
cally  shown  the  following  footnotes  apply 
to  Media  Records,  February  1955  Linages: 
-Includes  18.245  lines  FAMILY  WEEKLY 
tincludes  21,482  lines  THIS  WEEK 
iincludes  19,455  lines  PARADE 
^Includes  58,974  lines  WEEKEND  MAGA¬ 
ZINE 


1965 

1964 

Sun-e  . , 

...  1,921,257 

1.910,804 

tSun-S  . 

.  1,359,416 

1.194.363 

Grand  Total 

.  6,222,818 

6.076,985 

BANGOR,  ME, 

News-m 

.  739,183 

676.245 

BINGHAMTON,  N.  Y. 

Pres*  e  . 

.  1,168,211 

1.255,222 

§Pre$s-S  . 

.  378,037 

269.859 

Sun-Bi>lletin-m 

421,189 

4BS.740 

Grand  Total 

1,967,437 

2.010,821 

BIRMINGHAM,  ALA, 

Post-H  irald-m 

.  878,335 

880,469 

Naws-e  . 

.  1,440,006 

1.401,333 

(News-S  . 

.  691,881 

606,217 

Grand  Total 

.  3,010,222 

2,888.089 

NOTE:  Part  run 

adv,  includes: 

1,440,006 

(23,410);  1,401,333 

(32,498), 

BOSTON,  MASS. 

Record- American-d 

Advertiser-S  . 

Globe-e 

Globe-m 

§Globe-S 

Herald-m 

tHerald-S 

traveler-e 


Grand  Total 


579,535 

288,580 

1,242,395 

1,253,502 

1,330,473 

981.100 

995,597 

1,057,709 


515,519 

229,714 

1,247,898 

1,245,252 

1,118.885 

1,105,940 

945,847 

1,147,884 


7,739,092  7,559.939 


BUFFALO.  N.  Y. 

Courier  Express-m  .  878,070  918,395 

§Courier  Express-S  ....  819.898  721,735 

f Evening  News-e  .  1,883,895  2,004,917 


2,799,428  2,538,954 


957,583 

885,003 

423,090 


Grand  Total  .  3,581,854  3.545.048 

NOTE:  Part  run  adv.  includes:  2,004,917 
(19,712). 


1,497,559 

452,211 

1,455,551 


CAMDEN.  N.  J. 

Courier-Post-e  .  1,513,295  1,414,541 

CHARLOTTE.  N.  C. 

News-e  .  1,313,750  1,232,978 

Observer-m  .  1,503,905  1,575,155 

tObserver-S  .  575,387  525,412 

Grand  Total  .  3,494,043  3,434,555 


1,748,385 

2,032,484 

821,924 


CHICAGO.  ILL. 

Tribune-m  .  2,811,985  2,821,512 

Tribune-S  .  1,534,711  1,495,492 

tDaily  News-e  .  1,750,023  1,737,329 

American-e  .  597,982  743,332 

American-S  .  504,984  484,385 

Sun-Times-m  .  1,505,020  1,397,231 

§Sun-Times-S  .  834,451  722,541 


Hews 

(New 

Times 

jTime 


Gr< 

NC 

Hera 

S-73 


Journ 

Hews 

}Htw 


Rock 

iRocI 

Post- 

Post¬ 


er 

NC 

(193. 


Rtgl: 

Iribu 

tRog 


6r 

NC 

(5,70 


Froe 

§Fre( 

New: 

tNes 


Gr 

N( 

1.445 

4I4.C 

2,57{ 

1,093 


742,883 

125,088 


Grand  Total  .  9,539,155  9,402,922  _ 

NOTE:  Part  run  adv.  Includes:  Tribune  W 
2,811,985  (312.542);  2,821,512  (414.505).  S- 
1,534,711  (253.550);  1,495,492  (281,935).  Sun- 
Times  834,451  (113.305):  722,541  (102,549). 


BALTIMORE,  MD. 

News-American-S  .  557,241  454,457 

|News-American-e  .  1,197,978  1,313,925 

Sun-m  .  1,185,925  1,193,435 


CINCINNATI,  OHIO 

Enquirer-m  .  1,587,895  1,725,457 

tEnquirer-S  .  .  1,181,552  1,035.242 

Post  &  Times-Star-e  ....  1,823,084  1,853,530 

Grand  Total  .  4,592,542  4,515,329 

CLEVELAND.  OHIO 

Plain  Dealer-m  .  2,181,933  2,208,554 

(Plain  Dealer-S  .  1,337,778  1,213,030 

Press-e  .  2,439,038  2,374,009 

Grand  Total  .  5,958,749  5,795,503 

NOTE:  Pari  run  adv.  includes:  2,439,038 
(311,555);  2,374,009  (155,739). 


COLUMBUS.  OHIO 

Dispatch-e  .  2,227.539  2,085,752 

Dispatch-S  .  1,202,951  1,122,037 

Citiien-Journal-m  .  652,505  915,549 

Star-w  .  41,037  50,772 


Grand  Total  .  4,324.033  4,175,220 

EDITOR  a:  PUBLISHER  for  April  3,  1965 


Star 

Ac 

•Tel< 


Tims 

ITim 

Htrt 


Tims 

STirr 


Gi 

Tims 

bine 

Tims 


•Ne 

Nev 

Nev 


Jou 

§Jo 

Net 


Stai 

Stai 

5St. 


Pre 


Bee 

|Be 


56 


1945 

1944 

DALLAS. 

TEX. 

News  n  . 

.  2,000.784 

1,992,920 

(New  S  . 

.  491,839 

429,382 

Times  Heraid-e  . 

.  2,219,544 

2,089,438 

{Time  Herjid-S  . 

.  739,982 

433,479 

Gra 'd  Total  . 

.  5,452,149 

5,345,419 

NOIE:  Part  run  adv.  includes:  Times 

Herald  2,219,544  (50,235);  2,089,438  (22,587). 

5-739  982  (22,288). 

DAYTON, 

OHIO 

Journal-Herald-m  _ 

.  1,780,271 

1,747,406 

.  1,858,750 

1,839,345 

5New  S  . 

.  577,190 

507,437 

Grand  Total  . 

.  4,214,211 

4. 1 14,390 

DENVER, 

COLO. 

Rocky  Mt.  News-m  ... 

.  1,805,350 

1,924,013 

tlocky  Mt.  News-S  .. 

.  343,400 

413,518 

.  2,124,509 

2.154.244 

Post-S  . 

.  847,770 

739,754 

Grand  Total  . 

.  5,143,029 

5,233,533 

NOTE:  Part  run  adv 

’.  includes; 

2,124,509 

(193.361);  2,154,244  (210,077). 

DES  MOINES,  IOWA 

Register-m  . 

.  452,814 

473,924 

771,913 

829,187 

fRegister-S  . 

.  450,729 

407,347 

Grand  Total  . 

.  1,474,458 

1,710,458 

NOTE:  Part  run  adv.  includts:  450, 72T 

(5,700). 

DETROIT. 

MICH. 

Free  Press-m  . 

.  1,445,785 

1.432,529 

jFree  Press-S  . 

.  414,890 

402,502 

.  2,578,741 

2,352,193 

tNews-S  . 

.  1,093,181 

1,113,415 

Grand  Total  . 

.  5,532,417 

5,300,439 

NOTE:  Part  run  adv. 

Includes:  Free  Press 

1.445  785  (81.484);  1,432.529  (145.234).  S— 

414.890  (  38.400);  402,502  (9,799).  News 

2.578.741  (184  392);  2,352,193  (195.450),  S— 

1,093,181  (83,024);  1,113,415  (94,472). 

ELMIRA, 

N.  Y. 

Star  Gaiette  & 

Adver)iser-d  . 

.  718,409 

752,048 

Telegram-S  . 

.  234,250 

183,015 

Grand  Total  . 

.  954,459 

935,063 

EL  PASO,  TEX. 

TImes-m  . 

,.  1,210,002 

1,187,150 

.  417,434 

311,198 

Herald-Post-e  . 

..  1,225,508 

1,170,344 

Grand  Total  . 

.  2,853,234 

2,448.712 

ERIE. 

PA. 

Times-e  . 

..  952,752 

1,015,957 

|Times-News-S  . 

428,778 

329,178 

Grand  Total  . 

.  1,381,530 

1,345,135 

NOTE;  The  News, 

Morning 

and  the 

Times.  Evening,  are  sold  in  optional  com> 

bination.  The  linage 

of  one  edition,  the 

Times,  Evening  is  shown. 

EVERETT, 

WASH. 

Herald -e  . 

..  944,174 

948,542 

FALL  RIVER.  MASS. 

Herald  News-e  . . 

..  903,302 

903,795 

FORT  LAUDERDALE.  FLA. 

•News-e  . 

..  2,238,591 

2,189,440 

News-S  . 

..  957,273 

779,175 

News-Sat . 

. .  490,995 

559,511 

Grand  Total  . 

..  3,484,859 

3,528,324 

NOTE:  (*)  Published  5  days  a  week  only. 

FORT  WAYNE.  IND. 

Journal  Gazette-m  ., 

..  1,123,944 

1,144,510 

§Journal  Gazette-S  .. 

. .  445,405 

394,947 

News  Sentinel-e  . 

..  1,440,917 

1,588,440 

Grand  Total  . 

..  3,010,288 

3,149,917 

FORT  WORTH,  TEX. 

Star*Telegram-m  .... 

943,229 

878.480 

Stdr^Telegram-e  . 

..  1,597,784 

1 ,484,940 

§Star-Telegram-S  .... 

..  743,404 

598,812 

Press-e  . 

..  441,420 

449.157 

Press-S  . 

142,479 

138,144 

Grand  Total  . 

..  3,888,518 

3,551,533 

NOTE;  Press  Evening  published  5  days  a 

week  only. 

FRESNO, 

CALIF. 

Bee-e  . 

1,792,715 

1,325,744 

SBee-S  . 

589,801 

523,475 

Grand  Total  . 

..  1,882,514 

1,849,439 

EDITOR  ac  PUBLISHER 

Newspaper  Linage — 52  Cities 

(Compiled  by  EDITOR  &  PUBLISHER  from  Media  Record 
1965  1964 

Linage  Linage 

Total  Advertising 

February  .  214,513,000  210,378,000 

January  .  223,826,000  210,599,000 

Year  to  date _  438,339,000  420,937,000 

Display 

February  .  152,042,000  149,500,000 

January  .  158,588,000  150,784,000 

Year  to  date _  310,630,000  300,284,000 

February  .  62,471,000  60,878,000 

January  .  65,238,000  59,775,000 

Year  to  date _  127,709,000  120,653,000 

Retail 

February  .  116,002,000  112,333,000 

January  .  121,398,000  115,150,000 

Year  to  date _  237,400,000  227,483,000 

Department  Store 

February  .  38,974,000  37,448,000 

January  .  41,816,000  38,826,000 

Year  to  date  ....  80,790,000  76,274,000 

General 

February  .  19,750,000  20,785,000 

January  .  19,347,000  18,236,000 

Year  to  date _  39,097,000  39,021,000 

Automotive 

February  .  11,963,000  12,133,000 

January  .  10,574,000  10,630,000 


Measurements) 


Year  to  date  ... 
Financial 

February  . 

January  . 

Year  to  date  ... 


22,537,000 

4,327,000 

7,269,000 

11,596,000 


IfiS  I9M 

GARY,  IND. 

Post-Tribune-e  .  1,294,899  1,448,984 

*Post-Tribune-S  .  448,54S  389,483 

N.W.  Ind.  Ssntinal-m..  834,535 

Grand  Total  .  1,743,444  2,495,202 

NOTE:  Northwest  Indiana  Sentinel  morn, 
discontinued  April  II,  1944. 

GLENS  FALLS,  N.  Y. 

Post-Star  (See  Note)..  584,124  549,410 

NOTE:  Post-Star  Morning  sold  in  com¬ 
bination  with  Times  Evening.  Linage  of 
one  edition,  Post-Star  Morning,  only  is 
given. 

GRAND  RAPIDS,  MICH. 

Press-e  .  I.74I.5I5  1,790,890 

tPress-S  .  524,441  441,980 

Grand  Total  .  2,284,174  2,232,870 

HACKENSACK,  N.  J. 

Record-e  .  1,749,074  1,820,582 

NOTE:  Part  run  adv.  Includes:  1,749,074 
(140,531);  1,820,582  (82,474). 

HARTFORD,  CONN. 

Courant-m  .  1,082,194  1,027,591 

|Cou.'ant-S  .  749,744  557,413 

fTimes-e  .  1,834,809  1,835,909 

Grand  Total  .  3,444,751  3,421,113 

HAVERHILL.  MASS. 

Jouriial-e  .  187,923  234,439 

HONOLULU,  HAWAII 

Advertiser-m  .  1,343,891  1,340,713 

Star-Bulletin-e  .  1,721,514  1,549,423 

fStar-Bulletin  & 

Advsrtiser-S  .  510,224  388,242 

Grand  Total  .  3,595,431  3,298,598 

HOUSTON.  TEX. 

Chronicle-e  .  2,587,348  2,495,708 

§Chroniclc-S  .  1,188,241  1,041,944 

Post-m  .  2,122,711  1,925,534 

tPost-S  .  872,721  710,709 

Press-e  .  523,405 

Grand  Total  .  4,771,041  4,717,520 

NOTE:  Part  run  adv.  includes:  Chronicle 
2,587,348  (177,057);  2,495,708  (109,348).  S- 
1,188,241  (25,734);  1,041,944  (12,947).  Post 
2,122,711  (140,403);  1,925,534  (  57,709),  S— 
872,721  (11,254).  Press-e  last  publication 
date  March  20,  1944. 

INDIANAPOLIS,  IND. 

News-e  .  1,292,479  1,473,242 

Star-m  .  1,417,279  1,530,088 


1964 

%  of 

E&P 

Linage 

1964 

Index 

210,378,000 

102.0 

107.5 

210,599,000 

106.3 

109.9 

420,937,000 

104.1 

108.8 

149,500,000 

101.7 

105.4 

150,784,000 

105.2 

108.2 

300,284,000 

103.4 

106.8 

60,878,000 

102.6 

113.1 

59,776,000 

109.1 

114.8 

120,653,000 

105.8 

113.9 

112,333,000 

103.3 

108.8 

116,160,000 

105,4 

110.3 

227,483,000 

104.4 

109.6 

37,448,000 

104.1 

109.3 

38,826,000 

107.7 

109.8 

76,274,000 

105.9 

109.6 

20,786,000 

95.0 

88.0 

18,236,000 

106.1 

101.2 

39,021,000 

100.2 

94.1 

12,133,000 

98.6 

107.2 

10,630,000 

99.5 

100.6 

22,763,000 

99.0 

104.0 

4,249,000 

101.8 

104.6 

6,768,000 

107.4 

105.9 

11,017,000 

105.3 

105.5 

1945 

1944 

tStar-S  . 

795,414 

887,735 

Times-e  . 

590,490 

474,229 

§Times-S  . 

193,902 

208,404 

Grand  Total  . 

4,290,144 

4,773,918 

JACKSON. 

MISS. 

Clarion  Ledger-m  . 

914.774 

881,808 

§Clarion  Ledger  & 

News-S  . 

402,774 

301,054 

Daily  News-e  . 

912,110 

871,847 

Grand  Total  . 

2,231,440 

2,054,711 

JACKSONVILLE.  FLA. 

Tlmes-Union-m  . 

1,994,459 

1,992,152 

(Times-Union-S  . 

593,194 

539,839 

Journal-e  . 

842,120 

948,757 

Grand  Total  . 

3,449,975 

3,500,748 

JERSEY  CITY 

.  N.  J. 

Jersey  Journal-e  . 

1,088,284 

1,047,518 

NOTE:  Part  run  adv. 

includes; 

1,088,284 

(81,498);  1,047,518  (73,520). 

KANSAS  CITY,  MO. 

Times-m  . 

1,400,434 

1,589,199 

Star-e  . 

1,252,931 

1,245,110 

Star-S  . 

779,457 

700,338 

Grand  Total  . 

3,433,022 

3,554,447 

KNOXVILLE. 

TENN. 

Journal-m  . 

585,973 

419,052 

News-Sentinel-e  . 

912,874 

1,017,910 

§New$-Sentinal-S  . 

339,401 

271,123 

Grand  Total  . 

1,838,448 

1,908,085 

LAWRENCE. 

MASS. 

Eagle-Tribune-d  . 

890,035 

904,804 

LITTLE  ROCK.  ARK. 

Arkansas  Gazette-m 

959,423 

911,032 

§Arkansas  Gazette-S  . . 

389,181 

402,734 

Grand  Total  . 

1,348,404 

1,313,748 

LONG  BEACH 

1,  CALIF. 

Indepandent-m  . 

1,942,574 

1,922,207 

Ilndependent  Press- 

Telegram-S  . 

493,744 

424,471 

Press-Telegram-e  . 

1,994,954 

1,974,421 

Grand  Total  . 

4,431,294 

4,523.299 

NOTE:  Part  run  adv.  includes:  Inde¬ 
pendent  1,942,574  (233,842);  1,922,207  )I44,- 
240).  Press-Telegram  1,994,954  (  233,842); 
1,974,421  (144,240), 


LONG  ISLAND,  N.  Y. 

Newsday  Suftolk-e  .... 

Newsday  Nassau-e  ...  2,145,213  2,221,139 

Grand  Total  .  4,135,245  4,279,125 

LOS  ANGELES,  CALIF. 

Times-m  .  4,090,957  4,121,917 

TimJs-s  2.«8,234  2,481,998 

Herald  Examiner-e  ....  '•ISkm 

Herald  Examiner-S  ...  447,100  405,538 

Grand  Total  .  9,499,247  8,998,189 

NOTE:  Part  run  adv.  includes:  Times  4,- 
090,957  (  547,031);  4,121,917  (  529,471 ).  ^2,- 
978,234  (1,040,224);  2,481.998  (724,009). 

LOUISVILLE.  KY. 

Courier  Journal-m  -  1,220,053 

Courier  Journal-S  _  493,210 

Times-e  .  1,495,113  1,504,744 

Grand  Total  .  3,408,374  3,402,380 

LOWELL.  MASS. 

iSun’s  ■; .  285,014  191,225 

Grand  Total  .  944,934  887,340 

LYNN,  MASS. 

Item-e  .  470,388  475,721 

MANCHESTER,  N.  H. 

Union  Leader-d  .  471,104  807,359 

•News-S  .  240.281  231.319 

Grand  Total  .  931,385  1,038,478 

NOTE:  The  Sunday  News  is  sold  in 
optional  combinati-jn  with  the  following 
Monday  Union  Leader. 

MEMPHIS,  TENN. 

Commercial  Appeal-m.  1,514,784  1,539,827 
fCommercial  Appeal-S  720,590  427,737 

Press-Scimitar-e  .  1,194,384  1,134,973 

Grand  Total  .  3.433,758  3.302,537 

NOTE:  Part  run  adv.  includes:  1,194,394 
(45.119). 

MIAMI.  FLA. 

Herald-m  .  3,753,135  3.744,441 

SHerald-S  .  1,438,858  1,497,483 

News-e  .  1,091,421  1,179,329 

fNews-S  .  280,700  340,378 

Grand  Total  .  4,744,314  4,781,831 

NOTE:  Par)  run  adv.  includes:  Herald 
3,753,135  (134,093);  3.744,441  (180,497). 

S— 1,438,858  (93,543);  1,497,483  (88,057). 

MILWAUKEE.  WIS. 

Sentinel-m  .  724,849  475,335 

Journal-e  .  2,497,202  2,397,582 

fJournal-S  .  1,449,814  1,305,081 

Grand  Total  .  4,491,885  4,377.998 

MINNEAPOUS,  MINN. 

Tribune-m  .  1,359,004  1,391,594 

Star-e  .  2,140,595  2,194,994 

fTrlbune-S  .  1,147,342  1,077,095 

Grand  Total  .  4,484,941  4,445.485 

NOTE:  Part  run  adv.  includes:  2,140,595 
(312,179);  2.194,994  (293,039). 

MODESTO,  CALIF. 

Bee-e  .  748,882  759,810 

§8ae-S  .  237,384  185,180 

Grand  Total  .  1,004,248  944,990 

NOTE:  Bee  Evening  published  5  days  a 

week  only. 

MONTREAL.  CANADA 

ir*Star-e  .  2,445,389  2.419,740 

Gaiette-m  .  1,494,115  1,430,077 

La  Presse-e  .  2,348,842  2,489,903 

La  Patrie-S  .  127.325  129,344 

Grand  Total  .  4,435,491  4,449.084 

NOTE:  (*)  Includes  WEEKEND  MAGA- 


MUNCIE,  IND. 

Press-e  .  704,884 

Star-m  .  491,247 

•Star-S  .  222,041 

Grand  Total  .  1,420,194 

NASHVILLE.  TENN. 

Banner-e  .  1,247,940 

Tennessean-m  .  I,257,B78 

Tennessean-S  .  547,590 

Grand  Total  .  3,073,428 

NEW  BEDFORD,  MASS. 

Standard-Times-e  .  ...  715,148 

Standard-Times-S  .  270,794 

Grand  Tota:  .  985,942 


NEW  HAVEN,  CONN. 

*Jeurnal-Couri«r-m  _  i^.OBO  624,483 

*R*gist«r.«  .  1,237,064  1,316,126 

R*gist*r-S  .  784,114  506,232 

Ragistar  8  Journal- 

Couriar-Sat.  80,76?  106,617 

Grand  Total  2,781,227  2,553,458 

*Publisiiad  5  days  a  week  only. 

NEW  ORLEANS.  LA. 

Times-Picayune-m  .  2,401 .310  2,256,542 

tTima*-Picayuna-S  .  828,507  714,854 

Statas  8  Itam-e  1,320,717  1. 204,676 

Grand  Total  .  4,550,534  4.216.072 

NEW  YORK  (QUEENS),  N.  Y. 

Long  Island  Prass^a  ...  1,215,052  1,274,865 
$Long  Island  Prass-S  . .  527,601  460,802 

Grand  Total  .  1,742,653  1,755,667 

NEW  YORK  (EL  DIARIO-LA 
PRENSAI,  N.  Y. 

El  Diario-l.a  Pransa-m..  286,786  265,407 

El  Diario-La  Pransa-S..  84,456  57,681 

Grand  Total  .  371,442  325,888 

NEW  YORK,  N.  Y. 

Tima$-m  .  2,341,727  2,257,527 

Timas-S  .  2,713,577  2,502.871 

Harald  Tr!buna-m  .  755,760  774,346 

fHarald  Tribuna-S  ....  610,676  510,457 

Naws-m  .  1,673,023  1,573,877 

Nawt-S  .  1,664,772  1,365,441 

Journal-AmarIcan-a  ..  817,225  884,175 

Joumal-American-S  . . .  266,783  277,785 

Post-a  .  757,366  845,830 

Post-S  .  108,170  72,767 

World  Talagram  8  Sun-a  783.657  778,512 

Grand  Total  . 12,673,156  12,083,812 

NOTE:  Part  run  adv.  includas:  Harald 
Tribuna  610,676  (44.615);  510,457  (  33.477). 
Nawt  1,673,023  (726.673);  1,573.877  (  814.523). 
S— 1.664,772  (1,133,073).  1,365,441  (871,277). 
Journal  Amarican  817,225  (102,871);  884,175 
(1 10,750).  S— 266,783  (62,513);  277,785  (50.- 
827).  Worid  Tal.  8  Sun  783,657  (124,223); 
778,512  (106,851).  Split  run  adv.  totals: 
Naws  137.875.  $—87,456.  Post  Evening  pub¬ 
lished  5  days  a  week  only. 

NEWBURGH,  N.  Y. 

Naws-a  .  662,426  60l,4n 

NOTE:  Part  run  adv.  includes:  662,426 
(24,336);  601.472  (35,715). 

NEWPORT  NEWS.  VA. 

Prass-m  .  1,182.482  1,308,851 

|Prass-S  .  455,665  317,305 

fimes-Herald-a  .  1,007,576  1,103,317 

Grand  Total  .  2,647,743  2.731,473 

NIAGARA  FALLS.  N.  Y. 

GaiaHa-a  .  777,133  806.473 

*Gazatta-S  .  234.365  158,256 

Grand  Total  .  1,011,478  764,727 

NORFOLK,  VA. 

Ladgar-Star-a  .  1,701,671  1,701,465 

Virgmian-Pilot-m  .  2,060,470  2,051,471 

fVirginian-Pilot  8  Star-S  834,721  621,260 

Grand  Total  .  4,577,082  4,374,176 

NOTE*  Part  run  adv.  includas;  Ladgar- 
Star  I.70I.67I  (417,421);  1,701,465  (465,667) 
Virginian-Pilot  2,060.470  (416,881);  2,051,471 
(427,078).  Virginian-Pilot  8  Star  834,721 
(160,777);  621,260  (128,115). 

OAKLAND,  CALIF. 

Tribunaa  .  1,714,785  1,868,131 

§Tribuna-S  .  807,506  764,068 

Grand  Total  .  2,724,271  2,632,177 

OKLAHOMA  CITY,  OKLA. 

Oklahoman-m  .  1,177,807  1,127.768 

Oklahoman-S  .  514,460  448,656 

Tinnas-a  .  1,117.775  1,277,570 

Grand  Total  .  2,830,244  2,856,774 

NOTE;  Part  run  adv.  includas;  Oklaho¬ 
man  1,177.807  (75,728);  1,127,768  (57.061). 

Timas  1.117.775  (113,427);  1,277,570  (178.577). 

OMAHA.  NEBR. 
World-Herald 

(see  Note)  .  1,082,873  1,064,116 

World-Harald-S  .  701,274  676,477 

Grand  Total  .  1,784,167  1,740,613 

NOTE:  World-Herald  sold  in  combina¬ 
tion  Morning  and  Evening,  linage  of  only 
one  edition,  EVENING,  is  shown. 

ORLANDO,  FLA. 

Star-a  .  2,352,277  2,303,681 

Santinal-m  .  2,352,277  2,303,681 

Santinal-S  .  728,811  837,376 

Grand  Total  .  5.633,365  5,444,738 
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PALO  ALTO, 

CALIF. 

Times-e  . 

1,455,141 

PASADENA, 

CALIF. 

Star-News-e  . . 

1,005,771 

1,162,514 

§1  ndependent-Star 

News-S  . 

401,372 

347,751 

Independent-m  . 

773,617 

1.107,277 

Grand  Total  . 

2,380,780 

2,617,542 

PATERSON, 

N.  J. 

Cdll-m 

388,413 

538,787 

PAWTUCKET.  R.  1. 

Timas-a  . 

661,874 

667,757 

PENSACOLA.  FLA. 

News-e 

676,662 

677.485 

Journal-m 

1,110,407 

1.081.485 

News-Journal-S  . 

413,825 

268,071 

Grand  Total  . 

2,220,876 

2,047,061 

PEORIA, 

ILL. 

Journal  Star  (see  Note) 

1,184,722 

1,124,148 

§Journal  Star-S  . 

377,674 

363,171 

Grand  Total . 

1,582,416 

1,487,317 

NOTE:  Journal  Star  Morning  and  Journal 

Star  Evening  sold  in  combination.  Linage 

of  only  one  edition^Journal  Star  Evening — 

is  show«i. 

PHILADELPHIA.  PA. 

Bulletin-e 

1,765,653 

1,715,784 

Inquirer-m  . . 

1,446,617 

1,542,318 

Inquiier-S . 

1 ,472,262 

1 ,274,623 

fBulletin-S 

748,870 

630,630 

News-e  . 

785,061 

715,275 

Grand  Total . 

6,438,483 

6.078,830 

NOTE:  Part  run  adv. 

includes; 

Bulletin 

I  765,653  (247,742);  I.7I5.784  (184,480).  S— 

748  870  (147  473);  630,630  (102,782).  Inquirer 

1,446.617  (78,341);  1,542,318  (82.052).  S— 

1,472,262  (I0I.60());  1,274,623  (68.434). 

PHOENIX, 

ARIZ. 

Republic-m  . 

2,512,878 

7,622.604 

fRepublic-S  . 

746.247 

857,176 

Gazetta-e  . 

2,511,886 

2,547,703 

Grand  Total  . 

5,771,011 

6.027.483 

PITTSBURGH,  PA. 

Post-Gaz.  &  Sun-Tal.-m 

744,525 

1.001,478 

Prass-e  . 

1,752,774 

1,864,876 

fPrats-S  . . 

744,057 

811,122 

Grand  Total  . 

3,841,358 

3,677,476 

PORTLAND, 

.  ORE. 

Orqeonian-rr  . 

1,877,462 

1,863,223 

§tOragonian-S  . 

776.771 

847.387 

Oregon  Journal-e  .... 

640,188 

622,133 

Grand  Total  . 

3,534,641 

3.334,743 

NOTE:  Part  run  adv.  includes:  640,188 

(46,700);  622,133  (17,375). 

PROVIDENCE.  R.  1. 

Bullatin-e  . 

1,306,418 

1,351,537 

Journal-m  . . . . 

1,341,656 

1,282,074 

fJoiirnal-S  . 

788,377 

617,341 

Grand  Total  . 

3.436,451 

3.250,774 

READING, 

,  PA. 

Eagle  (See  Note)  .... 

865,142 

876,136 

§Eaqls-S  . 

324,778 

275,175 

Grand  Total  . 

1,170,120 

1. 171,331 

NOTE:  Eagle  Evening 

1  and  Timas  Morn- 

ing  sold  in  combination.  Linag 

of  one 

edition  (Eagla  Evening)  is  shown. 

RICHMOND.  VA. 

News  Leader-e  . 

1,443,361 

1,631,836 

Times  Dispatch-m  . 

1,405,050 

1.470.343 

(Times  Dispatch-S  . . 

857,875 

687,721 

Grand  Total  . 

3,708,306 

3,772,100 

RIVERSIDE, 

CALIF. 

Press-Enterprise 

(see  Note)  . 

1,475,482 

1,370,083 

§Press-Enterprise-S  _ 

431,624 

317,274 

Grand  Total  . 

1.727.106 

1.687.377 

NOTE:  Enterprise  Morning  and  Press 

Eve.  sold  in  combination.  Linage  of  one 

Edition,  Enterprise  Morning  is 

shown. 

Part  run  adv.  includas: 

1,475,482 

(31,407). 

1,370,083  (22,228). 

ROANOKE.  VA. 

T'mas-m  . 

705,332 

883,024 

STimas-S  . 

306,468 

262,261 

World -News-e  . 

708,726 

871,656 

Grand  Total  . 

2,120,526 

2,036,741 

ROCHESTER.  N.  Y. 

Democrat  & 

Chronicle-m  . 

1,377,580 

1,380,317 

fDemocrat  & 

Chronicle-S  . 

864,814 

775,711 

Times-Union-a  _ 


1,775,678  1,735,868 
4,038,072  3.871.876 


ROCKFORD.  ILL. 

Star  (see  Note)  .  1,044,268  766,207 

Star-S  .  456,347  457,873 

Grand  Total  .  1,500,617  1,426,102 

NOTE;  Star  Morning  and  Register-Re¬ 
public  Eve.iing  sold  in  combination.  Lin¬ 
age  of  only  one  edition — Star  Morning — 
is  shown.  Star  Morning  published  five  week 
days  only,  excluding  Monday. 

SACRAMENTO.  CALIF. 

Bee-e  .  2.127.755  2,216,165 

§Bee-S  726,676  608,274 

Union-m  .  762,565  855,574 

•Union-S  .  177,707  214,408 

Grand  Total  .  3,814,705  3,874,461 

ST.  LOUIS,  MO. 

Globe-Democrat-m  ....  1,172,473  1,143,788 

tGlobe-Domocrat-we  ..  557,782  477,401 

Post-Dispatch-e  . 1,747.384  1,837.400 

§Post-Dispatch-S  .  1,215,034  1,376.227 

Gland  Total  .  4.874.673  4,876,816 

NOTE;  Part  run  adv.  includes;  Globe- 
Democrat  1,172,473  (247.078);  1,143,788 

(275,517).  we— 477,401  (7,833).  Post-Dis¬ 

patch  1,747,384  (180,431);  1,837.400  (118,- 
777).  S— 1,215,034  (24,667). 

ST.  PAUL.  MINN. 

Pioneer  Press-m  .  .  734  761  1,037,075 

IPioneer  Press-S  .  745,070  678.355 

Dispatch-e  .  1,674,771  1,774,004 

Grand  Total  .  3,354,622  3,487,454 

NOTE:  Part  run  adv.  includes;  1,674,771 

(181,707);  1,774,004  (231,708). 

ST.  PETERSBURG,  FLA. 

Independent-e  .  1,(160.518  1,063,831 

Times-m  .  2,025,375  2,218,278 

§Times-S  .  707,713  685,712 

Grand  Total  3,775,806  3,767,821 

NOTE:  Part  run  adv.  includes:  Times 
2.025,375  (108,107);  2,218,278  (101,312).  S— 
707,713  (35,727);  685,712  (37,062). 

SALEM,  ORE. 

Oregon  Statesman-m  .  858,274  832,843 

’Oregon  Statesman-S  244,717  214.486 

Capital  Journal-e  .  786.656  743,243 


SAN  DIEGO.  CALIF. 

Union-m  .  1,587,271  1,581,630 

|Union-S  .  815,805  758,550 

Tribune-a  .  2,082,510  2,066,861 


SAN  RAFAEL.  CALIF. 

Independant-Journal-a  1,310,342 

SCHENECTADY.  N.  Y. 


Grand  Total  .  2,087,667  1,770,572 

SALT  LAKE  CITY.  UTAH 

Tribuna-m  .  1,654,160  1,675,170 

Tribune-S  .  637,510  517,802 

Desert  News 

Telegram-e  .  1,634,180  1,648,408 

Grand  Total  .  3,725,850  3,843,400 

SAN  ANTONIO.  TEX. 

Expra$$-m  .  1,385,436  1,311,728 

tExpress-News-S  .  627,051  574,002 

Exprass-News-Sat.  .  288.418  322,008 

Naws-a  .  1,467,317  1,387,813 

Light-a  .  1,533,447  1.566,707 

§Light-S  .  735,730  627,847 

Light-Sat .  135,606  157,547 

Grand  Total  .  6,177,007  5  767,856 

NOTE:  Express  Morning,  Naws  Evening 
and  Light  Evening  published  5  days  a 
week  only. 

SAN  BERNARDINO.  CALIF. 

Sun-m  . 1,677,145  1,615,738 

§Sun-Telagram-S  .  468,818  448,530 

Grand  Total  .  2.145.763  2,064,468 

NOTE;  Sun  Morning,  and  Telegram 
Evening,  are  sold  in  optional  combination. 
Linage  of  one  edition.  Sun  Morning  is 
shown.  Part  run  adv.  includas;  1,677,145 

(67,256);  1,615,738  (51.474). 


Grand  Total  .  4,485.606  4,407,041 

SAN  FRANCISCO.  CALIF. 

Chronicle-m  .  1,707,516  1,878.834 

Chronicla-S  .  745,562  750,036 

Examinar-m  .  2,147,110  2,071,137 

Examinar-S  .  704,776  840,407 

News-Call-Bullatin-a  ..  1,007,747  1.037.663 

Grand  Total  .  6.716,713  6,620,077 

NOTE:  Part  run  adv.  includas:  Chronicle 
1,878,834  (88,052).  Examiner  2,071,137  (44.- 
800). 

SAN  JOSE.  CALIF. 

Marcury-m  .  2,571,033  2,608,436 

Naws-a  .  2,607,785  2,607,030 

§tMercury-Naws-S  ....  870,132  744.702 


Gazatta-m  . 

.  1,053,237 

1  011,211 

Union  Star-a  . 

.  747,400 

752,371 

Grand  Total  . 

.  1,802,637 

1.763.582 

SCRANTON,  PA. 

Times-e  _ 

837,747 

870,404 

SEATTLE. 

WASH. 

Post-Intelligencer-m 

.  1,277,555 

1,137,300 

$Post-lntelligencer-S 

.  433,406 

375,735 

time$-e  . 

.  1,844,000 

1.776,380 

Times-S  . 

671,076 

640.634 

Grand  Total  . 

.  4,246,057 

3.950,247 

SHREVEPORT.  LA. 

Journal-e  . 

331,417 

870,687 

Times-m  . 

.  1,047,741 

1,111,756 

Times-S  . 

.  453,670 

378.145 

Grand  Total  . 

.  2,332,848 

2,360.788 

SOUTH  BEND.  INO. 

Tribune-e  . 

.  1,226,834 

1.307,315 

Tribune-S  . 

.  473,878 

436,313 

Grand  Total  . 

.  1,720,712 

1.745.628 

SPOKANE, 

WASH. 

$pokesman-Review-m  . 

.  632,127 

618,676 

tSpokesman-Review-S 

367,788 

357,400 

Chronicle-e  . 

723,775 

755,752 

Grand  Total  . 

.  1,725,712 

1,733,848 

STOCKTON 

.  CALIF. 

Record -e  . 

.  1,556,833 

1,366,073 

SYRACUSE,  N.  Y. 

Harald-Journal-e  . 

.  1,400,768 

1.527.045 

§Herald-Amarican-S  . . 

.  531,127 

437,704 

Post-Standard-m  . 

678,236 

786,628 

f Post-Standard-S  . 

178,777 

182,336 

Grand  Total  . 

.  2,807,110 

2,737,713 

TACOMA. 

WASH. 

Naws-Tribune-e  . 

.  1,212,563 

1,267,778 

Naws-Tribuna-S  . 

503,737 

376,842 

Grand  Total  . 

.  1.716.500 

1,664,620 

TAMPA. 

FLA. 

Tribuna-m  . 

.  1,787,554 

1,858,587 

fTribune-S  . 

.  650,821 

622,726 

Timas-e  . 

.  1,256,753 

1,287,777 

Grand  Total  . 

.  3,875,128 

3,771,014 

NOTE;  Part  run  adv 

’.  includas: 

1,787,554 

(82,176). 

TOLEDO, 

OHIO 

*Timas-m  . 

.  561,304 

580,151 

Blada-e  . 

.  1,570,628 

1,551,641 

Blada-S  . 

.  770,527 

682,070 

Grand  Total  . 

,  2,702,45? 

2,813,862 

NOTE  (*)  Published  5  days  a  week  only. 

TORONTO. 

CANADA 

Globe  8  Mail-m  _ 

.  1,430,454 

1,440,338 

^*Telegram-e  . 

..  2,120,438 

2,167,872 

Star-e  . 

..  2,382,531 

2,376,563 

Grand  Total  . 

.  5,733,423 

5.784,773 

NOTE;  (*)  Includes 

WEEKEND 

MAG  A- 

ZINE  linaga.  Part  run  adv.  includas;  2,- 

167,872  (76,637). 

TRENTON,  N.  J. 

Evening  Times-a  . 

,.  702,253 

753.842 

•Timas  Advartisar-S  .. 

.  568,451 

475,701 

Trentonian-m  . 

..  730.851 

765.747 

Grand  Total  . 

,.  2,201,555 

2,175.272 

NOTE:  Times  Evening  published  S  days 

a  week  only. 

TROY. 

N.  Y. 

Record  (See  Note)  . . 

. .  833.743 

836,662 

NOTE:  Record  Morning  and  Timas- 

Record  Evening  sold  in  combination. 

Linaga  of  one  edition  (Record 

Morning) 

is  shown. 

TULSA, 

OKLA. 

Tribuna-e  . . 

..  1,383,243 

1,344,422 

World-m  . 

..  1,386,046 

1,363,710 

World-S  . 

..  581,647 

454.732 

Grand  Total  . . 

..  3,350,738 

3,162,864 

UNION  CITY.  N.  J. 

Hudson  Dispatch-m  , 

..  763,428 

782,677 

UTICA, 

N.  Y. 

Observer  Dispatch-e 

..  723.501 

836.037 

•Observer  Dispatch-S 

.  270.376 

213,086 

Prass-m  . 

..  703,140 

1,008,432 

.  6,071,150  5,762,368  Grand  Total  .  1,702,037  2,057,555 

EDITOR  8C  PUBLISHER  for  April  3,  1965 


1943 

1944 

WASHINGTON,  D.  C. 

New'-e  . 

...  1,094,132 

1,083,955 

Post  m  . 

...  3,343,979 

3,253,857 

IPos-  S  . 

...  1,479,173 

1,049,357 

star-e  . 

...  2,314,434 

2,342,383 

)Sta  -S  . 

...  997,307 

790,195 

G<and  Total  .... 

....  9,253,227 

8,559,747 

WATERBURY,  CONN. 

. . . .  974,997 

1,049,472 

248,781 

Republican-S  . 

. . . .  454,929 

Grand  Total  .... 

....  1,429,924 

1,338,253 

NOTE:  American 

Evening  and 

Republi- 

can  Morning,  sold  only  in  combination. 
Linaga  of  Amarican  Evaning  only  is  shown. 


WESTCHESTER-ROCKLAND  GROUP, 
N.  Y.  (10  CITIES) 


Hamaronack  Times-e  . 

754,353 

741,747 

Mount  Vernon  Argus-e 

844,787 

858,998 

New  Rochelle  Standard- 
Star-e  . 

844,489 

874,493 

Ossining  Citizen-  . . 
Reqister-e  . 

792,491 

742,174 

Peekskill  Star-e  . 

444,240 

444,327 

Port  Chester  Item-e  ... 

914,354 

915,949 

Tarrytown  News-e  . 

732,834 

741,730 

Yonkers  Hciald 
Statesman>e  . 

974.080 

1,032,447 

White  Plains  Reporter 
Dispatch-e  . 

1,073.589 

1,045,334 

Rockland  Journal  News-e 

794.891 

779,224 

Grand  Total  . 

8,400,512 

8,478,445 

WICHITA.  1 

KANS. 

Eagle-m  . 

1,244,098 

1,244,021 

Beacon-e  . 

934,710 

1,005,955 

t^gle  &  Beacon-S  ... 

430,145 

344,898 

Grand  Total  . 

2,410,953 

2,414,874 

WINSTON  SALEM.  N.  C 

Journal-m  . 

1,125,050 

1,149,424 

Sentinel-e  . 

1,045,105 

1,119,207 

Journal  t  Sentinel-S  .. 

375,488 

341,139 

Grand  Total  . 

2,545,443 

2,429,972 

WORCESTER. 

MASS. 

Telegram-S  . 

532,238 

394,993 

Telegram-m  . 

788,274 

808,932 

Gaietta-e  . 

944,719 

999,071 

Grand  Total  . 

2,247,233 

2,204,994 

NOTE:  Part  run  adv. 

includes; 

Telegram 

788,274  (  3,055).  Gazette 

944,719 

(3,115). 

YOUNGSTOWN,  OHIO 

Vindicator-a  .  1,254,773 

JVindicator-S  .  594. 1 W 


Grand  Total  .  1,850,948 

NOTE:  (*)  On  Strike;  February  1-28.  Inc. 


ADVERTISING 
LINAGE  SERVICE 


BLUEFIELD.  W.  VA. 

Telegraph-m  . 

...  371,850 

423, 143 

Telegraph-S  . 

...  144,438 

107,598 

Grand  Total  . 

...  518,288 

530,741 

Includes  FAMILY 

WEEKLY  18,255  lines 

(1945);  14,754  lines 

(1944). 

NOTE;  Telegraph-S  sold  in  combination 

with  Sunset  News-e. 

CHARLESTON.  W.  VA. 

Gazette-m  . 

...  804,982 

Mail-e  . 

...  857,555 

Gazette-Mail-S  . 

...  305,437 

Grand  Total  . 

...  1,947,974 

Includes  PARADE 

20,384  lines 

(1945). 

COLUMBIA.  S.  C. 

State-m  . 

...  1,081,294 

1,051,741 

State-S  . 

. . .  420,034 

357,458 

Record-o  . 

...  872,992 

751,435 

Grand  Total  . 

...  2,374,322 

2,140,434 

Includes  FAMILY 

WEEKLY  18.255  lines 

(1945);  14,754  lines 

(1944). 

DULUTH.  MINN. 

Herald-e  . 

...  414,785 

498,404 

News-Tribune-m  .... 

...  507,327 

570,398 

News-Tribune-S  .... 

...  392,145 

345,187 

Grand  Total  . 

...  1,514,257 

1,414.189 

MONROE.  LA. 

World-m  . 

...  420,340 

443,902 

World-S  . 

...  229,421 

208,998 

News  Star-a  . 

...  400,792 

404,884 

Grand  Total  . 

...  1,450,753 

1,459,784 

editor  ac  PUBLISHER 


1945 

1944 

NORWALK. 

CONN. 

Hour-e  . 

.  937,502 

895,474 

PASSAIC. 

N.  J. 

Herald  News-e  . 

,  999,070 

1,053,924 

PATERSON.  N.  J. 

News-e  . 

.  1,144,544 

1,199,418 

QUINCY. 

MASS. 

Patriot  Ledger-e  . 

.  744,793 

703,137 

SCRANTON,  PA. 

Tribune-m  . 

340,474 

382,425 

Scrantonian-S  . 

313,053 

233,045 

Grand  Total  . 

.  473,527 

415,470 

Includes  PARADE  20,811  lines 

(1945): 

22,359  lines  (1944). 

WILKES-BARRE.  PA. 

Record-m  . 

.  444,915 

443,904 

Times-Leader-e  . 

813,074 

840,211 

Independent-S  . 

485,889 

394,914 

Grand  Total  . 

.  1,745,878 

1,701,033 

Includes  FAMILY  WEEKLY  18,255  lines 
(1945);  14,754  lines  (1944). 


FIGURES  SUPPLIED 
BY  PUBLISHERS 

ABERDEEN,  S.  D. 

American-News-a  .  322,754  329,194 

American-News-S  .  173,488  118,042 

Grand  Total  .  494,244  447,258 

ALTOONA,  PA. 

Mirror-e  .  909,749  883,834 

APPLETON-NEENAH-MENASHA,  WIS. 

Post-Crescent-e  .  832,944  979,594 

Post-Crescent-S  .  293,132  174,984 

Grand  Total  .  1,124,074  1,154,580 

BLOOMINGTON,  ILL. 

Pantagraph-all  day  &  S  1,007,284  1,020,852 
Does  not  include  FAMILY  WEEKLY 

BURLINGTON,  VT. 

Free  Press-m  .  487,254  484,888 

CANTON,  OHIO 

Repository-e  .  1,244,840  1,353,870 

Repository-S  .  484,112  578,814 

Grand  Total  .  1,952,972  1,932,484 

CARBONDAIMIRMN-MURPHYSBORO, 

ILL. 

Southern  lllinoisan-a  ..  388,304  384,434 

Southern  Illinoisan-S  ..  118,284  94,892 

Grand  Total  .  504,590  479,528 

Does  not  include  FAMILY  WEEKLY. 

CHAMBERSBURG  PA. 


Public  Opinion-e  . 

579,334 

547,708 

CHAMPAIGN-URBANA,  ILL. 

Courier-e  . 

599,522 

440,052 

Courier-S  . 

239,778 

250,152 

Grand  Total  . 

839,300 

890,204 

CHILLICOTHE.  OHIO 

Gazatte-e  . 

742,338 

743,098 

CORPUS  CHRISTI.  TEX. 

Caller-m  . 

1,243,248 

1,244,984 

Caller-a  . 

1,223,428 

1,217,300 

Caller-S  . 

337,204 

299,428 

Grand  Total  . 

2,824,080 

2,783,914 

COVINGTON,  KY. 

Kentucky  Post  & 

Times-Star-e  . 

459,120 

413,004 

DANBURY, 

CONN. 

News-Times-e  . 

824,530 

824,558 

DAVENPORT 

,  IOWA 

Democrat-m  . 

877,002 

729,918 

Times-e  . 

1,034,700 

1,021,004 

Times-Democrat-S  . 

312,214 

290,122 

Grand  Total  . 

2,225,914 

2,041,044 

DAYTONA  BEACH.  FLA. 

News-e  . 

793,573 

871,419 

News-Journal-S  . 

252,944 

253,292 

Journal-m  . 

891,447 

907,445 

Grand  Total  . 

1,938,204 

2,032,554 

April  3,  1965 


1945 

1944 

DECATUR, 

ILL. 

Herald  &  Reviaw-me  . . 

872,522 

873,978 

Herald  &  Raviaw-S  ... 

299,454 

233,548 

Grand  Total  . 

1,172,178 

1.107,524 

Does  not  include  FAMILY  WEEKLY. 

EAST  ST.  LOUIS,  ILL. 

Journal-e  . 

Strike 

502,922 

Journal-S  . 

Strike 

154.030 

Grand  Total  . 

458.952 

GAINESVILLE.  FLA. 

Sun-eS  . 

713,020 

449,114 

GRAND  FORKS.N.  D. 

Herald-eS  . 

749,542 

497,693 

GREEN  BAY, 

,  WIS. 

Press-Gazette-e  . 

835,758 

915,880 

Press-Gazetta-S  . 

257,824 

183.874 

Grand  Total  . 

1,093.582 

1,099,754 

HARRISBURG,  PA. 

Patriot-m  . 

1.004.484 

992,432 

Patriot-News-S  . 

409.234 

322,924 

Grand  Total  . 

1,415.918 

1,315,354 

Does  not  include  PARADE. 

HAVERHILL, 

MASS. 

Gazette-e  . 

534.884 

544.930 

HUNTINGTON. 

W.  VA. 

Advertisar-a  . 

812.513 

814.938 

Herald-Dispatch-m  _ 

813.405 

824.424 

Herald-Advertiser-S  . . . 

314.748 

230,311 

Grand  Total  . 

1,940.884 

1,873,875 

HYANNIS,  1 

MASS. 

Cape  Cod  Standard- 

Times-e  . 

435.244 

433.748 

Cape  Cod  Standard- 

Times-S  . 

82.244 

47,418 

Grand  Total  . 

517.510 

481,144 

JOHNSTOWN.  PA. 

Tribune- 

Democrat-all  day  _ 

873,075 

828.044 

KENNEWICK-PASCO-RICHLAND. 

WASH. 

Tri-City  Herald-e  . 

544.481 

544,987 

Tri-City  Herald-S  . 

207,998 

152.502 

Grand  Total  . 

752.479 

499.489 

Does  not  include  FAMILY  WEEKLY. 

KENOSHA. 

WIS. 

News-e  . 

1,009,218 

1,014.790 

KINGSTON. 

N.  Y. 

Freeman-e  . 

713.424 

718.830 

KOKOMO, 

IND. 

Tribune-e  . 

489,454 

498.400 

Tribuna-S  . 

147,840 

134,424 

Grand  Total  . 

837,494 

833.224 

Does  not  include 

FAMILY 

WEEKLY 

19,402  (1945)  lines;  17,241  (1944) 

lines. 

LINCOLN. 

NEBR. 

Star-m  . 

944,972 

949.470 

Journal-e  . 

921,170 

913,448 

Journal  &  Star-S  . 

330.940 

271,234 

Grand  Total  . 

2.199.102 

2,134,154 

Includes  PARADE  20,499  lines 

(IW5): 

25,007  lines  (1944). 

LOCKPORT, 

N.  Y. 

Union-Sun  &  Journal-e 

512.874 

515,074 

MADISON. 

WIS. 

Capital  Timas-e  . 

1,170.890 

1,147,321 

State  Journal-m  . 

1,189.538 

1,144,384 

State  Journal-S  . 

319,109 

319.109 

Grand  Total  . 

2,479,537 

2.427.814 

Includes  PARADE  21.945  lines 

(1945); 

21,945  lines  (1944). 

MERIDEN,  CONN. 

Record-m  . 

714,700 

743,288 

Journal-e  . 

431,288 

448.018 

Grand  Total  . 

1,345,988 

1,391,304 

MIDDLETOWN.  N.  Y. 

Times  Herald-Record-m 

487,708 

415,742 

NEW  LONDON,  CONN. 

Day-e  . 

912,352 

874.799 

NORRISTOWN,  PA. 

Times-Herald-e  . 

789,899 

732,552 

1945 

1944 

NORTH  PLATTE,  NEBR. 

Telegraph-Bulletin-e 

..  447,914 

447.838 

OGDEN. 

UTAH 

5tandard-Examiner-e 

. .  807,294 

785,744 

Standard-Ezaminer-S 

..  271,420 

214.530 

Grand  Total  . 

..  1,078,914 

1,002,274 

Includes  FAMILY  WEEKLY  19,404  lines 

(1945);  18,158  lines 

(1944). 

OIL  CITY-FRANKLIN,  PA. 

Derrick-m  . 

453,529 

443,371 

News-Herald-e  . 

375.289 

398,052 

Grand  Total  . 

..  828,818 

841.423 

ONEONTA,  N.  Y. 

Star-m  . 

403,578 

394.404 

PADUCAH.  KY. 

Sun-Democrat-e  . 

. .  480,480 

704,404 

Sun-Democrat-S  . 

214,348 

201.348 

Grand  Total  . 

895,048 

905,954 

PASSAIC-CLIFTON.  N.  J. 

Herald-New$-e  . 

978,851 

1,050,144 

Includes  PARTIAL 

RUNS  total  9.404 

(1945)  lines. 

PINE  BLUFF,  ARK. 

Commercial-e  . 

..  524,410 

514.430 

Commercial-S  . 

182.754 

152,082 

Grand  Total  . 

709,344 

444.512 

Does  not  include 

19.418  lines 

FAMILY 

WEEKLY. 

PITTSFIELD.  MASS. 

Berkshire  Eagle-e  ... 

..  814.542 

788.424 

PLATTSBURGH.  N.  Y. 

Press-Republican-m 

. .  434,588 

403.242 

PORT  JERVIS.  N.  Y. 

Union-Gazette-e  — 

191,520 

197,444 

PORTLAND.  ME. 

Press  Herald-m  . 

. .  484.725 

771.794 

Express-e  . 

. .  585,709 

703,108 

Teiegram-S  . 

. .  324.744 

230.431 

Grand  Total  . 

..  1,599,198 

1.705.333 

POTTSTOWN,  PA. 

Mercury-m  . 

. .  838.444 

831,474 

POUGHKEEPSIE.  N.  Y. 

Journal-e  . . 

...  844,797 

834,592 

Journal-S  . 

...  419.744 

279.994 

Grand  Total  . 

...  1.284,541 

1,114.589 

Includes  FAMILY 

WEEKLY  19.827  lines 

(1945);  17,241  lines 

(1944). 

QUINCY.  ILL. 

Herald-Wh!g-e  . 

. . .  494.348 

514,878 

Herald-Whig-S  . . 

. . .  224,458 

180.334 

Grand  Total  . . 

...  719,024 

495.212 

RAPID  CITY,  S.  D. 

Journal-e  . 

...  512.874 

443.844 

Journal-5  . 

...  219.444 

174.594 

Grand  Total  . 

...  732,522 

820.442 

RENO, 

.  NEV. 

Journal-m  . 

. . .  497.508 

705.488 

Journal-S  . 

. . .  249,420 

319,550 

Gazette-e  . 

...  922,124 

978.194 

Grand  Total  .  1,849,252  2,003,232 

Does  not  include  FAMILY  WEEKLY. 


ROCK  ISLAND-MOLINE,  ILL. 


Rock  Island  Argus-e  .. 
Moline  Dispatch-e  _ 

957,404 

1,031.784 

989,758 

1,047,775 

SALISBURY, 

N.  C. 

Post-e  . 

Post-S  . 

494.272 

178,752 

545,414 

1 19,238 

Grand  Total  . 

475.024 

484.852 

SANTA  BARBARA,  CALIF 

News-Press-e  . 

News-Press-S  . 

1.249.134 

429,408 

1,215,410 

432,978 

Grand  Total  . 

1,478,544 

1,448,389 

SIOUX  FALLS,  S.  D. 

424,744 

235,872 

452.044 

195.552 

Argus-Laadar-S  . 

Grand  Total  . 

842,438 

847.414 

STROUDSBURG,  PA. 

Record-m  . 

401,434 

402,340 

59 

1965 

1944 

SUPERIOR.  WIS. 

T<l«grdin-« 

374,484 

394,394 

TOPEKA.  KANS. 

CapitaUm  . 

929,470 

910.490 

Statt  Journal'* 

853,251 

820,974 

Capital-Journal-S 

247,424 

245.404 

Grand  Total 

2,050,345 

1,974,870 

TUCSON.  ARIZ. 

Star-m  . 

1,544.220 

1,424,819 

Star-S 

334,530 

375,774 

Citizen-a 

1,779,403 

1.893,433 

Grand  Total 

3.440.353 

3.894.433 

WAUKEGAN.  ILL. 

N*ws-Sun-«  . 

958.930 

949,942 

WILMINGTON.  DEL. 

Naws-Journal-m* 

1.449,772 

1,524,085 

WOONSOCKET,  R.  1. 

Call'*  . 

492,372 

440,942 

CANADA 

CALGARY,  ALTA. 

Harald-a  . 

...  1,715,814 

1,447,711 

EDMONTON,  ALTA. 

Journal'*  . 

...  1,530,098 

1,577,984 

HAMILTON,  ONT. 

Spactator'*  . 

...  1,832,010 

1,837,490 

KITCHENER-WATERLOO,  ONT. 

Racord-a  . 

...  1,304.805 

1,247,250 

LETHBRIDGE.  ALTA. 

Harald'*  . 

. . .  552,798 

403,279 

LONDON.  ONT. 

Ftm  Pr*ss-m*  .  l.&U.ilS  I, M3, 310 

NORTH  BAY,  ONT. 

Nuqq«t-«  .  4»5,772  SI5.497 

^  OTTAWA,  ONT. 

Citii«n-«  .  1,584,021  l,534,49V 

L»Droit-«  .  803,473  874,837 

.  ^  REGINA,  SASK. 

LMd»r-Post^  .  1,110,475  1,107,242 

SASKATOON.  SASK. 

Star-Pho«ni«-e  .  834,147  852,885 

^  SYDNEY,  N.S. 

Capa  Breton  Post-e  ...  817,453  713,012 

VANCOUVER.  B.  C. 

.  2,271,027  2,101,384 

Province-m  .  1,044,491  1,041,403 

Includes  WEEKEND  MAGAZINE  58,949 
lines  (1945);  73,341  lines  (1944). 

WINNIPEG.  MAN. 

Free  Press-e  1,759.583  1,824,874 

Tribune-e  1,224,488  1,247,753 


SpectaColor  Helps 
Readership  of 

What  effect  does  SpectaColor 
have  on  advertising  readership 
of  the  pages  which  immediately 
follow? 

Readership  increases,  accord¬ 
ing  to  an  Exposure/Ratings 
study  conducted  by  the  Phila¬ 
delphia  Inquirer. 

The  case  in  point  was  a  Sears 
SpectaColor  page  which  ap¬ 
peared  in  the  Inquirer  Oct.  20, 
1964.  The  SpectaColor  opener 
was  followed  by  six  other  pages 
of  Sears  advertising  in  black 
and  white. 

The  Exposure/Ratings  study 
was  conducted  on  the  same  day 
the  Sears  SpectaColor  appeared. 
It  received  a  verified  female 
readership  of  92%  and  a  veri¬ 
fied  male  readership  of  73%. 

A  comparison  of  the  following 
six  black  and  white  ad  pages 

60 


GENERAL 

AND  AUTOMOTIVE 

NEWSPAPER 

ADVERTISING  UNAGE 

FEBRUARY  &  FIRST  TWO 

MONTHS 

(14  City  Total — 6 

and  7  Day  Basis)  Media  Records 

FEBRUARY  FIRST  TWO  MONTHS 

1965  vs.  1964 

1965  vs.  1964 

% 

%of 

% 

7oof 

GENERAL 

Gain  or  Loss 

Total  Gain  or  Loss 

Total 

Alcoholic  Beverages  .  .  .  . 

.  -F  l.l 

7.9 

—  1.2 

5.4 

Foods  . 

—  4.8 

II.O 

—  8.3 

10.3 

Baby  Foods 

—  48.8 

0.2 

—  31.9 

0.2 

Baking  Products 

-F  18.3 

1.3 

-F  21.2 

1.2 

Beverages 

+  65.0 

1.6 

-F  56.7 

1.5 

Cereals  &  Breakfast  Foods 

—  81.7 

0.1 

—  77.2 

0.2 

Condiments 

—  7.9 

0.5 

—  22.0 

0.4 

Dairy  Products 

—  33.2 

1.2 

—  32.3 

1.0 

Frozen  Foods 

-F  1.0 

1.2 

-F  25.4 

1.4 

Meats  &  Fish 

-F  91.8 

1.4 

-F  80.2 

1.4 

Industrial 

-F  46.7 

1.0 

+  9.4 

2.1 

Insurance 

-F  89.8 

2.9 

-F  65.2 

2.6 

Medical 

—  10.5 

1.7 

—  19.8 

1.9 

Public  Utilities 

-F  18.2 

3.6 

-F  20.2 

3.4 

Publishing  &  Media 

-F  12.6 

11.2 

-F  17.6 

12.5 

Radio,  TV  &  Phonographs 

+  28.0 

2.6 

-F  18.2 

2.4 

Sporting  Goods, 

Camp.  &  Photo  Suppl. 

-F  34.6 

0.3 

-F  16.1 

0.6 

Tobacco 

—  84.5 

0.8 

—  82.8 

0.7 

Toilet  Requisites 

—  39.0 

1.7 

—  36.6 

1.5 

Dentifrices . 

.  -F  20.8 

0.4 

-F  14.4 

0.3 

Men's  Toiletries  ,  .  .  . 

—  82.7 

0.2 

—  80.8 

0.2 

Perfumes  &  Cosmetics 

—  22.4 

0.6 

—  5.8 

0.6 

Toilet  Soaps 

—  32.0 

0.2 

—  60.2 

0.1 

Transportation 

+  9.3 

13.8 

-F  14.6 

14.5 

Airways  .  . . 

-F  9.7 

8.8 

-F  15.6 

9.3 

Bus  Lines  . 

—  11.5 

0.3 

•F  16.4 

0.3 

Railroads . 

—  27.3 

0.7 

—  9.0 

0.9 

Steamships  . 

■F  27.7 

1.9 

-F  16.3 

1.7 

Tours  .  . 

-F  13.1 

1.7 

+  18.7 

1.8 

Wearing  Apparel 

—  21.2 

1.2 

—  26.3 

1.0 

TOTAL  GENERAL 

—  5.0 

72.2 

-F  0.2 

73.5 

AUTOMOTIVE 

Gasolines  &  Oils 

—  49.6 

0.6 

—  39.4 

0.6 

Passenger  Cars — New 

—  13.6 

17.1 

—  13.4 

15.8 

Tires  &  Tubes 

-F  28.4 

1.9 

+  33.2 

1.8 

Trucks  &  Tractors 

—  57.1 

0.4 

—  59.5 

0.4 

TOTAL  AUTOMOTIVE 

—  1.4 

27.8 

—  1.0 

26.5 

TOTAL  GENERAL  AND 

AUTOMOTIVE 

—  3.7 

100.0 

—  0.2 

100.0 

was  made  with  Exposure /Rat-  pages 

exceeded  PAR  in  five  in- 

ings  PAR  Scores  for  depart-  stances  ranging 

from  69%  to 

ment  store  advertising. 

PAR  81%  verified  readership. 

Scores  are  the  average  verified  In 

the  case  of  male  reader- 

readership  figures  for  store  or  ship. 

the  Sears 

pages  exceeded 

product  classifications  accumu-  PAR 

in  three  of  the  six  pages. 

lated  from  Exposure/Ratings  ranging  from  30%  to  49% 

veri- 

studies  during  1963. 

fied  readership.  The  three  pages 

PAR  Scores  for  full-page  de-  under 

PAR  were  a  page  of 

partment  store  ads  are 

70%  women’s  wear,  a 

page  of  shirts 

verified  readership  for  women  and  blouses,  and  a  page  of  chil- 

and  33%  verified  readership  for  dren’s 

wear.  Each  of 

these 

men. 

pages 

received 

30%  verified 

For  women,  the  six 

Sears  male  readership. 

Special  Section  Kit 
For  Electric  Rang:es 

The  National  Electrical 
Manufacturers  Association  has 
mailed  its  1965  newspaper  sup¬ 
plement  kit  on  electric  ranges 
to  daily  newspaper  advertising 
managers. 

The  kit  contains  materials 
for  a  newspaper  section  tied  in 
with  the  “Cooks  Rings  Around 
the  Rest”  campaign  theme. 

Most  utilities  and  manufac¬ 
turers  are  expected  to  give  na¬ 
tional  promotion  emphasis  to 
electric  ranges  during  March, 
April  and  May,  then  again  in 
September  and  October. 


Supplement  Ready 
For  ‘Carpet  Time’ 

The  American  Carpet  Insti¬ 
tute  has  announced  the  publica¬ 
tion  of  its  10th  annual  news¬ 
paper  supplement,  which  will 
be  mailed  this  week  to  all  daily 
newspapers  in  the  United  States, 
plus  1,000  weekly  papers  and 
12,000  retailers. 

The  4-page  section  can  be 
used  as  a  vehicle  for  “Carpet 
Time”  retail  promotions. 

Last  year  events  were  staged 
in  various  markets  every  month 
from  April  through  December, 
with  the  bulk  being  run  during 
April,  May  and  October. 


NEWSPAPER 

CAMPAIGNS 


American  Motors 

Special  16-page  and  12-page, 
four-color,  sections  coviring 
Rambler’s  new  Marlin  car  and 
Kelvinator  appliances  will  ap¬ 
pear  in  10  newspapers  on  Sun¬ 
day,  April  11.  The  section  was 
prepared  by  American  Motors’ 
former  Rambler  agency,  Geyer, 
Morey  &  Ballard. 

*  *  « 

British  Motors 

The  British  Motor  Coriwra- 
tion/Hambro  Inc.  has  announced 
a  $1.5  million  ad  campaign  to 
break  April  9.  The  campaign  for 
MG  and  Austin  Healey  cars  will 
utilize  national  magazines,  plus 
newspapers  and  radio  through 
distributors  and  dealers. 


American  Oil 

A  set  of  20  mats  on  farm 
tractor  safety  have  been  dis¬ 
tributed  to  farm  editors  by  the 
American  Oil  Company.  Illus¬ 
trations  can  be  offered  by  news¬ 
papers  to  their  advertisers.  The 
material  is  available  from  the 
public  relations  department, 
American  Oil  Co.,  Chicago, 
60680. 


7lh  Day  Adventist 

Three  sets  of  six  ads  each 
have  been  developed  by  the  gen¬ 
eral  conference  of  Seventh-Day 
Adventists.  The  ads,  ■which  are 
2  columns  by  7  inches,  are  pro¬ 
duced  both  as  mats  and  repro¬ 
duction  proofs,  and  are  available 
for  use  by  local  churches. 

«  «  4 

‘Corf  am’ 

Reviewing  the  spring  retail 
season,  Du  Font’s  merchan¬ 
dising  manager,  Dan  Dallet,  re¬ 
ported  promotions  for  “Corfam” 
are  now  being  carried  out  by  220 
stores.  Du  Pont  has  set  up  store 
programs  that  include  news¬ 
paper  advertising  for  the  new 
shoe  material. 


Ruberoid  Tile 

Peter  Hilton,  president  of 
Kastor  Hilton  Chesley  Clifford 
&  Atherton,  said  “A  series  of 
full  page,  full  color  ads  in  Sun¬ 
day  magazines  or  other  news¬ 
paper  sections  will  run  in  29 
markets,  through  Spring  and 
early  Summer,  featuring  the 
new  Ruberoid  vinyl  asbestos 
floor  tile  patterns  introduced 
early  in  1965.” 
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P&L  Statement 

{Continued  from  page  15) 


1964  1963 

LOCAL  ADVERTISING 


Salaries  . $ 

Expense . 

271,728.42 

46,581.79 

$ 

259,854.76 

41,111.41 

TOTAL  . $ 

318.310.21 

$ 

300,966.17 

%  . 

2.4 

2.3 

Columns — 

Local  Adv  . . . 

93,864 

90,744 

Income  per 

Column  . . .  .$ 

68.00 

$ 

67.37 

Selling  Cost 

per  Column  .$ 

3.39 

$ 

3.32 

Local  Adv — 

Man  Hours  . . . 

82,550 

80,978 

Man  Hours 

per  Page  . . . 

7.03 

7.12 

Ave.  Monthly 

Salary  . $ 

529.68 

$ 

511.52 

NATIONAL  ADVERTISING 

Salaries  . $  45,377.50 

$ 

44,625.00 

Expense  . 

93,555.87 

92,686.17 

TOTAL  . $ 

138,933.37 

$ 

137,311.17 

%  . 

l.l 

l.l 

Columns — 

National  Adv. 

16,320 

16,140 

Income  per 

Column  ....$ 

98.49 

$ 

98.41 

Selling  Cost 

per  Column.. $ 

8.51 

$ 

8.51 

National  Adv — 

Man  Hours  . . 

15,120 

15,120 

Man  Hours 

per  Paage  . . 

7.41 

7.49 

Ave.  Monthly 

Salary  . $ 

540.21 

$ 

531.25 

CLASSIFIED  ADVERTISING 

Salaries  . $  147,173.83 

$ 

140,400.39 

Expense .  . 

38,592.91 

38,148.50 

TOTAL  . $ 

185,766.74 

$ 

178,548.89 

%  . 

1.4 

1.4 

Columns — 

Classified  Adv. 

37,116 

37,132 

Income  per 

Column  . $ 

62.34 

$ 

61.83 

Selling  Cost 

per  Column  .$ 

5.00 

$ 

4.80 

Classified  Adv. 

— Man  Hours  . 

64,740 

63,890 

Man  Hours 

per  Page  . . . 

13.96 

13.74 

Ave.  Monthly 

Salary  . $ 

383.26 

$ 

365.63 

Total 

Advertising  .$ 

643,010.32 

$ 

616,826.23 

%  . 

4.9 

4.8 

COMPOSING  ROOM 

Wjges  . $  1,092,491.72 

$ 

1,031,917.13 

Expense  . 

31,503.49 

42,299.45 

TOTAL  . $ 

1,123,995.21 

$ 

1,074,216.58 

%  . 

8.5 

8.3 

Published  Pages 

28,426 

27,764 

Cost  per  Page  $ 

39.54 

$ 

38.69 

Make  Over 

Pages  . 

23,458 

21,210 

Composing— 

Man  Hours  . . . 

285,976 

280,256 

Man  Hours 

per  Page  .... 

10.06 

10.10 
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1964  1963 

Premium  Hours  2,113  1,968 

Ave.  Monthly 

Wage  . $  614.10  $  584.99 

ENGRAVING  ROOM 

Expense*  . $  89,380.25  $  83,705.40 


%  .  0.7  0.6 

Engraving — 

Sq.  Inches  ...  973,925  956,632 

Cost  per 

Sq.  Inch  ....$  .0925  $  .0875 

*(  Separate 
Company) 

STEREO  ROOM 

Wages  . $  235,184.76  $  231,285.77 

Expense  .  51,520.25  57,292.20 


TOTAL  . $  286,705.01  $  288,577.97 


%  .  2.3 


1964  1963 

MAIL  ROOM 


Wages — 

Regular  . ' 

$  186,846.92 

$ 

179,223.76 

Extras  . 

38,647.95 

39,856.27 

Expense  . 

23,451.70 

24,575.17 

TOTAL  . ! 

(  248,946.67 

$ 

243,655.20 

%  . 

1.9 

1.9 

Mail  Room — 

Man  Hours*  .  . 

96,704 

91.578 

Man  Hours  per 

1000  Circ.  .  . 

1.07 

1.04 

Premium  Hours 

832 

874 

*(lncludes  Extras) 

Ave.  Monthly 

Wage  . 

$  519.02 

$ 

500.62 

CIRCULATION 

Salaries — City  .! 

i  174,654.80 

$ 

182,670.15 

Country  . 

110,166.84 

128,678.84 

Expense  . 

148,435.51 

167,881.19 

Number — 


Mats  Used  . . . 

55,507 

51,997 

— Plates  Cast. 

110,067 

110,221 

Cost  per  Plate  $ 

2.60 

$ 

2.62 

Stereo — 

Man  Hours  . . 

65,192 

66,714 

Man  Hours 

per  Plate  . . . 

.59 

.60 

Premium  Hours 

1,281 

987 

Ave.  Monthly 

Hours  . $ 

612.46 

$ 

584.05 

PRESS  ROOM 

Wages  . $ 

310,332.93 

$ 

292,351.82 

Expense  . 

50,177.83 

41,754.66 

TOTAL  . $ 

360,510.76 

$ 

334,106.48 

%  . 

2.7 

2.6 

Press — 

Man  Hours  ...  . 

97,134 

92,322 

Man  Hours  per 

1000  Circ.  . . 

1.08 

1.03 

Premium  Hours 

2,185 

1,286 

Ave.  Monthly 

Wage  . $ 

613.20 

$ 

584.96 

MECHANICAL 

MISC . $ 

85,788.50 

$ 

79,816.70 

%  . 

0.6 

0.6 

Total 

Mechanical  .$  1,946,379.73 

$ 

1,860,423.13 

%  .  14.4 


TOTAL  . $ 

433,257.15 

$ 

479,230.18 

%  . 

3.3 

3.7 

Circulation 

Man  Hours  . . 

99,392 

100,154 

Man  Hours  per 

1000  Circ.  .  . 

I.IO 

1.13 

Ave.  Monthly 

Salary — City  .$ 

507.72 

$ 

507.41 

Country  . $ 

417.29 

$ 

434.72 

DELIVERY  . $ 

450,610.06 

$ 

450,424.66 

%  . 

3.4 

3.5 

Delivery  Cost 

per  1000  Circ.  $ 

5.00 

$ 

5.05 

Total 

Circulation  ..$ 

1,132,813.88 

$ 

1,173,310.04 

%  . 

8.6 

9.1 

BUSINESS  OFFICE 

Salaries  . $ 

229,395.41 

$ 

221,963.85 

Expense  . 

50,667.53 

51,158.80 

TOTAL  . $ 

280,062.94 

$ 

273,122.65 

%  . 

2.1 

Business  Office — 

Man  Hours  .  . 

91,372 

89,096 

Man  Hours  per 

1000  Circ.  . . 

1.01 

1.0 

Premium  Hours 

301 

663 

Ave.  Monthly 

Salary  . $ 

465.30 

$ 

462.22 

NEWSPRINT  &  INK 


Newsprint  Used  $  3,752,524.75 

$  3,676,512.85 

Ink  Used  . 

76,885.00 

72,492.20 

TOTAL  . $  3,829,409.75 

$  3,749,005.05 

%  . 

29.0 

29.2 

Tons  of  News- 

print  Used  . . . 

27,479.1 

26,941 

Cost  per  Ton.  .$ 
Pounds — Ink 

136.56 

$ 

136.47 

Used — Black 

Cost  per 

887,564 

863,612 

100  Lbs . $ 

Pounds — Ink 

6.25 

$ 

6.25 

Used — Color  . 
Ave.  Cost  per 

65,086 

57,417 

100  Lbs . $ 

32.90 

$ 

32.10 

BUILDING 

Wages  . $ 

82,156.56 

$ 

83,025.28 

Expense . 

101,571.31 

121,345.87 

TOTAL  . $ 

183,727.87 

$ 

204,371.15 

%  .  1.4  1.6 


EXECUTIVE 


OFFICE 

.  ..  .$  225,000.00  $  218,750.00 

%  .... 

1.7 

GENERAL— UNALLOCATED 


Legal — Audit .  .$ 

40,948.40 

$ 

45,164.15 

Taxes  . 

208,287.75 

207,255.12 

Insurance  . 

90,741.84 

78,856.14 

Expense  . 

274,732.17 

256,488.51 

TOTAL  . $ 

614,710.16 

$ 

587,763.92 

%  . 

4.6 

4.5 

Total 

Administrative  $ 

1,119,773.10 

$ 

1,079,636.57 

»/ 

8.4 

8.4 

EXPENSE 

Total — Salaries 
&  Wages  ....$  3,951,010.78 
Newsprint  &  Ink  3,829,409.75 
All  Other .  2,885,709.45 


$  3,828,125.82 
3,749,005.05 
2,822,139.13 


TOTAL  . $10,666,129.99  $10,399,270.00 

(Additional  chart  on  page  62) 
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246,000  Circulation  Daily 


Number  of  Employes 

1964 

1963 

I960 

1955 

(Averaged) 

Editorial  . 

III 

110 

108 

105 

Art  &  Photo  . 

10 

10 

10 

8 

Local  Advertising  . 

44 

42 

41 

38 

National  Advertising  . 

7 

7 

7 

7 

Classified  Advertising  . 

32 

32 

33 

27 

Composing  Room  . 

148 

147 

139 

129 

Stereo  Room  . 

32 

33 

34 

36 

Press  Room  .  . 

43 

42 

40 

43 

Mail  Room  . 

30 

30 

30 

42 

City  Circulation 

29 

30 

55 

53 

Country  Circulation 

22 

24 

Business  Office 

41 

40 

42 

42 

Total . 

549 

547 

533 

530 

( Excludes — Executive — Building 

— Paper  Handlers — Etc) 

EDITORIAL 

Columns-Reading  Matter  .  . 

80116 

78080 

77044 

67266 

Cost  per  Column  . 

$16.47 

$16.12 

$13.96 

$14.83 

Man  Hours . 

233720 

230050 

225022 

211590 

Man  Hours  per  Page  . 

23.34 

23.57 

23.36 

25.05 

Premium  Hours  . 

1215 

1815 

1056 

852 

Ave.  S.T.H.  per  Employee  .  . 

161.2 

160.1 

158.9 

154.8 

(Monthly  Average) 

COMPOSING  ROOM 

Published  Pages  . 

28426 

27764 

26578 

24272 

Cost  per  Page  . 

$39.54 

$38.69 

$36.11 

$29.97 

Man  Hours  . 

285976 

280256 

264770 

244948 

Man  Hours  per  Page  . 

10.06 

10.10 

9.96 

10.09 

Premium  Hours  . 

2113 

1968 

1216 

1328 

Ave.  S.T.H.  per  Employe  . . . 

160.7 

158.8 

158.3 

158.7 

(Monthly  Average) 

Trucking  Industry 
AnnouncesAwards 
In  Safety  Writing 

Washington 
Winners  of  the  10th  annual 
Newspaper  Safety  Writing  Com¬ 
petition  sponsored  by  the  Amer¬ 
ican  Trucking  Association  have 
been  announced  by  Goley  D. 
Sontheimer,  ATA’s  director  of 
safety. 

Cash  prizes  totaling  $5,400 
will  be  awarded  to  the  following: 

First  place — Ralph  Brem, 
Pittsburgh  Press,  single  story; 
Wilson  Hirschfeld,  Cleveland 
Plain  Dealer,  editorial ;  and  Jean 
Sharley,  Miami  Herald,  series. 

Second  place — Henry  Harvey, 
Toledo  Blade,  single  story;  John 
McCormally,  Hutchinson  (Kan.) 
News,  editorial;  and  Frank  A. 
Aukofer,  Milwaukee  Journal, 
series. 

Third  place — Mrs.  Betty  Don¬ 
ovan,  Cincinnati  Post  and 
Times  Star,  single  story;  N.  S. 
Hayden,  Hartwell  (Ga.)  Sun, 
editorial;  and  Henry  McLaugh¬ 
lin,  Richmond  (Va.)  Times-Dis- 
patch,  series. 

The  Birmingham  (Mich.) 
Eccentric  won  a  special  plaque 
for  conducting  the  most  effective 
campaign  to  promote  traffic 
safety  during  1964. 

Receiving  honorable  mention 
were:  Dan  Wyant,  Eugene 
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(Ore.)  Register-Guard;  and  Don 
Baker,  Indianapolis  Times, 
single  story;  Harvey  A.  Call, 
Pompano  Beach  (Fla.)  Sun- 
Sentinel,  editorial;  and  Duane 
Bradford,  Tampa  (Fla.)  Trib¬ 
une,  and  Jack  Ballantine,  Cleve¬ 
land  Press,  series.  An  honorable 
mention  also  went  to  the  Beaver 
County  Times,  Beaver,  Pa.,  for 
its  year-long  efforts  on  behalf 
of  traffic  safety. 

• 

He  Quits  Copy  Desk 
To  Edit  We^ly 

The  Raytown  (Mo.)  News,  a 
6,000-circulation  weekly  in  a 
Kansas  City  suburb,  was  pur¬ 
chased  March  15  by  Kansas 
City  Suburban  Newspapers  Inc. 
The  sellers  were  Mr.  and  Mrs. 
James  A.  Southern  who  bought 
it  last  June. 

New  editor  of  the  News  is 
James  F.  Wolfe,  who  resigned 
after  20  years  as  a  copy  e^tor 
for  the  Kansas  City  Star.  He 
and  his  wife,  Mrs.  Lois  Lauer 
Wolfe,  are  the  principal  stock¬ 
holders  of  the  company.  Mrs. 
Wolfe  will  edit  the  Jackson 
County  Democrat  and  the  Sen¬ 
tinel,  twin  weeklies  whose  offices 
are  at  Blue  Springs  and  Buck¬ 
ner.  The  firm’s  other  publication 
is  the  weekly  Pleasant  Hill 
Times,  whose  managing  editor 
is  Robert  L.  McBee. 

The  Raytown  News,  now 
letterpress,  will  be  converted  to 
offset  and  produced  at  Blue 
Springs. 


Newspapers  Collect 
Books  for  Appalachia 

Hackensack,  N.  J. 

Two  New  Jersey  newspapers 
published  by  Donald  G.  Borg  — 
the  Record  of  Hackensack  and 
the  New  Morning  Call  of  Pater¬ 
son  —  are  offering  active  as¬ 
sistance  to  a  program  to  get 
children’s  books  into  the  one- 
room  schools  of  eastern  Ken¬ 
tucky  and  the  Appalachian 
Mountains. 

Mrs.  Jennelle  Moorhead  of 
Eugene,  Ore.,  president  of  the 
National  Congress  of  Parents 
and  Teachers,  which  organized 
the  project,  said  the  national 
goal  is  one  million  books. 

The  newspapers  arranged  for 
their  delivery  trucks  to  pick  up 
books  from  central  points  desig¬ 
nated  by  P.-T.A.s  in  about  100 
communities  and  to  transport 
them  to  the  Paterson  and  Tea- 
neck  armories.  There  the  books 
will  be  packed  in  bookcase  crates 
made  from  lumber  donated  by 
the  North  Jersey  Builders  As¬ 
sociation  and  put  together  by 
volunteers  from  the  carpenters’ 
union. 

The  Record  and  the  Call  will 
absorb  the  cost  of  shipping,  with 
the  Railway  Express  Agency 
providing  a  reduced  rate. 


Brush-Moore 
Paper  Marks 
150  Years 


Canton,  Ohio 
The  Canton  Repository, 
fourth-oldest  of  Ohio’s  daily 
newspapers,  celebrated  its  150th 
anniversary  March  30. 

A  history  of  the  newspaper 
published  in  a  special  section 
was  compiled  by  John  (Denny) 
Raridan,  retired  executive  effi- 
tor  of  Brush-Moore  Newspapers 
and  Repository  publisher.  It  was 
illustrated  by  headlines  from 
earlier  issues  and  drawings  de¬ 
picting  sig;nificant  events  in 
world  history  during  150  years. 

The  Repository  has  been 
under  the  ownership  of  only 
three  family  groups. 

Volume  1,  No.  1,  was  pub¬ 
lished  March  30,  1815,  by  John 
Saxton  in  a  handset  print  shop. 
He  and  his  heirs  owned  the 
newspaper  for  80  years  until  the 
late  George  B.  Frease  purchased 
it  in  1895. 

Bought  Harding  Paper 


Reporter  Privilege 
Saved  in  California 

Sacramento,  Calif. 

Provisions  which  would  have 
cost  newsmen  the  right  to  shield 
news  sources  have  been  dropped 
from  bills  in  the  California 
Legislature. 

Authors  of  a  revision  of  state 
laws  governing  court  evidence 
restored  the  provisions  of  a  1930 
statute  permitting  reporters  to 
refuse  to  reveal  news  sources. 

• 

Founds  New  Firm 

Washington, 

Lloyd  M.  (Mike)  Hampton, 
former  Washingrton,  D.  C.  news¬ 
paperman,  has  announced  the 
formation  of  Hampton  and 
Hampton,  Publishing  Services. 
He  was  formerly  associated  with 
the  Times  Herald,  Washington 
Daily  News  and  Evening  Star. 
The  new  firm  has  offices  at  1205 
National  Press  Building. 

• 

Phil  Turner  Quits 

Atlanta,  Ga. 

Phil  Turner  has  announced 
his  resigrnation  from  the  position 
of  general  manager  of  the  At¬ 
lanta  Times,  following  announce¬ 
ment  of  the  new  paper’s  finan¬ 
cial  losses  and  withdrawal  of  a 
financial  interest  by  Lammot  D. 
Copeland.  Mr.  Turner  became 
chief  executive  officer  of  the 
Times  early  this  year. 


iced  rate.  Frease  and  his  family  were 

*  owners  until  1927  when  the  late 

ivilege  Louis  H.  Brush,  Roy  D.  Moore 

e  '  and  William  H.  Vodrey  pur- 

lomia  chased  the  Repository  and 

liAMENTO,  Calif,  formed  Brush-Moore  News- 
ich  would  have  papers,  now  an  11-newspaper 
e  right  to  shield  group.  Heirs  of  the  three 
ire  been  dropped  founders  own  90  percent  of  the 
the  California  common  shares. 

The  three  Brush-Moore 
revision  of  state  founders  first  got  together  in 
court  evidence  1923  when  they  purchased  the 
risions  of  a  1930  Marion  (Ohio)  Star  from  Presi¬ 
ng  reporters  to  dent  Warren  G.  Harding  shortly 
news  sources.  before  he  left  for  the  trip  to 
Alaska  on  which  he  died. 

Firm  Only  6  of  the  23  newspapers 

_  published  in  Ohio  in  1815  now 
•1  \  survive.  Four  of  them  are  dailies 

,‘ke)  H^pton,  chiUicothe  Gazette  (1800), 

ton,  .  C.  ne^-  Steubenville  Herald-Star 

announced  the  ^be  Lancaster  Eagle- 

Hampton  and  (1809)  i^e  Reposi- 

shmg  Services. 

associated  with  ...  . 

Id,  Washington  f  ® 

[  Evening  Star.  ^  Weste^  Star  (1807)  and  St. 
s  offices  at  1205  Clcuf'^svillc  GuzcHb  omd  ChTou- 
luilding.  (1812). 

I  The  Repository  was  published 

.  as  a  weekly  until  Feb.  23,  1878, 

X****®  when  daily  publication  began. 

Atlanta,  Ga.  The  weekly  was  continued  separ- 
has  announced  ately  until  1912.  In  the  interim, 
rom  the  position  the  Sunday  Repository  was  pub- 
iger  of  the  At-  lished  beginning  July  31,  1892. 
>wing  announce-  Daily  and  Sunday  publication 
7  paper’s  finan-  have  continued  since, 
irithdrawal  of  a  From  a  subscription  list  of 
;  by  Lammot  D.  400  for  the  first  daily  87  years 
Turner  became  ago  the  Repository  has  grown 
officer  of  the  to  more  than  72,000  daily  and 
i  year.  more  than  84,000  Sunday. 
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How  CAN  I  KNOW  ^ 
WHAT^  60IN&  ON  AT 

THIS  newspaper  publishers 
convention?  i'm 

SPENPIN©  MOST  OF  MY 
TIME  IN  HOTEL 
corridors' 


EDITOR  &  PUBLISHER 
ANpa  convention  issues 

TEU-TWE  whole  story— 
WHO'S  HERE  and  WHAT^ 
SOlN©  OH -GREAT 
FOR  APVERTISINO, 
too! 


rri 


rr 


During  the  ANPA  Convention,  April  18-22  .  .  . 

NEWSPAPERS  ARE  NEWSMAKERS! 

Make  doubly  sure  that  you’re  counted  among  the  newsmakers  in  the  newspaper  industry  by 
telling  your  story  to  the  most  influential  group  of  readers  of  any  publication  .  .  .  newspaper 
people,  and  advertising  people  who  follow  newspaper  news,  in  the  pages  of  EDITOR  & 
PUBLISHER.  Two  big  convention  issues  provide  a  showplace  for  your  advertising. 


PRE-CONVENTION  ISSUE,  April  17  .  .  .  dis¬ 
tributed  at  the  ASNE  and  ANPA  conventions, 
includes  convention  programs,  events,  lists  of 
delegates  and  guests.  Space  reservations  by 
April  2;  copy  or  plates  by  April  9. 


ANPA  CONVENTION  ISSUE,  April  24  .  .  . 
covers  convention  news  and  reports,  with 
"bulldog"  edition  distributed  at  the  Waldorf. 
Also  includes  winners  of  E&P  Promotion  Con¬ 
test.  Space  reservations  by  April  9;  copy, 
plates,  by  April  15. 


EDITOR  &  PUBLISHER  •  850  Third  Avenue,  New  York,  N.  Y.  10022 


SYNDICATES 


Louise  Rucks  Writes 


As  Dogs’  Best  Friend 


By  Ray  Erwin 


Dogs  have  their  day — and 
loving  care — in  a  new  column. 


iiiiiiiiiiiiiniiiiiH 


The  column:  “Hound  Hill.” 
The  columnist:  Louise  Rucks. 
The  format:  Brief  weekly 
feature. 

The  release:  Immediate. 

The  distributor:  OK  Features, 
Box  1619,  Oklahoma  City,  Okla. 
73101. 


syndicate 
entences 


Louise  Rucks,  who  is  serving 
her  second  term  as  president  of 
the  Dog  Writers  Association  of 
America,  was  singled  out  re¬ 
cently  by  that  organization  as 
“the  best  newspaper  feature 
writer  about  dogs.”  She  was 
acclaimed  in  1961,  by  popular 


Louise  Rucics 

vote,  the  best  writer  about  dogs 
that  year. 

Mrs.  Rucks  has  won  numerous 
national  honors  and  awards 
since  she  began  producing  a 
weekly  column  for  the  Sunday 
Oklahoman,  Oklahoma  City,  15 
years  ago.  Mrs.  Rucks  main¬ 
tains  her  own  kennel  of  cham¬ 
pions. 

Mrs.  Rucks  says  there  are  26 
million  dogs  in  the  United  States 
and  these  dogs  have  owners  who 
want  to  read  about  dogs.  There 
are  640,300  dogs  registered  with 
the  American  Kennel  Club.  The 
owners  of  these  dogs  like  to  read 
about  the  care  and  grooming  of 
dogs. 

“More  money  is  spent  on  dog 
food  than  on  baby  food,”  she 
continued.  “65%  of  all  dog 
owners  are  people  over  35  years 
of  age.  This  age  group  repre¬ 
sents  84%  of  total  newspaper 
readership.” 


Encyclopedia  Has 
Free  Cartoon  Series 


Sunday  Price  to  25c 


“Memo  To  Caesar,”  a  40-part 
Lenten  series  distributed  by  the 
Hopkins  Syndicate,  appears  to 
be  becoming  a  newspaper  classic. 
This  is  the  12th  year  that  the 
feature  has  been  on  the  market 
with  the  original  copy  un¬ 
changed.  “Memo,”  in  20  U.S.  and 
Canadian  newspapers  this  year, 
was  written  by  D.  K.  (Ken) 
Woodman,  editor  of  the  Mans¬ 
field  (Ohio)  News  Journal. 


Mr.  and  Mrs.  E.  W.  Scripps 


Bette  Scripps 
Writes  Column 
About  Fashions 


Peter  Worthington  and  his 
wife,  Helen,  are  reporting  the 
human  side  of  life  in  Russia  for 
the  Toronto  Telegram  News 
Service  from  its  new  Moscow 
bureau.  Political  punditry  is  not 
their  beat. 


Kurt  Lassen,  “Under  Twenty” 
feature  editor  (Columbia  Fea¬ 
tures),  covered  America’s  Jun¬ 
ior  Miss  Pageant  in  Mobile. 
Thirty  newspapers  requested 
coverage  because  of  entrants 
from  their  communities.  The  St. 
Joseph  (Mich.)  Herald-Press 
hit  the  jackpot  when  a  Michi¬ 
gan  girl  walked  off  with  the 
Poise,  Appearance  and  Youth 
Fitness  Trophies  plus  the  $6,000 
scholarship  she  receives  as  the 
1965  America’s  Junior  Miss. 


A  free  cartoon  feature  called 
“It’s  A  Matter  of  Fact”  is  be¬ 
ing  distributed  to  daily  newspa¬ 
pers.  The  two-column  panel  con¬ 
tains  material  from  Compton’s 
Pictured  Encyclopedia. 

To  date,  166  newspapers  have 
subscribed  to  the  free  series. 
Inquiries  may  be  sent  to  Keath 
Roberts,  Director  of  Informa¬ 
tion  Service,  Compton’s  Pictured 
Encvclopedia,  1000  N.  Dearborn 
St.,  Chicago,  Ill.  60610. 


Minneapolis 
The  price  of  the  Sunday  edi¬ 
tion  of  the  Minneapolis  Tribune 
has  been  raised  from  20c  to  25c 
in  the  city  and  suburbs.  The 
daily  price  is  10c  per  copy. 


Three  Ne>^ 


Columns 


Now  Ready 


Three  new  newspaper  col¬ 
umns  dealing  with  automobile 
care  and  travel,  foreign  eco¬ 
nomic  news  and  outdoor  lore 
are  being  distributed  by  Inde¬ 
pendent  Features  Syndicate, 
Bayside,  N.  Y.  The  columns  and 
their  writers  are: 


San  Francisco 

Bette  Knight  writes  a  column 
from  a  globe-full  of  datelines 
to  an  expanding  list  of  news¬ 
papers  scattered  through  all 
sections  of  the  Far  West,  in¬ 
cluding  Hawaii. 

For  the  writer  of  “Fashions 
Around  the  World”  is  Mrs.  Ed¬ 
ward  Wyllis  Scripps,  wife  of 
the  chairman  of  the  Scripps 
League  Newspapers’  board.  She 
uses  her  maiden  name  as  her 
byline. 

Her  reports  come  from  con¬ 
vention  cities  of  the  Inter  Amer¬ 
ican  Press  Association  and  other 
newspaper  organizations;  from 
cities  visited  on  foreign  tours, 
and  from  Pacific  points  i-eached 
aboard  the  Scripps  yacht.  Paris, 
Istanbul,  Milan  and  Mexico  City 
are  among  the  datelines  of  her 
columns.  Others  have  come  from 
Honolulu,  Victoria,  B.  C.  and 
San  Diego,  Calif. 

Her  practical  approach 
reaches  the  women  readers  in 
SLN  cities,  whether  they  be 
residents  of  Flagstaff,  Ariz.,  or 
Klamath  Falls,  Ore.;  Tucum- 
cari,  N.  M.,  or  Couer  d’Alene, 
Idaho;  Provo,  Utah,  Casper, 
Wyo.,  or  Santa  Maria,  Calif. 

Mrs.  Scripps  has  written  of 
the  patent  leather  trend  in 
Parkersburg,  W.  Va.,  and  the 
best  buys  in  British  Columbia 
as  well  as  of  the  contrast  be¬ 
tween  Madrid  and  Istanbul. 

Her  column  is  now  a  year  old. 
Her  activity  puts  the  entire 
family  into  newspapering.  There 
are  two  sons.  Ed  is  with  the 
H  ono  lulu  (Hawaii)  Waikiki 
Beach  Press.  Barry,  still  in  col¬ 
lege,  works  each  summer  for  the 
Al  Tahoe  (Calif.)  Daily  Trib¬ 
une.  The  young  men  are  great- 
grandsons  of  E.  W.  Scripps, 
Scripps  -  Howard  Newspapers’ 
founder. 


Transporlalifin 

1)  “Going  Places,”  a  colunui 
devoted  to  every  form  of  trans¬ 
portation,  by  John  Quirt,  for¬ 
merly  automobile  editor  of  the 
New  York  Herald  Tribune  and 
now  a  commentator  on  Wall 
Street  and  the  transportation 
industry  for  CBS-tv  in  New 
York.  He  will  write  about  500 
words  once  a  week. 


European  Business 


2)  “Continental  Report,”  b> 
Edwin  Hartrich,  in  Dusseldorf, 
Germany,  a  weekly  1,000-word 
treatment  of  some  topical  and 
important  phase  of  the  economic 
and  business  scene  in  Western 
Europe.  Mr.  Hartrich,  a  former 
Washington  correspondent  and 
later  editor  of  the  New  York 
Herald  Tribune’s  Monthly  Eco¬ 
nomic  Review  published  in  con¬ 
junction  with  the  paper’s  Paris 
edition,  has  been  reporting  on 
Europe’s  business  and  economics 
since  before  the  war. 


Outdoor  Lore 


3)  “Trail  Talk,”  by  Rodger 
J.  Miller,  a  weekly  500-word 
essay  on  the  woods  and  out¬ 
doors  —  fishing,  hunting,  stalk¬ 
ing,  bird-watching  or  trail-hik¬ 
ing.  Mr.  Miller  is  a  well-known 
Mid  -  Western  naturalist  and 
wildlife  photographer  whose 
stories  of  the  woods  are  enter¬ 
taining  and  informative. 


Time-Life  Increases 
English  Syndication 


Time-Life  International  is 
planning  to  increase  syndication 
activities  in  England.  Ray 
Wergan,  for  four  years  in 
charge  of  the  London  Daily 
Express'  syndication  operation 
here,  is  leaving  New  York  and 
the  Express  to  join  Trans  World 
Features  Syndicate  in  London, 
newly  appointed  U.K.  represen¬ 
tatives  for  Time  and  Life  maga¬ 
zines. 

His  successor  in  New  York 
will  be  Bill  Ravenscroft,  cur¬ 
rently  British  sales  manager, 
London  Express  News  and  Fea¬ 
tures. 
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John  Keasler  Pokes 
Fun  At  Daily  Life 


A  humor  column,  already  on 
the  front  page  of  one  large 
newspaper,  now  is  to  be  distrib¬ 
uted  to  other  papers  over  the 
country. 

f  The  columnist:  John  Keasler. 

The  format:  Three  6()()-word 
columns  a  week. 

The  release:  Immediate. 

The  distributor:  Inter- Ameri¬ 
can  Features,  1133  Broadway, 
New  York. 

John  Keasler,  columnist  in  the 
ilianii  (Fla.)  News,  will  now 
be  the  writer  of  two  syndicated 
columns.  His  “By  George!”  hu¬ 
morous  problem  column  has  been 
distributed  several  years. 

Mr.  Keasler’s  regular  column 
was  moved  to  page  one  of  the 
Miami  News  earlier  this  year 
by  C.  Edward  Pierce,  managing 
editor,  on  the  theory  that  the 
flumness  of  today’s  news  can 
stand  a  leavening  of  humor  in 
»a  front  page  position.  A  flood 
of  reader  response  resulted. 

“Readers  of  the  Miami  News 
were  clipping  the  column  and 
mailing  it  all  over  the  country,” 
said  Louis  Di  Palma,  executive 
vicepresident  of  Inter-Ameri¬ 
can.  “He  writes  about  things 
close  to  the  mind  and  heart  of 
the  average  reader.” 

The  columnist  claims  he  needs 
little  research  on  the  problems 
of  the  average  gpiy  because  he 
says  he  has  successfully  saved 
up  the  down  payment  on  his 
very  own  mortgage;  he  spends 
half  his  time  commuting  and  the 
other  half  listening  to  the 
washer-drier  break  down.  His 
bills  and  his  waistline  grow,  his 
World  War  II  uniform  and  his 
dreams  of  glory  shrink,  and, 
most  crushing  blow  of  all,  the 
blondes  in  the  bikinis  now  call 
him  “Sir.” 

OfTshore  Island 

He  lives  on  Key  Biscayne,  off¬ 
shore  from  Miami,  where  his 
wife  also  keeps  a  typewriter 
busy  as  a  feature  writer  for  the 
Miami  News.  He  has  written 
three  books  and  contributed 
articles  to  magazines. 

The  columnist  began  news 
work  on  the  Plant  City  (Fla.) 
Courier  and  then  worked  on  the 
Tampa  (Fla.)  Morning  Trib¬ 
une,  Atlanta  (Ga.)  Journal,  San 
Francisco  (Calif.)  Call-Bulletin 
and  St.  Louis  (Mo.)  Post  Dis¬ 
patch. 


John  Keasler 


Mississippi 
Murder  Book 
Serialized 


Unusual  syndication  of  a 
series  and  book  offer  was  an¬ 
nounced  by  Robert  T.  MacDon¬ 
ald,  executive  vicepresident  of 
the  New  York  Herald  Tribune. 
The  newspaper  is  distributing  a 
serialization  of  William  Brad¬ 
ford  Huie’s  book,  “3  Lives  for 
Mississippi”. 

The  book  is  the  story  of  the 
murder  in  Philadelphia,  Miss, 
of  Mickey  Schwerner,  James 
Chaney  and  Andy  Goodwin,  civil 
rights  crusaders. 

The  book  is  being  published 
by  WCC  Books  Inc.,  a  subsidiary 
of  Whitney  Communications 
Corporation,  and  is  scheduled 
for  publication  May  17.  The 
newspaper  series  is  being  pre¬ 
pared  from  the  manuscript  by 
Mr.  Huie,  himself,  for  release 
Sunday,  April  25,  by  the  Herald 
Tribune. 

Unlike  most  book  serializa¬ 
tions  for  newspapers,  however, 
papers  taking  the  series  also 
will  publish  advertisements  of¬ 
fering  the  book  to  readers  at 
$3.95  in  advance  of  the  book¬ 
store  sale  at  $4.95  after  May  17. 
The  newspaper  will  receive  a 
percentage  of  the  sale  price 
without  any  cost  of  handling  or 
distribution. 

If  the  book  sells  through  the 
newspapers,  as  it  should,  the 
returnable  commission  will  more 
than  offset  the  price  of  the 


series,  Mr.  MacDonald  said. 

The  newspaper  series  will  run 
about  16,000  words  and  will  be 
.serviced  with  pictures,  many 
made  available  for  the  first  time. 
The  book  will  contain  about 
75,000  words  and  16  pages  of 
pictures.  Promotion  material 
also  is  being  supplied  for  the 
series.  Both  radio  and  tv  scripts 
are  in  Mr.  Huie’s  voice. 

Trident  Press — Affiliated  Pub- 
Ushers  is  distributing  the  book  ! 
to  the  trade  and  they  believe  the 
syndication  and  the  sale  of  the 
special  edition  by  coupon 
through  newspapers  will  broaden 
the  market  for  the  book.  Rich¬ 
ard  E.  Snyder,  vicepresident  in 
charge  of  sales  of  Trident  said: 
“In  all  my  years  in  book  pub¬ 
lishing  I  have  never  seen  a  book 
that  has  made  so  great  an  im¬ 
pact  on  the  book  trade  as  Huie’s 
‘3  Lives  for  Mississippi’.  It  is 
a  blockbuster,  a  sure-fire  big 
best-seller.” 

Motion  picture  rights  already 
have  been  sold. 

Mr.  Huie  has  14  books  to  his 
credit,  including  “The  Hiro¬ 
shima  Pilot”,  “Tlie  Execution  of 
Private  Slovik”,  “The  Ameri¬ 
canization  of  Emily”  and  “The  I 
Revolt  of  Mamie  Stover.” 

Mr.  Huie,  a  native  of  Ala-  I 
bama,  was  assigned  to  cover  the  | 
Philadelphia  tragedy  last  spring  | 
as  the  New  York  Herald  Trib-  , 
une  correspondent.  i 

In  gathering  material  for  the 
lx)ok  he  spent  more  than  six  | 
months  interviewing  those  in-  j 
volved  in  the  event.  ; 

• 

Merger  Consiileretl 

Winter  Haven,  Fla.  ; 

Members  of  the  Florida  Daily  j 
Newspaper  Association  and  of  | 
the  Florida  Press  Association  | 
will  be  asked  soon  to  consider 
a  proposal  for  merger  of  the 
two  groups.  This  would  bring 
members  from  dailies  and  week¬ 
lies  into  a  single  organization, 
Florida  Press  Association,  which 
would  have  separate  annual 
meetings  for  each  class  of  mem¬ 
bership. 
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FEATURES  IN  READER  INTEREST 


NATIONAL  COLUMNS 


MARQUIS  CHILDS 
DORIS  HEESON 
MARY  McGRORY 
HENRY  J.  TAYLOR 
WILUAM  S.  WHITE 


COMMENTARY  COLUMNS 


KENNETH  L  DIXON 
INEZ  ROBB 
ROBERT  C.  RUARK 
RICHARD  STARNES 
NORTON  MOCKRIDGE 


SPECIALTY  COLUMNS 


BY  GEORGE 
Humorous  Advico 

WIUIAM  A.  DOYLE 
Doily  Invoslor 

MOUY  MAYFIELD 
Pononol  Problomt 

DR.  ERNEST  G.  OSBORNE 
Child  Training 

STELLA 

Doily  HoroKopo 

AMY  VANDERBILT 
Modom  Monnors 


VARIETY  FEATURES 


UTTLE  PEOPLE'S  PUZZLE  D/S 
LONDON  EXPRESS  SERVICE 
SAMUEL  LUBEU 

BATTLE  FOX  YOUR  MIND  W 
THE  PEOPLE  SPEAK 
MUTUAL  FUNDS — 

INVESTMENT  COMPANIES 
SPOTLITE  SERIES 
WHERE  IN  THE  WORLD...? 
CROSSWORDS,  DAILY  B  SUNDAY 


COMIC  STRIPS 


ABBIE  AN'  SLATS  D/S 
DAVY  JONES  D 
FERD'NAND  D/S 
GORDO  D/S 
NANCY  D/S 
PEANUTS  D/S 
TARZAN  D/S 
FRITZI  RITZ  S 
CAPTAIN  AND  THE  KIDS 


AU  STARS  D 
EDITORIAL  CARTOONS  D 
EMMY  LOU  D/S 
GINGER  D 
HEALTH  CAPSULES  D 
STEES  SEES  W  OR  S 
STRANGE  AS  IT  SEEMS  D/S 
THE  GOOD  OLD  DAYS  W 
THE  GOOD  OLD  DAYS — 
ANTIQUES  FAIR  S 
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Reporters’  Group 
Makes  Its  Awards 

The  New  York  Journal  Amer¬ 
ican  captured  two  of  the  four 
awards  of  the  Newspaper  Re¬ 
porters  Association  for  work 
performed  by  daily  newspapers 
in  the  New  York  City  metropoli¬ 
tan  area  in  1964.  The  New  York 
Times  and  the  New  York  Herald 
Tribune  won  the  other  two. 

The  awards  were  announced 
by  Charles  Grutzner,  New  York 
Times,  president  of  the  News¬ 
paper  Reporters  Association  of 
New  York  City.  The  awards 
are: 

1)  The  NRA  Byline  Award 
for  the  best  spot  news  report 
written  against  a  deadline  will 
go  to  Alfred  Robbins,  Journal 


American,  for  his  running 
stories  in  July,  1964,  on  the  Bed- 
ford-Stuyvesant  riots,  headed : 
“Scores  Jailed  in  Brooklyn”; 
and  “900  Ready — Wild  Night  of 
Clashes.” 

2)  The  NRA  Feature  Award 
for  the  story  or  series  repre¬ 
senting  excellent  feature  treat¬ 
ment  will  go  to  Martin  Gans- 
berg.  New  York  Times,  for  his 
story  appearing  Aug.  15,  under 
the  headline :  “39  Who  Saw  Mur¬ 
der  Didn’t  Call  the  Police.”  It 
was  a  running  account  of  the 
public’s  apathy  at  the  stabbing 
of  a  woman. 

3)  The  Schaefer  Gold  Type¬ 
writer  Award  for  the  story  or 
series  that  constitutes  outstand¬ 
ing  public  service  will  go  to 
Barrett  McGum,  Marshall  Peck, 
Claude  Lewis  and  Barry  Gotte- 
hrea  for  their  series  of  articles 


in  the  Herald  Tribune  headed: 
“New  York  City  in  Crisis.” 

4)  The  Business  News  Award, 
sponsored  by  the  Allied  Chemi¬ 
cal  Corp.,  for  the  best  story  or 
series  that  constitutes  the  best 
handling  of  a  subject  dealing 
with  the  well-being  of  the  busi¬ 
ness  community  will  go  to  Leslie 
Gould,  financial  editor  of  the 
Journal  American,  for  his  “Over 
the  Counter”  expose. 

• 

Guard  Increased 

Cleveland 
Tighter  security  measures  are 
in  effect  at  the  Plain  Dealer 
Building.  Off-duty  Cleveland 
policemen,  armed  and  in  uni¬ 
form,  have  been  engaged  to  pro¬ 
vide  increased  safeguards  for 
personnel  of  the  paper.  The 
police  are  stationed  in  the  lobby. 


Murdock  Passes  Test 
As  Multi-Engine  Pilot 

Wichita,  Kan. 

Eleven  days  beyond  his  82nd 
birthday,  Marcellus  M.  Murdock 
was  sporting  a  new  accomplish¬ 
ment  March  26.  It  was  a  multi- 
engine  pilot’s  license. 

Mr.  Murdock,  president  of  the 
Wichita  Eagle  and  Beacon  Pub¬ 
lishing  Co.,  recently  passed  the 
last  of  the  flight  tests  required 
to  entitle  him  to  fly  the  news¬ 
paper’s  twin-engine  airplane. 

“The  remarkable  thing,”  he 
said,  “is  not  that  I  have  the 
ability  to  fly  it  but  that  I  still 
have  the  determination  or  desire 
to  want  to  fly.” 

He’s  flown  6,000  hours  in  al¬ 
most  every  kind  of  private  plane 
to  land  in  Wichita  over  the  past 
35  years. 


PAGE  OF  THE  WEEK  '  ” 

Styled  for  Businessmen 

j  Obtrusive 
I  Rules  Mar 
i  This  Layout 

By 

Edmund  C.  Arnold 


The  Page  of  this  Week 
hasn’t  happened  yet.  The  re¬ 
production  you  see  here  is  a 
dry  run  of  the  newest  daily 
paper  in  the  country,  the  Latin 
American  Times  of  New  York 
City.  Volume  I,  Number  1  is 
due  around  the  middle  of  this 
month. 

LAT  will  cover  the  business 
world  of  this  Hemisphere.  It 
will  also  cover  politics,  per¬ 
sonalities  and  all  the  factors 
that  affect  the  business  cli¬ 
mate. 

The  format  will  be  standard 
8-column;  normally  it  will 
have  eight  pages.  Publication 
is  Monday  through  Friday. 
Jorge  Losada,  who  was  editor 
of  Vision  for  13  years,  is  edi¬ 
tor-in-chief  of  LAT.  (Vision 
is  a  newsmagazine  for  Latin 
America.) 

The  audience  of  the  new  pa¬ 
per  is,  then,  primarily  the 
business  community  .  .  .  con¬ 
servative  but  sophisticated, 
solid  but  venturesome.  The 
typographer  who  designed  the 
paper  had  to  appeal  to  this 


The  Latin  Americaii  Tiines 


BR.\ZIL  MAY  BAN 
SEHSr#  SPLINTER  PARTIES 


AFmOm*  far  ;  » 


Pictures  could  be  bi9ger,  headings  are  pleasing. 

rule  paired  together.  You  can’t 


audience. 


The  North  American  eye  is  see  it  in  reproduction,  but  the 
bothered  by  some  of  the  typo-  Oxfords  are  all  upsidedown. 
graphic  practices.  Huge  Jim-  The  thin  rule  should  point  to- 
dashes  that  extend  two-thirds  ward  the  type  mass  with  which 
of  the  way  across  a  headline  the  rule  is  associated.  When 
are,  of  course,  a  direct  antithe-  an  Oxford  is  used  as  a  cut- 
sis  of  our  practice  which  off  rule,  then,  it  is  associated 


has  relegated  even  the  tiny  3- 
em  jim-dash  to  the  hellbox. 
Cutoff  rules  are  too  obtru- 


with  the  story  above  it  and  the 
thin  rule  should  be  on  top. 
Four-sided  boxes  grrow  com- 


sive  for  our  tastes.  They  are  paratively  rare  in  the  United 
Oxford  rules,  a  light  and  thin  States  and  Canada  and  3-col¬ 


umn  leads  are  being  aban¬ 
doned,  not  only  because  they 
are  difficult  to  read  but  be¬ 
cause  they  entail  bothersome 
butted  slugs. 

But  the  Times  has  things 
going  for  it,  too.  The  name¬ 
plate  is  chaste  but  handsome. 
(I  hope  the  rule  that  sepa¬ 
rates  the  folio  line  from  the 
flag  will  be  removed.  The  two 
elements  make  a  single  unit 
that  shouldn’t  be  fragmented.) 

The  head  schedule  is  pleas¬ 
ant.  The  Gothic  on  the  boxes  is 
a  little  distracting  but  has 
been  used  with  great  modera¬ 
tion.  All-cap  setting,  not  very 
legible,  is  also  used  sparingly. 

There  is  pleasant  white 
space  around  the  heads.  I’d 
like  to  see  higgler  pictures  .  .  . 
and  don’t  tell  me  the  business 
world  isn’t  photogenic! 

On  this  pre-publication  page, 
there  are  17  jumps.  This  is 
about  16  too  many.  Danger  of 
losing  readership  is  great  on 
a  jump  and  the  wise  editor 
looks  for  ways  to  minimize 
this  danger.  Many  have  estab¬ 
lished  —  and  live  with  —  the 
rule:  No  jumps! 

But  the  proof  of  the  typog¬ 
raphy  is  in  the  reading.  The 
readers  of  Latin  American 
Times  will  render  the  only 
meaningful  verdict. 

The  birth  of  a  new  daily  is 
an  auspicious  event.  We  wish 
LAT  a  long  and  happy  life. 

IN  A  NUT  SHELL:  Wel¬ 
come  to  the  club! 

★ 

EDITOR’S  NOTE:  Pages  for 
comment  may  be  sent  directly 
to:  Edmund  C.  Arnold,  SIS 
Newhouse  Communications 
Center,  Syracuse  University, 
Syracuse,  N.  Y.  1S210.  Please 
include  any  explanatory  data 
concerning  the  pages  you  sub¬ 
mit. 


Wirephoto 
From  New 

T.’ie  AP  Automatic  Wirephoto 
rec<-iver,  built  by  Muirhead  of 
Kent,  England,  was  unveiled  at 
the  wire  service’s  New  York 
laboratory  last  week.  The  first 
one  built  to  AP  specifications,  it 
was  hooked  into  the  AP  Wire- 
photo  system  and  was  producing 
the  same  pictures  as  those 
’  coming  out  of  the  manually- 
operated  positive  recorders  and 
automatic  Photofax  receivers 
around  the  country. 

Glossy  prints  dropped  from 
the  transistorized  machine  into 
a  tray. 

Less  Housekeeping  Chorea 

Charles  W.  Hubley,  AP  chief 
electronics  engineer,  demon¬ 
strated  the  Automatic  Wirephoto 
receiver,  pointing  out  some  of 
its  innovations: 

•  A  roll  of  photographic 
paper  500  feet  long  which  per¬ 
mitted  the  machine  to  operate 
for  a  full  week  without  an  at¬ 
tendant. 

•  Photographic  prints  pre¬ 
cut  in  the  machine  to  8x10  size 

f  and  developed  in  20  seconds  after 
transmission. 


Glossies 

Receiver 

•  Glossy  prints  of  sharp 
definition  right  from  the  ma¬ 
chine.  Mr.  Hubley  said  the  Auto¬ 
matic  Wirephoto  received  used  a 
varied-intensity  light  source  in 
photographic  recording.  This,  he 
claimed,  was  less  abrasive  to  the 
paper  than  the  electro-chemical 
process  used  in  Photofax. 

E.  Blanton  Kimbell,  AP  man¬ 
ager  of  research  and  develop¬ 
ment,  pointed  out  that  Auto¬ 
matic  Wirephoto  and  Photofax 
were  not  competitive.  “Auto¬ 
matic  Wirephoto  is  more  expen¬ 
sive,”  he  said,  “and  many  news¬ 
papers  using  Photofax  are  satis¬ 
fied  with  the  results.  But  news¬ 
papers  seeking  even  better  qual¬ 
ity  prints  for  engraving  may 
want  to  try  the  new  machine.” 

He  said  that  the  initial  instal¬ 
lation  in  a  newspaper  plant  will 
be  made  next  month. 

The  Automatic  Wirephoto  re¬ 
ceiver  will  be  shown  at  the 
Associated  Press  annual  meet¬ 
ing  April  19  in  the  Waldorf- 
Astoria  Hotel. 

As  the  onlookers  watched  the 
new  receiver’s  lights  go  from 
automatic  to  process  in  the  eight 


AP  General  Manager  Wes  Gal¬ 
lagher,  left,  and  Deputy  GM 
Harry  Montgomery  inspect  prints 
from  new  Automatic  Wirephoto. 

minutes  of  transmission  time, 
they  were  reminded  of  the  30 
years  of  Wirephoto  history. 

It  was  at  3  a.m.,  Jan.  1,  1935, 
in  New  York  City,  when  the  first 
Wirephoto  transmission  went  to 
47  newspaper  offices  in  25  cities. 
Attendants  took  off  the  negative 
of  an  11x17  photograph  of  an 
airplane  wreckage  in  the  Adi- 
rondacks.  Then  other  cities  came 
on  the  wire  with  photos.  Chinese 
residents  in  San  Francisco  cele¬ 
brating  the  Occidental  New 
Year.  The  New  Year  in  Chi¬ 
cago’s  Loop.  The  midnight  scene 
at  New  York’s  Times  Square. 
Almost  50  news  events  were 
illustrated  that  day. 


80>pg  ‘New  Horizons’ 
Issue  in  Single  Run 

Topeka,  Kan. 

The  largest  issue  of  a  news¬ 
paper  to  be  printed  in  Topeka 
in  a  single  run  of  the  press  was 
printed  March  23-24  by  the 
Topeka  Capital-Journal. 

It  was  the  80-page  New  Hori¬ 
zons  issue  which  is  published 
each  spring  to  tell  the  story  — 
past,  present  and  future  —  of 
Topeka.  The  special  sections  ap¬ 
peared  in  the  March  23  issue  of 
the  Topeka  State  Journal  and 
the  March  24  issues  of  the  To¬ 
peka  Daily  Capital. 

The  issue  contained  nearly  7,- 
500  inches  of  advertising. 

• 

Judge  Bars  ‘Hoodlum’ 

In  Reports  During  Trial 

Chicago 

Reporters  who  refer  to  Mar¬ 
shall  Caifano  as  a  crime  syndi¬ 
cate  hoodlum  or  another  defend¬ 
ant  as  a  prison  inmate  during 
a  conspiracy  trial  will  be  held 
in  contempt  of  court  by  Crimi¬ 
nal  Court  Judge  Herbert  C. 
Paschen. 

Judge  Paschen,  presiding  at 
a  trial  after  a  mistrial  had  been 
declared  by  another  judge,  sum¬ 
moned  court  reporters  to  his 
chambers  and  declared:  “You 
can  tell  your  rewrite  men  that, 
too.” 


You  will  see  more  outstanding 
news  photography  this  year,  because 
more  and  more  newspaper  photographers 
are  switching  to  Nikon. 

Ask  your  dealer  for  details,  or  write:  Nikon  Inc.,  Garden  City,  New  York,  11533 

SubitdUry  of  Ehrenreich  Photo-Optical  Industries,  Inc.  In  Canada:  Anglophoto  Ltd.,  Montreal  9,  P.  Q. 
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City  Hall  Talks 

(Continued  from  page  9) 


“Today  for  the  first  time  in 
five  months  we  have  made  some 
progress,”  he  said.  “We  have 
discussed  some  25  open  ques¬ 
tions  and  a  number  have  been 
settle  d.”  Negotiations  were 
started  last  October. 

Mr.  Gaherin  and  other  pub¬ 
lishers’  representatives  reached 
City  Hall  at  4:35  and  Mayor 
Wagner,  coming  five  minutes 
later,  was  delayed  at  the  door 
by  newsmen.  He  protested  that 
he  had  had  no  chance  to  talk 
to  either  party,  and  was  anxious 
to  do  so. 

The  publishers  and  union  rep¬ 
resentatives  went  into  the  sec¬ 
tion  of  City  Hall  reserved  for 
the  Mayor,  the  Deputy  Mayor, 
and  the  Board  of  Estimate. 
V^arious  sub-committees  were 
working  in  different  rooms. 
Some  were  upstairs.  Members 
of  the  Newspaper  Trades  Coun¬ 
cil  gathered  in  the  Board  of 
Estimate  office. 


Hour-by-Hour  Events 


Representatives  of  the  press, 
including  the  tv  and  radio  re¬ 
porters  with  their  technicians 
and  equipment,  were  kept  from 
the  labor  disputants  by  an  iron 
grilled  gate. 

Following  is  an  hour-by-hour 
report  of  what  they  saw  and 
were  told: 

4:45  p.m.  —  A  paper  listing 
all  those  present  was  handed 
out.  In  addition  to  publishers 
and  union  representatives  it 
listed  Mr.  Kheel  and  federal 
mediators  Frank  H.  Brown, 
William  E.  Simkin  and  Walter 
Maggiolo.  Not  listed,  but  seen 
later,  were  Joseph  Kingsbury- 
Smith,  publisher  of  the  Journal- 
American;  Jack  R.  Howard, 
president  of  the  Scripps-How- 
ard  Newspapers,  and  Walter 
N.  Thayer,  president  of  the 
Herald-Tribune. 

5:45  p.m.  —  Frank  A.  Mc¬ 
Gowan,  president  of  the  photo¬ 
engravers,  left  City  Hall  to  re¬ 
turn  to  his  scale  committee  at 
the  bargaining  table  at  the  pub¬ 
lishers’  association  offices.  He 
said  he  had  heard  a  wage  offer 
had  been  made. 

6:50  p.m.  —  Sal  laccio,  presi¬ 
dent  of  the  machinists,  left.  He 
said  his  union  had  had  a  meet¬ 
ing  attended  by  about  210  of 
250  members  that  afternoon.  No 
money  offer  had  been  received, 
he  said. 


Guild  .Settlenu'iit  Near 


gested  a  recess  until  10  p.m. 
He  said  no  wage  offer  had  been 
made  to  the  Guild  but  that  ne¬ 
gotiations  at  the  Times  were 
98%  completed. 

9:15  p.m. — Walter  N.  Thayer 
came  out  and  said,  “these  were 
the  most  serious  negotiations  in 
the  history  of  the  newspapers 
involved.”  He  said  the  newspa¬ 
pers  could  not  constantly  in¬ 
crease  costs  of  operation  with 
no  means  of  getting  their  money 
back. 

Subsequently,  Mr.  Thayer  in¬ 
sisted  the  publishers  were  “not 
bluffing”  about  the  amount  of 
wage  increase  they  could  really 
afford  to  give  the  unions.  He 
pointed  out  that  the  offer  was 
higher  than  the  $9.75  over  two 
years  accepted  by  the  printers 
in  Cleveland,  and  that  wages 
paid  in  New  York  were  already 
higher  than  those  in  the  Ohio 
city.  He  said  the  joint  commit¬ 
tee  of  the  printers  and  the  news¬ 
paper  had  agreed  that  168  hours 
a  week  was  Ijeing  saved  at  the 
Herald  Tribune  by  use  of  out¬ 
side  tape,  but  that  there  had 
been  no  agreement  on  the  use 
of  the  savings.  The  contract 
called  for  arbitration,  but  there 
had  been  nine  dates  for  arbi¬ 
tration  and  all  of  them  can¬ 
celled. 

9:35  p.m. — Mr.  Brown  talked 
to  the  reporters.  “We  are  work¬ 
ing  hard  and  fast,”  he  said. 
“Theie  has  been  some  progress 
on  some  issues.”  He  thought 
then  a  draft  could  be  concluded 
by  the  2  a.m.  deadline,  although 
he  was  “glum”.  He  said  auto¬ 
mation  and  the  wage  question 
w'ere  of  equal  weight.  He  re¬ 
peated  several  times  he  had 
great  respect  for  Mayor  Wagner 
and  if  he  requested  continuation 
of  negotiations  it  would  be  given 
serious  consideration. 

“A  complete  contract  is  the 
one  issue,”  he  said. 

Earlier  in  the  week  Mr.  Brown 
had  charged  that  the  federal 
mediators  were  a  “hinderance” 
in  reaching  agreement  with  the 
publishers. 

12:01  a.m.  —  Mayor  Wagpier 
came  through  the  “wall”  to  tell 
the  press  that  Mr.  MacGowan 
of  the  engravers,  who  had  set 
a  midnight  strike  deadline,  had 
agreed  to  continue  negotiations. 


Engravers  Won’t  Walk  Out 


6:55  p.m.  —  Thomas  J.  Mur¬ 
phy,  executive  vicepresident  of 
the  Newspaper  Guild  of  New 
York,  said  the  Mayor  had  sug¬ 


“The  photo-engravers  are  not 
going  out,”  the  Mayor  said. 

2  a.m.  —  Mayor  Wagner  said 
it  had  been  agreed  by  the  print¬ 
ers  and  the  publishers  to  con¬ 
tinue  negotiations  for  another 
hour. 

2:45  a.m.  —  Harry  Van  Ars- 
dale  arrived.  He  is  a  key  figure 
in  the  talks,  because  he  is  chair¬ 
man  of  the  New  York  Central 
Union  Trades  Council  as  well 
as  head  of  the  electrical  work¬ 


ers  and  a  real  power  in  politics. 

3:35  a.m.  —  Jack  Howard  left 
City  Hall. 

3:45  a.m.  —  Members  of  the 
Newspaper  Trades  Council  were 
called  into  session  by  Thomas 
Laura,  president  of  the  ITU 
mailers  who  is  council  chairman. 

4  a.m.  —  Mayor  Wagner  said : 
“At  my  request  the  printers  and 
the  photo-engravers  have  agp’eed 
to  continue  negotiations  this  aft¬ 
ernoon  at  the  association’s  of¬ 
fice,  with  the  further  under¬ 
standing  that  24-hour  notice  will 
be  given  before  any  new  strike 
date  will  be  set.” 

He  added  he  would  be  avail¬ 
able  if  either  side  wished. 

The  Baer  incident  happened 
shortly  after  this. 


Miller  Gommen  Is 


‘Fixed  PoMtiun’  .41lered 


4:30  a.m.  —  Mr.  Powers  said 
he  was  encouraged  because  the 
publishers  were  no  longer  hold¬ 
ing  to  their  fixed  position  of  a 
$10.50  financial  package,  but 
were  willing  to  continue  to  ne¬ 
gotiate.  He  described  it  as  “a 
complete  change  of  position.” 

4:45  a.m. — Mr.  Gaherin  said: 
“We  are  going  to  continue  to 
negotiate,  beginning  at  2  p.m.” 
He  said  he  didn’t  know  about 
any  change  in  a  “fixed  position” 
and  added:  “We  have  made  no 
offer  beyond  the  $10.50.” 

About  100  reporters,  photog¬ 
raphers  and  electronic  techni¬ 
cians  were  on  hand  to  tell  New 
Yorkers  whether  or  not  they 
would  continue  to  have  newspa¬ 
pers  to  read.  Damon  Stet^n 
started  coverage  for  the  Times 
and  was  joined  by  Murray  See- 
gar,  Emanuel  Perlmutter  and 
Clayton  Knowles.  Others  in¬ 
cluded  Joel  Seldin,  Herald  Trib¬ 
une;  Joseph  Zuillo,  Chicago 
Tribune;  Joseph  Schroeder  and 
John  Carroll,  Associated  Press; 
Peter  Rutledge,  UPI;  Joseph 
Alvarez  and  Alex  Benson, 
World  -  Telegram  &  Sun,  Jack 
Turcott  and  Edward  O’Neil, 
News;  Kenneth  Gross,  Post; 
Mike  Pearl,  Journal  American; 
Richard  Poliak,  Ruth  Ross  and 
Philip  MacMullen,  Newsweek; 
Jim  Jensen  and  Tom  Glennon, 
WCBS;  Jim  Gash,  WNEW; 
Tuck  Stadler,  WINS;  Gabe 
Pressman,  Alexander  Burnham 
and  Joseph  Michaels,  NBC; 
Ameel  Fisher,  UPI  Newsfilm; 
John  Parsons  and  Bettv  Adams, 
ABC. 


New  General  Manager 


Objective  Report 
By  Paper  and  tv 


Rochestor,  >  .  Y. 

Paul  Miller,  president  oi  the 
Gannett  Company,  is  re.om- 
mending  to  all  editors  in  the 
group  that  they  emulate  the  ex¬ 
ample  of  objective  journalism 
which  has  brought  public  priiise 
for  the  Rochester  Times-V  irion. 

When  the  Rochester  Area 
Council  of  Churches  invited 
Saul  Alinsky,  the  Chicago  soci¬ 
ologist,  to  bring  his  organiza¬ 
tion  here  to  work  in  Nt'gro 
areas,  there  was  unfavoiable 
community  reaction.  The  Times- 
Union  called  the  ministers’ 
move  “risky”  and  then  editorial 
page  editor  Calvin  Mayne  went 
to  Chicago  with  Warren  Dore- 
mus  and  Richard  Sax  of  the 
Gannett  tv  station.  In  four 
days  they  prepared  a  docu¬ 
mentary  on  Alinsky’s  organiza¬ 
tion  and  its  work  in  the  Wood- 
lawn  section. 

Both  the  Times-Union  and 
station  WHEC  presented  these 
reports. 

Said  Mr.  Miller  in  a  memo¬ 
randum  to  editors:  “The  letters 
from  readers  constitute  as  fine 
a  testimonial  as  I  have  ever 
seen  to  public  recognition  of  an 
objective  job. 

“This  effort  further  shows  that 
partnership  of  a  newspaper  and 
a  station  in  a  community  can 
enhance  public  understanding 
of  a  complex  issue  in  a  way 
that  none  could  accomplish 
alone.” 


50  Dailies  Publish 
Hall’s  Plan  for  GOP 


More  than  50  daily  news¬ 
papers  with  a  combined  circula¬ 
tion  of  more  than  11  million 
have  published  an  article  by 
Leonard  W.  Hall,  former  Re¬ 
publican  national  chairman, 
“What’s  Wrong  With  the  Re¬ 
publican  Party,”  which  appeared 
March  27  in  Newsday,  Long 
Island  daily. 

The  article,  which  urged  the 
GOP  to  open  its  ranks  to  all 
minorities,  was  written  at  the 
request  of  Harry  F.  Guggen¬ 
heim,  publisher  of  Newsday. 


Beaver,  Pa. 

Paul  E.  London  has  been 
named  vicepresident  and  general 
manager  of  the  Beaver  County 
Times.  He  succeeds  Michael  M. 
Pennock  who  resigned  after 
having  held  the  post  for  six 
years.  Mr.  London  had  headed 
his  own  public  relations  firm. 


3-Year  Pay  Raise 

Louisville,  Ky. 

Louisville  Typographical  Un¬ 
ion  has  announced  an  agreement 
with  the  Hardin  County  Enter¬ 
prise,  a  thrice-weekly  at  Eliza¬ 
bethtown,  in  which  wages  of 
production  department  journey¬ 
men  will  be  increased  from  a 
range  of  $75-$95  to  $114  a  week 
over  a  three-year  period. 
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N  iW8  Desk  Chiefs 
Artend  Seminar 

/ittendinpr  a  seminar  at  the 
An  erican  Press  Institute,  Co¬ 
lumbia  University,  are  28  tele- 
frr:;ph  editors  or  copy  desk  chiefs 
of  .newspapers  in  17  states  and 
two  provinces  of  Canada. 

They  are: 

Hugh  T.  Acton,  Hamilton 
(Ont.)  Spectator. 

James  C.  Anderson,  United 
Press  International. 

John  P.  Brown,  Edmonton 
(Alba.)  Journal. 

Frederick  S.  Bush,  Lancaster 
(Pa.)  New  Era. 

E.  Howard  Cochran,  Charles¬ 
ton  (W.  Va.)  Gazette. 

William  A.  Collins,  Columbia 
(S.  C.)  State. 

R.  Lindsay  Crysler,  Ottawa 
(Ont.)  Citizen. 

Thomas  Daly,  Pasadena 
(Calif.)  Independent  and  Star 
News. 

Victor  O’G.  Dorr,  Richmond 
(Va.)  News  Leader. 

William  W.  Evans,  Dallas 
(Tex.)  Morning  News. 

Edward  Frank,  Rochester 
(N.  Y.)  Democrat  and  Chron¬ 
icle. 

Joseph  J.  Clawson  Jr., 
Charleston  (S.  C.)  News  and 
Courier. 

Douglas  E.  Hall,  Hackensack 


(N.  J.)  Record. 

John  J.  Hart,  Louisville  (Ky.) 
Courier- Journal. 

Thomas  L.  Hochmeister, 
Providence  (R.  I.)  Bulletin. 

Earl  O.  Hockstedler,  Newport 
News  (Va.)  Daily  Press. 

Howard  F.  Holcomb,  Man¬ 
chester  (Conn.)  Evening  Her¬ 
ald. 

Jenkin  Lloyd  Jones  Jr.,  Tulsa 
(Okla.)  Tribune. 

Paul  R.  Kalahar,  Jackson 
(Mich.)  Citizen  Patriot. 

Stanley  Levine,  Albany 
(N.  Y.)  Thnes-Union. 

Donald  E.  Michales,  Toledo 
(Ohio)  Blade. 

George  K.  Moriarty,  Hartford 
(Conn.)  Times. 

Ronald  M.  Norton,  Alton 
(Ill.)  Evening  Telegraph. 

Sam  Rubin,  Dayton  (Ohio) 
Daily  News. 

Malcolm  McF.  Thompson  Jr., 
Cedar  Rapids  (Iowa)  Gazette. 

Ward  B.  Threatt  Jr.,  Lake 
Charles  (La.)  American  Press. 

Reginald  Vickers,  Calgary 
(Alta.)  Herald. 

John  D.  Waybright  Jr.,  Har¬ 
risonburg  (Va.)  News-Record. 
• 

Mekler  Opens  Office 

Jerome  V.  Mekler  has  re¬ 
signed  as  vicepresident  of  Bell 
&  Stanton,  New  York  public  re¬ 
lations  counsel,  to  open  J.  V. 
Mekler  Associates.  He  worked 
for  Fairchild  Publications. 


Obituary 


Mason  S.  Piniais,  8(>,  former 
business  manager  of  the  New 
York  Journal  of  Commerce  and 
onetime  general  manager  of  the 
Havana  (Cuba)  Post;  March  20. 

«  «  « 

Robert  L.  Voorhees,  70,  for¬ 
mer  editor  of  the  Syracuse 
(N.  Y.)  Post-Standard;  March 
24. 

*  *  « 

WiLUAM  H.  Doherty,  60,  for¬ 
mer  newspaperman,  head  of  the 
Pan  Pacific  Press  Bureau  and 
director  of  public  relations  for 
Hawaiian  sugar  interests; 
March  23. 

«  «  * 

William  J.  Stewart,  65,  cir¬ 
culation  manager  of  the  St. 
Thomas  (Ont.)’  Times- Journal 
since  1930;  March  22. 

«  «  « 

Verne  Marshall,  75,  former 
editor  of  the  Cedar  Rapids  (la.) 
Gazette;  March  25. 

*  *  * 

Oscar  L.  Morris,  56,  editor 
of  the  Salisbury  (Md.)  Daily 
Times;  March  21. 

«  «  « 

Joe  Holton  Messick,  55,  re¬ 
porter,  San  Diego  (Calif.)  Eve- 
ning  Tribune;  March  16. 

«  *  * 

G.  Norman  Benjamin,  secre¬ 
tary-treasurer  and  business 
manager  of  the  Elizabeth  City 


(N.  C.)  Daily  Advance;  March 

22. 

«  *  « 

John  V.  Hannigan,  52,  busi¬ 
ness  manager  of  the  Saratoga 
Springs  (N.  Y.)  Saratogian; 
March  23. 

*  «  « 

Francis  Mathew,  57,  general 
manager  of  the  Times  of  Lon¬ 
don  since  1949;  March  29.  He 
was  considered  to  be  one  of  the 
most  leading  printing  authori¬ 
ties  on  Fleet  Street. 

Texans  to  Build 

Longview,  Tex. 

The  Texas  Press  Association 
has  announced  plans  to  build 
a  home  for  itself  near  the  State 
Capitol  at  Austin.  The  first  con¬ 
tribution  —  $10,000  —  toward 
the  $225,000  cost  was  made  by 
Carl  L.  Estes,  publisher  of  the 
Longview  Daily  News  and  Morn¬ 
ing  Journal.  John  Kilgore  of 
Rosebud  gave  $1,000  in  memory 
of  his  father. 

Hoyt  on  Info  Group 

Washington 

President  Johnson  this  week 
appointed  Palmer  Hoyt,  editor 
and  publisher  of  the  Denver 
Post,  as  a  member  of  the  United 
States  Advisory  Commission  on 
Information.  He  replaces  Clark 
R.  Mollenhoff,  Washington  re¬ 
porter  for  the  Cowles  newspa¬ 
pers  and  magazines. 


United  Feature  Syndi 
is  very  happy 
te  weicome 

icate 

Mr.  John  N.  Wheeier 

as  consnitant 

UNITED  FEATURES 

220  EAST  42ND  STREET 

NEW  YORK  17,  N.  Y. 
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lAPA  Board 
Raps  Ban  on 
Crime  News 

Montego  Bay,  Jamaica 

The  board  of  directors  of  the 
Inter  American  Press  Associa¬ 
tion  at  its  mid-winter  meeting 
here  March  26-27  observed  that 
proposals  of  the  bar-judiciary 
in  the  United  States  “to  re¬ 
strict  the  right  to  public  infor¬ 
mation  about  crimes  committed 
and  the  police  and  court  actions 
dealing  with  them  contain  a 
threat  to  a  free  and  democratic 
society.” 

Acting  on  the  recommenda¬ 
tions  of  its  committee  on  free¬ 
dom  of  the  press,  which  had  met 
for  two  days  previously,  the 
lAPA  board  noted  that  “it  is 
the  duty  of  a  free  and  respon¬ 
sible  press  to  report  events 
bearing  on  good  order  and  pub¬ 
lic  security”  and  that  “report¬ 
ing  crime  and  the  administra¬ 
tion  of  justice  is  essential  to 
fulfillment  of  this  duty.” 

Imitation  Decried 

In  a  formal  resolution  the 
board  continued:  “Public  con¬ 
trol  of  the  manner  in  which  po¬ 
lice,  court  and  jury  systems 
function  depends  on  public  in¬ 
formation  about  them  and  that 
restrictions  on  news  of  their 
behavior  tends  to  weaken  or  re¬ 
move  public  control  and  thus 
lessens  or  destroys  public  con¬ 
fidence  in  them.” 

The  hemisphere-wide  group 
stated  that  restrictions  against 
the  press  in  the  United  States 
are  frequently  used  “as  a  justi¬ 
fication  to  imitate  them  in  other 
countries  perhaps  less  free.” 

The  lAPA  b^rd,  which  had 
44  directors  present,  and  was 
presided  over  by  President 
Pedro  Beltran,  publisher  of  La 
Prensa,  Lima,  Peru,  also: 

•  Asked  the  government  of 
Guatemala  to  “abolish  restric¬ 
tions  against  press  freedom  in¬ 
cluding  the  censorship  of  dis¬ 
patches  of  foreigpi  correspond¬ 
ents;” 

•  Noted  that  Cuba  is  “the 
darkest  spot  on  the  journalistic 
map  of  America”  and  requested 
that  publications  and  news 
agencies  of  the  free  world  ask 
for  permission  to  interview  the 
many  Cuban  journalists  now 
imprisoned  there; 

•  Asked  for  the  end  of  press 
censorship  in  Paraguay; 

•  Stated  that  a  proposed 
press  law  in  Venezuela  would 
jeopardize  press  freedom; 

•  Opposed  the  taxation  of  ad¬ 
vertising  in  Buenos  Aires  as  a 
restriction  of  the  press  and  its 
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independence,  and  simultaneous¬ 
ly  launched  a  project  to  codify 
the  tax  laws  affecting  the  press 
in  all  the  countries  of  the  hemi¬ 
sphere  ; 

•  Once  again  noted  the  exist¬ 
ence  of  PIPSA  in  Mexico,  “the 
official  government  newsprint 
importation  and  distribution 
monopoly,”  as  a  “permanent 
threat  to  freedom  of  the  press” 
and  stated  that  publishers 
should  be  permitted  to  buy  news¬ 
print  and  other  materials  from 
sources  of  their  choice,  free  of 
duties  and  otiicr  taxes  or  re¬ 
strictions  ; 

•  Not^  that  the  Code  of 
Military  Justice  in  Peru  con¬ 
tains  four  articles  which  violate 
freedom  of  the  press  in  conflict 
with  the  Peruvian  Constitution 
and  the  press  law  which  al¬ 
though  not  applied  except  in 
one  instance  have  been  con¬ 
demned  by  the  Bar  Association 
and  the  Newspapermen’s  Fed¬ 
eration  of  that  country  and 
asked  for  their  nullification; 

•  Approved  the  conclusions 
of  the  committee  on  freedom  of 
the  press  which  found  that  the 
situation  of  the  press  in  Haiti 
is  no  better  than  that  in  Cuba 
and  asked  for  modification  of 
the  law  in  Chile  which  limits 
the  reporting  of  crime  news. 

Leaves  Technical  Center 

The  lAPA  Scholarship  Fund 
approved  nine  scholarship 
awards  to  Latin  American  stu¬ 
dents  for  study  in  the  U.  S. 
which  brought  the  total  scholar¬ 
ships  awarded  to  101  in  less 
than  10  years.  Fifty-nine  of 
them  have  gone  to  Central  and 
South  Americans  and  42  to 
North  Americans  with  a  finan¬ 
cial  outlay  of  more  than  $230,- 
000. 

The  lAPA  Technical  Center 
reported  that  a  Manual  of  Style 
is  being  completed  for  Latin 
American  newspapers  in  addi¬ 
tion  to  a  book  on  typography 
and  layout  written  by  Edmund 
C.  Arnold.  An  exchange  pro¬ 
gram  for  journalists  within  the 
Latin  American  area  is  also  be¬ 
ing  organized  and  a  seminar 
for  top  executives  of  Latin 
American  newspapers  is  being 
planned  for  San  Dieg;o  in  early 
October. 

The  lAPA  was  informed  of 
the  resignation  of  Guillermo 
Gutierrez,  manager  of  the  Tech¬ 
nical  Center  program  for  three 
years,  who  will  join  the  execu¬ 
tive  staff  of  El  Mercurio  of  San¬ 
tiago,  Chile,  later  on  this  year. 

• 

Farmer  Buys  Paper 

Langhorne,  Pa. 

The  weekly  Delaware  Valley 
Advance  has  been  sold  to  Ralph 
0.  Samuel,  Bucks  County  busi¬ 
nessman  and  dairy  farmer  who 
last  year  ran  for  congress. 
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ANNOUNCEMENTS 

Newspaper  Appraisers 

APPRAISALS  FOR  ESTATE  TAX. 
Partnership,  loan  and  insurance  pur¬ 
poses.  Sensible  fees.  Brochure.  Marion 
R.  Krehbiel,  Box  88,  Norton,  Kansas. 

Newspaper  Brokers 

The  DIAL  Agency,  1503  Nazareth 
Kalamazoo,  Mich.  Phone  349-7422 
"America's  No.  1  Newspaper  Broker” 


rrs  NOT  THE  DOWN  PAYMEa^T 
that  buys  the  newspaper — it’s  the  per¬ 
sonality  and  ability  of  the  buyer.  ’This 
is  why  we  insist  on  personal  contact 
selling. 

LEN  FEIGHNER  AGiaiCY 
P.O.  Box  189,  Mt.  Pleasant,  Michigan 


VERNON  V.  PAINE 
Quality  Newspapers 
899  W.  Bonita.  Claremont,  Calif. 


NEGOTIATORS  for  transfer  of  news¬ 
paper  properties  —  sale  of  purchase. 
Dixie  Newspapers.  P.O.  Box  490,  Gads¬ 
den,  Ala.  Phone  546-3357. 


CONFIDENTIAL  INFORMA-nON 
Daily  Newspaper  Properties 
W.  H.  Glover  Co.,  Ventura,  Calif. 


NEWSPAPER  SERVICE  COMPANY. 
Inc.,  provides  exiierienced  guidance  in 
purchasing  and  setting  up  for  success¬ 
ful  publishing.  P.O.  Dr.  12428,  Panama 
City,  na. 


SALBS-FINANCING-APPRAISALS 
P.  T.  Hines,  Publishers  Service 
Box  3132,  Greensboro.  N.  C.  27402 


I  Newspapers  For  Sale 

{  BILL  MATTHEW,  Newspaper  Broker, 
'  129  Buena  Vista  Dr.,  Dunedin,  Fla., 
I  has  several  quality  dailies  and  weeklies 
I  available  in  the  Midwest  and  Southeast. 
Phone:  AC  (813)  733-2966. 


SMALL  DAILY,  Chart  Area  6-8.  Own¬ 
ership  chance  for  newsman  who  has 
always  wanted  his  own  paper.  Box 
1361,  Editor  &  Publisher. 


ANNOUNCEMENTS 

Newspapers  For  Sale 

ESTABLISHED  WEEKLY,  growing 
rapidly.  Area  has  industries,  resorts, 
skiing,  golf,  hunting,  fishing.  En¬ 
thusiastic  following.  Offset — no  nlant. 
P.  O.  Box  274,  Dalton.  Mass. 


CHART  6  WEEKLY-JOB  SHOP.  360.- 
000—820,000  cash.  New  bldg,  rent  or 
sale.  Publishers  Service,  P.  O.  Box 
3132,  Greensboro,  N.C. 


LIVE  IN  BEAUTIFUL 
CALIF.  VACATIONLAND 
This  exclusive  weekly  has  fine  plant 
Grossed  $70,000  in  1964;  operating  net 
$16,800 ;  price  $65,000  with  $18,000 
down.  Besides  tourist  dollars,  there  is 
a  sound  local  economy  of  substantial 
payrolls.  Your  family  will  enjoy  this 
real  western  town :  you’ll  enjoy  trout 
fishing  minutes  from  your  desk.  Jos. 
A.  Snyder,  Newspaper  Broker,  2234  R 
Romneya  Dr..  Anaheim,  Calif.,  92806. 


OFFSET  WEEKLY  NEWSPAPER  in 
coastal  southern  California’s  area  of 
greatest  potential.  Site  of  $22  million 
federal  marina.  Only  weekly  newspa¬ 
per  in  area.  Legally  adjudicated.  Box 
1403,  Editor  &  Publisher. 


ARIZONA  WEEKLY  —  Gross  $32-M: 
price  $30-M;  $9-M  down.  Dean  Sellers, 
626  E.  Main,  Mesa,  Arizona. 


GROUP  OF  3  Midwest  Weekies.  Down 
payment  under  $20,000.  Will  repay 
cost  in  12  years.  Please  state  experi¬ 
ence.  Towe  Agency,  427  Fletcher  Place, 
Winter  Park,  Fla.,  32789. 


RESORT  AREA  SATELLITE  WEEKLY 
ready  to  go  on  own.  $20,000,  10% 
down;  balance  10%  profits.  No  brokers. 
Zone  3.  Box  1443,  ^itor  &  Publisher. 


SOUTHWESTERN  WEEKLY,  exclu¬ 
sive  in  steadily  growing  city,  area;  big 
ad  and  printing  potential ;  $200,000 
with  building,  29%  down ;  qualify  for 
negotiations  with  owner  by  giving 
financial  references,  experience.  LOUIS 
LEURIG.  Broker,  Box  335,  Marlin, 
Texas  76661. 


E&P  Employment  Zone  Chart 

Use  zone  number  to  Indicate  location  without  apeclflc  Identification 
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Newspapers  For  Sale  i 

DAILY 

NEWSPAPERS 

If  you  are  not  receiv¬ 
ing  our  daily  news¬ 
paper  offerings,  please 
write  fully  today.  We 
have  daily  availabili¬ 
ties  for  qualified  cli¬ 
ents! 

JACK  L  STOLL 

And  Associates 
6381  Hollywood  Boulevard 
Los  Angeles  28,  California 

Newspapers  Wanted 

GOC)D  EXCLUSIVE  WEEKLY  wanted 
anywhere  in  western  states  by  top  ad 
sales  executive.  $50,000  cash  down. 
Must  be  from  $126,000  upward.  Write, 
call  or  wire:  J.  A.  Snyder,  Broker, 
2234  E.  Romneya  Dr,,  Anaheim,  Calif. 

ZONE  1  DAILY.  Minority  interest  ac- 
caiytable  with  Manaeement  position. 
Lairal  experience.  Box  1359,  ^itor  & 
Publisher. 

PUBLISHER  with  stronK  sales,  adver- 
tisinK  and  civic  leadership  for  growth- 
minded  Zone  2  or  eastern  Zone  3  or  5 
daily.  Prefer  100,000  college  city.  Con¬ 
tract,  purchase  plan  or  merger.  I  have 
the  leadership  and  energy  to  build. 
B<nc  1420,  Editor  &  Publisher, 

PURCHASE-SHARE  western  weekly. 
$10,000  down.  Top  references,  experi¬ 
ence,  credit.  Box  1439,  Editor  &  Pub¬ 
lisher, 

TIME  TO  SELL  YOUR  NEWSPAPER  7 
Experienced,  financially  able  publisher 
wants  Zone  3  or  4  weekly  in  solid 
area,  or  small  daily.  Confidential  ne¬ 
gotiation.  Present  owner  may  step  out 
or  phase  out.  Would  like  to  close  in 
next  90  days.  Box  1442,  Editor  &  Pub¬ 
lisher. 

Publications  Wanted 

EXPERIENCED  EDITOR  wanU  to 
manage  or  buy  small  established,  sec¬ 
ond-class  mailed  publication  to  move 
to  Wisconsin.  Trade,  hobby,  recreation 
— other.  $3,000-$6,000  down,  high  re¬ 
payment.  Box  1441,  Editor  &  Pub¬ 
lisher. 

Business  Opportunities 

SPIRITED  AD  MANAGER.  36,  seeks 
2  compatible  men  (and  their  $)  to  buy 
paper.  I  have  $17M  (in  N.Y.)  Box 
1413,  Editor  &  Publisher. 

DOES  YOUR  COMMUNITY 
NEEID  A  DAILY  NEWSPAPER? 
Will  you  support  it? 

We  have  complete  equipment  for  daily. 
Need  financing.  Box  1437,  Editor  & 
Publisher. 

PARTNER-INVESTOR  (active  or  not) 
wanted  by  newspaper  and  shopper  cen¬ 
tral  offset  plant  in  south.  Confidential, 
references  exchanged.  Box  1483,  Editor 
&  Publisher. 

PUBLISHING 
OPPORTUNITIES 
CmARLOTTE.  N.  C. 
GREBn^VILLE,  S.  C. 

Tested,  successful  newspaper  pub¬ 
lishing  plan  now  available  for  experi¬ 
enced  man  in  these  locations.  About 
$20,000  to  $25,000  needed.  Box  1438, 
Eiditor  &  Publisher. 


NEWSPAPER  SERVICES 

Circulation  Service 


CIRCULATION  INSTALLATION  on 
weekly  and  semi-weekly  publications 
carrier  collect,  copyrighted  forms  for 
controls  of  routes  and  securing  more 
subscribers.  Installations  made  since 
1926;  also  an  added  service  of  a  di¬ 
rectory  free  every  year  to  each  paid 
subscriber.  Best  of  reference  on  other 
papers  furnished.  For  details,  phone 
collect  or  write  to:  Hoshell  Carrier 
Charge  System,  946  Mapleton  Ave.. 
Oak  Park,  Illinois.  Phone:  Euclid 
3-2451. 


Features 

The  SIXTTEIS  is  a  builder;  readable, 
lively  current  affairs  column.  Weeklies 
only.  Will  you  try  it?  Box  16,  Fraser, 
N,  Y. 


EQUIPMENT  MART 
Composing  Room 

CONVERTBI)  TO  OFFSET 
Still  unsold— -1  C44  &  3  C-4  almost 
new  Intertype  machines;  1  Hoe  Pre¬ 
cision  Flat  Shaver;  1  Royal  Radian 
Router:  1  ton  Kemp  pot  and  other 
related  equiianent.  Write:  F.  F.  Cas- 
telli,  Gen.  Mgrr.,  II  Progresso,  166 
Perry  St.  New  York.  N.Y.  10014. 

MODEL  32  LINOTYPE — Four  mains 
&  four  auxiliaries,  ser.  #67878.  gas 
not,  Thermo-Blow,  Margach  Feeder, 
six  mold  disk,  eight  fonts  12  to  42 
point  mats.  First-class  condition.  $7,- 
500.  Tyler  Typesetting  Machine  Co., 
1 116  S.  Sneed  St.,  Tyler,  Texas. 

FRIDEN  FX3UIPMENT:  1  Typro  Com¬ 
poser;  16  'ftrpro  Fonts ;  1  Model  AA 
Reproducer;  2  Recorders;  3  machine 
stands  for  same.  10''  &  18";  2  Tape 
Winders ;  1  Tape  unwinder ;  For  wire 
service — Used  about  16  months — imme¬ 
diate  possession.  Make  offer.  Box  1481, 
Eiditor  &  Publisher. 


Back  Issue  For  Side 

"THE  TATLER,"  London  1709  origri- 
aal  issue,  $6.00.  R.  W.  Spellman,  1163 
61st  St.,  North  Bergren,  N.J.  07047. 

Magazines 

PREIEI  Sample  "QUOTET’  magnuine, 
for  editorial  writers,  speakers.  QUOTE, 

Box  683,  Anderson,  S.  C.  29621. 
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THE  NATION’S  NEWSPAPEHl  FORMS 
roll  on  L.  &  B.  Heavy  Duty  News>ai)er 
Turtles— $84.60  to  $97.60.  fob  Elkin. 
Write  for  literature.  L.  &  B.  SALEIS 
COMPANY,  111-118  W,  Market  St., 
Skin.  North  Carolina.  Ph.  919-836- 
1613. 


'V 


“YOUR  MAN  IN  MEXICO”  adds 
reader  interest.  Lively  comments  by 
Charles  Roth.  Weeklies.  Try  it.  Key 
Associates,  3843  Park,  San  Diego,  Cali¬ 
fornia. 

Fillers 

HANDY  FILLEIRS,  printed  11  pica 
unit  copy — save  editorial  and  composing 
costs.  P.O.  Box  6451,  San  Francisco. 

Newspaper  Printing 

OPEIN  PREISS  TIME  on  4-unit  Goss 
Web  Offset.  Write  to:  Hi-Liter  Publ. 
Co.,  2047  Ogden  Ave.,  Downers  Grove, 
III.  60516. 

Press  Engineers 

W.  E.  STANLEY  CO.  &  SON 
Newspaper  Engineers 
Fox  Lake,  III.  60020 
(312)  Justice  7-6051 
Elreetion — Moving — Rebuilding 
Center  rings  and  clips  rebuilt 
and  turned  in  your  own  plant. 

Newspaper  Press  Installations 
MOVING— REPAIRING— TRUCKING 
EIxpert  Service — World  Wide 
SKIDMORE  AND  MASON  INC. 
66-69  Fourth  Street 
Brooklyn  31,  New  York 
JAckson  2-6106 


Newspaper  Presses  and  Conveyors 

THE  EDWARDS  TRANSFER 
(^.,  Inc. 

1100  Ross  Ave.  -  1316  Ashland  St. 

Dallas  2,  Texas  Riverside  1-6363 

ERECTING,  DISMANTLING 
TRUCKING.  REPAIRING 
AND  PROCESSING 
Serving  the  South  and  S.W.  since  1900 


from  your  classified 
ads  in  E&P^s  big  ANPA 

Convention 


Pre-Convention  issue 

APRIL  17 

ANPA  Convention  Issue 

APRIL  24 

All  eyes  in  the  newspaper  industry  are  focused 
on  E&P’s  two  convention  specials  during  the  an¬ 
nual  ANPA  meeting  at  the  Waldorf,  April  19-22. 
These  special  emphasis  editions  provide  you  with 
the  best  timing  for  selling  your  product  or  service 
to  newspapers,  and  affords  the  ideal  time  for  in¬ 
terviews  to  people  looking  for  jobs  ...  or  news¬ 
papers  looking  for  help.  Use  the  coupon  below 
to  order  your  ad.  Mail  it  today. 

Take  advantage  of  increased  readership  during  and  immedi¬ 
ately  following  the  convention  by  running  your  copy  for  April 
E&P’s  low  classified  4-time  rate  is  only  $1.25  per  line;  only  80c 
per  line  for  situations  wanted  ads. 

- -CLIP  AND  MAIL  THIS  COUPON  TODAY! - 

Editor  &  Publisher  Classified  Adv. 

850  Third  Ave.,  New  York  22,  N.  Y. 

Insert  my  classified  ad  for  4  insertions  at  the  low  4-time  rate 

of . per  line,  per  insertion,  in  the  following  issues: 

April  10  □  April  17  □  April  24  □  May  1  □  May  8  □ 
CLASSIFICATION: 

COPY: 


□  Assign  a  box  number  and  mail  my  replies  daily 

NAME 

ADDRESS 

City . STATE. 

(Enclose  remittance  with  order  for  situations  wanted  ads) 
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quipment  Msrt 

BUY  OR  SELL  NEW  OR  USED  NEWSPAPER  EQUIPMENT  IN  THIS  BIG  MARKET-PLACE 


Composing  Room 

Presses  &  Machinery 

Presses  &  Machinery 

Presses  &  Machinery 

FOR  SALE— AIDS  INVITED 

FoIIoirlnc  equip.  4  moe.  old: 

60  Teletypesetter  spacebandi 
3  fonts  5><sA100,  Spartan  book,  1200  ea. 

2  fonts  8A228  Corona,  1200  ea. 

21A106  Spartan  med.,  300  mats 
18A106  Spartan  med.,  300  mats 
30A311  Spartan  med.,  300  maU 
30A313  Spartan  Med  Ital,  300  maU 
18A80  Bodoni  book,  300  mats 
24A80  Bodurd  book.  300  mats 
10A326  Poster  Bodoni,  600  mats 
12A298  Paster  Bodoni,  600  maU 
18A26  Poster  Bodoni,  300  maU 
24A20  Goth.  ex.  Cond.,  300  mats 
30A3  Goth.  Ex.  Cond.,  300  mats 
Rouse  miterer,  36  pt.  master  mod. 

FoUoaing  older  equipment: 

Mod.  21  Uno.  Ser.  44251.  3-72  than. 

mags,  Mohr  saw  and  quick  ch,  Exe. 
24A30  Memphis  Bold.  500  mats 
5^A60  Optlcon.  1200  maU 
2  fonts  5A24  Ionic.  1100  ea. 

30,000  32"  newsprint,  rolls 
SOOOjlF  yeilow  news.  34*  wide 
5000#  Yellow,  40#  Bs.,  34*  wide 
40  pony  stereo  chases 
Pony  suU>plate.23-9/16*.  with  spout  and 
extra  pot  Crucible. 

To  be  sold  indiiidually.  Send  bids  in 
writing  to: 

TRI-STATE  PRESS.  DJC. 

277  Jefferson.  Memphis,  Tenn. 

(901)  525-6171 

FOR  SALE:  ShalTstall  Solecto-Spacers. 
Model  500.  Serials  4S4B.  458B.  660B 
purchased  new  10/18/60,  11/29/60, 

10/3/63  respectively.  Cost  $796  each. 
All  operational  when  removed  from 
service.  Newest  unit  at  $500 ;  others 
at  $300  each.  Will  ship  express  collect 
for  your  inspection;  returnable  if  not 
■atatdied.  A.  B.  Carter,  Production 
Manner,  The  Times,  Gainesville, 
Georifia. 

Graphic  Arts  -  Photo  Equipment 

USED— CONDITION  GOOD! 
Curtis  11  X  14  Color  Analyst;  (Nirtis 
4X5  Color  Scout  one-shot  camera 
with  FP  adaptors  and  case;  National 
Photocolor  5X7  one-shot  camera 
ClSinKsten  model)  no  lens;  Saltzman 
5X7  Ekilarger  on  stand  (no  lens); 
Saltzman  Studio  Tripod  (portable) 
with  tilt  and  pan  head;  Hulcher  70mm 
Battery-drive  Sequence  camera  w/80mm 
lens  and  case;  Nikkor  Processing  Unit 
(reel  and  tank)  for  70mm  100-foot 
rolls;  Morse  motorized  processor  for 
70mm  100-foot  rolls;  Nikon  Motor 
Drive  Model  F  250-exposure  (condi¬ 
tion  as  new)  Big  Bertha  5X7  Graflex 
w/40-inch  telephoto.  Box  1339,  Editor 
A  Publisher. 

Perforator  Tape 

LOWEST  PRICTE  and  best  quality 
perforator  tapes  in  USA.  $.31  per  roll 
for  8*  and  $.95  for  14* — all  widths 
%  fob  Cincinnati,  Ohio.  Cartons  only. 
Order  now  from ; 

PORTAGE  NEWSPAPER  SUPPLY 
44  E.  Elxchange  St.,  Akron,  Ohio 

Photoengraving  Equipment 

FAIRCHILD  SCAN-A-GRAVER  for 
sale.  Model  F-372,  1-85  line  Screen 
Cadet.  Ebccellent  condition.  Factory  re¬ 
built  less  than  one  year  ago.  New 
Model  costs  over  $8000.  Will  Sacrifice 
for  $3000.  Contact  Robert  D.  Cowart, 
Rollins  Press,  Inc.,  252  Park  Ave.  N, 
Winter  Park,  Florida.  644-2253. 

FAIRCHILD  CADET  ENGRAVER. 
Best  offer.  Farmers  Advance,  Camden, 
Michigan  49232. 

Presses  &  Machinery 

40-PAGE  TABLOID  Rotary  Goss 
Press,  some  color  flexibility;  20  chases; 
good  printer.  Available  immediately 
— attractively  priced.  Contact:  Wm. 
Spear,  Matzner  Suburban  News, 
Wayne.  N.  J.  Call  collect:  (AC  201) 
OX  6-3000. 


FINE  USED  PRESSES  j  SPLENDID  pPPORTUNITY 

~  ,  I  Post-War  Press  Equipment 

14  units  S(X)TT  press  23 A.  m  line,  i  ^  “ 

with  2  full  color  decks,  4  half-color  - 

deck^  reverses,  2  double  (jggg)  Qogg  UNIVERSAL  22%.  8 

!  Hurletron  color  registw  controls.  S<^t  '  balloon  former,  skip  slitter.  2 

I  reris,  tensions  W^  Electro-tab  ^olor  cylinders,  9  reverses,  roll  stands. 


pasters.  Can  be  divided. 


8  unit  GOSS  23A.  Arch  Type,  2  dou¬ 
ble  folders,  2  extra  color  cylinders,  2 
reverses,  reels  &  tensions.  Can  be 
divided. 


6  unit  SCOTT,  22%*,  steel  cylinders, 

I  roller  bearings,  2  heavy  duty  folders, 
reels  and  tensions:  full  stereo  equip¬ 
ment.  Can  be  divided. 


5  unit  GOSS  22%,  Arch  Type,  balloon 
formers,  skip  slitter,  extra  color  cylin¬ 
der,  2  reverses,  reels  &  tensions. 


4  unit  GOSS  21^,  Arch  Type,  2  dou¬ 
ble  folders,  balloon  former,  extra  color 
cylinder,  reverse,  reels  &  tensions; 
Pony  Autoplate. 


2  unit  Duplex  Metropolitan  press,  22%, 
double  folder,  2  extra  color  cylinders, 
end  feed. 


power  roll  hoist,  rewinder;  Wood  Pony 
Autoplate.  Location:  Huntsville.  Ala. 


DUPLEX  STANDARD  TUBiri.AR 
16-page,  2  to  1  model.  40  H.l’.  AC 
drive,  stereo,  sta-hi,  mat  roller. 

LOYAL  S.  DIXON  CO. 

"Newspaper  Bkiuipment  Dealers” 
11426  Penrose  St.,  Sun  Valley.  Calif. 

(TUNE  PRESS  (CONTROL  BOARDS 
for  30  to  100  HP  motors.  Coraplets 
press  drives  from  30  HP  to  l.'>0  HP 
with  AC  current.  George  C.  Oxford, 
Box  903,  Boise,  Idaho. 


(1951)  HOE  COLOR  CONVERTIBLE 
23 A,  6  units,  double  balloon  former, 
extra  color  cylinder,  3  reverses.  Wood 
reels,  tensions,  pasters.  Unitype  drives. 
Location:  Newark,  N.J. 


(1948)  HOE  (X)LOR  CONVERTIBLE 
22%,  8  units,  double  balloon  former,  3 
color  cylinders,  6  reverses.  Hoe  reels, 
tensions,  pasters.  Location :  New  Or¬ 
leans. 


(1950)  HOE  COLOR  CONVERTIBLE. 
2  separate  units,  with  a.c.  unitype 
drives.  Hoe  reels,  tensions,  pasters. 


8  unit  HOE  press.  22%,  [2  units  (1948) 
Color  Convertible  and  6  units  (1937) 
Arch  Type],  double  balloon  former,  3 
color  cylinders,  6  reverses,  Hoe  reels, 
tensions,  pasters.  Location :  New  Or¬ 
leans. 


24  pg.  Duplex  Tubular.  2/1,  with  com¬ 
plete  stereo  equipment. 


16  pg.  Duplex  Tubular. 


I  Single  unit.  Duplex  UNITUBULAR. 
I  600  series:  also  combination  %  &  % 
I  pg.  folder;  roll  stands;  &  75  h.p. 
motor  drive. 


8  pg.  top  deck  for  Duplex  Tubular. 


8  pg.  Duplex  flatbed  presses,  models 
A,  E.  AB. 


BEN  SHULMAN  ASSOCIATES 

60  E.  42nd  St.  N.Y.  17  OX  7-4590 
GOING  INTO 

'  NEWSPAPER  BUSINESS? 

‘  Then,  you  must  have  machinery  and 
'  equipment  suitable  for  the  daily  po- 
I  tential  circulation  and  advertising.  We 
I  have  a  complete  plant  ready  to  go  in 
excellent  condition,  on  immediate  notice, 
which  can  be  in  your  selected  position 
anywhere  In  the  United  States  in  a 
matter  of  weeks.  Plant  capable  of  a 
daily  newspaper  of  approximately  75,000 
circulation.  No  brokers,  please.  Price 
will  be  discussed  with  interested  sub¬ 
stantial  buyers.  Reply  to  Box  1366, 
Editor  &  Publisher. 

1  SURPLUS  EQUIPMENT  FOR  SALE 
4 — Miehles,  56*,  one  color  with  feed¬ 
ers 

;  1 — Cottrell,  2  color,  36  X  48 
1 — Miehle  #2,  Hand  Feed 
,  1 — 3M  Makeready  Equipment 
I  1 — Hamilton  Newspaper  Electric  Stor- 
I  age  Cabinet 

Also  some  miscellaneous  equipment.  If 
I  you  are  interested,  please  write.  All  in 
!  excellent  running  condition,  to  be  sold 
:  as  is,  where  is — Need  Room. 

;  S.  ROSENTHAL  &  CO.,  INC. 

I  22  East  12  Street 

Cincinnati,  Ohio  46210 

DUPLEX  PRHISS,  MODEL  E.  QQ.  8 
pages.  22%*  cutoff.  4.5  M  per  hour. 
Drives,  extra  rollers  and  chases.  $7,- 
000.  The  Long-Islander,  313  Main  St., 
Huntington.  N.Y.  516  HA  7-7000. 

I  16-PAGE  TUBULAR  2/1  Model.  Per- 
'  feet  condition.  Complete  stereo,  includ- 
'  ing  Sta-Hi,  Vacuum-back  Caster,  Mat 
Roller,  etc.  Bus.  Mgr.,  Key  West 
'  Citizen.  Key  West.  Fla. 


I  BEN  SHULMAN  ASSOCIATES 

I  60  E.  42nd  St.  N.Y.  17  OX  7-4590 

!  HOE  Super  Production  Press.  6-units 
j  with  double  2-to-l  folder,  22%  inch 
I  cut-off.  Serial  #  2911.  Delivers  new 
in  1941.  Paper  width  60  to  68  inches. 
Diameter  38  inches.  Four  sets  of  angle 
I  bars,  two  in  front  and  two  in  back  of 
'  folder.  Frame  drilled  for  two  addi- 
I  tional  seta  of  angle  bars.  Web  severing 
devices  on  all  units.  Electric  brakes  on 
I  all  units  and  folders.  Hoe  reels  and 
I  automatic  belt  tension  on  all  units. 

]  Cutler-Hammer  conveyor  and  delivery 
'  table.  Main  press  drives,  150  HP-DC 
motor  with  inching  motor  and  DC 
controls.  Standby  drive,  80-HP-DC 
motor,  inching  motor  and  DC  controls. 
Press  may  be  seen  running  daily. 
Available  June,  1965,  direct  from 
owner.  Contact:  H.  S.  Rand,  Jr.,  The 
Elvening  Press  Binghamton,  New 
York.  Telephone— (607)  722-3411. 

COMPLETE  SELECTION 
OF  ROTARY  PRB.SSF,S:  , 

16-Pnge  Standard  2  to  1  Tube,  com¬ 
plete  with  stereo. 

24-Page  Standard  2  to  1  Tulie,  com¬ 
plete  with  stereo. 

32-I*age  Unitube  with  Odor. 

4-Units  Hoe  Super  Production — 22%" 
cut-off.  I 

6-Unit8  Hoe  Super  Production  with  j 
Color — 22%"  cut-off.  j 

4-Units  Wood  with  Color — 23  A"  out-  1 
off. 

CALL  OR  WRITE:  , 

I  INLAND  NEWSPAPER  ' 

I  MACHINERY  CORP. 

1720  Cherry  St.  Kansas  City  8,  Mo. 
A.  C.  816,  HA  1-5364 

j  LEASE-PURCHASE  ' 

I  No  down  payment  or  deposit  on  48-  l 
page  Hoe:  color  deck,  double  folder:  I 
I  22%  inch  cut-off;  60  inch  rolls;  76  j 
HP  motor;  electric  hoist;  600  gallon 
ink  tank;  all  stereo.  Prints  well.  Now  I 
running  but  immediately  available.  { 
Herb  (Thase,  Box  1260,  Santa  Monica, 
Calif.  EX  3-0601  (213) 

<X)LE  FOLDERS 

^  %,  comb,  can  GLUE.  FOLD, 

lltlM  product  in  one  oi>eration.  24,- 
000  copies  per  hour — accurate.  Adapt¬ 
able  to  all  rotary  presses.  Okla.  City 
Mach.  Wks.  Inc.,  1637  W.  Main,  Okla. 
City,  Okla.  CE  6-8841. 

2200-GALLON  INK  TANK  with  pump 
and  accessories  for  sale.  Now  in  use. 
j  Available  June  1.  Record-Courier, 

'  Ravenna,  Ohio.  Tel:  296-8414. 


Roller  Grinding 

GEO.  C.  LOVELOCK 
Specializing  in 
Rubber-Roller  Grinding 
43  Hoffman  Boulevard 
East  Orange,  New  Jersey 
I  Tel:  OR  6-3344  MUrdock  6-3209 

'  Stereotype  Equipment  For  Sale 

GOSS  MAT  ROLLER,  model  4SW.  ser. 
I  #163;  Purchased  1953;  used  only  on 
our  own  weekly  newspaper.  R.  J. 
:  Kelly,  105  E.  115th  St.,  Chicago.  244- 
I  2323^ _ 

i  WOOD  AUTOMATIC  AUTOPI.ATE. 

No.  189,  and  Wood  Heavy  Duty  Auto 
.  Shaver.  No.  104;  23 A*  cut-off.  Elxeel- 
'  lent  condition,  shaver  like  new.  Bar- 
'  gain.  (Contact  L.  Z.  Blue,  Production 
Mgr.,  The  Republican-Courier,  Find- 
I  lay,  Ohio. 

j  NOLAN  FULL  PAGE  SUPER  CAERB 
I  Serial  No.  6346H.  1955.  Good  condi¬ 
tion.  Gas  fired  with  side  pourer.  Shell 
and  tyi>e-high  bars.  $1,100.  The  Long- 
Islander,  313  Main  St.,  Huntington, 
N.Y.  516  HA  7-7000. 

STA-HI  MACHINES,  older  used  but 
in  good  condition.  George  C.  Oxford, 
Box  903.  Boise,  Idaho. 

j  MONOMELT  Page  Rotary  Flat  Shaver, 
j  w/spare  cutter.  Ironwood  Globe.  Iron- 
wood.  Michigan  49938. 

j  Wanted  to  Buy 

I  CUTLBR-HAMMBni  HEAVY  DUTY  8 
'  wire  Conveyor  and/or  component  unita 
!  and  parts. 

I  LOYAL  S.  DIXON  CO. 

!  "Newspaper  Press  Erectors” 

i  11426  Penrose  St.,  Sun  Valley,  Calif. 

1  - - - 

WE  ARE  IN  THE  MARKET  for  a  48 
(  page  or  larger  press  with  a  minimum 
1  of  one  color  hump.  Must  have  roll 
I  stands.  Contact  J.  M.  Robinson,  Daily 
i  News,  Jacksonville,  North  Carolina, 
I  Phono  347-1222. 


1  LATE  MODEL 

!  TUBULAR  &  ROTARY 

!  NEWSPAPER  PRESSES 

NEWSPAPER  CONVEYORS 

1  JOHN  GRIFFITHS  CO.  INC. 

i  420  Lexington  Ave.,  N.  Y.,  N.  Y.  10017 

32  AND  POSSIBLY  48-PAGE  PRESS, 
28A*  cut-off,  not  too  old,  not  more 
than  two  decks.  Daily  Iberian,  New 
.  Iberia,  La. 

i 

I  NEWSPAPER  PRESSES 

1  COMPLETE  PLANTS 

1  MAT  ROLLERS 

j  STEREO  EQUIPMENT 

I  BEN  SHULMAN  ASSOCIATES 

!  60  B.  42  St.,  N.Y., N.Y.  10017.  OX  7-4590 


Linotypes — Intertypes — Ludlows 
PRINTORAFT  REPRESENTATIVES 
136  Church  Street.  New  York  7,  N.  Y. 

WANTED — Late  model  Blue  Streak 
Comet  Linotype,  with  or  without  ITS 
equipment.  Will  pay  cash  or  if  desired 
Model  5  or  8  Linotype  in  part  pay¬ 
ment.  Arkansas  Democrat,  Little  Rock, 
Arkansas. 
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Help  Wented 

READ  THESE  COLUMNS  FOR  THE  BEST  JOB  OPENINGS  IN  THE  NEWSPAPER  INDUSTRY 


Academic 


Display  Advertising 


UAL':  JOURNAUSM  TEACHER  to 
lUrt  Sept.  1,  1965,  at  university.  Must 
hsve  at  least  master’s  deerree  in  some 
phase  of  mass  communications;  no 
•gnivalent  acceptable.  Salary  $6,000 
for  9  months  for  instructor.  Substan¬ 
tially  higher  salary  for  news  or  teach- 
inf  experience,  or  additional  Kraduate 
work.  Must  be  qualified  to  teach  re- 
pentii  it  and  kindred  subjects.  Area  3. 
B<n  1385,  Blditor  &  Publisher. 

Administrative 

SOMKWHERE  there  is  a  young;  news¬ 
paperman  who  has  what  it  Uikes  to 
bsmne  iteneral  manaKer  of  rapidly- 
yrowiHK  group  of  suburban  weeklies, 
Zone  2.  He  has  editorial  experience 
and  some  background  in  advertising; 
he  should  understand  the  basic  opera¬ 
tion  of  circulation — both  paid  and 
controlled — and  production.  Ideally 
he's  the  No.  2  man  on  a  progressive 
weekly  and  is  itching  for  a  chance  to 
ran  the  show.  Intelligence  and  energy 
are  on  his  side.  We  offer  an  unusual 
opportunity  with  a  long  established 
but  expanding  group.  Box  1465,  ^i- 
tor  &  Publisher, 

Circulation 

EXPEIRIENCED  MAN  for  supply  sales, 
(3>art  Area  3  or  4.  Much  traveling. 
Box  1419,  Editor  &  Publisher. 

CIRCULATION  MANAGER— 35  to  40. 
completely  experienced  for  progressive, 
established  Southern  newspaper.  This 
is  an  opportunity  to  re-organize  an 
unnecessarily  run  down  department 
with  a  growing  newspaiier.  Top  salary 
and  company  benefits  Please  send  full 
resume  with  first  letter.  All  replies 
confidential.  Write  Box  1468,  Editor  & 
Publisher. 

CIRCULATION 

PROMOTION  MANAGER 
A  newspaper  in  Zone  9  (40,000  ABC) 
requires  the  services  of  a  Promotion 
Manager  who  will  also  serve  as  Assist¬ 
ant  Circulation  Manager,  The  man  we 
are  seeking  should  know  all  phases  of 
circulation  and  have  ability  to  create 
'•Jeas,  develop  and  execute  circulation 
campaigns.  Send  complete  resume  to 
Box  1470,  Editor  &  Publisher, 

Classified  Advertising 

ASSISTANT  CLASSIFIED  MANAOEB 
35  to  50  years,  with  15  years’  adver¬ 
tising  experience.  Good  opportunity  for 
advancement.  Circulation  over  300,000. 
Area  5.  Salary  $10,000  to  $12,000.  Give 
complete  resume.  Box  1354,  Editor  & 
Publisher. 

Display  Advertising 

ADVER'nsiNG  SALESMAN  —  Jersey 
•eashore  weekly.  Steady  position.  Paid 
vacation,  hospitalization,  medieal-surgri- 
cal  insurance.  The  Leader,  Wildwood, 
N.  J.  08260. 

^VERTISING  SALESMAN  for  small 
daily  newspaper  in  highly  competitive 
oarket  area.  Send  complete  resume; 
include  salary.  Box  1417,  Editor  & 
Publisher. 


piiiiiiiiiiiitnmiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiniiiiiiiiiiiiiiitiiiiniiiiiiiiiiiei 


Newspaper  Advertising  I 
Sales  Manager  j 

I  Midwest  prestige  business  | 
E  weekly  is  seeking  an  aggressive  | 
I  sales  oriented  Advertising  Sales  ^ 
Manager.  He  will  organize,  di-  § 
I  rect  &  lead  a  hard  hitting  sales  ^ 
I  staff  in  selling  newspaper  ad-  i 
I  vertising.  Outstanding  oppor-  | 
I  tunity  for  personal  growth  &  i 
I  development.  Send  resume  &  2 
I  salary  requests  to;  | 

1  Box  EP  1876  I 

I  125  W.  41  St.  NY  36  | 

^miiiiiiiitiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiniiiiiimimiiiiiiiiiiiiiiiitiiiiiiir 


DISPLAY  ADVERTISING  SALESMAN 
experienced  in  layout  and  aggressive 
selling.  Send  resume  and  references. 
J.  Q.  Lambert,  Democrat,  Natchez, 
Miss.,  39120. 


DISPLAY  SALESMAN— Want  aggres¬ 
sive  young  man  with  newspaper  ad¬ 
vertising  sales  experience.  Excellent 
outdoor  recreational  area.  Write  full 
details  to;  Advertising  Manager,  Port 
Angeles  (Wash.)  Evening  News. 


ADVERTISING  DIRECTOR  for  New 
Jersey  daily  in  competitive  growing 
market.  Aggressive,  well-organized  to 
run  staff.  Family  man,  willing  to 
move  to  community.  Must  be  excellent 
salesman,  able  to  sell  and  service  top 
accounts  himself.  Prefer  man  who  is 
presently  managing  newspaper  adver¬ 
tising  department,  daily  or  large  week¬ 
ly.  Top  salary — company  l>enefits — lib¬ 
eral  bonus  plan.  I'ull  resume  first  let¬ 
ter.  Bo.\  1466,  Editor  &  Publisher, 


ADVERTISING  MANAGER’S  POSITION 
available  on  outstanding  small  daily  in 
Region  4.  Exceptional  opportunity  for 
right  man.  Your  reply  should  include 
full  details  as  to  your  experience  and 
abilities,  references,  earnings  and  fam¬ 
ily  status.  All  replies  will  be  strictly  i 
confidential.  Write  Box  1452,  Editor  ' 
&  Publisher.  : 


DISPLAY  ADVEIRTISING  .SALESMAN  j 
.  .  .  experienced  in  servicing  estab¬ 
lished  accounts  and  creating  new  ones; 
good  layouts  and  copy  writing;  65.- 
(lOO  evening  daily  and  Sunday  E&P 
Zone  5  metropolitan  area  newspaper. 
Top  salary  plus  many  fringe  benefits.  . 
Excellent  advancement  opportunity. 
.Send  resume  etc.  Box  1472,  Editor  & 
Publisher, 


E.\PERIENCBD  SALESMAN  to  take 
charge  of  advertising  for  a  large  off¬ 
set  county  seat  weekly  of  20,000;  only 
one  paper  competition  (daily)  in 
county.  Self-starter,  idea  man,  whose 
layout  ad  ropy  sell  and  please ;  yet 
not  headache  to  backshop.  Attractive 
salary  plus  commission;  possibility  of 
part  ownership.  References.  Contact: 
William  A.  Denton.  Denton  Publica¬ 
tions.  Inc.,  Elizabethtown,  New  York 
12932.  Telephone  (AC  518  )  873-6456. 


Editorial 


AFTERNOON  DAILY  with  high  stand¬ 
ards  and  48,000  circulation  seeks  re- 
porter-rewrite  man  with  at  least  2 
years  of  experience.  We  have  a  37H 
hour  work  week  and  above-average 
pay.  Mail  full  resume  to:  Thomas  D. 
Davis,  Executive  EM.,  Delaware  Oounty 
Daily  Times,  Chester,  Pa.  No  phone 
calls,  please. 


REn’ORTER— Jersey  seashore  weekly. 
Steady  position.  Paid  vacation,  hos¬ 
pitalization,  surgical  insurance;  other 
benefits.  The  Leader,  Wildwo^,  N.J. 
08260. 


RUN  YOUR  OWN  NEWS  BUREAU— 
We’re  looking  for  a  young  near-begin¬ 
ner  with  enough  initiative  and  writing 
ability  to  cover  a  small  county-seat 
city  and  surrounding  mountain  area 
for  a  hustling  28,000  daily  in  prosper¬ 
ous  blast  Tennessee.  It’s  a  chance  to 
show  what  you  can  do  on  your  own 
with  the  whole  range  of  news,  fea¬ 
tures  and  photos.  Send  three  samples 
of  your  best  feature  writing  to;  Man¬ 
aging  Editor,  Kingsport,  Tenn.,  Times- 
News. 


SUN-JOURNAL,  NEW  BERN,  N.C., 
6-day  afternoon,  has  immediate  open¬ 
ing  for  qualified  deskman  who  doesn’t 
drink  and  is  willing  worker.  Refer¬ 
ences  needed. 


EDITOR/WRITER  small  N.Y.C.  trade 
publications.  Elxperienced  large  volume 
copy;  also  production  for  letterpress. 
To  $7,800.  Phone  246-5390. 


FLORIDA  DAILY  on  Gulf  Coast 
needs:  (1)  reporter;  (2)  desk  man; 
preferably  under  30.  Send  full  details 
including  salary  requirements  in  first 
letter.  Box  1415,  Elditor  &  Publisher. 


Editorial 


GROWING  A.M.  DAILY  («0-M  daily. 
98-M  Sunday)  seeks  versatile  deskman, 
two  years’  minimum  experience,  uni¬ 
versal  desk  familiarity  helpful.  Top 
skill  at  copy  editing,  headlines,  make¬ 
up  absolutely  essential.  Good  oppor¬ 
tunity.  Write:  Personnel  Dept.,  Times- 
World  Corp.,  Roanoke,  Va.  24010. 


IF  YOU  UKE  TO  WRITE  feature 
stories — a  column  and  articles  on 
county  government  and  court  proceed¬ 
ings — wo  want  you.  Afternoon  daily. 
Zona  2.  Box  1433,  Eklitor  &  Publisher. 


MANAGING  EDITOR.  experienced,  i 
Area  5—4,000  circulation  daily.  Salary 
plus  benefits,  insurance  and  retire¬ 
ment  plan.  Box  1418,  Editor  &  Pub¬ 
lisher.  I 


METROPOLITAN  EVENING  and  Sun¬ 
day  newspaper,  in  Zone  9,  is  seeking  a 
music  and  drama  critic.  Please  be  spe¬ 
cific  in  stating  qualifications.  Box  1411, 
Elditor  &  Publisher. 


NEWSPAPER 
SOCIAL  WRITER 
Sacramento,  California  j 

Immediate  opening  for  ' 
woman,  26  to  40  years  age, 
with  newspaper  or  related 
experience.  Excellent  em¬ 
ployee  benefits,  working  ' 
conditions.  Apply  in  person 
or  send  detail^  resume  to: 

Personnel  Department 
THE  SACRAMENTO  BEE 
2 1  st  &  Q  Streets 
Sacramento,  California 


PRES’HGE  SUBURBAN  NEWSPAPER 
chain.  Northwest  of  Chicago,  needs 
experienced  young  man  for  general 
reporting-feature  writing  in  expanding 
suburban  area.  Job  stresses  individual 
initiative,  responsibility  as  part  of 
award-winning  staff  nationally-recog¬ 
nized  for  unique  approach  to  suburban 
journalism.  Progressive  policies — many 
company  benefits.  Send  full  resume, 
sample  clips  to;  Charles  E.  Hayes,  Elx- 
ecutive  Elditor,  Paddock  Publications, 
Inc.,  Arlington  Heights.  Illinois  60006. 


REPORTER 

Excellent  writer  needed  for  leading 
Automotive  Manufacturer’s  top  rated 
bi-weekly  employee  newspaper  with  a 
circulation  of  147,000.  Must  have  dem¬ 
onstrated  ability  to  write  news  and 
feature  articles.  Three  to  5  years’  ex¬ 
perience  and  college  degree  preferred. 
Please  state  salary  requirements.  Posi¬ 
tion  located  in  Michigan.  Reply  by 
resume  to  Box  1405,  EMitor  &  Pub¬ 
lisher, 

An  Elqual  Opportunity  Employer! 


TWO  IMMEIDIATE  OPENINGS  on 
prize-winning  suburban  newspapers : 
regional  editor  who  has  makeup  expe¬ 
rience  and  can  write  editorials;  and 
a  general  assignment  reporter  who  is 
strong  on  features  and  has  initiative. 
Car  is  essential.  EMU  benefits.  Thurs¬ 
day  and  Sunday  publications  with  a 
total  circulation  of  36,000.  Send  full 
resume,  including  salary  range,  to; 
Managing  Eklitor,  Ridgewood  News¬ 
papers,  30  Oak  St.,  Ridgewood,  New 
Jersey  07450. 


TWO  OPEININGS:  Sports  writer  and 
police  courts  reporter  for  central  Vir¬ 
ginia  6-day  p.m.  daily.  Good  pay  and 
pleasant  working  and  living  conditions. 
Prefer  Southerners,  with  at  least  2 
years’  experience.  Box  1436,  Eklitor  & 
Publisher. 


Editorial 

WOMEN’S  EDITOR— We  need  a  gal 
with  flair  and  imagination  to  develop 
our  women’s  page.  Your  writing  skill, 
our  offset  pictures  make  winning  com¬ 
bination.  Write  for  details  to:  Pub¬ 
lisher  OBSERVER.  Dunkirk,  N.Y., 
14048. 


YOUNG.  AMBITIOUS  EDITOR  for 
new  Negro  weekly  in  major  Zone  3 
city.  Management  intent  on  community 
service,  construictive  journiUism.  Good 
pay  —  investment  opportunity  —  chal¬ 
lenge.  Box  1431,  Eklitor  &  Publisher. 


A-1  REPORTER  and  a  beginner  need¬ 
ed  by  32,000  award-winning  morning 
daily.  If  you  don’t  want  to  work  for 
just  any  paper,  write:  Eklward  1). 
Casey.  News  Eil.,  Sun-Bulletin,  Bing¬ 
hamton,  N.  Y.  13902. 


AN  OPPORTUNITY 
We  need  an  exceptional  young  desk- 
man  who  is  capable  of  quality  work 
and  rapid  development.  We’re  a  large 
eastern  P.M.  with  pay  and  l)enefits 
among  the  liest.  Box  1482,  Editor  & 
Publisher. 


APPLICATIONS  INVITED 

Progressive  Southern  California 
morning-evening  combination  with 
an  earned  reputation  for  excellence 
has  a  continuing  interest  in  receiv¬ 
ing  applications  from  experienced 
or  promising  young  reporters  and 
desk  men  for  |)eriodic  openings. 
Ability  and  |H>t«ntial  the  only 
criteria.  Ideal  working  conditions, 
attractive  benefits.  All  replies 
confidential  and  acknowledged.  Box 
1464,  Eklitor  &  Publisher. 


BUSY  PUBLISHER  has  immediate 
opening  for  person  able  to  assume  full 
re^mnsibility  for  news  coverage  on 
prize-winning  weekjy  in  Zone  8.  Box 
1448,  Eklitor  &  Publisher. 


CITY  EDITOR  to  fill  No.  2  spot  imme¬ 
diately.  Very  attractive  starting  sal¬ 
ary  with  liberal  insurance  plan  for 
stable,  married  man  who  is  ready  to 
put  his  roots  in  this  progressive  col¬ 
lege  and  industrial  city  of  20,U00. 


We  can  also  use  an  experienced  coun. 
ty  man  and  general  reporter. 


This  6-day  evening  newspaper  has  just 
won  National  Typography  and  Top 
State  Photo  Awards.  Mail  complete 
qualifications  along  with  references,  or 
call  collect  if  located  in  Ohio  area. 

Howard  Smallsreed,  Managing  Eklitor 
Times-Gazette,  Ashland.  Ohio  44805 


EIDITO'R- -Immediate  opening  for  edi¬ 
tor  on  lively  North  Jersey  suburban 
newspaper.  Should  be  good  reporter, 
know  copy  reading,  layout  and  desk 
work.  We’re  offset.  To  $7,500  to  start. 
Box  1444,  Editor  &  Publisher. 


MANAGING  EDITOR  for  small  Kansas 
daily.  Must  be  able  to  handle  wire  wd 
supervise  news  staff.  Good  working 
conditions,  outstanding  community 
near  metropolitan  center.  Write  or 
phone  Stewart  Newlin.  Wellington 
Daily  News.  Wellington,  Kansas 
67152. 


OPPORTUNITY  for  experienced  young 
man  to  carve  niche  for  himself  as 
editor  and  publisher  of  100-year-old 
prize-winning  weekly.  Progressive 
northern  Ohio  community  in  rural 
area,  but  near  large  cities  and  cul¬ 
tural  centers.  Must  be  versatile — able 
to  handle  both  advertising  and  news. 
Please  furnish  full  information  to  Box 
1455,  Eklitor  &  Publisher. 


REPORTER,  who  can  use  camera,  to 
operate  news  bureau  in  mountain  re¬ 
sort  area  for  near-by  afternoon  daily. 
Must  be  self-starter.  Car  necessary. 
Writing  ability  must  be  above-average. 
Contact:  Eklitor,  Roswell  Record,  Ros¬ 
well,  N.  Mex. 


REUTERS  needs  two  desk  men  with 
minimum  three  years  wire  service  ex¬ 
perience  for  New  York  office.  Ability 
to  report  boxing,  tennis  and  golf  de¬ 
sirable  for  one  spot.  Write  only.  Box 
1478,  Eklitor  &  Publisher. 
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HELP  WANTED 

Editorial 


HELP  WANTED 

Free  Lance 


HELP  WANTED 

Printers 


HELP  WANTED 

Public  Relations 


SPORTS  EDITOR,  some  i^eral  re- 
portinK,  for  11,000  p.m.  daily  in  cen¬ 
tral  Florida.  Smd  letter,  salary  need¬ 
ed  to:  Paul  Brookshire,  Associate  Edi¬ 
tor,  Sanford  Herald,  Sanford,  Florida 
32T71. 


THE  MIAMI  HERALD 
Opening  for  a  copy  editor.  If  you 
have  from  1  to  10  years  experience — 
write  sharp  heads— challenge  copy 
readily — and  seek  to  advance  rapidly — 
please  send  full  educational,  profes¬ 
sional  background  to:  Roland  W.  Dop- 
son.  The  Miami  Herald.  Miami,  Florida 
33101. 


TOP-FLIGHT  REPORTER 
Fully  SDcperienced  reporter  to  work  6 
nights  a  week  covering  women’s  activi¬ 
ties  and  Washington’s  social-diplomatic 
scene.  Write  to:  Personnel  Director. 
The  Washington  Post.  1516  “L”  Street. 
N.W.,  Washington,  D.C.  20005. 


VIRGINIA  P.M.  DAILY,  circulation 
16,000.  needs  reporter-photographer. 
Write  Box  1480,  ^itor  &  Publisher, 
giving  resume  and  salary  requirements. 


WE  WANT  THE  WORLD  FOR  *100. 
a  J-grad  who  can  write,  think,  and 
perhaps  take  pictures  as  fourth  in 
newsroom  of  wide-awake,  prise-win¬ 
ning.  growing  offset  semi-weekly  in 
metro  area  ...  a  product  we’re  proud 
of.  Send  all  to:  Blditor.  The  Dispatch, 
2001  Clay,  North  Kansas  City.  Mo. 


Free  Lance 


$2  IF  LEW  LI’TTLE  SYNDICA’TE  USES 
funny  type,  double-meaning  you  mail 
first.  210  Post.  #916E.  San  Franeisoo. 


WANTED  IMMEDIA’TELY :  Cartoons, 
pictures,  human  interest  stories,  true 
humorous  happenings,  quotes,  etc.  for 
new  weekly  publication.  Write  Box 
1402,  Editor  &  Publisher. 


STRINGERS  WANTED 
Monthly  Printing  Trade  Newsiwper 
Box  1461,  Editor  &  Publisher 


WRITERS.  ARTISTS  for  assignments 
for  commercial  publications.  Editor 
P.O.  Box  530,  North  Hollywood  Calif. 


WE  NEaD  CONTROVERSIAL  re¬ 
ligious  writers  as  stringers:  also  need 
religious  photos.  Joseph  G.  Veins,  Edi¬ 
tor,  National  Faith,  1256  S.  Kedzie 
St.,  Chicago,  Illinois  60651. 


STRINGER  WANTED  from  state  capi¬ 
tal  and  major  city  newspapers  to  re¬ 
port  successful  bidders  on  state  and 
municipal  purchases.  Will  pay  retainer 
to  right  man  or  woman.  Bteplies  confi¬ 
dential.  Address  M.  Sweeny,  Box  1474, 
Editor  &  Publisher. 

Operators-Machinists 

TTS  PERFORA’TOR  OPERA’TOR^Bx- 
perieneed  woman  under  36  years  of  age; 
40-hoor  week  with  considerable  over¬ 
time.  Open  shop.  Good  wage  and  bene¬ 
fits.  Mid^ewest.  Box  1U8,  Editor  A 
Publish^. 


NSVra  PHOTOORAPHEBS-rBSE  LANCE 
If  you’re  working  for  a  newspaper, 
here’s  a  chance  to  make  side  money. 
All  Zones.  Write:  NATIONAL  STAR 
CHRONICLE,  64  Xniiversity  Pi.,  New 
York,  N.  Y.  10003. 


REPORTERS,  WRITERS,  STRINGERS 
Need  unusual,  siszling  red  hot  news 
stories  covering  sex.  stripiiers,  raids, 
dofta,  murder,  etc.,  with  or  without 
pieturas.  New  management.  Top  prices 
now  paid.  NA'HONAL  BULLETIN. 
Box  22,  Cuyahoga  Falls,  Ohio  44222. 


CLASSIFIED 
Advertising  Rates 

Uae  Rirtea  EACH  CONSKOTIVE 

leaartiaa 


SITUATIONS  WANTED  (Fayabit  with 
arder)  4  tiaat  •  80e  per  list  «cb 
iatartlea;  3  tiaiaf  •  90c;  2  •  Sl-00; 
1  tiaia  $L10  par  llaa  If  kayad,  add  50c 
far  baa  tarries  and  esant  at  1  addb 
tiseal  line  in  yaur  espy.  3  llnat  aiiniaiBni. 
Airnnail  tarries  an  blind  adt  SLOO  aatra. 
De  net  tend  irraplaeaabla  clippinft,  aU. 
in  rsMonta  ta  Haip  Wanted  adt  nntil 
direct  reaaatt  it  ande  far  tbani.  ESP 
cannot  bt  ratpontibla  far  tbeir  retnm. 


ALL  OTHER  CLASSIHCATIONSi 
4  tiaiaa  •  EL25  par  lias  aacb  hwartian; 
3  tiaiaa  •  |L35;  2  •  $1.45:  I  tiaa 
SL55  per  line.  If  keyad,  add  50c  far  bet 
tarrica  and  caent  as  1  addHianal  line  In 
year  eapy.  3  lintt  aiiniainai.  Alr-aiail 
tarrica  an  blind  adt  $1.00  extra. 


IffASURMRNTS  AND  CHAROES: 

EAP  clattibcd  adrertbinp  it  tat  in  6-point 
type.  Adrartitcmantt  tat  completaiy  in 
6-peint  lip  ta  a  auuiiniuni  of  20  llnat, 
arHhaat  whKa  apace,  display  beads,  ate. 
will  be  billed  at  the  tpecMcd  rate  (taa 
rata  chart  of  rariont  nunibert  of  intar- 
tiant)  an  a  line  caaat  katb.  Far  axaaipit. 
an  adrertitenicnt  of  tan  llnat  will  bt 
billed  at  10  tiaat  tba  clattiflad  lint 
rate,  ate. 


DISPLAY  CLASSINED:  The  uta  of 
mlas,  koldfaca,  cuts,  or  other  decoratiwit 
changet  your  elattiltd  ad  to  “clattHitd 
display."  Tht  rata  for  ClattiSed  Display 
it  $2.50  par  apate  line— $35  par  coiuan 
inch  ainiaua  space. 


DEADUNE  FOR  CLASSIFIED  AD- 
VRRTISINO,  TeeaAay.  SiOO  F.M. 
Count  dra  ararapt  words  ta  tba  lino.  No 
abbrariatiant.  Box  hoMart’  MantHiat  baM 
in  strict  csnddcnca.  Rapliat  Ballad  daily. 
Editor  A  Puhliabtr  rotarraa  tN  rlpbt  to 
adit  an  copy. 


Editor  &  Publisher 

OSO  ThM  Ave..  N.  T,.  N.  10022 
Fbeae  FLm  2-7000 


PHO’TON  OPERATORS 
Journeyman  Photon  Operator  with 
makeup  experience  needed.  Excellent 
working  conditions.  Write  or  call  Busi¬ 
ness  Office,  ORange  7-0621,  ’The  Okla¬ 
homa  Journal  Publishing  Company, 
7430  S.E.  16th  Street,  Oklahoma  City. 
Oklahoma  73110. 


OPERATOR  -  COMPOSITOR  11,000 
daily  in  central  Ohio,  open  shop,  mod¬ 
em  pisnt.  Group  hospitsliution  (in¬ 
cluding  major  madical),  employes 
profit-sharing  plan  and  insured  pen¬ 
sion  plan.  Write,  giving  complete  in¬ 
formation  as  to  exi>erisnca,  referencea. 
ate.  Include  idioto.  Job  primarily  floor 
work,  but  fill  in  on  maichina  when 
naesasary.  G.  T.  Culbertson,  Mount 
Vemon  News.  Mount  Vernon,  Ohio. 


COUNTRY  -  ‘TRAINED,  all  -  around 
printer-operator.  1,600,000  pay  for 
Smoky  Mountain  vacations.  Lrt  us  pay 
you  to  work  3  days — fish,  loaf  4.  Ideal 
retirement  job.  Smoky  Mountain  ’Times, 
Bryson  CSty,  N.C.  28713.  Tel.  2626. 


MACHINIST-OPERATOR  for  6-day 
daily  on  Gulf  Coast.  $3.20  hr.,  37% 
hr.  week,  paid  sick  leave,  paid  vaca¬ 
tion.  Write  qualifications  to;  Produc¬ 
tion  Mgr.,  ’The  CIhronicle,  Pascagoula, 
Miss.  39667. 


TTS  Perforator  Operator — Good  scale 
and  fringe  benefits.  Free  parking. 
Chart  Area  2.  Write' Box  1460,  Editor 
A  Publisher, 


Photography 

PHOTfXJRAPHER  —  with  interpretive 
news  sense,  who  wants  to  work  for 
a  college  and  live  in  the  most  beauti¬ 
ful  part  of  Florida.  Ought  to  know 
how  to  use  three  or  four  types  of 
cameras,  even  color  would  be  helpful. 
This  is  a  permanent  job.  Write  fully, 
with  samples  (to  bs  returned).  State 
present  salary  and  what  it  will  ti^e 
to  move  you.  More  interested  in  com¬ 
petency  than  degrees.  Box  1872,  Editor 
A  Publisher. 


Press  Room 


GRAVURE-PRESS  ROOM 
SUPERINTENDENT 

Excellent  opportunity  with  a  well- 
established  progressive  company  in 
the  Mid-west.  'Man  should  be  ex¬ 
perienced  with  Mottcr  presses  and 
folders,  Hoe  folders  and  Cline  reels. 
Box  1445,  Editor  A  Publisher. 


COMPOSING  ROOM  FOREMAN 
Hard-hitting,  aggressive  composing 
room  foreman  who  has  a  record  of 
reducing  costs  and  can  produce  results 
for  us.  Attractive  offer  waiting  right 
man.  ’This  no  small  room.  State  quali¬ 
fications,  past  performance  record  and 
when  available.  Writs  us  now  Box 
1412,  Editor  A  Publisher. 


Production 

SOUD^OPPORTUN^ 
Production  Management 

Metropolitan  daily  moming-evening- 
Sunday  has  immediate  oiiening  for  key 
man  on  production  team. 

Qualifications  should  include  knowl¬ 
edge  of  cold-type,  production  statistics 
and  full  appetite  for  analysis  of  cur¬ 
rent  (iterations  and  appropriate  re(X>m- 
mendations.  Night  operation,  requires 
stable  self-starter. 

Excellent  opportunity  in  growing 
Zone  2  area.  Write  Box  1479,  Editor 
A  Publisher,  with  background  resume, 
salary  requirements  and  future  goal. 


Promotion 

IN  THIS  JOB. 

WRITING  IS  THE  NAME 
OF  THE  SAME 

This  lob  it  with  one  of  Ohio’s  major  daily 
nowtpaperi  in  tho  Saiot  Promotion  Dopart- 
mont.  Tho  job.  like  all  promotion  tpott,  on- 
taili  a  multitude  of  respontibititiet.  But  tho 
name  of  the  same  it  copywritina!  And  that's  i 
what  we  need  ...  a  seif-startini  promotion  I 
copywriter. 

To  bo  irritten  are  a  never-endini  variety 
of  newspaper  ads.  maiilnp  pieces,  sales  letters, 
presentations  and  who  knows  what  else. 

A  college  grad  with  newspaper  eiparlenee 
will  have  the  inside  track,  but  others,  if 
background  liwks  interesting,  surely  will  be 
considered.  Prime  reguirement  it  basic  writing 
ability. 

This  Job  it  a  good  one  and  will  got  better.  { 
but,  at  of  now,  it  It  a  staff  opening  only 
with  commensurate  better-than-average  begin-  | 
ning  pay.  However,  a  hard-working  reaaureeful  j 
man  can  work  himself  up  quickly.  I 

If  you  like  to  write,  write  a  latter  now  { 
and  let  me  know  why  you  believe  you  can 
handle  this  Job.  Be  sure  to  ineludo  salary 
requirements  In  your  first  letter.  Write  to: 

PROMOTION  MANAGER 
Box  1440 

Edifor  &  Publisher 


Public  Reiations 

P  R  DIRECTOR — Distinguiahed  Flor¬ 
ida  private  college  seeks  young  man 
with  exjyerience  for  position  as  Direc¬ 
tor  of  ^blic  Relations.  Must  be  crea¬ 
tive  and  have  ability  to  write  interpre¬ 
tative.  in-depth  features  and  reports. 
Should  be  experienced  in  working  with 
publications  and  have  an  understamding 
of,  and  interest  in,  education.  Write 
fully,  sriving  educational  background, 
experience  and  references.  Samples  of 
work  also  requested.  State  present  sal¬ 
ary  and  what  it  will  take  to  move  you. 
Box  1380,  Editor  A  Publisher. 


PUBLIC  RELATIONS 
AND  NEWS  WRITER 

Immediate  opening  Tor 
top-notch,  versatile  young 
newsman,  preferably  from 
small  town  paper  for 
general  news  bureau  and 
public  relations  work,  plus 
assisting  with  internal- 
external  monthly  news 
magazine.  This  is  a  heavy 
and  demanding  writing 
Job,  mainly  In  science, 
with  little  routine.  Lib¬ 
eral  benefits;  travel  paid. 
Apply  by  letter  only  to 
Robert  C.  Meier,  Person¬ 
nel  Department,  Los  Ala¬ 
mos  Scientific  Laboratory 
(University  of  California), 
P.  O.  Box  1663,  Los  Ala¬ 
mos,  New  Mexico  87544. 
An  Equal  Opportunity  Employer. 
United  States  Citizenship  Required. 


ADVERTISING 

AND 

PUBLIC  RELATIONS 


TVA's  Power  Marketing  Divi¬ 
sion  has  immediate  opening  for 
a  person  to  work  in  advertising 
and  public  relations  at  Chatta¬ 
nooga,  Tennessee.  Must  be  a 
writer  who  can  plan  advertis¬ 
ing  and  public  relations  mate¬ 
rial  for  all  media.  College  edu¬ 
cation  and  experience  desired. 

Starting  salary  $7020  or  $7450, 
depending  on  experience  and 
qualifications.  Could  be  $8500 
with  utility  sales  promotion  ex¬ 
perience.  Some  travel.  Excellent 
fringe  benefits. 


For  further  information  contact 


Employment  Branch 

TENNESSEE 
VALLEY  AUTHORITY 


Knoxville,  Tennessee 


REPORTER-EDITOR  in  PR  to  taka 
charge  of  small  newspaper.  Length  of 
experience  less  important  than  basic 
reportorial-editing  talent;  photo  ability 
helpful.  Prefer  young  man  now  living 
in  Southern  Califomia.  Salary  based 
on  experience.  P.O.  Box  646,  Azuss. 
Calif.  91703. 


PUBUCA'nONS  MANAGER  —  Expe¬ 
rienced  man  who  combines  demon¬ 
strated  administrative  aptitude  with 
ability  to  judge  effectiveness  of  text 
and  layout  for  informational  publica- 
ti(ms  of  major  Chicago  area  univer¬ 
sity.  Should  have  analytical  mind — 
though  ability  to  write  clear,  suocinct 
prose  decided  asset.  Will  manage  and 
expedite  pnxluction  of  all  general  uni¬ 
versity  publications,  including  cata¬ 
logs,  calendar  of  events,  brochures, 
promotional  materials;  supervise  work 
of  editor,  artist,  three  production 
staffers ;  report  to  Diiwtor  of  Public 
Relations.  Degree  in  English  or  Jcxir- 
nalism  desirable.  Box  1458,  Editor  A 
Publisher. 


THE  UNIVERSITY  OF  CHICAfW  is 
seeking  a  qualified  writer  who  can  in¬ 
terpret  for  the  layman  the  complex 
research  being  undertaken  in  the  bio¬ 
logical  sciences,  both  clinical  and  pre- 
clinical,  on  its  campus.  This  position 
offers  an  opportunity  to  work  closely 
with  a  distinguished  faculty  engaged 
in  important  work.  Applicants  should 
have  had  news  media  experience  and 
preferably  college  training  in  life  sci¬ 
ences,  as  well  as  intellectual  interest 
in  research  and  teaching.  Professional 
salary.  One  month’s  vacation.  Appli- 
canta  please  write:  Director  of  Public 
Relations,  The  University  of  (Chicago. 
(An  Equal  Opportunity  Employer.) 


TRADE  SCHOOLS 

Linotype  Schotd 


OHIO  LINOTYPE  SCHOOL 
LOGAN,  OHIO  43188 
Linotype-Intertype  Instruction 
Free  Information 
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Situstlons  Wsnted 

YOUR  FIRST  SOURCE  FOR  QUALIFIED  PERSONNEL  IN  ALL  NEWSPAPER  DEPARTMENTS 


Adminiftrative 


SUCOBBSFUL 

GEN  FHIAL  MANAGEat-PUBLISHEai 
CONSULTANT 

SKUKS  challenKtnK  openinfr  as  top 
mail  or  Itack  stop  to  over  burdened 
executive.  Have  assistant  top  flittht  men, 
also  -perated  medium  and  metropolitan 
papers  U.  S.  and  Europe. 

CONVERTED  $260,000  loser  to  prof¬ 
it  while  cutting  costs  and  building 
circulation  and  advertising.  Over  25 
year.'-  practical  administrative  experi¬ 
ence  all  departments.  Including  execu¬ 
tive  liedquarters  national  chain. 

UNIVERSITY  graduate  Wharton  and 
’  Journalism,  plus  mechanical  training, 
liox  1486,  Elditor  &  Publisher. 


GENERAL  MANAGER 

Experienced  newspaiier  executive  now 
ra^y  for  top  job.  Operational  know¬ 
how  learned  in  toughest  competitive 
markets:  advertising,  circulation,  pro¬ 
duction,  prosnotion,  P.R.,  research, 
labor  negotiations,  cost  control  and 
particularly  motivation  and  training 
of  people.  Resume  on  request.  Box 
1347,  Editor  &  Publisher. 


BUSINESS  MANAGER  of  a  metro¬ 
politan  newspaper,  with  a  remark¬ 
able  growth  record,  seeks  change  due 
to  merger.  Extensive  experience  in 
management,  circulation,  cost  con¬ 
trol,  production,  labor  relations.  Will 
attend  N.Y.  convention.  Box  1447, 
Editor  &  Publisher. 


TOP  MAN 

desires  change.  Good  reason.  Experi¬ 
enced  as:  Publisher.  General  Man¬ 
ager,  Advertising  Manager.  Editor. 
Expert  in  labor  relations,  sales  meth¬ 
ods,  product  improvement,  expense 
f  contmls.  Metro  and  small  city.  Age 
47.  Twenty-five  years’  experience  news¬ 
paper-radio  management.  Heavy  chain. 
Make  ANPA  date.  Box  1454,  Editor 
&  Publisher. 


Circulation 


SE.\SONED  CIRCULA’nON  MANAGER, 
with  exceptional  record  of  promotion 
and  effective  management,  seeking  un¬ 
der  ,50-M  management  or  spot  on 
larger.  Top  references.  Box  1446, 
Editor  &  Publisher, 


Classified  Advertising 


0AM,  40,  eight-year  record  of  out- 
s^ding  revenue  and  linage  produc¬ 
tion  ;  strong  on  promotion  and  sales ; 
seeks  opportunity  with  60-100-M  cir¬ 
culation  daily.  Write  or  call :  Bob  Pot¬ 
ter,  Box  67,  North  Stonington,  Con¬ 
necticut,  or  call  days  (203)  442-0401  ; 
evenings  (203)  699-1385. 


Display  Advertising 


TOP-RANKING  SALESMAN,  experi¬ 
enced;  attention-compelling  copy  and 
layouts;  seeks  permanent  position  with 
opportunity:  B.W.I.  Maritime  Prov¬ 
inces  acceptable.  Box  1456,  Editor  & 
Publisher. 


Editorial 


REPORTER,  small  daily  experience, 
seeks  sports  or  genertd  assignments  on 
medium-sixed  or  large  paper.  Box  1361, 
Editor  &  Publisher, 


newsman,  33,  married,  7  years  on 
medium-sized  dailies  in  sports,  police, 
lewrite.  desk,  makeup.  Seeking  good 
opportunity.  Box  1393,  Editor  &  Pub¬ 
lisher, 


experienced,  dedicated  newsman 
seeks  reporting  job  on  Midwest  daily 
whose  high  stsuidards  offer  a  challenge 
sad  future  for  a  young  J-grad  stymied 
MI  mediocre  paper  in  260-M  class. 
Highly  capable — wide  background — and 
dstermined  to  excel  in  return  for 
chance  to  advance  and  good  pay.  Ex¬ 
cellent  references;  resume  on  request. 
Box  1364,  Elditor  &  Publisher. 


Editorial 

EXPERIENCED  ElDITOR-REn’ORTESR 
with  strong  generai  background — and 
particularly  well-informed  on  theater, 
films,  tv:  literate  writing  style  — 
seeks  change  from  general  assignments. 
Putting  "aisle-struck”  writer  on  the 
aisle  means  dedicated  coverage.  Box 
14(n,  EMitor  &  Publisher. 


EXPERIENCED  11  YEARS’  REPORITER, 
rewrite— mostly  mets.  Fast,  accurate, 
ambitious.  Can  do  attitude.  Box  1421, 
Elditor  &  Publisher. 


HIGH  SCHOOL  student  activities  di¬ 
rector — formerly  science  teacher  with 
B.S.  degree  animal  husbandry  and 
Master  of  Elducation  degree — desires 
change  into  field  of  agricuitural  jour¬ 
nalism.  Strong  diversified  crop  and 
livestock  farm  background,  with  con¬ 
tinued  management  experience  on  part- 
time  basis.  Area  6  preferred.  Box  1423, 
Elditor  &  Publisher. 


SEASONED  PROFESSIONAL  NEWSMAN, 
48,  wants  $12,000,  or  higher,  post  on 
your  metropolitan  daily  as  editor  or 
department  editor.  Box  1430,  Elditor 
&  Publisher, 


S.E.  ASIA  CORRESPONDENT,  expe¬ 
rienced,  seeks  staff  position  with  repu¬ 
table  newspaper.  preferably  based 
Hong  Kong  traveling  Indochina,  Thai¬ 
land,  Malaysia.  Indonesia,  Philippines. 
Former  UPI  Bureau  Chief  at  Saigon 
and  Hong  Kong.  Carnegie  Press  Fel¬ 
low  1963-64.  Author  of  a  book  on 
Laos.  Requires  salary  $8,000  plus 
traveling  expenses.  Write:  Arthur  J. 
Dommen  P.O.  Box  987,  Saigon  or  ca¬ 
ble:  DOMMEN  CONTINENT  SAIGON. 


WANT  PERFORMANCE.  NOT  BIO  TALK! 
Top-flight  newsman  seeks  city  editor 
or  desk  job  on  daily,  or  editorship  of 
weekly.  Prefer  Ohio,  West  Virginia. 
Box  1401,  Elditor  &  Publisher. 


CHURCH  PAGE  EDITOR/COLUMNIST: 
extensive  study  and  travel :  B.A.  and 
B.D.  degrees,  graduate  study;  Prot¬ 
estant  Minister  20  years.  Prepared  to 
devote  self  exclusively  to  news  work. 
Have  published.  Able  communicator. 
Box  1475.  Elditor  &  Publisher. 


(XIMMUNICATOR.  7  years’  experience 
ail  phases  public  information  for  major 
state  agency,  seeks  concentration  on 
writing.  Background  in  highway-travel 
news,  features.  A.B.  Degree.  33.  mar¬ 
ried.  Box  1476,  Editor  &  Publisher. 


EDITOR 

Elxecutive  on  quality  metropolitan 
daily,  fully-experienced  all  phases  of 
newsroom  management  —  bwt  refer¬ 
ences  —  seeks  Managring  Elditor’s  post. 
Age  40,  family,  college.  Box  1485, 
^itor  &  Publisher. 


EX-SPEIEICH  WRITEIR,  major  national 
political  flgure  (Republican),  wants 
return  to  journalism.  Six  years’  re¬ 
porter,  rewrite,  desk  on  top  metro 
daily  (600,000  plus)  ;  3  years  wire 
service.  Will  do  features,  polities,  in¬ 
terpretative.  what-have-you.  Box  1477, 
Elditor  &  Publisher, 


MY  CITY  EDITOR  IS  LOUSY.  But 
he’s  too  nice  to  fire — too  lazy  to  leave 
— and  too  young  to  retire.  I’m  a  30- 
year-old  aggressive  reporter  who  wants 
a  chance  to  prove  I  could  do  better. 
B.S.  in  Journalism;  10  years’  experi¬ 
ence  in  police,  government,  politics, 
feature,  special  assignment  beats.  Will 
consider  any  offer  —  anywhere.  Box 
1459,  Elditor  &  Publisher. 


NEWSPAPER  EDITOR 
Capable  •  Reliable 
Particular 

EIxperienced  in  offset,  letterpress.  Prefer 
small  daily  or  large  weekly.  Willing  to 
relocate  immediately,  but,  I  must  be 
“the”  editor.  P.O.  ^x  326,  Union  City, 
New  Jersey, 
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Editorial 


REPORTER,  varied  small  daily  ex¬ 
perience,  seeks  advancement  to  general 
assignment  on  good-sized  p.m.  Box 
1449,  Elditor  &  Publisher, 


SOMEJWHEIRE  ’THERE  IS  A  WEIEKLY 
or  semi-weekly  in  need  of  a  mature, 
experienced  editor  or  manager.  Can 
operate  entire  plant.  Prefer  upper 
midwest.  Box  1462,  Elditor  &  Pub¬ 
lisher. 


SPORTS-NEnVS-FEJA’TURE  WRITEIR 
Assistant  sports  editor,  sports  col¬ 
umnist  and  editorial  page  feature 
writer  for  30,000  circulation  daily 
seeks  opportunity  immediately  in  Zone 
9  or  6  with  a  large  metropolitan  daily. 
Box  1467,  Elditor  &  Publisher. 


Employment  Agencies 

♦♦EDITORS  &  REPORTERS*^ 

National  clearing  house  for  competent 
personnel  coast  to  coast  at  no  charge 
to  employer.  Phono,  Write  or  Wire 
HEIADLINE  PEHISONNEL  (Agency) 
66  W.  46th  St.,  N.Y.C.  212  OX  7-6723 


EDITORIAL 

We  specialize  in  Elditorial  and  support¬ 
ing  staff  placements  throughout  the 
U.S.  Agency  is  discreetly  operated  for 
the  benefit  of  Elmployers  and  Ehnployees. 
PRESS 
Employment  Service 
1107  National  Press  Building 
Washington,  D.  C.  tel. :  638-3392 

Free  Lance 


FREB-LANCB  WRITER- PHOTOGRAPHER 
Catherine  Contoa 
244  Riverside  Drive,  IB 
New  York  25,  N.Y.  UN  5-6709 


NEaiD  A  FREEI-LANCEni? 

We  have  professionals  in  Ad  copy,  art, 
articles,  books,  copy  editing,  graphic 
arts,  layout,  photogs,  pix  story,  re¬ 
search,  promotion,  speeches. 
HEIADLINE  PEIRSONNEL  (Agency) 
66  W.  46th  St..  N.Y.C.  212  OX  7-6728 


WANT  A  MAN  IN  HOLLYWOOD? 
Employed  entertainment  writer  seeks 
free-lance  assignments.  Will  custom 
stories  or  feed  news-features  on  ’TV- 
film-music.  Coast  Features.  4433  Col- 
bath  Ave.,  Sherman  Oaks.  Calif.  91403. 


WASHINGTON  REPORTER  seeks  sec¬ 
ond  tie-up  with  newspaper,  magazine. 
Write  Box  1457,  Elditor  &  ^blisher. 

Photography 


PHO’TOGRAPHER  OF  ’THE  YEAR, 
mature,  managerial  abilities  and  photo 
technician.  EImployed  with  metropoli¬ 
tan  daily;  combined  circulation  200,- 
000  M  &  E.  Creative  and  imaginative 
— top  medal  winner.  Can  lead  your 
photo  department  to  reduced  costs 
through  2nd  strongest  suit:  Business 
^onomics.  Please  do  not  reply  unless 
position  carries  authority  to  hire  and 
fire.  Top  references.  Box  1396,  Elditor 
&  Publisher. 


PHOTOGRAPHER 

Ehcperience  ranges  from  small  farm 
town  weekly  to  present  employer— one 
of  the  Midwest’s  lugest  dailies;  seeks 
staff  position  on  any  size  paper  or 
magazine  which  wants  and  will  use 
photos  for  something  besides  hole  plug¬ 
ging.  Will  relocate  anywhere  for  right 
deal.  Samples  on  request.  Box  1422, 
Elditor  &  Publisher. 


POUR  YEARS’  EXPERIENCE  —  all 
phase  news  photographer,  married,  de¬ 
sires  position  in  Ohio  or  Area  2.  Box 
1453,  ^itor  &  Publisher. 


Pressmen 


PRESSMAN  —  Offset,  Goss  Urbanite 
and  Suburban.  Steady.  Box  1429,  Eldi¬ 
tor  &  Publisher. 


Printers 


COLLEGE  GRADUA’TB.  11  years’ 
back  shop  experience,  seeks  managerial 
opportunity  as  production  assistant  on 
metro  daily.  Young,  mature,  energetic. 
Must  move  up  or  leave  industry.  Box 
1386,  ^itor  &  Publisher. 


READY  TO  RETTIRET  Do  you  need  a 
competent  man  to  manage  your  news¬ 
paper  ...  to  run  it  the  way  you  have, 
and  improve  it  in  the  future  when 
needed?  I  have  16  years’  experience: 
started  as  ’’Printer’s  Devil” — have  ex¬ 
perience  as:  linotype  operator,  ad  com¬ 
positor,  makeup,  accounting,  advertis¬ 
ing.  Presently  managerial  assistant  on 
10.000  circulation  daily.  I  can  help 
you,  if  you  need  my  services.  Write 
for  complete  resume.  Box  1406,  Elditor 
&  Publisher. 

Production 

PRODUCTION 

MANAGER 

Elarned  college  degree  while  work¬ 
ing  as  newspaper  printer.  Twelve 
years’  experience  as  production 
manager  of  metropolitan  dailies. 
Active  experience  in  supervising  ail 
prcxluction  departments.  Best  of 
references  as  to  ability  and  charac¬ 
ter,  including  all  past  employers. 
Available  for  interview. 

Box  1450,  Editor  &  Publisher 


PRODUCTION  MANAGE®  or  assist¬ 
ant.  Complete  experience  all  phases, 
with  5  years’  as  composing  room  fore¬ 
man.  Age  31.  Medium-size  newspaper 
preferred.  Box  1473,  Elditor  &  Pub¬ 
lisher. 


Public  Rdations 

PUBLIC  RELATIONS 
EXECUTIVE 

Seasoned,  creative  public  relations  ex¬ 
ecutive  who  has  initiated,  implemented 
awaH-winning  programs  and  cam¬ 
paigns  for  major  corporations,  inter¬ 
est^  in  key  career  position  with  com¬ 
pany,  Strong  newspaper,  4A  ^ 
agency,  promotion,  PR  and  advertis¬ 
ing,  product  to  corporate — Keokuk  to 
metropolitan,  A  ’pro’  from  product 
publicity  to  corporate  speechwriting, 
community  relations  to  financial  news, 
press  conferences  to  public  events.  Rec¬ 
ord  has  contributed  to  sales  and  mar¬ 
king,  corporate  objectives.  Heavy 
press  contacts,  all  media.  Top  man¬ 
agement  refereneea  from  major  cor- 
Ix>rationa.  Box  1369,  Editor  &  Pub¬ 
lisher. 


ETtUSTRATED  SPOR’TSWRI’TEJR 
languishing  in  industrial  PR  post, 
seeks  return  to  Mx>rt»oriented  work. 
Possibly  college,  professional  sports, 
sporting  goods.  Box  1409,  Elditor  St 
I^blisher. 


CRElA’nVB,  SKILLFUL  WRI’TE®, 
with  over  6  years  as  newspaperman 
on  medium  and  metro  dailies,  wants 
public  relations  spot  or  writing  or 
editing  job.  Minimum;  $8,000.  Box 
1471,  Elditor  St  Publisher. 


HE  GOT  WHAT  HE  NEIEDEX)— ho 
wanted  public  relations  career.  ”Go 
out  and  get  newspaper  experience,”  he 
was  told.  He  did  I  Five  years.  Elven  be¬ 
came  editor.  Now  he’s  ready  for 
career  .  .  .  and  only  31.  Box  1469, 
Elditor  St  Publisher. 


MANAGING  EDITOR- WRITER,  expe¬ 
rienced  newspapers,  business  press, 
seeks  permanent  house  organ-pr  spot. 
Box  1484,  Elditor  St  Publisher. 


PR  EDI’TOR-WRI’TEIR  seeks  position 
as  assistant  PR  director  with  progres¬ 
sive  company.  College  grad.  Six  years’ 
newspaper,  publications,  advertising, 
internal  &  external  communications. 
Zones  3  &  4  preferred.  Box  1463, 
Elditor  St  Publisher. 
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Shop  Talk  at  Thirty 


Bv  Robert  U.  Brown 


Television  and  Sports 


The  increasing  influence  of 
television  on  sports  events  either 
through  outright  ownership  of 
participants  or  through  pur¬ 
chase  of  broadcast  rights  has 
most  newspaper  sports  colum¬ 
nists  fighting  mad.  And,  we 
think,  rightly  so. 

People  involved  in  sports  as 
managers  or  players  are  so 
hypnotized  by  the  sight  of  multi¬ 
ple  dollar  sigrns  offered  for  tele¬ 
vision  rights  to  an  event  that 
they  forget  it  has  been,  and  al¬ 
ways  will  be,  the  newspaper  ad¬ 
vance  buildup  that  has  filled  the 
stadium  with  cheering  (or  boo¬ 
ing)  customers.  Can  you  im¬ 
agine  how  dull  a  football,  base¬ 
ball  or  basketball  game  would 
be  if  it  were  played  for  televi¬ 
sion  before  an  empty  house? 

Leo  Fischer,  sports  editor  of 
the  Chicago  American,  is  one 
of  those  columnists  who  shud¬ 
dered  when  “the  staid  old  United 
States  Golf  Association  changed 
its  title  meet  formats  to  make 
them  more  attractive  to  televi¬ 
sion  offers.”  Early  this  year  the 
U.  S.  Amateur,  which  for  70 
years  has  been  decided  by  match 
play,  was  changed  to  a  medal 
play  tournament;  and  the  U.  S. 
Open,  whose  36-hole  final  day 
was  rated  as  golf’s  toughest 
test,  was  split  into  two  full 
days. 

“The  dignified  board  of  gov¬ 
ernors  which  rules  U.S.G.A. 
didn’t  come  right  out  and  de¬ 
clare  that  this  is  being  done  to 
attract  television  offers,  but  they 
certainly  didn’t  rush  in  with 
denials  when  the  inference  was 
publicized.  Of  course,  that’s  why 
they  did  it,”  Mr.  Fischer  wrote. 
*  *  * 

From  this  start  Mr.  Fischer 
took  off  in  his  Feb.  17  column: 
“The  manner  in  which  TV  peo¬ 
ple  are  beginning  to  dictate  to 
certain  sports  makes  one  won¬ 
der  if  it’ll  wind  up  with  the 
tail  wagging  the  dog. 

“Perhaps  you  noticed  that  a 
broadcasting  company  was 
among  the  bidders  for  the  Den¬ 
ver  team  of  the  American  Foot¬ 
ball  league.  CBS  already  con¬ 
trols  the  New  York  Yankees. 
Last  fall  the  Orange  Bowl  was 
made  a  night  game  in  order  to 
accommodate  TV  schedules.  CBS 
sought  to  get  an  0.  K.  so  it 
could  promote  a  Christmas  Day 
bowl  game.  The  Liberty  Bowl 
was  played  indoors  in  Atlantic 
City  so  that  weather  would  be 
no  factor  in  the  telecast,  regard¬ 


less  of  how  many  cash  custom¬ 
ers  showed  up. 

“There  are  other  examples, 
but  these  are  enough  to  show  the 
trend.  So  far  as  I  can  remem¬ 
ber  (which  is  quite  a  piece),  I 
don’t  ever  recall  a  single  hockey, 
baseball,  football  or  basketball 
game,  boxing  match  or  any  other 
kind  of  a  sport  event  being 
asked  to  change  its  schedule  to 
accommodate  a  newspaper  dead¬ 
line.  Nor  have  we  ever  asked 
them  to.  We’ve  always  felt  our 
job  was  to  report  sports  —  not 
run  them. 

“In  rebuttal.  I’m  sure  some¬ 
one  will  point  out  how  much 
money  television  is  pouring  into 
the  treasuries  of  various  sports. 

“Well,  how  many  hundr^s  of 
millions  do  you  think  we  give 
them  every  year  in  free  space? 
If  golf,  baseball,  football,  basket¬ 
ball  and  other  sports  which  are 
catering  to  the  TV  directors  had 
to  pay  advertising  rates  for  the 
newspaper  coverage  they  get, 
the  money  involved  would  make 
the  millions  tossed  around  for 
TV  rights  look  like  a  sack  of 
spoiled  peanuts.  They  couldn’t 
afford  it.” 

Mr.  Fischer  estimated  the 
amount  of  free  space  devoted 
to  baseball  alone  over  a  300-day 
season,  including  Spring  train¬ 
ing,  would  amount  to  about 
$127,500,000  at  average  ad 
rates.  The  amount  spent  for 
broadcast  rights  to  major  league 
baseball  games  this  year  will 
come  to  $23,300,000. 

“We’ll  agree  that  sport  news 
helps  sell  daily  newspapers.  But 
it  also  helps  sell  TV  advertisers 
who  sponsor  the  telecasts,  and 
gives  networks  a  chance  to  boast 
of  their  viewing  audiences. 

“Does  TV  help  a  sport?  There 
are  two  sides  to  that  question. 
It  will  stir  interest,  of  course, 
but  could  it  be  significant  that 
boxing  has  started  to  make  a 
comeback  since  it  went  off  the 
air?  Not  too  long  ago  more  peo¬ 
ple  were  watching  boxing  than 
at  any  time  in  the  history  of  the 
sport  —  but  most  of  them  were 
non-paying  TV  viewers.  Wres¬ 
tling,  which  once  saturated  TV, 
is  still  battling  to  regain  its 
box-office  lure. 

“Suppose  the  newspapers,  still 
content  to  report  and  not  direct 
the  operation  of  sports,  dropped 
all  sports  news.  Do  you  think 
that  radio  and  TV  could  sell  it 
as  well  as  the  press  has  done? 

“That’s  one  over  which  to 


ponder  as  you  compare  the  two 
media.” 

*  *  * 

Wells  Twombly  of  the  Hous¬ 
ton  Chronicle  had  a  column  on 
the  same  subject  late  in  March 
recalling  the  furor  that  arose 
at  a  televised  bowl  game  when 
a  newspaperman  went  to  one  of 
the  benches  to  get  a  comment 
from  the  quarterback. 

There  was  hysterical  scream¬ 
ing  from  the  tv  crew  because 
the  camera  was  at  that  time 
televising  the  same  scene  in- 
eluding  the  newspaperman. 
After  trying  to  eject  the  news¬ 
man  forcibly  a  policeman  was 
called  to  do  the  job,  but  he  saw 
the  reporters  badge  and  said 
he  had  a  right  to  be  there. 

Mr.  Twombly  continued: 

“After  the  game,  a  producer 
or  director  or  some  kind  of 
flunky  came  puffing  up  to  the 
writer,  shaking  his  head  and 
sweating  profusely.  ‘Boobie,  you 
were  really  rocking  the  Iwat 
back  there,’  he  said.  ‘Don’t  you 
know  the  network  paid  $125,000 
for  the  rights  to  televise  this 
game?’ 

“Well,  said  the  writer,  wasn’t 
the  network  aware  that  the 
newspapers  had  been  plugging 
the  game  for  nearly  a  month. 
Consequently,  some  50,000  cus¬ 
tomers  showed  up,  paying  an 
average  of  $6  a  head.  That  fig¬ 
ured  out  to  $300,000. 

“What  opens  this  old  wound 
again  is  a  slightly  sophomoric 
editorial  in  this  week’s  edition 
of  TV  Guide. 

“  ‘You  can’t  really  blame 
sportswriters  for  resenting  tele¬ 
vision,’  it  begins.  ‘Television 
helped  kill  boxing  —  a  justifi¬ 
able  homicide  if  there  ever  was 
one,  but  still  a  blow  to  boxing 
specialists  whose  words  once 
were  gospel  to  fans  of  a  now 
defunct  sport. 

“  ‘Television  helped  popularize 
professional  football,  bringing 
the  games  themselves  into  homes 
that  once  depended  upon  sports- 
writers  to  tell  what  happened 
in  stadiums  at  Los  Angreles  or 
New  York  or  Green  Bay. 

“  ‘Television  made  golf,  once 
a  rich  man’s  pasttime,  into  a 
spectator  sport.  It  made  nation¬ 
al  heroes  out  of  golf  teachers. 
Television  announcers  were  lion¬ 
ized  while  writers  were  asked  to 
step  back  and  stop  blocking  the 
camera’s  view. 

“  ‘The  writers  wei'en’t  too  bit¬ 
ter — not  until  the  games  started 
changing  to  accommodate  the 
competition.  The  grueling  36- 
hole  finals  of  the  National  Open 
championship  were  split  into 
two  days  of  18  holes  each  with 
the  networks  in  mind.  The  writ¬ 
ers  burned.  But  deep  down  we’re 
sure  they  agree  that  it’s  worth 
changing  the  games  if  it  means 
that  millions  —  rather  than  just 


ompare  the  two  a  few  —  can  enjoy  watc..ing 
sports  events.’ 
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Your  Amazing  Telephone  Line 


from  a  patient’s  home  phone.  The 
“E-K-G”  signals  are  converted  to  tones 
which  are  sent  over  the  phone  line  to 
a  hospital  for  study  by  a  specialist. 
The  diagnosis  can  then  be  telephoned 
back  to  ibe  doctor. 

Another  probability  is  that  someday 
you  may  pay  bills  by  phone.  You  will 
simply  insert  special  plastic  cards  into 
a  telephone  set  that  dials  automatically, 
and  then  detail  the  dollars  and  cents  by 
pushing  numbered  Touch-Tone®  but¬ 
tons.  In  this  way  you  will  ring  your 
bank’s  computer,  identify  your  account 
with  a  code  number,  and  tell  the  com¬ 


puter  whom  to  pay  and  how  much. 
Your  bank  will  do  the  rest. 

In  fact,  the  things  your  phone  can  do 
for  you,  just  by  basically  being  a  phone, 
are  still  not  fully  explored. 

Its  ability  to  transmit  the  tones  es¬ 
sential  to  such  data  communications  as 
the  “E-K-G”  and  the  bill  payment  sug¬ 
gests  many  remarkable  new  uses  for 
your  telephone  line. 

Our  engineers  are  working  on  them. 
As  its  future  unfolds,  day  by  day,  your 
telephone  line  will  surely  become  more 
personally  yours  than  it  is  even  now  .  .  . 
one  of  your  most  useful  aids. 


Because  it  can  carry  your  voice  so 
well,  we've  learned  it's  good  for  a 
lot  of  other  uses,  tool 


Telephone  lines  carry  both  the  deep 
tones  of  men  and  the  lighter  tones  of 
women  with  fidelity.  This  is  why  you 
can  always  recognize  a  familiar  voice 
over  the  phone. 

Your  telephone's  wide  tonal  range 
offers  other  communications  possibili¬ 
ties  as  well. 

One  of  these  is  a  portable  unit  which 
a  doctor  can  use  to  transmit  an  on-the- 
spot  electrocardiogram  of  the  heart 
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MEMPHIS-SHELBY  COUNTY 

RETUL  SALES 
CUMB  m... 


THAT’S  THE  LATEST 
U.S.  CENSUS 
REPORT 


I 


And  we  can  hardly  wait 
for  1968...there’s  a  billion 
dollar  economy  in  store 

The  latest  U.S.  Census  Bureau  report 
measured  an  $843.4  million  business  season 
for  Memphis-Shelby  County,  Tennessee, 
in  1963.  In  the  same  year,  our  retail 
establishments  met  payrolls  of  almost  ^ 
$2  million  a  week. 

We  had  a  20%  economic  climb  during 
the  years  1958-1963.  That  same  growth 
rate  will  push  Memphis-Shelby  County’s 
retail  economy  past  the  billion  dollar  mark 
in  1968. 
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